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ETFRAN. adding machine 

engagement on development or 
cation immaterial. Correspondence 
care Office Appliances, Chicago. 


designer and engineer is open for 
special designing work. Lo- 
solicited. Address F 30, 





UCCESSFUL, 
manager in 
would like to locate 
city. either as city 
advancement are good. 


progressive man, experienced as salesman and 
stationery, business systems, printing, etc., 
with firm of stationers in fair sized eastern 
salesman or manager, where prospects of 
Best of references. Address D 239, 


7 


ANTED—An experienced salesman to sell office furniture 
and equipment. This position is offered a yo con- 
cern and has unlimited opportunity for the right man. rite 
to Business Furniture Co., 103 East Fifth street, St. Paul, Minn. 





W: ANTED—Typewriter and adding machine repairmen and 
mechanics for membership in ee Typewriter & Adding ae 
chine Mechanics’ Aid Ass'n, Inc. ployment bureau, general 
information bureau. Purpose: Netinnwibe organization. Ad- 
dress 8 Nevins street, Brooklyn, N. Y., at once for detailed in- 
formation. Branches in Kansas City, Mo., and in Boston, 





Goop opportunity for first class salesman experienced in office 
furniture and filing equipment. We feature such mage og 
““Clemco,”’ ‘“‘Doten-Dunton,” “‘Art Metal,” “Taylor” chairs, et 
Office Furniture & Equipment Co., 209 South Sikth street, Min. 
neapolis, Minn. 





OUNG SALESMAN —Fine opportunity for man with at least 
one year’s stationery experience, for inside selling position 
with large progressive Detroit store. Address H-31, care Office 





care Office Appliances, Chicago. Appliances, Chicago. 
OUNG MAN, recent arrival in States, five years’ experience ETIRING partner opens fine opportunity in central New 
in buying and selling general commercial stationery and Jersey city of 190,000 for thoroughly trained stationery and 





office equipment lines, desires position. Best references. Ad- filing device man to take charge in well established business 
dress K 32, care Office Appliances, 508 Tribune building, New and buy in concern. Address V-27, care Office Appliances, 
York. Chicago. 
ALESMANAGER AND BUYER, 12 years’ experience, capable HE Marchant Calculating Machine Company of Oakland, 
of teking entire charge of business. Thoroughly understands California, has desirable territory open. les represen- 


office furniture, filing systems, loose leaf, office specialties and 


commercial stationery. Able to devise systems. At present 
employed, but best of reasons for changing. Prefer position 
where I may secure working interest in the business. Address 


G 26, care Office Appliances, Chicago. 


tatives will be backed by extensive national and direct-by- 
mail advertising. If you are qualified to handle such a high 
grade machine as the Marchant write giving previous experi- 
ence and full details. Marchant Calculating Machine Company, 
1504 Lakeview building, Chicago, Illinois. 





ORRESPONDENCE invited by married man, thirty-one years 


city SALESMAN for printing and office supply house. Must 




















of age, twelve years’ stationery and office equipment ex- be experienced in one or both lines and able to furnish 
perience, wholesale and retail; seven years traveling. What good reference. State in first letter age, experience, salary 
have you to offer? Address P-25, care Office Appliances, expected and when you could come. The Johnston Press, 
Chicago. Wichita, Kansas. 
HELP WANTED. FOR SALE. 
a ae . i: F ne : ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses 
YPEWRITER MECHANIC or combination mechanic and bought, rae and rebuilt like new. Multi- 


salesman. Good opportunity. Muncie Typewriter Exchange, 


Muncie, Ind. 











IGH-CLASS salesmen wanted for all country. 


See DITTO ad. on Page 146. 


parts of the 





salesman for city work 
Excellent op- 
Chicago. 


AN TED—An experienced stationery 
in Detroit with a big progressive company 
vices Address 0-28, care Office Appliances, 








ECHANICS AND REPAIRMEN on typewriters, adding ma- 

chines, Dictaphones, Multigraphs, Multicolor presses or 
Addressographs: In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what firm employed, to 
H. R. Langham, 2933 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances’’ and receive the best consideration. 





HIGH-GRADE, CONSCIENTIOUS TYPEWRITER ME- 


CHANIC WITH INITIATIVE, CAPABLE OF HANDLING 
TRADF AND SMALL AMOUNT OFFICE ROUTINE, CAN GET 


TOP SALARY AND INTEREST IN WELL-ESTABLISHED 
BUSINESS WITH BEST OF WORKING CONDITIONS, GIVE 


Mimeographs 
graph and Multicolor ribbons, ink and platens. We save you 
money. Price, Inc., 440 South Dearborn street, Chicago. 





DDRESSOGRAPHS, Multigraphs, duplicators, pe sere ind seal- 


ers, letter folders, Mailometers, supplies. half 
price. Guaranteed one year. Pruitt Company, 112-H Hosth La 
Salle, Chicago. 





TTENTION TYPEWRITER DEALERS—Will sell any part 

of 125 twenty-six inch, new, unstenciled typewriter ron 
best material at sixty cents each; cash with order. 
Typewriter Co., 431 Diamond street, Pittsburgh, 


*s 





ULTIGRAPHS, Adévessoquag™s. duplicators, folders, sealers 
bought, rebuilt and sold haif new price. Guaranteed. Office 
Device Exchange, 23 West Quincy street, Chicago. 





BE BUY for cash, rebuild and sell for about half new price. 

Multigraphs, addressing machines, duplicators, etc. r. 
be misled by firms infringing on our name. We are the original 
Office Device Company, 154-H. West Randolph, Chicago. 








DETAILED INFORMATION. ROYAL BXPERIENCE PRE- ULTICOLOR PRESS, in first-class condition. Will sell at a 
FERRED. TULSA TYPEWRITER COMPANY, TULSA, OK. bargain. F. J. Finck, San Antonio, Texas. 
FFICE EQUIPMENT SALESMEN—Preferably those selling ULTIGRAPHS—Like new at one-third to one-half 


office 
and smal) cities. 


equipment or filing supplies to the trade in both large 
Excellent opportunity to secure well known, 
non-ccmpetitive, fast growing line that will eventually require 
entire attention. Give full information in first letter as to 
qualifications, territory, present lines, etc. Address X-28, care 
Office Appliances, Chicago. 





HREE OR FOUR iive salesmen—Men of middle age, beyond 
experimental years, who are familiar with various depart- 
ments of commercial stationery business. Both inside and out- 


side selling. Only permanent men are wanted—to grow with 


well established stationery house in central west. State ex- 
perience, salary expected at start and give all information that 
might be useful. Correspondence confidential if desired. Ad- 


dress C-24, care Office Appliances, Chicago. 








PPORTUNITY for two or three good typewriter mechanics 

with or without sales experience. We say opportunity be- 
cause tlere is more to work for than wages in this position. 
Address W-21, care Office Appliances, Chicago. 





ANTED SALESMAN—Exceptional 
perienced salesman thoroughly acquainted 
tionery trade, to seli our nationally known line 
salary and commission basis. In answering 
ticulars as to responsibility, experience, age, etc. 
confidential. Address L-23, care Office Appliances, 


opportunity for an ex- 
with the sta- 
exclusively on a 
give full par- 
All replies 
Chicago. 





ALESMAN—A plugger, a hard worker on standard line type- 
writers and supplies, also ‘““‘Y and E” line and supplies, desks 
and office furniture. City 50,000. Good opportunity for a 
good man. Brown and Page, Charlotte, N. C 


Thoroughly rebuilt, including new type, platens, AB ng 
ete. Iron-clad two year guarantee. Will ship on approval Rus- 
sell Earnest Baum, 33 South Broad street, Phi 





YPEWRITER ribbons and carbon paper. First 
terial. at reasonable prices. No order too small. Union 
writer Co., 431 Diamond street, Pittsburgh, Pa. 


“Type- 





ULTIGRAPH, 
blue or purple, $6 per dozen. 
building, Chicago, Ill. 


Writerpress, ete., ribbons re-inked black, 
Ajax Ink Company, 755 Monon 





BUSINESS OPPORTUNITIES. 








YPEWRITER SUPPLY BUSINESS FOR SALE in New York 

city. Well-established aw a supply business for 
Domestic and foreign. Retiri Address B 26, care 
Appliances, Chicago. 











AGENCIES WANTED. 








MANUFACTURERS AGENT having established connections 
which take him to all principal cities in U. S. and whose 
line is covered by one dealer to a city, desires additional 
count so that his time may be fully occupied. Is a thoroughly 
experienced specialty salesman and sales manager. 


sell direct to dealers. Commission. Cor- 
Address V-32, care Office Appliances, 


tablish agencies or 
respondence solicited. 
Chicago. 
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es of any one of these patents can be obtained by 

25 cents in stamps to E. G. Siggers, patent lawyer, 

Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,242,117. Name plate for duplicating machines. Charles 
E. Adamson, Buffalo, N. Y., assignor to Addressograph 
Company, Chicago, III. 

1,242,119. Intermittent-grip device. Nils H. Anderson, 
East Hampton, Conn., assignor to The Noiseless Type- 
writer Company, Middletown, Conn. 

1,242,162. Check protector. Ivan Engstrom, Chicago, 
IiL, assignor by mesne assignments to Carl M. Hedman 
and Herbert R. Hedman, Chicago, III. 

1,242,167. Writing machine. Frank A. Feiereisel, Chi- 
ry Oe assignor to Shortwriter Company, Wilming- 
ton, 


el, . 
1,242,170. Cash register. Frederick L. Fuller, Dayton, 


Ohio, assignor to The National Cash Register Company, 
Dayton, Ohio. 

1,242,173. Typewriting machine. George Gould Going, 
Middletown, Conn., assignor to The Noiseless Typewriter 
Company, Middletown, Conn. 

1,242,280. Keyboard mechanism for cash registers. Ed- 
ward J. Von Pein, Dayton, Ohio, assignor to The National 
Cash Register Company, Dayton, Ohio. 

1,242,281. Indicating mechanism for cash _ registers. 
Edward J. Von Pein, Dayton, Ohio, assignor to The 
National Cash Register Company, Dayton, Ohio. 

1,242,282. Calculating machine. John C. Wahl, Chicago, 
Ill., assignor by mesne assignments to Wahl Adding Ma- 
chine Company, Wilmington, Del. 

1,242,307. Typewriter key striker or hand extension. 
Roger W. Babson, Wellesley Hills, Mass. 



































No. 1,248,304.—Blotting attachment for fountain pens; patented 
November 27, 1917, by Ada Caroline Furlonger of Ultimo, 
near Sydney, N. S. W., Australia. 

No. 1,335,815.—An improvement in calculating machines, relat- 
ing more particularly to improved and simplified carriage- 
contrelied machine-actuated counter-selecting means for a 
multiple counter machine, said means being rendered opera- 
tive or inoperative at will; patented April 6, 1920, by Am- 
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1,242,323. Fountain pen. Harvey G. Craig, St. Louis, 
Mo., assignor to Kraker Pen Company, Kansas City, Mo. 

1,242,419. Typewriting machine. Arthur J. Briggs, 
Syracuse, N. Y., assignor to Remington Typewriter Co., 
Ilion, N. Y. 

1,242,244. Typewriting Machine. John A. Ruffin, Mid- 
dletown, Conn., assignor to The Noiseless Typewriter 
Company, Middletown, Conn. 

1,242,475. Check book holder. James D. Robertson, 
Bushnell, Ill. 

1,242,620. Paper clip. John L. Washburne, Water- 
bury, Conn. 

1,242,694. Filing appliance. Harry J. Hick, Alliance, 
Ohio, assignor to The McCaskey Register Company, Alli- 
ance, Ohio. 

1,244,572. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor to 
Underwood Computing Machine Company, New York, 
gee 


1,244,574. Computing head setting mechanism. Walter 
Wright, New York, N. Y., assignor to Underwood Com- 
puting Machine Company, New York, N. Y. 

1,244,622. Index frame. Herbert J. McCauley, Buffalo, 
N. Y., assignor to The Rand Systems Corporation, Tona- 
wanda, N. Y. 

1,244,729. Typewriting machine. George F. Handley, 
Glendale, N. Y., assignor to Royal Typewriter Company, 
Inc., New York, N. Y. 

1,244,756. Loose leaf binder. Jason B. Moody, Dallas, 
Texas. 

1,244,759. Platen for typewriting machines. , William 
Redford Mulock, Winnipeg, Manitoba, Canada. 

1,244,815. Statement sheet. Barnard Willis, St. Louis, 
Mo., assignor to George D. Barnard & Company, St. 
Louis, Mo. 

1,244,877. Slate pencil holder. Stephen Magami, Kam- 
loops, British Columbia, Canada. 

1,244,906. Filing appliance. Ellis T. Silvius, Indianap- 
olis, Ind., assignor by mesne assignments to The Mc- 
Caskey Register Company, Alliance, Ohio. 

a e Figt hig. é 
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1,346,993 


Figs 


brosius Briechie, of Brooklyn, N. Y., assignor to Wales Add- 
ing Machine Company of Wilkes-Barre, Pa. 

No. 1,342,833.—Loose Leaf binder; patented June 8, 1920, by 
Frank Sutherland of Brooklyn, N. Y. 

No. 1,345,365.—File for loose sheets; patented July 6, 1920, by 
Norman Field Hutchison, of Balwyn, near Melbourne, Vic- 
toria, Australia. 

No. 1,345,993—Card holder for envelopes and wallets; pat- 
ented July 6, 1920, by Aivah Bushnell, Jr., of Philadelphia, Pa. 
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1,244,946 Method of protecting Typewriting. Sam- 
uel M. Bickford, Lock Haven, Penna., assignor to Estelle 
H. Bickford, Lock Haven, Penna. 
,244,969. Typewriting machine. Herman V. Fengler, 
West Philadelphia, Penna., assignor to Underwood Type- 
writer Company, N. Y. 
1,244,975. Envelope moistener. 
erviiet, N. ¥ 
1,245,027. Copy 
Francisco, Calif. 


— 


Gregory Gerdom, Wat- 


Holder. William H. San 


Rhoads, 


1,245,111. Book rack. John G. Larson, Oakland, Calif. 

1,245,144. Typewriter attachment. Herbert L. Bright, 
New York, N. Y 

1,245,191. Printing mechanism for cash registers. Fred 


M. Carroll, Dayton, Ohio, assignor to The National 
Cash Register Company, Dayton, Ohio. 

1,245,220. Typewriting machine. Onslow B. Hager, 
Danville, Va., assignor to Underwood Typewriter Com- 
pany, New York, N. Y. 


1,245,243. Typewriter support. Charles Lapham, New 


York, N. Y., assignor to Grace T, Lapham, New York, 
N; . 
1,245,300. Combined typewriting and computing ma- 


chine. Walter Wright, New York, N. Y., assignor to 
Underwood Computing Machine Company, New York, 
N. Y 

1,245,301. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor to Un- 
derwood Computing Machine Company, New York, N. Y. 

1,245,384. Desk calendar. Frank Rieder, New York, 
a 2 

1,245,437. 
Penna. 

1,245,483. Combination statement and check book. Wil- 
liam P. Marston, Jr., (Lake Crystal, Minn. 

1,245,500. Recording machine. John Royden Pierce, 
New York, N. Y., assignor to Pierce Patents Company, 
a corporation of New York. 

1,245,501. Combined typewriting and 
chine Henry L. Pitman, Pineville, Ky., 
mesne assignments, to Underwood Computing 

_Company, New York, N. Y 


Adding machine. Paul A: .Clark, Rochester, 


computing 
assignor by 
Machine 


ma-, 
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1,245,506. Automatic total taking mechanism for ac- 
counting machines. James Powers, New York, N. Y., 
assignor to Powers Accounting Machine Company, New 
York, N. Y. 

1,245,633. Kyota Sugimoto, Tokyo, Japan. 

1,245,635. Adding and listing machine. Welcome F. 
Sweet, Richmond, Ind., assignor to The Richmond 
Adding & Listing Machine Company, Richmond, Ind. 

1,245,713. Card filing apparatus. William Francis 
Harper, Memphis, Tenn. 

1.245.739. Pencil. William H. Krell, Chicago, II. 

1,245,890. Book support. Abe P. Dunmar, Columbus, 
Ohio, assignor to Louis Stetelman, Columbus, Ohio. 

1,245,909. Copy holder for typewriting machines, etc., 
Frederick A. Hart, Newark,-N. J., assignor by mesne 
assignment to Underwood Computing Machine Company, 
New York, N. Y. 

1,245,916. Paper gauge for typewriters. 
Hermansen, Sacramento, Calif. 

1,245,926. Typewriting Machine. 
er, Zurich, Switzerland. 


Typewriter. 


George Henry 
Victor Kobler-Staud- 


1,245,972. Pencil holder. Henry P. Roberts, Boston, 
Mass. 

1,246,009. Combined typewriting and computing ma- 
chine. Walter Wright, New York, N. Y., assignor to Un- 
derwood Computing Machine Company, New York, N. Y. 

1,246,072. Filing cabinet. John P. Eisenhauer, Port 
Huron, Mich. 

1,246,087. Adding and subtracting machine. Claiborne 


W. Gooch, Detroit, Mich., assignor to Burroughs Adding 
Machine Company, Detroit, Mich. 

1,246,178. Cash register. William Sumner, Liverpool, 
England, assignor to Universal Engineering Company 
Limited, Liverpool, England. : 

1,246,186. Attachment for adding or calculating ma- 
chines.. George H. Thomas, Millville, N. J. 

1,246,203. Typewriter desk case. Southwell Willman, 
Spokane, Wash. 

1,246,214. Ink well. Fabian A. Zemojtel, Philadelphia, 
Penna., assignor of one-third to Joseph Sobolewski, Phil- 
adelphia, Penna. 

1,246,232. Fountain pen. William L. Chapman, Brook- 
lyn, N. Y. 

1,246,243. Cover holder for books. 
iels, Quincy, Mass. 


George M. Dan- 


The Service Bureau of Office Appliances is for. 
the Exclusive Use of Subscribers and 





Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 


Subscribers in every land 
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A habit is a 


By thing you do ancénbcioudy or 
se automatically, without thought. 

#4] We are ruled by our habits. 
When habits are young they are like lion- 
cubs, soft, fluffy, funny, frolicsome little 
animals. They grow day by day. Even- 
tually they rule you. 








Choose ye this day the habit ye would have 
to rule over you. The habit of thrift is 
simply the habit which dictates that you 
shall earn more than you spend. In other 
words, thrift is the habit that provides that 
you shall spend less than you earn. Take 
your choice. 


If you are a thrifty person you are happy. 
When you are earning more than you spend, 
when you produce more than you consume, 
your life is a success, and you are filled 
with courage, animation, ambition, good- 
will. Then the world is beautiful, for the 
world is your view of the world, and when 


you are right with yourself, all’s right with 
the world. —Fflbert Hubbard 
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FOREIGN EXCHANGE SHOWS HEALTHIER TONE 


IMPROVEMENT IN ECONOMIC CONDITIONS 
ABROAD INDICATED BY RISE IN VALUE 


OF SEVERAL FOREIGN 


F THE rate of foreign exchange is a reliable 

barometer of economic conditions abroad, nothing 

could be more encouraging to those interested in 
the development of international commerce than the 
steady rise in the value of British, French, Belgian 
and Italian money during the past few months. It 
shows that the lugubrious prophets of economic ruin 
for Europe were lacking in knowledge of human 
nature ; it shows that our allies, after the breath-gain- 
ing pause which followed the war, have gone to work 
in earnest. For us the silver outlining the sullen 
cloud of economic unrest in Europe has been the 
fundamental character of the allied peoples. Steel 
tempered in the furnace of war would resist the bur- 
den of industrial depression. And so it has. Our 
faith is being justified. Read the barometer of the 
exchange rate. 

The pound sterling had dropped to $3.19 during 
‘the first week of February ; today it fluctuates around 
$3.90. The French franc had ebbed to 17.15 to the 
dollar about the middle of April. It has since stead- 
ily gained strength and is now quoted around 12 and 
13 francs to the dollar. At this same period, Belgian 
exchange came down to 16.12 francs per dollar; its 
climb in value since has taken it to 11 francs. One 
dollar purchased 26.65 Italian lire on April 17th last; 
now the rate is approximately 16.15 lire to the dollar. 

And there are many good and substantial reasons 
back of the exchange improvement. 

3ritish tenacity has set a high record for Britain's 
exports and is steadily reducing the adverse balance 
in her trade. For the five months ending with May, 
1920, the adverse balance was but 226,320,035 pounds 
sterling, compared with 280,430,252 in 1919. And 
remember that Britain and France have been for some 
months exporting to this country for payment of the 
$500,000,000 Anglo-French loan which falls due in 
October. 

French exports have gained also. France has come 
to the realization that work, not social upheaval, is the 
tonic for industrial depression. More than six million 
acres of arable lands have been cleared of shells, 490 
miles of the 997 miles of destroyed canals have been 
reconstructed; mofe than 2,500 miles of railroad has 
been reconstructed from the 3,460 miles destroyed. 
Of some 11,000 destroyed factories and manufactur- 
ing plants, more than 3,500 have been reconstructed. 

Belgium’s industrial recovery has been remarkable 
also. It is reported that she now has a favorable 
trade balance with France, Holland and Germany; 
that her railroads are operating almost as efficiently 
as before the war; that she is manufacturing about 
three-fourths as much as before the war. 


CURRENCIES 


Italy, too, has been rebuilding rapidly. The Min- 
ister of State for the Liberated Provinces reports that, 
in rural districts, a house has been built to replace 
every one destroyed. Italy lacks raw material and 
coal, but her foreign trade is steadily improving and 
her people are submitting to tremendously vy 
taxes in accordance with financial measures adopted 
by the government. 

The fact of the matter is that these countries are © 
growing tired of hurriedly brewed panaceas for social 
ills. The millennium when work would be regarded 
as an unnecessary evil did not materialize after the 
war. Flushed with victory and with the conscious- 
ness of having suffered and sacrificed and toiled for 
four terrible years, the common man entered wu 
the post-war era with his head in the clouds. 
enemy would be made to pay for the damage he had. 
wrought. He, the victor, had fought to bring about 
a new era, and here it was. He was entitled to rest. 
In some way things would be easier from now on. 
He, the holder, the common man, had brought about 
the millennium,-let others put it into operation. But, 
lo! When bread became scarce and prices went™ 
steadily skyward it became increasingly evident that 
something had delayed the millennium. It was annoy- 
ing; it was unfair. There must be strikes and gov- 
ernmental upheavals. And so there were. But prices 
continued to climb while living conditions grew worse. 

What should be done? There were cure-all theories 
as numerous as the patented nostrums on a druggist’s 
shelf. Gradually, however, the working man sick- 
ened of idleness, gradually it dawned upon him that 
the key for which he had wildly ransacked his politi- 
cal and social institutions, was snugly tucked away in 
his own pocket. It was quite largely a matter of 
merely going earnestly to work. 

And so the plan for a great general strike which 
would paralyze the industry of France, was a total 
failure, just as was the railway strike in England. 
When the workman set about his daily tasks with 
some degree of willingness, his increased endeavor 
brought up export figures and with increased exporta- 
tion, the exchange situation has steadily improved. 

The fluctuations of exchange are of paramount im- 
portance to the export trade of the United States. The 
rates of exchange which have prevailed within recent 
months and which still prevail stand as a bar to that 
development of our foreign trade which we had con- 
fidently expected. No export tax could so effectively 


shut the dealer abroad out of our markets as a con- 
dition of exchange which makes it impossible for him 
to pay us in terms of his currency. The news that 
exchange is traveling toward normal and no longer 
away from it is welcome, indeed. 
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OUR BATTLESHIP OFFICES 


By LAURENCE J. DOOLEY 


NOTE.—Although the business of a battleship is intimately associated with bristling guns and fighting men, there is 
aboard each ship an interesting office organization, equipped and functioning much as are our first-class offices of civilian 


character. 


HE mayor of a city, or an executive of. any great 
business organization, would marvel at the effi- 
cient manner in which the business end of our great 
battleships function. Ruling fifteen hundred red- 
blooded Americans is no mean task. Keeping their 
records requires a large corps of office men. 
The captain of the ship is the ruling authority. His 





issue. The captain also has his court of justice, po- 
liceman, firemen, in fact the government of a battle- 
ship is similar in so many ways to the government of 
a city, that our navy has often been called the “‘float- 
ing city.” 

From the time a man enlists in the navy a record 
is kept of his activities. His conduct is observed, both 





U. S. S. NEW MEXICO, THE GREATEST FLOATING OFFICE ON THE HIGH SEAS.—Photographed from the air at San 
Diego, Cal. 


duties are similar in nature to the duties of the Mayor 
of a city. He has his executive officer who sees to 
the carrying out of any orders that the captain may 








Rules for Letter-Wnting 
x 


Don’t write at all unless you have something to say; and 
having said it, stop. 

Don’t give reasons or explanations unless they are called 
for. 
Don’t write anything in a perfunctory way, but remember 
always that each letter or endorsement should bear the im- 
press of the writer’s dignity, courtesy, and intelligence. 

Don’t hesitate to say “no” if that is the proper answer; 
and, having said it, don’t attempt to suggest an alternative 
aimed to circumvent your own “no.” 

Don’t discuss people; discuss things. 

Don’t write anything quarrelsome (it would probably not 
be signed). 

Don’t get excited; or, if you do, don’t record the fact on 
paper. 

Don’t use long words when they can be avoided (and they 
generally can). 

Don't be afraid to use the word “requisition” as a verb. 

Don’t say “shall” or “must” or “should” if you mean 
“will;” “verbal” when you mean “oral;” “amount” when you 
mean “quantity;” “in reference’ when you mean “with 
reference;” “in accord’ when you mean “in accordance;” 
“hardly” when you mean “scarcely,” or “with the view of’ 
when you mean “with a view to.” 

Don’t send a letter back unless the regulations require it. 
Originals are worth far more than copies for future reference. 

Don't write anything that has the least semblance of in- 
flicting punishment or of encroaching in any other way on 
the proper prerogative of any other bureau or office. 


x 
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REAR ADMIRAL McGOWAN, HEAD OF THE BUREAU OF SUP- 
PLIES AND ACCOUNTS OF THE UNITED STATES NAVY, PRE- 
PARED THIS TO-THE-POINT SET OF RULES FOR USE IN 
THE NAVY. THEIR EXCELLENCE, HOWEVER, RECOMMENDS 
THEIR OBSERVANCE BY WHOEVER WRITES BUSINESS LET- 
TERS. 


ashore and afloat. If he breaks the rules, he is called 
in to court to answer the charge. If he is proven 
guilty the clerk will make the proper entry on his rec- 
ord. A medical record is also kept of each man. This 
record alone requires an efficient corps of clerks as the 
sailor is examined frequently in order to check any 
epidemic in its first stages. A pay account, which by 
the way is considered very important by the sailor- 
man, is kept by the supply office. Pay days are semi- 
monthly and it doesn’t take the sailorman very long to 
“learn to draw.” 

The executive officer usually has five or six clerks 
who look after his work and keep the conduct records. 
He also has his stenographers and messengers and his 
position is next in importance to the captain’s. His 
duties are similar to the general manager of any large 
corporation. 

There are approximately eighty clerks on each of 
our great battleships ; stenographers, bookkeepers, pay 
clerks, supply clerks and commissary clerks. A great 
deal of the space on the gun-deck of the ship is uti- 
lized for offices. The majority of the biggest ships 
have from ten to fifteen offices. Due to the great 
amount of paper work handled, several large store- 
rooms are required for storing supplies. In the store- 
room can be found all the office supplies necessary for 
equipping a large office building. There are type- 
writers, pencils, desks, desk lights, blotters, in fact 
everything that can be found in any of our stationery 
stores ashore. 

On flagships there are necessarily a few more offices 
and much more executive work is handled. Here the 
admiral holds forth and directs the activities of his 
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syuadron, which usually consists of four ships. The 
admiral has his staff of officers and clerks and he 
usually takes these men with him if he is transferred 
to another ship or shore station. In this manner the 
personnel of his force is kept intact, thus securing a 
high mark of efficiency. 

I know of no organization in civil life that requires 
so much accuracy and precision as the navel authori- 
ties require of the sailorman. A clerk in the navy 
often has verv important messages to copy, and the 
speed and accuracy in which he copies the message 


is very important. It is for this reason that great 
training schools are maintained ashore. Here the 
men are instructed in the positions that they will 


eventually hold aboard ship. The schools are con- 
ducted by men who are experts in.their particular line 
and who proved their mettle aboard ships of the bat- 
tle fleet at sea. Shorthand and stenography are taught 
to the men who manifest a desire to become clerks and 
who have sufficient education to hold one of these po- 
sitions. To the man of figures, a school for account- 
ants is maintained. Every branch of the office prob- 
lem is covered by men taking these courses. 

A clerk’s duty at sea varies a great deal from the 
duties of the clerk ashore. The sailor clerk must be 
able to tie knots, man his gun station efficiently and 
do the many other things that are worthy of the name 
sailor. The primary duty of the man-o’-warsman is 
to win battles, everything else is secondary. During 
the war our office men made good with a big G. They 
were on the job at all hours and the efficient manner 
in which they handled the large volume of official cor- 
respondence attested to the very high character of their 
previous training. Many times a half-completed let- 
ter was left on the typewriter, while the clerk hastened 
to his station on one of the big guns, ready to put into 
action some of the systems he had so often copied at 
his desk. The desk and the gun were synonymous in 
the greatest war in the history of the world. 


Australian Impression of American Business. 

In a recent book, “American Impressions,” the Hon. 
H. Y. Braddon, M. L. C., formerly first High Com- 
missioner for Australia in New York, says of Ameri- 
can’ business men: 

“The leaders of the business world are, as a rule, fine 
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A CORNER IN AN OFFICE ABOARD ONE 
OF OUR NEW DREADNAUGHTS. 








men—keen, capable, honorable and courageous, and 
with a distinct tendency in many cases towards ideal- 
ism. Each individual exponent does not every day and 
always act up to the higher traditions—after all, who 
does? It is, however, a national asset that the tendenc 

is undoubtedly there. It is combined, no doubt, wit 
great shrewdness, but the general direction seems to be 
increasingly towards humane methods in the relations 
between employer and employed, and to a sense of 
service due to the community. 

“In a country which looks coldly upon the wealthy 
idler and which greatly admires achievement and efh- 
ciency, the young men strive hard for success—no 
doubt also for money; but the dominant idea is to at-- 
tain the status due to success.” 

As to our newspapers, he says: 

“On the whole the leading New York papers im- 
press one favorably—though, in comparison with the 
leading Australian ‘dailies,’ they perhaps aim rather 
more at the sensational.” 
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THE QUEEN OF THE BELGIANS VIEWS SAN 


Hugh Rodman, U. S. N., Commander of the Pacific Fleet, 
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THE SALES MANAGER TALKS 


ORIGINALITY LESS USEFUL THAN A CAREFUL SCRUTINY 


OF THB OBVIOUS—COMMON 


since | have encountered one worth remem- 
bering,” said the sales manager. - 

I looked at him questioningly for he had a reputa- 
tion for originality. 

“Give me something new—something startling is 
the cry and the sales manager racks his brain for 
stunts. Now do you know,” and the S. M. grew very 
serious, “I don’t at all believe in that sort of thing.” 

“Ah yes!” and he waved aside my protest. “You 
are going to say that I myself am original and that 
whatever success I may have obtained is attributed to 
that. Well, as long as my name isn’t to be used, I'll 
te!l] you that I am not so terribly brand new with my 
ideas and that in my opinion there are other things 
of more importance than originality.” 

The S. M. tipped back comfortably in his swivel 
chair. “The ciaze for originality is frequently fraught 
with results of a ridiculous nature. In fact it often 
blinds a fellow to the obvious. I never sit down and 
try to think, think, think, of ‘something original.’ I 
poke about my business every day to see if I’m not 
overlooking something which ought to be perfectly 
obvious to me. I am always interested in the selling 
ideas of other businesses even though they pertain to 
an entirely different line than the one in which I am 
engaged. If I take over an idea used by a flour mill, 
for instance, or a candy store, it usually appears quite 
‘original’ when it is dressed for use in the office sup- 
ply business. 

The sales manager paused and a quizzical smile 
played across his lips. “If any theatre in this town 
would put a real human being back of the ticket 
wicket in the box office—a human sort of a person 
who seemed to care a little whether or not you bought 
tickets for next Wednesday evening, and if that thea- 
tre refused to sell tickets through ‘scalpers’ it would 
be merely doing what it obviously should do—treat- 
ing the public as almost every other business treats it. 
Yet such a theatre would, in our city, be hailed as 
having launched an innovation.” 

“This map idea came from a piano house,” said the 
manager, pointing to a map of the city, literally 
bristling with pins, some with red heads, others with 
black. “I appropriated it because I’m wide awake 
rather than merely original. There are in this store five 
other maps like this, each one dolled up with pins as 
this one is. Each of the others is located at a point 
where it is invisible to the customer, yet almost in- 
stantly accessible to the salesman. In a city the size 
of ours, it is a comparatively simple matter to indi- 
cate prospective customers and concerns with whom 
we hope to develop business by black headed pins. 
The red headed pins mark our customers.” 

Here the spokesman led me to a shelf in a niche 
back of the filing cabinet display, and there, snugly in 
its corner, was an exact counterpart of the map on his 
desk. 

“Now,” he went on, “when a man manifests an in- 
terest in filing cabinets, he bids fair to become a valu- 
able customer. It requires but a few adroit questions 
to discover his address and the name of his firm. A 
glance at the hidden but conveniently placed map 
spots him instantly as a prospect or an old customer. 
If he is a prospect and is situated in a territory 
sparsely settled by red heads, the salesman quietly 


“NJ EW idea? Bless you, it’s been many moon; 


SENSE BEATS BRILLIANCY 


excuses himself and tells me that Mr. Smith of Jones, 
Wallick and McDuff, is looking at files. I slip out 
and give him a little of the personal attention calcu- 
lated to leave no doubt in his mind as to our desire 
and ability to be of real service to him. Everyone is 
just a little bit flattered to have the personal attention 
of the manager of a business institution, you know. 

“And now back to the manner in which we promote 
red head settlements on our maps.” The S. M. 
pointed to a district on the map where there was a 
profusion of black pins, but none of red. “That dis- 
trict needs a red head settlement,” he explained, “and 
we shall begin by endeavoring to plant a red pin 
squarely in the center of it. A good thing spreads. 
Those fellows down there know the chaps of the 
business across the street; many of them probably 
lunch together. At any rate they are very liable to 
compare notes when they need office equipment. My 
salesman cannot be on the job every day in that par- 
ticular district, waiting for the opportunity to answer 
questions concerning our goods. But the goods could 
speak eloquently for themselves if they were repre- 
sented there. I want them there. It’s up to me to see 
that they get there.” 

“How will you go about breaking the ice?’ I[ 
queried. 

“Oh, there are a lot of ways of getting into a new 
territory,” was the answer, “and most of them are 
made up of a compound of tact and persistence ad- 
ministered by a diplomat in the person of one of my 
outside salesmen. But one little idea which we have 
found successful may interest you. It works about 
like this: Jim Castle, my salesman, is trying to in- 
troduce our typewriter to Edgar and Munson who are 
using a competitive machine. He is so informed by 
the executive. But that doesn’t finish Jim. He sug- 
gests that all of the machines are not working just as 
they should and offers to look them over. Jim car- 
ries a small oil can and a few simple tools in a pocket 
case for just such emergencies. A machine is pointed 
out as not functioning properly. Perhaps an adjust- 
ment or a drop of oil is causing the trouble. Perhaps 
the difficulty is of a more serious nature. In the one 
case Jim Castle easily wins the good grace of the 
manager and finds it not at all difficult to return later. 
In the latter case he proceeds to stamp himself in- 
delibly on the prospect’s mind by saying: “That ma- 
chine can be easily repaired if you will send it to the 
store of its origin; or phone them—their phone num- 
ber is Douglas g00—and ask Mr. Limick to send a 
man. He will do so gladly.’ 

“The man has spoken kindly of a competitor. He 
recommended the repair man of a competiting house, 
and knew his telephone number. How unusual! 
Perhaps the fellow has something else to sell; if so he 
is at least entitled to a hearing. Thus ruminates the 
gentleman who does the buying for Edgar and Mun- 
son. And lo! he has surmised correctly, for our sales- 
man is displaying a fine line of ribbons and carbons. 

The sales manager locked his desk and reached for 
his hat. “But the most important thing in business— 
any business—is watching ceaselessly for opportuni- 
ties to serve the purchaser and make his purchasing 
pleasant. And before thinking up ‘stunts’ I’d advise 
looking to such simple things as just plain courtesy 
on the part of the sales people.”—C. S. B. 
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BUSINESS AND THE LAW 


» BEING SOME THOUGHTS ON A FEW OF THE FUNDAMENTALS 
OF A VERY OLD AND VERY RESPECTABLE SCIENCE 
like Despite the multiplicity of legislatures and courts 


the language, is the result of forces working 

within the mass. It is shaped, formed and 
molded by the gradual unfoldment of human under- 
standing in contact with new industrial and com- 
mercial developments. There are certain funda- 
mentals of conduct which civilized men are universal- 
ly taught. Within limits, every man knows the law, 
but in a very narrow sense, for no man knows all the 
law. There is an old and familiar maxim—‘Ignor- 
ance of the law excuses no man’’—founded partly on 
the fact that every man must know the fundamentals 
of human conduct, and partly, perhaps, upon the ne- 
cessities of legal administration which make it es- 
sential that a man shall not plead ignorance of the law 
as an excuse since such an excuse, once established 
as a precedent and embodied in the substance of the 
law would nullify the law itself. No man could be 
convicted because every man accused would be con- 
veniently ignorant. 

The laws under which we live have been in the 
making for a thousand years or more. In some 
branches of the science—for it is a science—the rules 
have been reduced practically to a series of defini- 
tions and formulae. In other departments the law is 
still in a condition of development and it would be a 
bold prophet who would attempt to define its future 
boundaries. 

The spirit of our institutions urges us toward the 
preservation of the rights of the individual ; and to ac- 
complish this purpose, human nature being what it is, 
we find it necessary to give up certain rights for the 
good of others. There is nothing fundamentally 
wrong in carrying a revolver in one’s pocket; but be- 
cause some men improperly use such weapons and 
because it is impossible to distinguish who will and 
who will not use them for wrong purposes, we must 
abrogate that general right and agree that no one 
except duly authorized police officers shall carry such 
weapons. The fact that the enforcement of this par- 
ticular law is notoriously lax and ineffective makes 
no difference as to the existence of the law and the 
reason for it. The same idea holds with reference 
to the last amendment to the Constitution of the 
United States—men are required to forego the manu- 
facture and sale of alcoholic beverages that the general 
welfare of the people may thereby be enhanced. 

Mankind has always been justly jealous of the 
right to life and the means of sustaining life, hence a 
man’s right to protect his person and property and the 
persons and property of those of his household is 
rigorously safeguarded. Courts are slow to invade 
actual property rights. The labor of a man’s hands 
or of his brain is the means by which he lives; his 
accumulations of property safeguard his life and the 
lives of those dependent upon him. But it is not to be 
understood that a man may so employ the product of 
his labor as to injure the health and the safety of his 
fellows, or invade their fundamental rights, and we 
find ourselves sometimes involved in apparent contra- 
dictions because we, the people, must protect our- 
selves from each other. 


A MONG English-speaking nations the law, 


in our country, there is less confusion than the layman 
is inclined to imagine. Much discussion more often 
than otherwise tends to clarify an issue. Our courts 
are able and intelligent and rarely, if ever, venal. 
The man who follows out his course guided by sin- 
cerity and honesty of purpose need not fear to pre- 
sent himself in court, where his mistakes of judgment 
will be overlooked because the court will view his 
acts in the light of his intentions, which is among the 
first of the great principles which the lawyer learns. 
However, courts do make mistakes, particularly those 
having original jurisdiction, because issues there arise 
quickly and must be expeditiously disposed of and 
because judges and juries are human and therefore 
subject to errors of judgment as well as to the emo- 
tional appeal. 

The prodigious changes which have been wrought 
in industrial methods since the Civil War have brought 
into being corresponding legal regulations designed to 
prevent the powerful from preying upon the weak—- 
to keep the industrial balance even—-if such a thing 
is possible—and to keep any industrial group or groups 
from putting the safety of our institutions in jeopardy. 
This latter development is in principle not so new as 
most people think, for the courts of England at an 
early period administered laws dealing with mono 
lies and imposing severe penalties upon violators. We, 
however, are taking this step thréugh laws passed by 
Congress, as the first steps in the English procedure 
had their origin in enactments of Parliament. We 
are, in a sense, repeating history under newer con- 
ditions. 

Last month we outlined the famous Gary Dinner 
Case, and intended to mention the so-called open price’ 
plan which, in its description, fell somewhat short. 
This plan involves reporting to the association by 
members the prices at which goods have been sold, 
the association in turn reporting these transactions 
to the members. Such a plan can hardly be criticized 
from a legal standpoint; but how far an officer of 
an association may go in using such information as 
propaganda is, of course, an open question. In one 
instance a zealous secretary employed these price re- 
ports to ridicule certain members for not advancing 
their prices—an act which seems to be of questionable 
propriety. Where, however, there is no conspiracy, 
no ridicule, no compulsion, but only study of condi- 
tions and careful analysis based on exact information 
and resulting in suggestion and recommendation only, 
which all members are free to accept or reject with- 
out criticism, there can be no infringement of the 
letter or the spirit of the law. 

The writer believes these considerations to be of 
interest to men in this and other industries, and it 
seems to him that perhaps an outline of some of the 
basic cases might be valuable at a future time as bear- 
ing upon industrial development, restrictions of legal 
construction and attempts to mitigate those found to 
be embarrassing industry as different conditions have 
arisen from time to time. 
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ST. LOUIS AS A CONVENTION CITY 


SOME OF THE ADVANTAGES WHICH ST. LOUISANS 
CLAIM FOR THEIR TOWN AS A PLACE TO MEET 


VERYBODY in the stationery trade of the 
EF; United States knows that the next national as- 

sociation convention is going to be held in St. 
Louis October 14 to 18 inclusive. It is common 
knowledge that an exceptionally able and energetic 
local committee of stationers in St. Louis is hard at 
work preparing to receive, entertain and make com- 
fortable a number of guests in excess of the number 
who have attended any previous convention of the 
National Association of Stationers and Manufactur- 
ers. Furthermore, the standing committees of the 
association are preparing a program of much value, 
embodying certain original features of interest to 
every stationer. 


from all parts of the United States than any other 
city. 

3. St. Louis has one hundred and sixty-five hotels, 
in addition to a large number of first-class room- 
ing and boarding houses and apartments for tran- 
sient visitors. The capacity of twenty-two of the lead- 
ing hotels is 15,000. 

4. The St. Louis Convention, Publicity and Tourist 
sureau has signed agreements made by the manage- 
ments of hotels in regard to hotel rates. The visitors 
are thus assured that a raise in rates will not be made 
without sufficient notice and just cause. 

5. St. Louis, in the grand average, has ideal weather. 
Infant mortality, the acid test of healthfulness, is 
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HOTEL MARYLAND. 


With regard to the peculiar advantages of St. Louis 
as a convention center, Captain Turin notes the fol- 
lowing points: 

1. The strategic position occupied by St. Louis is 
better realized by the knowledge that it is just about 
midway between the center of population, a short dis- 
tance east of St. Louis, and the geographical center 
of the United States, a short distance west of St. 
Louis. It is located on the Mississippi river, in the 
center of the Mississippi Valley, and is a railroad 
center of first importance, with twenty-six steam rail- 
roads and four electric lines, of which the Illinois 
Traction System is the largest, this latter being also 
the most important traction system in the United 
States. 

2. By reason of its proximity to the geographical 
center of the United States, it necessarily follows that 
St. Louis can be more easily and more quickly reached 
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lower than in any of the other large cities of the 
United States. 

6. St. Louis is prepared to take care of every emer- 
gency in the matter of telegraph and telephone service. 
St. Louis is located in the heart of the long distance 
systems of the Bell and Kinloch companies. 

7. Special representatives of the telegraph and tele- 
phone companies are assigned to convention service. 

8. Telegraph and telephone service at the leading 
hotels of St. Louis insure maximum efficiency. Spe- 
cial switchboards and keys are installed, and addi- 
tional employes are assigned to work them, if neces- 
sary. Special direct lines connect with all parts of 
the United States and underground cables ample for 
handling any convention connect with the Coliseum. 

g. The success of a convention depends to a great 
extent upon proper publicity of the subjects discussed 
and the organization in general. The St. Louis Con- 
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vention, Publicity and Tour- Fo" 
ist Bureau is prepared to 
render maximum service in 
the case of publicity as well 
as serve the convention in 
many other ways. 

10. The local press of St. 
Louis, the Associated and 
United Press, and the Inter- 
national News Service co- 
operate to the fullest extent 
in giving publicity to con- 
ventions. It necesarily fol- 
lows, though, that the per- 
sons authorized to act for conventions should work 
with the St. Louis Convention, Publicity and Tourist 
Bureau in this matter in order to provide against du- 
plication of effort and insure efficient service. 

11. Proper publicity can be given to conventions. 
This fact has been demonstrated. A convention held 
in ihis city recently was looked upon as a poor pros- 
pect for publicity, as most of the subjects to be dis- 
cussed were considered “dry” and not of interest to 
the general public. Under the direction of the pub- 
licity director of this bureau this convention procured 
approximately 30,000 lines of local news and 5,000 
lines of national publicity. The convention procured 
more publicity than any other convention ever held in 
St. Louts. 

12. St. Louis has more economic potentialities for 
money and trade than any other metropolitan center 
of America, including the lowest fuel rates, its geo- 
graphical position in the very center of the United 
States, favorable transportation facilities and_rail- 
road rates, and its strategic position in the center of 
the world’s greatest inland waterway system. 

' 13. St. Louis can furnish meeting places of any size 
up to a seating capacity of 13,000. 

14. Through the service of the St. Louis Conven- 
tion, Publicity and Tourist Bureau by reason of the 
geographical location of St. Louis, larger attendance 
at conventions is obtained at conventions held in St. 
Louis. 

15. St. Louis has earned an enviable reputation for 
hospitality. 

Hotel reservations for the convention should be 
made now. The acting secretary of the Hotel Com- 
mittee is H. R. Dotterer, care of the Ault & Wiborg 
Company, 322 North Third street, St. Louis, Mo. 

Importance of the Next Convention. 

At the annual convention of the National Associa- 
tion of Stationers and Manufacturers held last fall in 
Richmond, Va., some radical changes were made in 
the plans of the organization. These changes had no 
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“J reference to the purposes for 

which the association is or- 
ganized, these objects and 
purposes remaining the same 
as heretofore; the execution 
of the work, however, was 
differently arranged, and 
provision was made for 
greatly amplifying the scope 
of the organization, increas- 
ing the membership, engag- 
ing the interest and support 
of collateral branches of the 
trade not then active in asso- 
ciation work, and generally putting the organization 
upon a sound business basis, with a competent, well- 
paid staff to carry out the plan and purposes of the 
association. . 

To make all this possible—since the new work would 
require the expenditure of a considerable sum annu- 
ally, the dues were raised to thirty dollars a year. Fol- 
lowing out the directions of the convention, the exec- 
utive committee of the association, after careful con- 
sideration, appointed Fletcher B. Gibbs as general 
manager, with W. H. Greenleaf as field secretary. Mr. 
Gibbs gave up his private business as manager of the 
house of Shea Smith & Co. of Chicago to take the 
new position offered him under a contract to devote 
his entire time to the work of the association. 

During the months which have elapsed since the 
appointment above mentioned Mr. Gibbs and Mr. 
Greenleaf have traveled to practically every part of 
the country, holding meetings of stationers and organ- 
izing the trade into divisions or groups affiliated with 
the National Association. The president, Ralph S. 
Bauer of Lynn, Mass., has likewise traveled thousands 
of miles and visited many of the principal cities on a 
similar mission, and the members of the executive 
committee—itself a working committee—together with 
the chairmen and members of other standing commit- 
tees, have performed unusual services on behalf of - 
the trade. 

The year has also seen the removal of the offices of 
the association from St. Louis to Chicago and their 
establishment on a much enlarged and extended 
scale in the Conway building, Chicago. Here Mr. 
Gibbs has his offices. Here Mr. Greenleaf makes his 
headquarters, and here Mr. Pittman and an augmented 
staff take care of the increasing mass of detail. 

At the next convention a record attendance is ex- 
pected to listen to and pass upon the results of the 
year’s work under the new regime. It will be a duty 
as well as a privilege to attend this convention. 
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Straws That Show the Way of the Wind. 


T APPEARS to the editor of Office Appliances 
| that, in the spirit of our industrial life, particularly 

among men who work in the crafts, and, no doubt, 
too, among men of more or less skill in all industries, 
is changing for the better. It seemed that, after the 
armistice there was a tremendous letting down—a 
relaxation of effort and of interest in the daily af- 
fairs. Such a feeling follows every great war, no 
doubt. The springs of our mental and spiritual forces 
are relaxed. Reaction follows prolonged effort. The 
condition is psychological, but none the less real. We 
have noted a tendency to indifference to the ordinary 
impulses of ambition and a marked disposition to- 
ward turbulence, loose theories of conduct, much talk 
not based on sound conclusions and an inclination on 
the part of numbers of persons to do little and demand 
much. We have felt sure that this is but a transient 
phase, and we are now certain that it is beginning to 


pass. 

It seems that men are again beginning to realize 
that we cannot always continue to run the industrial 
engine under forced draft; that the time is now at 
hand when we shall begin to turn toward a steadier, 
more normal manifestation of industry; that while 
the old order will not return precisely as it was, some- 
thing akin to it is on the way; that work is still hon- 
orable and that it is worth while for its own sake; 
that one day there will be enough men for the jobs 
and that the man who holds his position will be the 
one who has already made the best record. 


There seems to be a subconsciousness abroad in 
the land that we must begin to provide for a different 
time—a time when the worker shall seek the work in- 
stead of being sought by it. And there does seem to 
be a slight letting down of the demand—tless force to 
the current—a broadening of the stream into less pre- 
cipitous channels. 

These straws are the first indications we have ob- 
served of a return to better because more normal con- 
ditions. Men are again seeking efficiency in them- 
selves—at least, many men gre—and finding satisfac- 
tion in that form of self-expression which manifests 
itself in work well done. 


We are happy to find our impressions verified by 
no less an authority than John Whyte, Director of the 
Research Department of the National Association of 
Credit Men. Ina recent issue of the Credit Monthly 
Mr. Whyte summarizes the results of a questionnaire 
sent out not long ago to concerns in seventy-five dif- 
ferent lines of activity. Several questions were asked, 
but the answers to one—‘Is your labor more efficient 
now than it was three months ago”’—will serve our 
present thought. Ten concerns reported less effi- 
ciency ; seventy-two reported no increase; fifty-seven 
reported increased efficiency ; eighteen stated that la- 
bor is now as efficient as before the war—that there 
has been no change, and ten reported old labor to be 
as efficient, but new labor less so. 


Among the causes for increased efficiency the re- 


plies mentioned the favorable influence ot profit-shar- 
ing and bonus plans; high wages and steady work; 
industrial welfare work; abatement of industrial un- 
rest; educational work—teaching the advantages of 
cooperation ; reduction of labor turn-over ; high living 
costs, necessitating greater earnings; reaction from 
strikes ; absence of unions; premiums for attendance; 
intensive training for specialized operations. 


Doubtless all of the foregoing causes have had some 
share in the result. They are tolerably obvious; but 
we believe that the causes for better work go deeper 
—that they reach down into the minds of men and 
take hold upon the inner forces which are the springs 
of our conduct that force us onward to seek our ad- 
vantage in the things that “are honest and of good 
report.” 


<--> 


Domestic Practice vs. Foreign Problems. 


OMMERCE based upon guesswork is ephemeral. 
. Knowledge must be the ground-work with com- 

mon sense as the guide to correlate known facts. 
Common sense may be defined as that sixth sense 
which embodies the net result of knowledge born of 
the union of experience gained by the other senses. 
Common sense is wisdom and exists in different de- 
grees ; with the man of limited but accurate knowledge 
it may bring success in a narrow sense; another with 
wide and well-digested information may so coordinate 
his forces as to make himself a world factor. 


He who knows but one side of a proposition must 
give a one-sided judgment upon it if he gives any at 
all. His mind, like a board one side of which is ex- 
posed to the sun, is warped. All propositions are 
fitted to one mold—a natural and too common prac- 
tice. National success built upon understanding and 
careful analysis of well-known conditions does not 
offer a sure guide to international problems, since 
wholly different facts may demand a revision of poli- 
cy. Admitting that business must be founded on a 
more or less enlightened selfishness, and that “the first 
law of nature” must be the first law of business until 
the lion and the lamb shall lie down together, this 
knowledge of the “law of the talon,” so to speak, need 
not obscure our understanding of a still higher law 
that finds a part of its expression in those agreements 
and compromises without which men could not endure 
to serve each other. 


The man of long vision, recognizing the possibility 
of loss, does not permit himself to be obsessed by the 
fear of it. He takes conditions as he finds them. He 
recognizes the validity of facts. He does not attempt 
to proceed in defiance of facts, nor does he expect 
others to do so. He becomes judicial. He weighs 
the evidence from both sides. He gets the true pers- 
pective. He adapts his practice to conditions, where- 
by the truth works for him and not against him. 


The manufacturer who would be successful in for- 
eign trade cannot expect to advance his own interests 
in disregard of those of his customers. He would not 
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attempt such a thing in the domestic market, neither 
should he expect to do so abroad. He must remem- 
ber that abroad he is confronted with conditions un- 
like those at home, but the facts are just as definite and 
as understandable as the daily conditions of the home 
market. He must meet his foreign distributor on his 
own ground and deal with him as of the country in 
which the distributor lives. He must consider cus- 
toms duties which must be paid; rates of exchange as 
between the dollar and the currency of the agent; the 
agent’s cost of selling the goods in the light of the 
fact that the advertising of the manufacturer in this 
country is of no advantage to the agent abroad inso- 
far as selling the goods to his customers is concerned ; 
possible competition must be considered, and finally, 
the capacity of the particular foreign market to ab- 
sorb the goods. A due study of the foregoing prob- 
lems will bring out a mass of useful information and 
will convince almost anyone that dealing with people 
abroad is by no means a simple problem, but that in 
most cases the results, if pursued with fairness and 
sincerity, will be worth while. 


Foreign business cannot be created in a moment. 
People abroad do not deal in an off-hand -manner. 
Responsible houses look before they leap. They re- 
gard themselves—and quite justly—to be as much en- 
titled to look into our credit, reputation and capacity 
as we are inclined to look into theirs. And the respon- 
sible man abroad, whose house often has the prestige 
of centuries behind it, will not lightly sever a connec- 
tion once made nor disregard an obligation. Foreign 
trade for the most part is a plant of gradual growth. 
It may be compared to a tree which adds to its propor- 
tions year by year in a manner imperceptible to daily 
consciousness, but attaining nevertheless, under proper 
cultivation, imposing proportions within a reasonable 
time. It is seldom or never a mushroom that matures 
over night.—M. 

<-> 


Importance of Knowing Men. 


ship ; and so it is with psychology and econom- 

ics. Yet how often do the prophets err in pre- 
dicting those things which shall come to pass in the 
world of business, because they have not given sufficient 
regard to the importance of knowing men. 


Mis: and merchandise bear an intimate relation- 


Judgments predicated upon sound business experi- 
ence and pronounced as the final step in a process of 
logical reasoning, frequently fail to take proper cog- 
nizance of the human factor in economics. Demand 
and supply form the scale in which price is ultimately 
weighed, it is true, but during the weighing process, 
human eccentricities wobble the scale with astonishing 
results to the balance. When the beam should rise, it 
suddenly falls with a thud, only to fly back again in the 
same temperamental manner. Of course the balance 
will ultimately be found, but the immediate future is 
oftentimes of more importance than a far-off to- 
morrow. 

Let us study man himself, in studying his business. 

Man in the aggregate is more emotional than ra- 
tional. He reacts to stimuli in amazing ways. He 
ceases buying when by all the tenets of economics he 
should buy more of a commodity. He weakens where 
he is expected to stand firmly and hangs on tenaciously 
just when we expect him to let go. The prophets in 
their sophistry said that the volatile Latin temperament 
would explode under the sledge-hammer blows of the 
Teuton. Yet the Latin metal proved to be tempered 
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steel which toughened under the blows with resisting 
powers such as the world had never seen. Again the 
seers predicted that economic ruin for Europe would 
follow on the heels of the war. Yet the exchange rate 
is steadily improving, industry is constantly increasing, 
and things generally are mending rapidly. 


Pope has suggested that “The proper study of man- 
kind is man.” And may we elaborate with the thought 
that the proper study of man’s business—economics— 
is man’s habits of thinking and his emotions, individ- 
ually and in group? 


<-> 


Fewer Office Furniture Styles Desirable. 


HE old maxim, “Variety is the spice of life,” 
T applies very well to a good many things, but one 

of the best informed men in the retail office 
equipment trade—a man who has been a close student 
of its practical problems for years, particularly with 
reference to the office furniture end of the business— 
believes that, as our English cousins say, we could “do 
with” a less variety of styles in office desks and office 
furniture generally. 


Theoretically in this line, and practically in some oth- 
ers, it is well to encourage variety out of which the arti- 
san derives new ideas and brings into being creations 
of practical as well as artistic worth; but just now, to 
quote one of the great presidents of our country, “We 
are confronted by a condition, not a theory.” e con- 
dition is that there is not enough office furniture to sup- 
ply the demands of the market, and, furthermore, sup- 
plies of furniture woods are short and manufacturers 
are obliged to use a good deal of material such as was 
formerly rejected as not up to accepted standards of 
grain and appearance. 


Our friend suggests that manufacturers could help 
the situation materially if they would get together and 


standardize certain lines. This would assist production —_ 


and would result in the utilization of a larger propor- - 
tion of the available raw material. We believe this 
suggestion merits consideration. 


<> 


Typewriting Post Office Money Orders. 


OST OFFICE money orders were typewritten at 
Pp the Washington office during July, as stated in 

our July issue. The test was confined to one 
make of book typewriter. During August another 
type of bookkeeping machine will be used. It is pos- 
sible that the test will continue beyond the present 
month, in which case various other makes of 
writers suited to the department’s specific require- 
ments will probably be given an opportunity to demon- 
strate their fitness for the work. 

The bookkeeping machine was selected for the 
Washington test, as it is required that in addition to 
writing the money order, the clerk make an abstract 
of the transaction in duplicate at the same time, pro- 
viding records for the issuing office and the post office 
department’s auditor. : 

When news of the department test first reached 
us, the thought was that correspondence machines 
would be used, which indicated a wide field for type: 
written money orders. Later information shows 
bookkeeping machines will be used, which will natur- 
ally restrict the use of typewritten money orders to the 
larger offices, probably those of the first and second 
class. . 


Riel r 
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LINKS IN THE CHAIN OF THE DAY’S SALES 


BEING A FEW POINTS PERTINENT TO 
ACTIVITIES IN THE DAILY BUSINESS 


WORKING 
FROM THE 
TOP DOWN, 


WHAT TO DO 
WITH 
SALES HELPS, 


it far more practical to secure busi- 

ness from big concerns by working 
from the top down rather than by beginning 
with the assistant purchasing agent and ulti- 
mately reaching the executives of the busi- 
ness. They argue that where the start is 
made with the purchasing agent or his as- 
sistant it is necessary to fight every inch 
of the way past the purchasing agent’s desk, 
secure the approval of the department chief, 
and finally get in touch with the president 
and get his signature to the order. The se- 
quence is not the same in every instance, 
but the principle is the same. If the sales- 
man is obliged to follow the usual routine 
he very often wastes a great deal of time 
on the way to getting the order signed, and 
incidentally may find that before he has 
made the last lap of his journey of circum- 
locution, somebody else has already been 
at work on the president or an executive 
elsewhere and secured the business for a 
competing house. It is frequently a deli- 
cate matter to go over someone’s head to 
get an audience for a new device, and 
whenever the salesman deems it necessary 
to do this, he must fully consider the possi- 
bilities of the individual case. It may be 
possible that in going over the purchasing 
agent’s head to get the initial order for a 
labor saving office system of some sort, he 
may insure the installation, but in creating 
a sore spot at the purchasing agent’s desk, 
it is possible that orders for future supplies 
may be manipulated so as to use the prod- 
uct of some other manufacturer. 

Going after business from the top down 
is frequently expensive as regards selling 
costs, but at the same time it shows great 
advantages in effectiveness. One salesman 
who was following a lead that promised 
big business decided that he would have to 
cultivate the president of the company. 
This president was a man of many clubs, 
lived at an expensive residential hotel, rode 
horseback, played golf, and managed in 
various ways to make his hours away from 
business congenial and pleasant. 

The salesman gave up his sixty-dollar flat 
and moved in on the same floor of the res- 
idential hotel as his prospective customer 
occupied, and it was really a very short 
time before the two were acquainted well 
enough to talk business. The sale at stake 
ran into four figures and the month that the 
salesman spent at the president’s hotel was 
really put in to very good advantage be- 
cause he landed the business. He also 
gained entree into a circle which he never 
would have reached had he attempted to 
go after business in the ordinary way over 
the public door mat. 


Mice a successful salesman has found 


<-> 

ANUFACTURERS of the various lines 
M entering into the stock of the aver- 
age stationery ‘store are probably as 
generous as they are in any field when it 
comes to providing sales helps to aid the 
dealer in moving his stock. The packers 
were probably more generous than any one 
else in the days before the Federal Trade 
Commission got after them and required 
that steps be taken to divorce the packing 
business from the many side lines which 
had crept into the average packer’s distri- 
bution plans. In that particular field there 
has been undoubtedly a great deal of waste 
because of the large variety of material fur- 

nished by all producers and distributors. 
The window displays, window cards, cut- 
outs, easels, display assortments, etc., 
which are available to the modern sta- 
tioner are as a rule much too good to be 


EFFICIENCY 
MONEY. 


WHEN DO you 
CHANGE 
WINDOW 
DISPLAYS ? 


THE THREE 
RESPONSI- 
BILITIES. 


used once only and then thrown away. 
Generally they have a good application the 
year around and can readily be repeated 
within three months or six months without 
causing them to seem stale. While in- 
tended for use as an individual display for 
some given line of merchandise, it fre- 
quently happens that subjects are appro- 
priate and designs and coloring in harmony 
so that a mixed display can be worked up, 
revealing the sales helps of several differ- 
ent manufacturers. This adds a desirable 
variety to the window and at the same time 
makes sure that the window display mate- 
rial is given conscientious and effective use. 
<-> 

NE EMPLOYER who has a large 
O staff of clerks has found a way of 

keying up his staff and eliminating 
the dead wood. At unexpected times he 
gives to clerks who deserve recognition a 
two-dollar bill, which is known in the store 
as “Efficiency Money.” The distribution is 
impartial, and made solely on merit. The 
plan does away with Christmas gifts, and 
has the advantage of helping inefficient 
clerks eliminate themselves from the organ- 
ization. If a man or woman is consistent: 
ly overlooked in the distribution of the effi- 
ciency money, he soon discovers that he is 
not eligible, and if not of enough ambition 
to earn the efficiency money, is disposed to 
seek other employment. 


ter of routine in most stores, but it is 

seldom that much attention is given 
to the day on which the change is made. 
It depends largely on the character of the 
business district in which a store is located. 
One store, which is on a street which is 
active with traffic on Sundays, always 
leaves the week-end display in the window 
until Tuesday. Experience shows that peo- 
ple note a window display when passing 
on Sunday. The store is closed. The re- 
solve to call Monday is natural, and fre- 
quently the store is identified by the goods 
on display, instead of by the name. Thus, 
if the display remains until Tuesday, it 
affords those interested an opportunity to 
find the store without delay, and make their 


inquiries. 
<--> 
| IKE THE three graces of mythology the 


C ANGING window displays is a mat- 


real salesman has three responsibilities. 

His fealty belongs to his house, to him- 
self and to his customer. These three—and 
the greatest is his responsibility to the cus- 
tomer. For the customer is the chief es- 
sential—without him there would be no 
business, no livelihood for the salesman 
and no profit for the employer So the act 
of waiting on a customer, determining what 
he wants, and filling that want, is the most 
important part of the day’s work. Small 
wonder therefore, that merchants who have 
built up a monumental business of wide 
repute insist that their salesmen ever re- 
gard the customers’ rights and feelings as 
paramount—important above anything else 
in the business. So far is this policy car- 
ried out that the familiar instances of “the 
customer is always right” is the guiding 
motto of many of the most successful stores 
in this country. .The policy is carried out 
regardless of the fact that it is inevitable 
that from time to time some customer may 
take advantage in an unfair manner of so 
broad a policy, and intentionally defraud 
the dealer. _The fraud may be evident, and 
yet the deception is tolerated by the store 
management in the feeling that the very 
fact of the deception being passed by will 
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RELATION 
TO PROFIT. 


DYNAMICS OF 
DISCONTENT 
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put that customer on his honor in the fu- 
ture. 

A store which practices the doctrine of 
“the customer is always right’ must neces- 
sarily train its employes to furnish a high 
grade of service. There must be a thor- 
ough knowledge of the goods sold, their 
application in the customer’s interests and 
the extent to which promises or guarantees 
of performance can be made. Herein lies 
the salesman’s obligation and responsibility 
to the house. He must necessarily apply 
himself to the details of the stock, under- 
stand its possibilities and its limitations, 
and be frank with the customer in explain- 
ing both its possibilities and limitations. 
Then there is very little possibility of a 
comeback by the customer because some- 
thing has not proved satisfactory. If the 
salesman has been glib with promises of 
utility or durability without assuring him- 
self in advance that the goods can live, up 
to his recommendations, he is quite liable 
to have the customer back in a short time 
with complaint for adjustment or replace- 
ment. 


When the salesman has fully carried out 
his responsibility to the customer and to 


his employer, he has at the same time 
satisfied his responsibility to himself. 
<-> 
methods 


of many hundreds of stores of all sizes 
in the United States, the Business Re- 
search Bureau of Harvard University deter- 


|‘ A SURVEY of the different 


mined that more than one-fourth of the 
stores observed during the 1918 period 
turned their stock less than six times a 


year. This covers all lines of retailing. A 
large number of retailers turned their 
stocks only four times a year. The obser- 
vations of the Bureau, based on returns 
from retailers during the past five years, 
have led to the conclusion that the net 
profits in the stores where an annual rate 
of stock turnover higher than ten is about 
two and one-half times as great in the per- 
centage of net sales as in the stores with a 
stock turnover of less than six times a 
year. There is also a definite relation be- 
tween the total expense of selling and a 
high rate of turnover. An instance is given 
of one business with the lowest total ex- 
pense which had a stock turnover record of 
18.4 times a year. Other things equal, prof- 
its increase directly with the turnover. 
Naturally, regular stock turnover is in- 
volved in the operation of a business, but 
it is important that a store which does not 
have a healthy turnover should attempt to 


increase the rate. 
D in the world when it is properly di- 

rected. If a salesman is discontented 
with his standing in the store as regards 
sales, the remedy is generally in his own 
hands. He is playing against an open field, 
and must feel that the remedy must be of 
his own making. If the store is not depart- 
mentized, and each clerk works in any sec- 
tion wherever customers’ requirements 
happen to be, he will frequently find that 
his own inability to make a good showing 
on the sales record is due to the fact that 
he does not know the stock intimately. He 
may be able to put his hands on any item 
in the dark, but that is not the thing. He 
must be thoroughly conversant with the 
possibilities of use in the individual cus- 
tomers’ hands. 

A little self analysis at times will fre- 
quently enable a salesman to determine 
why he does not get what he considers his 
own share of the business. 

There is no monopoly of information in 
the stationery line. Salesmen on the road 


<--> 
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are pleased to spend time with retailer's 
clerks to acquaint them fully with the line. 
Many manufacturers publish educational 
booklets for the special instruction of re- 
tailer’s clerks, to enable them to analyze a 
customer’s situation and to submit at first 
trial merchandise which will actually suit 
the customer’s requirement. There is a 
growing tendency among the stationers’ 
associations in the larger cities to develop 
a co-operative educational plan for the as- 
sistance of the clerk by devoting one eve- 
ning periodically to educational subjects 
and inviting to that meeting all of the sales- 
men of the different stores represented at 
the meeting. 

There are dynamics in discontent. But 
they should not be confused with the dyna- 
mite of dissatisfaction. 

<-> 


N MODERN selling the thought of the 
] retailer is to emphasize the service that 

he gives rather than the merchandise 
that he sells. This attitude was clearly in- 
dicated in a recent advertisement by the 
Wm. Mann Company, Philadelphia, Pa., in 
which was illustrated a machine bookkeep- 
ing system. The-cut legend express the 
matter in this manner: 

“A complete machine bookkeeping sys- 
tem with Mann equipment installed in the 
offices of the Trenton Trust & Safe Deposit 
Company, Trenton, N. J.” 

The cut with its accompanying matter 
clearly express what was desired: to indi- 
cate the service which the equipment fur- 


nished. 
<_-- 

ODERN mechanical office equipment 
M carries with it not only the increased 

production due to the saving of labor, 
but it also serves to speed up the workers. 
It is far easier to concentrate on a task 
which is partly performed by a machine 
than to accomplish the same results un- 
aided. There is another tendency apparent. 
If a clerk does his computations, for in- 
stance, with pen and pencil there may be a 
tendency for him to go wool-gathering. — If, 
on the other hand, he is using a machine he 
realizes that if he “stalls” the very fact is 
evident because the usual sound of the 
yperating machine is missing. A task will 
also be finished quicker because of the 
knowledge that some other worker will de- 
sire the use of the machine immediately 
after the present clerk has finished with it. 

<-> 


ANY business houses are endeavoring 
M to get increased efficiency from their 

sales and order _ correspondence 
through the establishment of a policy of 
correspondence which does away with the 
superfiuities common to most dictators. A 
stationer can capitalize this fact by getting 
out a series of “better letter” blotters on 
which to emphasize some of the cardinal 
virtues of the good letter writer. The 
thought is to express the message in big 
type and.to have an inconspicuous adver- 
tisement in one of the lower corners. Suit- 
able headings for such blotters might be: 
“You Attitude,” “Tabu Stock Phrases,” “Be 
Positive, It Sinks In, Negatives Skid,” 
“Can You See the Man You Are Writing?” 
‘Can I Say or Do Anything More in 
Letter to Make Friends for the House?” 


These are some of the thoughts empha- 
sized by good letter writers in training cor- 
respondents, and a series of this sort dis- 
tributed periodically will inisure advertising 
blotters getting more effective use. The 
head in charge of correspondence will nat- 
urally desire to see these blotters distrib- 
uted to his different dictators so they may 
have before them constantly some of the 
essential features of good letters. 
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Office Appliances in Great Britain. 





Exclusive Correspondence of “Office Appliances.” 


London, July 15th, 1920. 
§ HE office appliance business necessarily bears a close 





relationship to the general trade of this particular 

country, so that it is useful from time to time to put 
in a few words of wider view. If one can judge by the 
British newspapers of the present time, the trade and in- 
dustry of Great Britain are going to the bow-wows as 
fast as they possibly can. The reason for this is that a 
great many of our manufacturers and merchants are so 
bitterly opposed to the proposed extension of E. P. D. 
(that is, Excess Propfits Duty) that they are heading day 
by day deputations to the Government and influencing 
long articles in the newspapers, all talking and writing as 
dismally as possible about business. 

<-> 


During the war the excess profits duty was 80 per cent. 
It was charged in addition to the ordinary income tax and 
super tax and was a rough and ready way of getting at 
extra profits made out of business because of the war. It 
touched a figure of 80 per cent at one time. After the 
armistice it was reduced to 40 per cent and this year Big 
and Little Business all believed, apparently, that it would 
be wiped entirely out. Instead of this, the Chancellor of the 
Exchequer, Austen Chamberlain, clapped another 20 per cent 
on, making it 60 per cent. Then the fat was in the fire 
and the country was apparently informed that it was 
going over the precipice into chaos. 

<-> 


Taking one of the mildest protests, a big cotton mag- 
nate declared that “whilst in the profitable state of the 
cotton trade which existed some months ago the proposals 
were sufficiently mischievous and repressive, their influ- 
ence under present conditions is much increased, to the 
further detriment of enterprise in trade.” A hardware 
man declared that “since the proposals of the Chancellor 
of the Exchequer have been fully appreciated, trade has 
very seriously declined. Faced with a possible decrease in 
production, quite a considerable increase in taxation, Im- 
perial and local, the hardware outlook is extremely gloomy 
and many manufacturers will be compelled to close down.” 
A metallic bedstead man said: “Home trade has gone 
altogether. Prior to the budget proposals we were busy, 
but now everything has slacked off.” In boots and shoes 
and hosiery the depression has been accentuated. Sir Her- 
bert Dixon, speaking for the textile industries, says that 
since the proposals were made the textile trade has almost 
“ceased to exist.” 

<-> 

I might go on quoting these views by the yard, in every 
case the speaker being a well-known manufacturer and 
couching his remarks sometimes in tones of the blackest 
possible pessimism. From all these temarks, therefore, 
one would gather that the trade of the country was rotten 
at the present time and, as a matter of fact, the study 
of overseas trade statistics does not improve the aspect 
very much. Unemployment is certainly increasing. Our 
imports for the six months ended June, 1920, amounted 
to $5,166,673,420, whilst our total exports for the six 
months were only $3,866,789,660. Trade may be given, 
therefore, as distinctly slack, but it would be manifestly 
absurd to put all this slackness down to the Government 
financial proposals. For one thing, there is a gradually 
accumulating amount of “won’t-buy” feeling amongst the 
body of consumers generally, and as a result very large 
numbers of retail prices, especially in dry goods, etc., and 
certain foods, are being reduced unavailingly to tempt the 
public back. A 10 per cent cut in prices is found to be 
no use, however, for this purpose. More is wanted. 

<-> 


Then, of course, there is the vacation period now on, 
necessarily a time of reduced production, whilst, further- 














more, the position of affairs on the Continent of Europe 
is not regarded at all favorably by many big business 
interests here. The war of Poland against Soviet Russia 
is condemned almost universally by the big trade interests 
and only finds its supporters in certain political and diplo- 
matic coteries. Business here wants peace all the world 
over, and as soon as possible. 


In the meantime, the typewriter business and its allied 
branches is doing very well. The imports of complete 
machines into this country for the six months ended June, 
1920, amounted to 45,253, as against 13,009 in the first six 
months of last year and 26,025 in the first half of 1913, the 
last complete pre-war peace year. Furthermore, the im- 
ports of parts this half year have amounted to 30 tons, 
against 14 tons for the corresponding period of 1919 and 
53 tons in 1913. 

<—-o-—> 

The export trade is also growing up into a very respect- 
able little volume. There were exported from this country 
during the first six months of this year 1,774 typewriters 
which were the “produce and manufacture” (as the trade 
returns put it) of the United Kingdom. This number com- 
pares with 388 in the first half of 1919 and 2,232 in January 
to June, 1913. Parts were also exported to the extent 
of 17 tons, against 11 tons and 2 tons respectively at the 
two previous dates above mentioned. The export trade 
in foreign and colonial manufactured typewriters is better 
still, The number of machines in this category sent out 
up til the end of June from the beginning of this year was 
3,733, against 169 in the corresponding period of last year 
and 5,828 in the same six months of 1913. Also 3 tons of 
manufactured parts were exported, against none last year 
and 9 tons in 1913. 

The better business evinced by the above figures is 
certainly reflected in talks at the various typewriter head- 
quarters, where the men express themselves always as 
content and sometimes as pleased with the position. I 
find little or none of the ordinary pessimism of the E. P. 
D.-angry-manufacturer-and-trader referred to in my 
opening remarks. A great many firms have gone out of 
their way to employ ex-service men in response to Gov- 
ernment appeal. I notice on this point that the Royal 
have nearly forty ex-service men selling their machines 
throughout London. By the way, people are waiting to 
see the rumored Royal portable typewriter on the market 
here. 

<> 

The Monarch is showing in its head office window here 
one of its machines with a 3 foot 6 inch carriage. It is 
declared that this carriage is the longest in the world. 
The machine was built for exhibition purposes, but could 
be used with a normal carriage. 

<--> 


At its High Holborn branch the Imperial is exhibiting 
an interesting case of objects, showing the various proc- 
esses required to make the hardened steel type with which 
the typewriter is equipped. There are eleven sections in 
the exhibit. The first comprises a sheet of foolscap 
“squared paper,” on which is drawn a letter (P). An ex- 
planatory note attached states that the characters for a 
set (or font) of typewriter type are first drawn fifty (50) 
times larger than the actual size required on the type 
block. No. 2 section explains that the designs are then 
reproduced one-fifth onto a steel plate, which is about the 
size of a court-shaped postcard, by means of a pantograph 
engraving machine. These steel plates, which are after- 
wards hardened, constitute the permanent master charac- 
ters, from which innumerable matrices may be made. The 
next section is illustrative of a peculiarity of typewriter 
type, in contradistinction to printers’ type, namely, that 
the printing surface is concave, in order to suit the platen 
of the particular machine. No. 4 section shows that the 
master characters are then reproduced one-tenth on to a 
steel matrice block by the aid of an engraving machine, 
similar to that first mentioned, the small cutter of which 
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revolves at an enormous rate of speed. Section No. 5 
states that- the mild steel is forced into the matrix by an 
automatic machine, which rolls the blank into the matrix, 
under very great pressure. The next section shows how 
the steel actually flows under extremely great pressure. 
Section No. 7 shows what is called the “fin” (resulting 
from the preceding cperation) taken off. Following this 
is a section labeled “Justifying by shearing sides and ends 
in one operation.” The ninth section exhibits the “surplus 
metal which is used for holding purposes in preceding 
operations cut off.” Section 10 relates to “slot and sides 
milled in one operation,” and the eleventh and final sec- 
tion shows the finished type case-hardened and plated. 
The letter P (the first letter of the phonetic alphabet) is 
curiously enough selected for the model letter in both its 
upper and iower case forms. Altogether, the miniature 
exhibition is exceedingly useful and instructive in showing 
the immense amount of care and labor required in the 
production of what is, after all, really wonderful type- 
writer type. 
<-> 

I continue to hear a lot about the Conqueror typewriter, 
although the machine has not been produced on view yet. 
All sorts of journals are printing in succession the particu- 
lars of the new factory, its method of construction, and 
facts of that kind. I gather from a building trade paper 
that the factory is a one-story construction, 302 feet long, 
155 feet wide and 12 feet to the eaves. It is built of 
standard units, every one of which is of steel, including 
the roofing plates. The necessary width was secured by 
adopting the saw-tooth type of building. The concrete 
foundations are not of an elaborate nature, owing to the 
light weight of the superstructure. The whole system of 
construction is extremely simple. The units of which the 
sidewalls are formed consist of panels containing steel 
windows, which occupy the greater part of the panel sur- 
face. The panels are interchangeable with doors (sliding 
or swing as desired). This is of great advantage as, even 
after the building is complete, door openings can be 
altered, if necessary, without difficulty. For the end walls 
solid panels alternate with one provided with windows. 
The factory is roofed with steel plates which interlock 
firmly and are protected at the junctions with weather- 
tight strips. The attachment of the plates to the roof 
trusses is made by means of a special clip. By and by 
we shall no doubt see an actual typewriter emerge. 


<-> 


The British Institution of Civil Engineers at their head- 
quarters in Great George street, London, a week or two 
ago gave an exhibition of a collection of engineering 
models and scientific apparatus which was extremely inter- 
esting. Most of the models shown, although they were 
ingenious, evinced no especial connection with the office 
industries except in one case. A private exhibitor, B. G. 
Lioyd, had a calculating machine on view which showed 
at a glance the value of war savings certificates at any 
period of their currency. 


British Typewriter Imports. 


Commenting on the fact that typewriters manufactured 
in England are not sufficient to meet the demand, Consul 
William J. Grace, Sheffield, England, stated June 19 that 
in the past five months England imported 38,907 type- 
writers at a cost of £611,043 ($2,973,640 at normal ex- 
change). 
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Argentine Import Duties Increased. 

A new tariff law effective July 7, 1920, provides an in- 
crease of twenty per cent on all nominal valuations of 
articles imported into Argentina. The percentage of duty 
remains unchanged, but the effect of the new departure is 
to increase the imposts twenty per cent. 


Birmingham Business Efficiency Exhibition. . 
The Chamber of Commerce of Birmingham, ore 
has organized a business efficiency exhibition, to be he 
at Bingley Hall, September 9 to 18. The support of the 
show includes the Birmingham Rotary Club, Business Club 
and various chambers of commerce in the Midlands. = 


Paris Concern Opens New Salesroom. 

The Compagnie Parisienne de Machines a Ecrire of 
Paris has opened a new salesroom at 13 Rue de Maubeuge. 
The business is directed by Messrs. J. Leon, F. Cominet 
and Mlle. N. Duflos. 





Mexican Market for Office Equipment. 
Consul Harold Playter, reporting from Saltillo, Mexico, 
stated that there is perhaps a better market for office 
furniture and equipment and kindred labor-saving devices 
than for household furniture. 


Floods in Federated Malay States. 

A letter from J. N. Lock, director of Charles Grenier & 
Co., Ltd., Ipoh, Perak, Federated Malay States, encloses 
interesting photographs of the flood which visited that 
place in October of last year. These inundations of the 
business portion of the city are features of the annual 
rainy season which begins in September and continues 
until about the end of January, during which time the 
small and narrow River Kinta, badly in need of dredging, 
overflows its banks. 

The photographs were taken during the worst flood of 
many years, when the water rose to a depth of three 
feet in the business premises of the Charles Grenier con- 
cern, causing a damage to stock estimated at $5,000. 
Other local enterprises suffered in proportion and the 
total damage amounted to approximately $200,000. 

Mr. Lock states that the Government has been urged to 
take steps to remedy the situation, and although an engi- 
neering project to divert the course of the stream from 
the business quarter of the town was not favorably con- 
sidered, business men there are hopeful that necessary 
action will soon be taken. 

NOTE.—The Federated Malay States are a part of the 
Malay Peninsula, which extends from the southern bound- 
ary of Siam to the Strait of Singapore. It is under the 
British sphere of influence. The administrative groups 
are the Straits Settlements, the Federated Malay States— 
which are Perak, Selangor, Negri Sembilan and Pahang— 
the Feudatory Malay States, and the Protected State of 
Johore. The climate is said to be practically uniform 
throughout the year. In this part of the world the annual 
rainfall is said to average between 80 and 90 inches. The 
country is productive, with a numerous native population 
and a considerable number of English houses, which do 
prosperous business in divers lines. The city of Ipoh is 


well built, its public and business structures exhibiting 
attractive architectural style. 
(Continued on Page 51.) 











TWO VIEWS OF THE FLOOD OF OCTOBER 1, 1919, AT IPOH, PERAK, FEDERATED MALAY STATES. 











A STRIKING THE HARBOR AND DOCKS AT 


ANTWERP AS AN INTERNATIONAL ASSEMBLING SITE 


IN WHICH F. H. A. TRUYENS OF ANTWERP, BELGIUM, SETS 
FORTH THE ADVANTAGES OF THAT COUNTRY FOR ASSEM- 
BLING AND DISTRIBUTING AMERICAN OFFICE DEVICES 


PANORAMA OF 


of la Compagnie Real, Paris, 
seen from the followmg article 


Charles Mamet and Franklin Maurice 


NOTE.—In last month’s Office Appliances, Messrs. 
It may be 


presented the claims of France as a European assembling and distributing center. 





that Belgium offers herself as a rival claimant and this journal offers its columns as a medium 


for the development of a dis- 


cussion which it hopes will result in the establishment of oneor more European centers for assembling American made office 


devices. 


The advantages of such a plan of distribution are obvious—in 
saving transportation charges, handling sales and generally stimulating trade in 
either Messrs. Mamet and Maurice or M. Truyens, 
and Antwerp are prepared to offer encouraging concessions in the way of factory and warehouse sites, etc. 


breakage. 
communication with 


quickening deliveries, reducing 
American goods abroad. Through 
interested manufacturers will find that both Paris 
In fact We have 


facilitating shipments, 


now im our possession, a letter from Antwerp which describes a property near that city available for assembling plant pur- 


poses. 


developing negotiations with either French or Belgian business men who represent their respective country’s interests in 


And if our American readers prefer, we shall, through our special service department, gladly act as _ interme — for 


behalf 


of a center for the assembly and distribution of merchandise made in the United States. 


HE business-world has greatly changed since 1914. 

In several countries you witness a justified inclina- 

tion on the part of the governments to favor to the 

utmost their own industries. Export and import restric- 

tions are being continually readjusted which shows an un- 

settled situation trying to keep afloat with the current 

of events, but which owing to its instability renders bus- 
iness transactions all the more difficult. 

In pre-war days, it was an easy matter 
to follow up what manufactured goods 
could be exported from one country to an- 
other. There was no such disordered leaps 
in the fluctuation of the rate of exchange. 
The means of transport accommodation, 
freight, forwarding formalities, customs 
regulations, in fact all the elements in con- 
nection with the purchase and sale of goods 
were known by everybody whereas at the 
present time there exists nothing definite in 
this respect. 

When hostilities had ceased, there was 
and there still is a great need for office ap- 

liances, just as for so many other articles. 

anufacturers could, the last two years, 
find ready buyers for the whole of their 
production even at forced prices. There- 
fore it is to be feared that some producers 
will be led to neglect the future; it is not 
unusual to hear one remark that the excess 
of the demands is so great that he has quite 
enough to do in trying to satisfy his clients 
by accepting and executing only partially the orders that 
reach him. 

I know of one firm in Belgium, important furniture 
makers, who for a period of thirty years exported at 
least 80% of their carved goods to England and since the 
armistice they have not yet had the opportunity of put- 
ting this particular department in working, being too 
deeply engaged in the ordinary production. It is true 
that at the end of 1918 and at the beginning of 1919, the 
establishment of licenses and the difficulties in obtaining 
same, as well in Belgium as in England, were of such a 
nature as to paralyze all initiative and to discourage the 
most enterprising. 

This is but a single instance and consequently when 
competition will make itself felt again, a good many 
manufacturers will experience great difficulty in applying 
themselves to their old specialties or to create new ones. 





tablissments 
ques, 





F. H. A. TRUYENS.—Es- 


Antwerp. 


Certain industries in Europe, and particularly those con- 
nected with the manufacture of office appliances, do not 
dispose of the necessary funds to cope with the require- 
ments. Their plants have not reached that point of per- 
fection which characterizes American production and 
naturally their output is severely handicapped by the up- 
to-date installations of the important American manufac- 
turers. Therefore it will serve their purpose best to use 
their own machinery for more appropriate 
work and to get the unassembled parts from 
those makers who specialize in this par- 
ticular work. 

Everything indicates that the importance 
in Europe of finished furniture is tending 
to disappear to a great extent and that the 
importation of unassembled parts will take 
its place. What is prophesied for house 
and office furniture, has been the fate of so 
many other goods, among which let us 
mention the bicycle. 

At first, several English makes were in- 
troduced on the European Continental mar- 


ket, the sale of which met with seeming 
success until the time when more enter- 
prising manufacturers arranged to have 
complete sets sent to them dismantled 
which they then built up and sold under 
their own trade mark. Later on they en- 
Hypsometri- tirely imitated the English traders by 


ordering the spare parts, such as the frames, 

rims, spokes, handlebars, saddle, stamped 
pieces, etc., direct from the various English makers who 
specialized in each of these different articles. This as- 
sembling did not take a serious development until some 
wholesale-dealers had established themselvés as suppliers 
of these spare parts which enabled all those concerned, 
bicycle makers as well as repairers, to launch a make of 
their own. This opened the way to the universal popu- 
larization of the bicycle for the great benefit of its special- 
ists whose constant endeavors for improvement owing to 
competition brought this industry to its present status. 

It is undoubtedly the same course which the manufac- 
turer of office furniture is taking at the present moment. 
The time has arrived to establish—and particularly in 
Europe—assembling and distributing sites where the man- 
ufacturers and dealers will be able to obtain on favorable 
terms, without loss of time and without risks regarding 
the rate of exchange, complete sets of spare or discon- 








ANTWERP, BELGIUM, SHOWING ABOUT FIVE 


various governments will not 
and besides the world-famed 
makes, it would enable the important firms of all coun- 
tries to launch their own particular makes, competing 
with one another for superiority by using either one or 
more of the different patents, certain disconnected parts 


nected parts. In this the 
fail to give their assistance, 


or accessories which are renowned on account of their 
facility, solidity and durability. 
This exceptional opportunity has of late often been 


referred to in most of the European office magazines and 
although it is generally recognized that Belgium is the 
most suitable site for°establishing within its borders the 
ra European Centre on account of the facilities offered 
by the customs administration and the wonderful organ- 
ization of the important port of Antwerp, some people 
are bent to find objection owing to the exiguity of its 
territory 

To this effect it must be pointed out that the question 
implies the establishment of an “International Centre” 
not a national one and with this object in view let us 
examine the rights of Belgium. 

The Belgians are known to have a very expansive in- 
ternational mind, not only owing to a sentimental tend- 
ency or a reasoned conviction, but because at all periods 
of their history they have been in contact with the reali- 
ties of international life. All through their past, you will 
find that their territory has always been disputed and just 
as it has happened during the Great World War, the 
circumstances made their country the actual battlefield 
of Europe. Therefore why should not their country be 
chosen as the battlefield for the Economic War?  Bel- 
gium is situated in the centre of three great nations, each 
one of which personifies a civilizing genius; France, the 
Latin genius; England, the Anglo-Saxon genius, and Ger- 
many the Germanic genius. For years past, has Belgium 
been elected as the main seat of International Associations, 
permanent offices and institutions, official or unofficial. 

From 1847 until 1913, some 420 international meetings 
have taken place on Belgian soil. The international move- 
ment in Belgium has been by far and still is more intense 
than in any other country. In fact, according to the re- 
ports published in the “Annuaire de la Vie Internationale” 
it is stated that since the very beginning (1840) some 514 
international organizations have been established. In 
1914 about 400 of these were still in full activity and it 
is anticipated that their existence will be of a permanent 
nature. Of this number some 111 are established in Bel- 
gium and 45 have chosen this country for their definite 
headquarters. This latter number which has largely been 
increased during the past two years, is the highest total 


ever attained in any country. But at that time, there 
were only 169 international associations in existence, the 
official seats of which were registered as definite. 


The World Congress of the International Associations 
took place at Brussels from the 9th until the 11th of 
May 1910. The Administrators of 132 international 
groupings met there at this Congress, during which it was 
decided to establish at Brussels, the “Union of the Inter- 
national Associations.” This union will again have its 
next meeting at Brussels from the 5th until the 20th of 
September 1920, and during its sittings a conference on 
“free-trade” will take place at Antwerp on the 11-12-13th 
of September under the chairmanship of the well-known 
economist Mr. Strauss, Sheriff of Antwerp. France, Eng- 


land, Holland and America have already informed the 
authorities that they will be represented at this confer- 
ence and most of the other countries are expected to 


debates of 
International 


participate at the 
Besides the 


this important meeting. 
Associations, mention must 


KILOMETERS. 
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be made of the International and Universal Exhibitions, 
Again you will find that most of them took place in Bel- 
gium; namely: at Brussels in 1880, 1897 and 1910; at Ant- 
werp in 1885 and 1894; at Liege in 1905; at Charleroi in 
1912 and at Ghent in 1913. To these must be added the 
numerous particular exhibitions and the annual Business 
Fairs which in Belgium are of an International charac- 
ter. 

The part which Belgium’ played in all international eco- 
nomic enterprises is of world-wide renown. The Belgian 
people have at their disposal national institutions the prin- 
ciples of which are based on the largest understandin 
of the freedom of action and the widest sense of the spirit 
of democracy. Brussels, its capital, and Antwerp, its com- 
mercial metropolis, are of the most developed and best 
equipped intellectual centers. The Belgians are known 
for their practical sense of organization, initiative and un- 
tiring work and in proof thereof it will be sufficient to 
refer to the many applications for Belgian organizers 
which reach this country from foreign administration in 
Egypt, Persia, China, Russia, the Balkan States and South 
America. 

The training which they receive it the schools specially in- 
stituted to initiate them with the particularities from abroad 
and the contact with foreigners within and outside their 
own country, have given their intellect a touch of broad- 
mindedness, which quality facilitates commercial relation- 
ship. Their hospitality is therefore liberal and impartial 
because it is based on the principles of reciprocity that are 
everywhere a necessity. The principal world languages 
are known all over the country and particularly in 
Antwerp. 

Thanks to the faithfulness shown by all political parties 
to abide by the traditions of free trade, they have been 
able to maintain their economical life, material as well as 
labor, at the lowest possible rates, which explains that 
the cost of living in Belgium, and sousamneat labor, is 
much cheaper than anywhere eise. The nation has made 
itself remarkable in all respects—socvally, artistically and 
economically. In proportion to its population, Belgium 
beats all records with regard to commerce and in propor- 
tion to the extension of its territory, it possesses | the 
largest net of railway lines. 

Of all the countries which have suffered most from the 
world war, Belgium is the foremost to lift itself and to 
readjust its organizations. The traffic on the waterways 
and on rail has already been reorganized entirely. All the 
railway lines are working as in pre-war days. Loaded 
lighters and penacles abound on the canals and rivers and 
the immense port of Antwerp, thoroughly re-equipped 
with the latest devices, is to be enlarged. 

The geographical situation of Antwerp is the source of 
its prosperity. Of the various regular navigation lines that 
are established here some are coasting all around the Con- 
tinent from Northern Norway to Asia Minor, others con- 
nect Antwerp with all the ports of the whole world. Some™ 
705 seagoing vessels visited Antwerp in the course of the 
month of May, 1920. It offers the most suitable link be- 
tween overseas’ commerce and the most industrial and 
highest populated parts of Europe. Antwerp is situated 
in the center of this movement. 


The valleys of the Scheldt, the Lys, the Meuse and the 


Rhine all converge towards Antwerp, the terminus of 
waterways, and Brussels, the center of the railway lines, 
and their ramifications reach as far as Switzerland and 
Austria. 

In normal times the distances between Antwerp and the 
principal towns of Europe are as follows: 


(Continued on Page 47.) 











CONDITIONS IN SOUTH AFRICA 


BEING A FEW IDEAS FOR THE CONSIDERATION OF AMERICAN 
MANUFACTURERS OF OFFICE EQUIPMENT WHO DESIRE TO 
ESTABLISH TRADE CONNECTIONS WITH THAT COUNTRY—BY 
ARTHUR TUNLEY OF PORT ELIZABETH AND JOHANNESBURG 


NOTE.—A recent geographical manual and atlas published by an American house gives the population of the African con- 
tinent as about 140,000,000 people; but this population consists largely of the derk-skinned people who, even when not living in 
the condition of savages, live very simply and make use of none of the conveniences which we regard as essential to mod- 
ern life. The market for office machines and devices is therefore confined to white people who number but a few millions 
of the total population. Africa is the second largest continent on the globe. It is a land of magnificent distances, but as 
yet not greatly developed except in parts. As a market it is limited, but within its limits, it is profitable. Business is active 
and, man for man, white people in Africa are prosperous. It may surprise readers to note Mr. Tunleys’ statement that 
that part of the continent known as South Africa, containing only a million and a half of white people, has the greatest pur- 
chasing — per capita of any country in the world. Nevertheless, this refers to the per capita of white population. How- 
ever well-to-do a man may be, he will use only a limited number of typewriters, filing cabinets, etc. : 

The difficulties of handling an agency in South Africa are interestingly set forth in the present article. These involve the 
great distances between towns and the expense of freight and travel, for African railroads must charge high rates to keep 
going; the sparsity of white people in comparison to the immense territory that must be covered; disadvantageous rates of 
exchange as between the dollar and the pound sterling; a 20 per cent ad valorem duty—the minimum charge—and a 25 per 
cent al valorem duty on all printed matter, etc. 

We commend Mr. Tunley's observations to the careful attention of American houses, who will find therein cogent reasons 
why the South African field should be cultivated and developed commercially, without attempting to overload the market or 


to require the impossible of the agent seleeted. 


OUTH AFRICA undoubtedly offers at the present time 
an unique opportunity for development to American 
manufacturers seeking an export field. Of all the Brit- 

ish Dominions, it is probably the one which has been least 
affected by the late war. This happy state of affairs is 
doubtless due to the fact that South Africa is. largely self- 
supporting in the matter of foodstuffs and that within its 
borders are to be found some of the richest gold mines 
in the world. 

It will no doubt interest your readers to know that South 
Africa has the distinction of having the greatest purchas- 
ing power per capita of any country in the world. For 
instance, it is on record that $3,056,821 worth of automo- 
biles were imported into the Union during the eleven 
months ending November, 1919, a truly remarkable figure 
when one takes into consideration the fact that the white 
population does not exceed a million and a half whites. In 
considering this total, the fact must be borne in mind that 
in addition to an excessive freight rate, importers have to 
pay a duty of no less than 20 per cent ad valorem. 

The office equipment business in South Africa is con- 
ducted by the several concerns who represent the well- 
known American typewriters, and who in addition handle 
other office machines, furniture and devices on an exclusive 
agency basis. Unlike the conditions obtaining in America, 
stationers and printers as a class do not engage in the sale 
of office equipment, and this is undoubtedly due to their 
realization that specialized selling is essential in disposing 
of these soods. Commercial and other concerns in South 
Africa are undoubtedly awakening to the advantages which 
the installation of modern office equipment affords and the 
volume of trade now being done is most gratifying to 
those engaged in the business. 

Judging by the sentiments expressed in letters which 
one occasionally receives from American manufacturers, 
and the contract conditions which they seek to impose, 
one is forced to the conclusion that the knowledge such 
manufacturers possess regarding trade conditions in this 
country is hazy in the extreme. Only recently a certain 
typewriter concern expressed its willingness to enter into 
negotiations with us for the exclusive representation of 
their typewriter if we would guarantee to dispose of a 
thousand machines during the first year. I can only con- 
clude that all the information this particular manufacturer 
had about South Africa was what his fertile brain evolved 
while looking at the map. and the difficulty was that he 
mistook territory for population. 

South Africa is a land of great distances, sparse popula- 


‘tion and high selling costs. For instance, the fastest train 


takes no less than thirty-six hours to do the journey be- 
tween Capetown and Johannesburg, the distance being 
close on a thousand miles. As showing the disabilities 
of travel in this country, it may be mentioned that while 
the distance by air line between East London and Port 
Elizabeth is only 131 miles, it take no less than twenty- 
four hours to complete the journey by rail. A trip from 
Durban to Capetown by rail takes three days and four 
nights and between these two points there is only one 
town of any size. the rest being small villages of no con- 
sequence from the office equipment salesman’s point of 
view. Practically ninety per cent of the business in South 
Africa is confined to the larger towns, of which there are 
not more than half a dozen with a population of over 
thirty thousand. Owing to the high maintenance and run- 


ning costs, railway rates in this country for both passenger 
and goods traffic are excessively heavy and this factor 
contributes most materially to the cost of selling. 

It is my firm conviction that American manufacturers 
unwittingly restrict their export business with this country 
by only quoting the same discount which they extend to 
their domestic trade. If this discount is small, say twenty 
or twenty-five per cent, the landed cost of the goods this 
side is at least fifty per cent on the American selling price. 
It will be readily seen how difficult the conditions become 
in a country where the selling costs are so abnormally 
high. In my opinion, the manufacturer should extend a 
discount of at least forty per cent to make his proposi- 
tion attractive and to give the agent a chance to make 
sales. In the home markets, the agent gets the benefit 
of the advertising indulged in by the manufacturer. ‘Na- 
tional advertising is a fixed cost and its object is to reduce 
the selling expense and increase the volume of sales made 
by the local agent. Now, when the goods are sold abroad, 
this charge for advertising is not only unfair to the for- 
eign representative, by reason of the fact that he derives 
no sort of benefit by such advertising, but it is a distinct 
handicap, adding materially to the cost, without giving 
any compensating advantage. I must say I consider it 
most unfair that the foreign agent should be called upon 
to help pay for home selling campaigns, and this is pre- 
cisely what many manufacturers insist on doing. 

Trade conditions in South Africa are at present some- 
what shaken up owing to the banks restricting facilities, 
but it is not anticipated that serious dislocation of trade 
is going to result, and at least it will not affect to any 
great extent the activities of firms who are financially 
sound. The restrictions of credit will adversely affect the 
smaller concerns, but it is considered in well informed 
quarters that this weeding out process will be to the ulti- 
mate good of the community as a whole. Before con- 
cluding contracts for the exclusive representation of their 
lines, I would strongly urge on manufacturers the advis- 
ability of closely investigating the financial standing and 
general qualifications of South African firms who desire 
their representation. There are several sources from 
whence this information will be readily forthcoming. The 
United States Department of Commerce has an American 
Trade Commissioner stationed at Johannesburg, whose 
sole aim is to assist American manufacturers in all com- 
mercial matters. Then there is the American firm of R. G. 
Dun & Co., who can give credit information regarding 
any firms in this country, in addition to which an Ameri- 
can consular service is established at each and every im- 
portant center throughout South Africa. One occasion- 
ally sees articles in trade magazines in which the writers 
put forward the idea that American manufacturers should 
extend credit to the importer. My view of the situation 
is that he would be unwise to consider any such propo- 
sition. If the importer cannot finance his own shipments 
it is time he went out of the business. 

By far the most interesting event in recent times in the 
office appliance trade was the visit of Mr. H. O. Blais- 
dell, the quondam world’s champion typist. This gentle- 
man is just concluding a most successful tour of the Union 
in the interests of the Underwood and he expresses him- 
self as delighted with the warmth of his reception. Un- 
doubtedly his visit has heen of immense practical value 
and his quiet, forceful manner has resulted in fresh laurels 
being added to Underwood prestige in this country. 
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AN APPRECIATION OF THOMAS OF COLMAR, INVENTOR OF THE 
ARITHMOMETRE, SAID TO BE THE FIRST PRACTICAL CALCU- 
LATING MACHINE OF THE MODERN TYPE — TRANSLATED 
FROM THE FRENCH OF THE JOURNAL, “MON BUREAU,” BY 
DORR E. FELT, INVENTOR OF THE COMPTOMETER AND PRES- 
IDENT OF THE FELT & TARRANT MANUFACTURING COMPANY 
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DISTINGUISHED FRENCH INVENTOR 


Plato has affirmed that “numbers govern from the other side of the Atlantic, it is well to call to mind 


A the world,” and it was by his clear geriius and divine 

philosophy that he has made it more evident to us 
as civilization progresses. Material progress and happy 
realizations are derived from science; but the sciences, be 
they exact or experimental, have need for an indispensable 
auxiliarv, calculation. Observations, the results of which 
cannot be calculated and put into formula, remain sterile. 
Further, adds M. d’Ocagne, “If calculation is an indispen- 
sable auxiliary to scientific research, it is at the same time 
the means by which the principal discoveries by the grace 
of this research are put into service by means of practical 
application. It is thus that the navigator, the surveyor. 
the artilleryman, the mechanician, the electrician, the finan- 
cier, the engineer, etc., are constrained to resort without 
recourse.” 

It seems that the great thinkers among all those who 
pursue the force of an idea, although they have the spirit 
of analysis and the patience for research, suffer particularly 
from the fatigue of figures. The great philosophers of 
antiquity affirm the astonishing power of numbers. Down 
the march of centuries two philosophers, Pascal and Leib- 





“HARLES-XAVIER, THOMAS DE COLMAR. 


nitz, conscious of this force, became interested in the sim- 
plification of mechanical calculation. Two other French- 
men, who with Pascal, mark with their names the decisive 
steps of invention of calculating machines, have been them- 
selves aiso pressed by the ennui of calculation. Pascal 
invented and constructed the first addition machine to 
diminish the labor which encumbered his father as auditor 
of the Haute-Normandie. Thomas of Colmar conceived 
the idea of his Arithmometre while an officer of adminis- 
tration in the army corps of Marshall Soult. He had to 
make for the commissioner long calculations. Leon Bollee 
finally effected the construction of the first direct multiply- 
ing machine, because, in the establishment of his father, 
he had to calculate very extended numerical tables. May 
I establish further that the ages of these three inventors 
were, the first seventeen, the second twenty-six, and the 
third eighteen years? May I say in passing that of its 
youth of yesterday, like its youth of today, France may 
be very proud. 

It was in 1820 that the financier, Thomas. realized his 
Arithmometre, conceived between 1808 and 1812. The 
Society for the Encouragement of National Industry which 
had previously applauded and recompensed the inventor 
did well in celebrating the centennial of his invention. The 
Thomas machine was, in effect, the first, in point of date, 
which penetrated into the practical. Therefore, since our 
young generation is charmed by the great examples of 
human efficiency and has a tendency to seek instruction 


the names of our great achievers. 

Thomas was born at Colmar the 7th of May, 1785. His 
father, Joseph Antoine Thomas, was a physician and com- 
munal councillor of the city of Rouffach. His family had 
lived at Guebviller since 1745—being native of Bourgoyne. 

Like nearly all his contemporaries, Thomas of Colmar 
made his start in the army, being commissioned officer 
of administration, and charged with, during the campaign 
in Spain, the subsistence of the army corps of Marshall 
Soult. The young officer displayed in this service the 
energetic activity which always distinguished and had 
already proved the spirit of initiative and perseverance 
which was to make him one of the premier financiers and 
premier organizers of his time. He was able at the time 
when our armies lacked much, to see his sae largely 
provisioned. At this time he conceived the Arithmometre. 

Returning to civil life after the first empire, Thomas 
of Colmar studied with his habitual ardor the organization 
of insurance which had been in operation for a long time 
in England, with the desire to give his country this benefi- 
cent institution. He was one of the first to introduce it 
into France. 


Machine a caleiiler: 
“DREVETEE France stra 





IN ITS ESSENTIAL PARTS THE ORIGINAL ARITH- 
MOMETRE WAS PRACTICALLY THE SAME AS HE 
MODEL IN COMMERCIAL USE TODAY. 


In 1819, at thirty-four years of age, he founded the Com- 
pagnie du Phenix. In 1820, despite the occupations one 
can imagine he was absorbed in, he finally established his 
calculating machine. It is impossible for me to undertake 
here a detailed description within the compass of this 
article. The readers who wish documents on this subject 
cannot do better than to consult the volume of M. 
d’Ocagne, “Le Calcul Simplifie.” 

The Arithmometre has constituted up to our day the 
object of a little industry. The models differ notably in 
detail from the primitive model of 1820, but the essential 
parts remain the same. Numerous perfections which have 
heen brought about are due to anonymous collaborators, 
simple mechanics sometimes, through the encouragement 
and intellectual liberality of Thomas, absorbed by other 
occupations. One cannot suspect when some ingenuity is 
thereby inspired. 

The principal organs of the Arithmometre are the gears 
having teeth of nine unequal lengths. These had already 
been proposed bv Leibnitz, and another German, on this 
subject, advanced the hypothesis that Thomas could have 
seen the machine of the latter at Goettingen. It has not 
been sufficiently demonstrated that Thomas had knowl- 
edge of the work in Germany which had preceded his own. 
It often happens that inventors pursuing a common end 
arrive at analogous solutions. Further, the question is idle, 
for M. d’Ocagne declares that “nevertheless by simply 
putting into operation, under a novel form certain pre- 
viously known organs combined with other new ones, he 
has succeeded in producing an excellent machine from a 


(Continued on Page 48.) 
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News . Miscellany 





Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 














Loose Leaf Suit Decided. 


Case of Much Importance Decided by Judge Learned 
Hand in New York on August 7. 





The suit of the Kalamazco Loose Leaf Binder Company 
against the Wilson-Jones Loose Leaf Company, which 
has been in the United States District Court for the South- 
ern District of New York for a year and a half or more, 
terminated on Saturday, August 7, when Judge Hand com- 
pleted the announcement of his decision covering the 
points at issue. The hearing of evidence and the argu- 
ments of counsel were completed last January, at which 
time the court dismissed the suit as to the claims involved, 
in three of the seven patents in litigation, and dismissed 
the bill of the plaintiff as to the charge of infringement of 
trade-mark and unfair competition, denying the injunctive 
relief prayed for by the plaintiff. With regard to the 
claims involved in the four remaining patents, the court 
took the case under advisement. The decision on these 
claims just rendered, sustains the Wilson-Jones Loose 
Leaf Company, who were the defendants in the case, on 
all points. Judge Hand dismissed the bill and directed that 
the plaintiff be assessed the costs of the suit. The Kala- 
mazoo Loose Leaf Binder Company has, of course, a 
certain time in which to perfect an appeal to the United 
States Court of Appeals. 

In the foregoing case Judge Hand wrote a careful and 
interesting opinion in which he discussed each allegation 
and analyzed every claim in controversy so far as such 
analysis was necessary to his main conclusions. The opin- 
ion is somewhat too long for reproduction here, and the 
reasoning of the court is so closely connected and tersely 
put that it is by no means easy to quote a part of the 
opinion without realizing the desirability of quoting it all. 
The manner in which the court outlines the origin and 
traces the progress of posting devices from the advent of 
the posting machine and the modifications brought about 
by this machine in loose leaf ledgers adapted to use with 
such machines is interesting. He discusses some of the 
history of such loose leaf devices, the advent of posting 
racks, and other matters brought out in the evidence sub- 
mitted at the trial. 

There are now pending two suits brought by the Wilson- 
Jones Loose Leaf Company against the Kalamazoo Loose 
Leaf Binder Company. One of these is based on the 
J. A. Best patent, No. 1,065,105, and will be tried before the 
United States District Court for the Southern District of 
New York. The other is based on the Buchan patent, No. 
969,936, and is pending in the United States District Court 
for the Western District of Michigan. 


Our Guest Book. 


The following friends called recently and subscribed their 
names in Office Appliances’ Guest Book: 

F. H. TYLER of Detroit discussed certain phases of the 
office equipment business from the retail standpoint—W. 
F. SCRANTON of Huntington,W. Va., showed an ingenious 
and practical waste basket of his invention —C. A. LUCK 
of the Conklin Pen Manufacturing Company, Toledo, told 
of conditions in his field —P. A. HOFFMAN of the Smead 
Manufacturing Company, Hastings, Minn., called on July 9. 
—FRED. E. PRIES, Charleston, IIL, spent a few minutes 
in our office on July 12.—J. W. DOWNING of Coburn & 





Downing, Janesville, Wis., called July 14—W. B. GREG- 
ORY of the Gregory, Mayer & Thom Company, Detroit, 
discussed the office equipment situation in our office July 15. 
—ULRICH S. ULRICHSEN, Christiania, Norway, was a 
visitor on July 17—GEO. HAUSAM of the Hutchinson 
Office Supply & Printing Company, Hutchinson, Kans., 
spoke of business and association matters in our office 
recently—From France came M. ANDRE GOUGIS of 
Auyeau, on July 20—GEO. J. LONG of the Cincinnati 
office of the Globe-Wernicke Company was a visitor on 
July 27—W. S. (“DOC”) HANSON, the typewriter doc- 
tor, was one of our recent visitors—CHAS. N. BELL- 
MAN of the Franklin Printing & Engraving Company, To- 
ledo, called July 31 and discussed association matters.— 
Mr. and Mrs. HAROLD WELLS of Waterbury, Conn., 
visited us recently on an extended trip to U. S. and Cana- 
dian points—M. FRANKLIN MAURICE of La Com- 
pagnie Real, Paris, France, spent some days in Chicago 
early this month. Mr. Maurice spent some weeks in this 
country visiting manufacturers and familiarizing himself 
with office equipment conditions here. We hope to have 
some expression from him later as to his impressions from 
the standpoint of a Frenchman in America.—GIL. BUXA- 
DERA of Buxadera Bros., Buenos Aires, in the United 
States to obtain agencies for office equipment lines, called 
early this month—From San Francisco came W. G. 
TRAUD of the Ditto duplicator, here to attend the con- 
vention of his company.—J. W. MESSIMORE (“Colonel 
Jack”) of the Canton Art Metal Company, called August 2. 
—On the fourth came J. A. GOTTLIEB of San Francisco; 
the following day we had the pleasure of greeting H. C. 
CURRIER of the Currier Manufacturing Company, Minne- 
apolis, and W. P. McLAREN, the Van Dyke Sales Com- 
pany, Seattle, was a visitor the same day.—STANLEY 
CHARETTE, formerly of the J. K. Gill Company, Port- 
land, Ore., on his way to Richmond, Va., to join the 
Southern Stamp & Stationery Company. 





Morse Delayed in European Trip. 


A. Morse of the Morse Typewriter Exchange Company 
of New York, who expected to leave for Europe early last 
month, was delayed until July 24 on account of a change 
in the sailing date of the ship. Mr. Morse will visit con- 
cerns in Great Britain and the Continent who have estab- 
lished buying connections with the Morse company, and 
will make it a point to enlarge the distribution of his com- 
pany’s output by establishing new connections. 

The company specializes in the wholesaling of type- 
writers in the rough, and carries on a general rebuilding 
business as well. 


New Siationery Concern at Pittsburgh, Pa. 


The Highland Stationery Company, Penn and Highland 
avenues, Pittsburgh, Pa., is a newly formed concern to enter 
the stationery business. E. H. Schauwecker, of the firm, 
has been in the stationery field for over twenty years and 
L. A. Cook, also of the firm, has been in the same line for 
over ten years, both being formerly connected with the 
A. W. McCloy Co. and more recently with the Norman 
L. Kirkland Co. of Pittsburgh. The company desires to 
receive the newest catalogues from jobbers and manufac- 
turers, together with price lists. 
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H. H. Wenthe and Family in Tragic Accident. 


On Sunday, July 18, while Herman H. Wenthe of Meyer 
& Wenthe, Chicago, was motoring with his family on the 
road about sixteen miles west of Elgin, IIl., his car, while 
passing another car, skidded on the turn and upset, turning 
over in the ditch beside the road. Herman Wenthe, Jr., 
twelve years old, suffered a skull fracture from which he 
died following a desperate attempt to save his life by an 
immediate operation at St. Joseph’s Hospital, Elgin, Il. 
Mr. Wenthe himself fractured his skull in the fall and for 
some weeks remained at St. Joseph’s Hospital, until re- 
cently in a precarious condition. He is now reported to be 
recovering satisfactorily. Thomas Wenthe, another son, 
eight years old, was badly bruised, and minor injuries 





HERMAN H. WENTHE, WHO WAS SERIOUSLY INJURED 
IN THE WRECK OF HIS AUTOMOBILE LAST MONTH.— 
From a photograph taken about ten years ago. 


were sustained by some of the other members of the 
family. 

Seven members of the family were in the car. Besides 
those named there were Mrs. Herman H. Wenthe, Miss 
Mary Wenthe, a daughter; Fred Wenthe, a son, who as- 
sists his father in business, and another son. 

The funeral of Herman H. Wenthe, Jr., was held on Sat- 
urday, July 24, at St. Gertrude’s Church, Glenwood and 
Granville avenues, Chicago, the Rev. Father Heeney off- 
ciating. The remains were placed in a vault at Calvary 
cemetery. 

Mr. and Mrs. Wenthe and the remaining members of 
the family have the sincere sympathy of their friends and 
of the office equipment fraternity. 


Distinguished Editor Passes Away. 
? 


In the small hours of Wednesday morning, July 27, there 
passed into the unknown the spirit of William Marion 
Reedy, editor, writer, literary critic, raconteur, and above 
all—a man. Mr. Reedy died at the home of his friends, the 
Barrys, in San Francisco, where he had gone to cover the 
Democratic national convention for his weekly, Reedy’s 
Mirror, of St. Louis. 

Mr. Reedy’s death came unexpectedly, though for some 
time his physical condition had been the cause of much 
solicitude by his wife and his immediate friends. On the 
evening before his death he conversed at dinner with his 
wonted brilliancy, though his appearance indicated that 
he was far from his usual vigor. He maintained cheerfully 
that he would be all right after a night’s rest. He retired 
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about 10:30, but two hours later he was obliged to call for 
assistance. A physician was summoned, but was unable 
to delay the end, which came in about an hour from the 
time the physician arrived. 

William Marion Reedy was born in St. Louis in 1862, the 
son of an officer of the St. Louis police force. He obtained 
a classical as well as a business education and became a 
reporter on the St. Louis Globe-Democrat. 

Edgar Lee Masters relates that in the early nineties the 
publisher of a society weekly offered to sell his publication 
to Mr. Reedy for $1,000. Mr. Reedy didn’t have the price. 
It was lowered and lowered, finally dropping to $10. Mr. 
Reedy didn’t even have that. : 

“Well, take the paper with my blessing,” said the pub- 
lisher, and ever since Mr. Reedy was not only editing it but 
writing most of it as well. 

Reedy’s Mirror was at first given over to belles-lettres. 
Later it expanded with the editor’s interest to include eco- 
nomical and political questions. 

Mr. Reedy was in close touch with all of the literary 
movements in America and knew most of the writers of 
the last twenty-five vears, among them Henry Watterson 
and Theodore Roosevelt. 

Several authors got their start through him. Mr. Mas- 
ters’ “Spoon River Anthology” first appeared in his 
publication. 

In the issue of Reedy’s Mirror following the death of its 
distinguished editor, there appeared many eloquent appre- 
ciations written by men of letters who had themselves 
béen helped by Mr. Reedy, whose mission in life seemed 
to be to lend the helping hand wherever opportunity 
offered. Among these is an article: by Vincent Ctarret, a 
part of which we quote as a vivid and picturesque delinea- 
tion of Reedy’s peculiar yet pleasing and inimitable literary 
style. Mr. Starrett says: 

“His own writing style was inimitable.. It: was schooner- 
rigged and rakish; a whimsical blend of the old and the 
new, of classical austerity and American journalese—sono- 
rous, rollicking, often fantastic, always picturesque and 
decorative. Whatever his subject, he was always enter- 
taingly readable; never by any chance dull. His “Reflec- 
tions” were. | suppose, the most popular features of his 
journal, and their far range of interest was a thing to 
wonder at and admire. Single-handed, he covered the 
world. and his comment was, for the most part, that of a 
wise and benevolent deity. . . . Do you remember the 
closing lines of Lee Masters’ fine poem to Reedy? So 
I see him.” 

The passing of Reedy takes away a man full of courage— 
a bold and original thinker—a useful, generous man and a 
valuable citizen of this republic. 


Fisher Becomes Sales Manager for Toledo Concern. 


L. E. Fisher, formerly advertising manager of the Gen- 
eral Fireproofing Company, Youngstown, Ohio, has been 
appointed director of sales for the Toledo Metal Furniture 
Co., Toledo, Ohio : 
Mr. Fisher knows a lot of things beside the ins and 
cuts of the steel furniture business, for he once stood 
up before the blackboard and “spelled down” and shot 





FISHER. 


paper wads in a little red schoolhouse in the woods. Cer- 
tain it is that he knows men—and selling. And although 
he brings with him to his new work, a fund of valuable 
experience he is not the least bit “hard boiled.” In fact 
he is known as “Bud” by his associates. That in itself 
is sufficient indication of a personality which has endeared: 
him to a great many people. 
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SALES CONVENTION OF THE DUPLICATOR MANUFACTURING COMPANY, CHICAGO, JULY 26-30, 1920.—1. R. A. 


Putnam, Minneapolis; 2. A. W. Donat, Newark; 3. G. P. 


Cheney, Chicago; 6. L. Giles, Chicago; 7. 


Sullivan, Baltimore; 4. C. E. Smith, Philadelphia; 5. J. M. 
M. Henderson, Chicago; 8. J. Malloy, Boston; 9. B. S. Dadd, New York; 10. 


W. G. Traud, San Francisco; 11. W. A. Adams, Rochester; 12. A. W. Morrison, Rochester; 13. D. L. Condit, Chicago; 14. 
W. Rutherford, Cincinnati; 15. R. W. Burry, Montreal; 16. F. L. Wassell, Dallas; 17. J. F. Lucas, Harrisburg; 18. R. 


H. 
Carlile, Philadelphia; 19. C. L. Parsons, Boston; 20 


J. A. Raach, Kansas City; 21. A. Dale; 22. H. C. Hart, Houston; 2: 


J. P. O’Brien, Chicago; 24. R. C. Lowe, Atlanta; 25. R. Kreatz, St. Louis; 26. R. J. Cook, New York; 27. I. HE. W iskochil, 
Pittsburgh; 28. W. J. Myers, New York; 29. R. A. Sktdmore, Des Moines; 30. C. D. Schmaltz, Cleveland; 31. Al. Levert, 


Convention of Duplicator Manufacturing Company. 


Annual Sales Gathering of Chicago Concern Is a Five- 
day Idea Feast with Plenty of Good 
Time Thrown in. 


Pedestrians on Chicago’s Michigan Boulevard stopped 
in their tracks and cast approving glances toward the 
upper windows of the Congress hotel. It was a leather 
lunged rendition of “America” and the time was a little 
past nine o’clock Monday morning, July 26th. It was 
the initial proceeding of the annual sales convention of 
the Duplicator Manufacturing Company of Chicago as- 
sembled in the Francis I. room of the Congress hotel. 

“Ditto” people from all parts of the United States 
helped make the annual gathering one to be remember- 
ed both in point of business ideas gathered and sheer 
good time. On the first day the time from 9:00 o'clock 
to noon was spent in getting acquainted and exercising 
the vocal proclivities of the conventionites. 

R. K. Russell, general sales manager, opened the first 
rcal business session in the afternoon with an address, 
and was followed by J. J. Flanigan, production manager, 
who spoke on the manner of creating the machine made 
by the company. G. H. Abbott; general manager, spoke 
on “Company Progress and Policies” and other inter- 
esting addresses took up the remainder of the time until 
the adjournment at 4:00 P. M. 

An auto trip over the boulevards marked the beginning 
of the post-business fun on the first day and wound up 
with a dinner and a beach party at the Jackson Park 
beach. 

The Tuesday morning session was devoted to topics 
which had to do with salesmanship. “How to make a 


Personal Investigation of a Prospect’s Office to Locate 
‘Ditto’ Uses,” by W. J. Meyers, manager of the New 
York office, evoked considerable genera! discussion, as 
did the talk of Manager C. D. Schmaltz of the Cleveland 
office. A model demonstration was given by I. E. Wiske- 
chil, of the Pittsburgh office and the manner in which 
salesmen of the Duplicator product could to advantage, 
co-operate with other office appliance salesmen, was 
taken up by W. N. Whittemore, manager of the Detroit 
oltice. 

The afternoon session of the second day was devoted 
to the problems of “service” and was subdivided into 
appropriate sub-topics developed in an interesting man- 


ner by various speakers. The Midway Gardens was 
the scene of a dinner and entertainment during the eve- 
ning. 


During Wednesday morning, the general head under 
which all discussions relating thereto were programmed, 
was “Forms.” Invoice forms, those for service, filing, 
and miscellaneous data were subjects taken up by vari- 
ous delegates and developed into general discussion. Ad- 
vertising problems, advertising purposes, plans, etc., oc- 
cupied the Wednesday afternoon session, under the lead- 
ership of Advertising Manager Stanly H. Twist. “The 
Functions of Direct Advertising” was dea!t with in a 
talk by Homer J. Buckley of the Buckley-Dement Com- 
pany, Chicago. 

“The Industrial Engineer and ‘Ditto,’” was sub-divided 
into various branches handled effectively by speakers 
assigned to the subjects, and the round-table discussion 
which ensued brought the Thursday morning program 
to a close. The afternoon furnished time for topics which 
were apropos to the use of the company’s product in big 
industries—such as insurance companies, lumber com- 
panies, the automobile industry, etc. 
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DITTO MEN BEFORE THE MOVIE CAMERA.—Photos enlarged from moving picture films. Left to right—Strolling by the 
Movie Man, J. J. Flanigan and G. H. Abbott Show ’em How to Do It; Mutt and Jeff—W. R. Longshore and Joe Lucas: “King 
Ditto”— R. K. Russell; Manager Schmaltz shows how they approach a prospect in Cleveland: Mixing it with the mermaids. 
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New Orleans; 32. J. J. Flanigan, inventor and production manager, Chicago; 33 G. H. Abbott, secretary and general 
manager, Chicago; 34. J. A. Joy, president, Chicago; 35. R. K. Russell, general sales.manager, Chicago; 36. . A. Bergsten, 
Peoria: 37. NV. J. Dench, Philadelphia; 38. M. B. Kennerly, Philadelphia; 39. >. Walder, Chicago; 40. am Cooper, 
Cleveland: 41. F. Raach, Kansas City: 42. J. R. Graves, New Haven; 43. W. D. Bradley, Milwaukee; 44. W. R. ngshore, 
Chicago; 45. W. N. Whittemore, Detroit; 46. H. G. Lohbeck, Indianapolis; 47.. J. A. Noell, Boston; 48. C. Jaffer, New York; 
49. E. McNally, New Haven; 50. W. A. Wright, Chicago; 51. E. Frank, Chicago; 52. E. 8S. Lieber, Denver; 53. J. A. 
Quixley, Rockford; 54. C. B. Schmaltz, Cleveland; 55. W.M. Andersen, Toledo; 56. E. J. Love, Seattle; 57. H. D. Woleben, 
Chicago; 58. R. E. Tucker, Chicago; 59. S. H. Twist, Chicago. 

The final business session on Friday morning was oc- nothing about the convention, but his arrival was an 


cupied by impromptu five minute talks on “Problems 
That Have Been Bothering Me During the Year,” and 
the amusing and interesting experiences of various sales- 
men, 
Sidelights on the Convention. 
R. K. Russell Jr., didn’t arrive in time for roll call 
and the probabilities are that he will remember little or 
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ANNUAL DINNER OF DITTO SALESMEN AND EXECUTIVES 
ment. 








AT THE 


event of importance none-the-less. You see he was the 

seven and one-half pound son of Sales manager and Mrs. 

R. K. Russell. He first saw the light on the final day 
of the sales gathering. 

* 

And Mr. Russell was remembered in more ways than 

one, for on Thursday evening at the feature dinner of 
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CONGRESS HOTEL.—Note the horseshoe arrange- 
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the entertainment program, he was presented with a 
watch, chain and pen-knife by the sales force. The pres- 
entation was made by C. A. Bergsten, manager of the 
Peoria, Illinois, office. Mr. Bergsten is the oldest man 
of the sales force in point of service. 

* * * 

The New York delegation covered itself with glory by 
dolling up uniformly in white flannels and green hat 
bands. But they didn’t stop there. They came with a 
well rehearsed “Ditto” yell, which split the air of the Con- 
gress lobby immediately on their arrival. The “locomo- 
tive” made such a hit that it was for.nally adopted as the 
official yell of the company. 

» * * 

Dick Tucker and Whittemore warbled more or less 
harmoniously—after the rest had joined in—at the Beach 
when Messrs. Cheney and Henderson produced 

anjoes as the inspiration. 

* * * 

A most interesting feature of the annual gathering was 
the “Daily Scream” which advertised itself as “the world’s 
worst newspaper.” It made its cheering appearance each 
day and recorded facetiously in letter and cartoon, the 
doings of the previous day. It was turned out at the 
home office on the equipment of the company. The edi- 
tor was evidently an all-present person for he spared 
neither the personal thoughts nor the after convention 
habits of the merry makers. 

x * x 

A mock ceremony furnished considerable amusement 
when “W. K.”—which stands for both “well known” and 
Mr. Russell—was crowned King Ditto, by the Knights 
of Analine. The knights represented the field force. They 
were armed with an imposing ritual and headed by a 
Lord High Chamberlain. 








Felt & Tarrant Company Sales Convention. 





Salesmen From All Parts of United States and Canada 
Gather at Chicago to Discuss Busi- 
ness Problems. 





When the second sales convention of the Felt & Tar- 
rant Manufacturing Company, Chicago, was called to or- 
der at the Hotel La Salle, 145 salesmen responded to the 
roll call. Territory from Maine to California and from 
far up in Canada to the Gulf was represented. First and 
foremost it was a business gathering although there was 
just enough play to obviate monotony. With one excep- 
tion the convention was in session during the forenoons 
only at the Hotel La Salle. 

Two chairmen were appointed for each business ses- 
sion, and under their direction various topics were brought 
up to be handled by assigned speakers and threshed out 
in general discussion on the convention floor. 

On the opening day, at ten A. M. a reception was held 
at the factory and moving pictures were taken. On Tues- 
day afternoon there was a “home run program” at the 
White Sox ball park, where one “Babe” Ruth performed 
in the stellar role. Wednesday, following luncheon, there 
was an outdoor good time at the Ouilmette Country Club 
with golf, tennis, bowling, bathing and an airplane. The 
airplane had been engaged to provide an air promenade 
for those venturesome spirits who cared to follow Mr. 
Bredy’s example by taking a chance. But—perhaps for- 
tunately for the roll call of the sales force—the aviator 
could not find a suitable landing place and this feature 
had to be abandoned. The day’s program was finished 
by an informal dinner at the club. 

The Thursday morning’s session was held on board the 
“Christopher Columbus” enroute to Milwaukee. The con- 
vention closed with a dinner in the Red Room of Hotel 
La Salle. 

The Convention Program. 

The business sessions of the Felt & Tarrant gathering 

were scheduled as follows: 
Monday, Aug. 2—2 to 4 P. M. 
Chairmen: M. J. Bacon and A. D. Davies. 

Duties of a General Soliciting Agent................ 

SE eter re eet By A. D. Davies of Philadelphia 
Selection of Salesmen and Value of Preliminary Test 

LEE AE Open Cah i ag RG ee,” By A. G. Hill of Montreal 
Co-operation with New Men.................cese00- 
By W. B. Jadden of Pittsburgh 


A Territory dad Kes: Logical Sive.,... 2... 3 oecses se 
He i ee cape By M. E. O’Brien of New York City 


Value of Selling Demonstrators Compared with 
fn REA a ee ae ae eee By C. J. Ellis of Chicago 

Bookkeeping Machine Competition.................. 
Ee a et Oe By O. F. Hammer of Indianapolis 


Tuesday, Aug. 3—9 A. M. to 1 P. M. 
Chairmen: S. C. Brown and J. M. Furnas 
Value of Competition and When to Hold Competitive 
Demonstration; Crank Machine Competition.... 


cinema te taw ee? s By N. E. Newman of General Office 
SE Be gg ag ee Sane era ea 

baie me ale Ri aaa. és By S. C. Brown of Cleveland 
Covermy a Traveling Territory... <4. sis. ....s cece 

eDak soe mewnees By H. E. Stonehouse of Oklahoma City 
Listing Machine Competition...................00+ 


«PRO e Teele BWA Ns ees voeee es By O. Tesar of Louisville 
PRES SICEVENE TE ORINION 6 oc. 5c oc baw Ae oo ogee 03 


cake kite Maes By Bernard Gould of Fort Wayne 
Sey IIIS 6004. 5 ou enn a oso cnidiek + eegle 
beestceesak va eal By H. B. Whitney of Columbus, O. 


Is Hollerith Competition on Statistical Work? 
beh MoM RUA ES uo 65.9 £5 By I. N. Mintz of Toledo 


Wednesday, Aug. 4—9 A. M. to 12 M. 


Chairmen: W. B. Plettner and A. L. Jones 
Comptometer Demonstrations 
Friday, Aug. 6—9 A. M. to 12 M. 
Chairmen: C. Wittenmyer and H. A. Mofatt 
Sales Distribution on the Comptometer.............. 
Re 6 Pr ere By J. H. Shinn of Omaha 
TS le ES ee Oe Oe re 
Sicweas eA By W. M. Erickson of Kansas ( ‘ity, Mo. 
OS oS se E ia Duis he bs KO bs + Voice otc 
ceaieteexwetc ae By C. B. Tippens of Nashville, Tenn. 
Advertising by Means of Intense Circularizing Cam- 
DOME. «a anes Cs By T. J. Wright of General Office 
Scarcity and Price of Office Help and Their Effect on 
Comptometer Sales By H. A. Moffat of Toronto, Can. 
Value of Carrying a Sample and Keeping Up Good 
Ee ree Sener 
te Ge ae ...By Emil Nelson of Chicago 5 Sales Office 
Demonstration Sales as Against Thirty-day Trial... 
aves saudesan es By A. G. Waterhouse of New Haven 
Thursday, Aug. 5—10 A. M. 
Chairmen: W. B. Matschke and W. E. Sloan 
Schools— 
(a) Making Friends of the Operators 
(b) Filling the Schools 
(c) Need of Good School Records 
3y H. L. Gilman of St. Louis 
Selling the High Schools, and Their Value as Com- 
pared with Business Colleges................... 
oat dale heme ae By P. Zepherin of Chicago Sales Office 
Instruction Service to Old Customers in Town and 
fer re By W. G. Resch of Cleveland 
Value to the Customer of Our Repair Service Men 
and Need of Accurately Kept Repair Records 
By M. J. Bacon of Seattle 


‘ Oiling Contracts and How to Get Them........ 


eit 2 RE FL ees By W. B. Jadden of Pitts burgh 
Forceful Controlled-key and Clear Signal Demonstra- 


ee eS Ee Ry err 
nechet i oeeb bes kee By H. S. Phillipson of Jersey City 


Wilson-Jones in New Plant. 


The new plant of the Wilson-Jones Loose-Leaf Com- 
pany, Chicago, has been in operation for several weeks 
and although the transfer of machinery has not been com- 
pletely made, the work of moving has gone ahead so 
steadily that at the date of this journal’s going to press 
about seventy per cent of the equipment is functioning 
in the new quarters. The general and administrative of- 
fices were installed in the sumptuous new establishment 
about the middle of July. 

It is expected that the complete installation will be 
made, with its $100,000 worth of new equipment during 
the first weeks of August and the event will be appro- 
priately celebrated by a formal opening with possibly a 
dance, a general good time and an opportunity to view 
the new plant. 


Alcohol a By-Product of Paper Making. 


According to “Eagle A” Unity, alcohol and acetone are 
by-products recovered from the spent soda liquor used 
in making soda pulp. The digestor liquors contain many 
valuable products, but recovery is not commercially prac- 
ticable. Advancement in this direction has produced only 
alcohol and acetone in paying quantities. 
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IN FRONT OF 
Was Replete 


MEMBERS ASSEMBLED 
—This Convention Last Four Days and 


Convention on Page 36. 


PREMIER CLUB 
a 2 


Dinners to National Association Men. 


The Stationers’ Association of Southern California 
tendered a dinner July 15 to Fletcher B. Gibbs, general 
manager, and William H. Greenleaf, field secretary, of the 
National Association of Stationers and Manufacturers. 
There were thirty present. At the close of the dinner J. 
L. Garner, secretary of the Stationers’ Association of 
Southern California, acted as toastmaster, and called on 
the guests for addresses. 


At Salt Lake City, Utah, July 22 


the representatives of 


the National Association were guests of the Stationers’ 
Association of Salt Lake City at the Commercial Club. 
Mr. Gibbs made an address on the activities of the na- 


tional Association. 

The stationers of Denver entertained at a luncheon at 
the Denver Club July 24, by C. A. Kendrick, of the Kend- 
rick-Bellamy Company, and W. H. Kistler, of the Kistler 
Stationery Company. In the afternoon an automobile trip 
was made through“the mountain drives, and an evening 
dinner was served in Chief Hosea Lodge. There were 
thirty present. Addresses were made by Mr. Gibbs and 
Mr. Greenleaf. 


Paper Man Runs For Massachusetts Senate. 
B. E. Hutchinson, treasurer of the American Writing 
Paper Company, has declared his candidacy for the Massa- 
chusetts state senate from the second Hampden district. 





The time to prevent an accident is before it happens, 
says the National Safety Council. 


PROTECTOGRAPH BUILDING, ROCHESTER, 


TODD 
and Entertainment Features. Account 


Educational 


THE 
With 


of 


“Anyway She Add.” 


“B. L. T.,” in The Chicago Tribune, conducts a column 
widely known as the “Line-O-Type.” It aspires to the 
quality and versatility of the column that Eugene Field 
made famous. A stock whimsey is “the valve handle 
wheeze,” to which frequent allusion is made. The Sund- 
strand Keyboard printed a handle wheeze of similar 
tenor, which will probably find its way into the “line” be- 


fore long. 

“riceville la. may, 20 1920 
“j a davilla, jr. 342 baronne st 
“phone main 5321, new orleans la. 

“Dear mr davilla i copy your name and where you live 
from a blotter which i find on my desk one time last month 
i give to the man who work for your mr casey a order for 
a adding machine, to day the machine it come on the train 
but why in hell you do not send crank with it mr casey 
say all machine have crank when they come in the office 
but this one no have one, we cant use it without crank 
please send crank on next train the machine she look nice 
but it no good without crank; 

Your truly; Clem Broussard 
Ps please excuse me 1 find the dam crank in the bottom 
of box we now add on the machine. 


Quakers to Go to St. Louis. 
Twenty-eight Philadelphia stationers have indicated 
their intentions of going to the St. Louis convention of 
the National Association of Stationers and Manufacturers 
in October. 
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Pontey Hands Us a Bouquet. 


The Millions Magazine of Sydney, N. S. W., Australia, in 
its April issue quotes R. M. Pontey on his return from the 
United States as stating that Americans are possibly the 
most easy tempered and good humored folk on earth. 
During seven weeks among us he didn’t hear a single cuss 
word! Were it not for this good humor the transport ser- 
vices of our large cities would never be able to handle 
the enormous passenger traffic. He says that, quite nat- 
urally, among 107,000,000 people in the U.-S. A. there are 
some who are appallingly ignorant of the outside world, 
but this is true of a limited number, for the average Amer- 
ican possesses a keen thirst for knowledge. “I felt flat- 
tered,” said Mr. Pontey, “at their desire to learn about 
Australia, and before I could say Jack Robinson I found 
myself booked for sundry lectures on my native land.” 


Pomerantz Warehouse Burns. 


Fire July 29 in the Dock street district, Philadelphia, 
Penna., caused a loss of approximately $1,000,000, involv- 
ing the warehouse of A. Pomerantz & Company, stationers. 
All the employees reached the street, although some suf- 
fered minor injuries. Low water pressure was blamed 
for the spread of the fire to adjoining: buildings. It was 
said to have been the biggest fire in Philadelphia in sev- 
eral years. 














TYPEWRITER WINDOW DISPLAY IN FRANCE.—The above 
picture is a likeness of an attractive window display of L. C. 
Smith & Bros. and Corona typewriters in one of the windows 
of the Bon Marche of Paris. The photograph was brought 
to Chicago by M. Franklin Maurice of La Compagnie Real, 
who visited us a few days ago. 








Brisbane Types Sans Noise. 

Office Appliances recently received from W. F. Sroufe 
& Co., Inc., of Washington, Richmond and Baltimore, dis- 
tributers of the Noiseless typewriter, two advertising 
spreads used recently in the daily papers. Sroufe & Co. 
are evidently believers in newsy advertising, for they re- 
count the fact that Arthur Brisbane, editor of the Hearst 
newspapers, following out his inclination to do things dif- 
ferently, made use of the Noiseless typewriter in reporting 
the National Republican convention in Chicago last June. 
Typing copy without noise, he believed, would aid him 
amid the confusion of the convention and be of assistance 
in promoting concentration. And the event they say, so 
proved. 


Holland Promoted in Royal Organization. 


C. C. Holland, formerly connected with the service de- 
artment of the Royal Typewriter Company at Dallas, 
ex., has been made manager of the company’s Little Rock 
office, succeeding the former manager, Mr. DeMott, who 
has been transferred to Duluth. 


Jap Firm Would Import U. S. Stationery. 


Sasanuma & Co., a new Japanese concern handling gen- 
eral merchanidse at 29 Noninbashi Itchome, Osaka, Japan, 
desires to import stationery and office equipment from the 
United States. 
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George Hausam Ad Club Executive. 


George Hausam, president of the Hutchinson Office 
Supply & Printing Company, Hutchinson, Kans., is a 
member of the executive committee of the Hutchinson 
Advertising Club. 


Geo. Wolcott Back From Hawaii. 


A couple of months or so ago the editor of Office Ap- 
pliances was obliged regretfully to decline the invitation of 
George Wolcott of the Irving-Pitt Manufacturing Com- 
pany to join him on a vacation trip to the Hawaiian 





—__ — 








COAST STATIONERS BIDDING GEO. WALCOTT BON VOY- 
AGE AT SAN FRANCISCO IN JUNE—Left to Right: Hal. 


Patten, Patten Bros., Salem, Ore.; Al. Jones, Bert Morris 
Company, San Francisco, Calif.; Geo. H. Wolcott, Irving-Pitt 
Manufacturing Company, Kansas City, Mo.; “Bill’’ Whittaker, 
Schwabacher-Frey Company, San Francisco, Calif.—On Board 
Ss. S. “Maui.” 
Islands. Our regret that we could not go and ride about 


the islands in George’s car and enjoy, in his congenial 
presence, some of the delights of a semi-tropical land is 
all the keener now that he has returned and reported some 
of the delights of his journey. 

George couldn’t go anywhere where there are stationers 
about without calling. He called on them all in Hawaii, 
and found everyone to be doing well, with modern stores 








AND “MERRY 


WOLCOTT 
WIDOW” IN OUTRIGGER SURF-RIDING SPORTS. 


MR. AND MRS. VOSS, GEO. H. 


and good stocks. However, the pictures he sent are proof 
he didn’t spend all his time calling on the trade. It was 
G. W.’s vacation, anyhow. 


Chicago’s Furniture Factory Colony. 


North avenue, beyond Western, in Chicago, lays claim 
to a colony of furniture factories, several of which make 


commercial equipment. These include The Clemetsen 
Company, Olson Desk Company, Library Bureau, and 
Johnson Chair Company. The latter concern was one 


of the earliest in the industry to locate on North avenue. 
The site was purchased in 1908-09, when the district was 
still farming land. The property had not been subdivid- 
ed and platted, so it was necessary for the pioneer fac- 
tories to buy land including what is now the middle of 
the street. and then deed it to the city. 

The district is served by three railroads, and contigu- 
ous to it are the homes of many thrifty workers. 
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ITING OF THE DAMERON-PIERSON 
eron Pats the Ball; Bottom, Mr. 


ANNUAL Ol 


Dameron-Pierson Outing. 

The Dameron-Pierson Company, Ltd., New Orleans, 
La., gave an outing July 17 to its employes and their fam- 
ilies. Some 250 picnickers traveled on- special cars to 
Felix Park, located about twenty-five miles out of New 
Orleans, on the Mississippi river. Jazz music enlivened 
the trip out. The official party had been preceded by a 
commissary of eleven, greeting them with sandwiches, 
cold soda and beer. The “nearness” of the malt beverage 


was not characteristic of the profusion of other re- 
freshments. 
Dancing was the principal diversion, although other 


amusements were plentiful. Sight-seeing on the banks of 
the Father of Waters interested many. In the morning a 
ball game between the married men and the single men 
made heroes of the former, their families glorying in the 
score of 7 to 5. In the afternoon the ball game was be- 
tween the “400” of the Dameron-Pierson organization and 
a team made up from the employes of the Bemis Bro. 
Bag Company. The “400” won 6 to 2. It rates as one 
of the best amateur teams in New Orleans, and stands 
at the head of the Press League. Outside the league, the 
“400” has defeated some of the best local teams. Follow- 
ing the ball game the picnickers cleaned up the remaining 
refreshments, danced “Home. Sweet Home,” and crowded 
aboard the cars bound for New Orleans. 





New York Elliott-Fisher Staff Dinner. 


A testimonial dinner, preceded by an automobile party 
and luncheon was tendered to C. H. Reed, manager of 
the New York sales office of the Elliott-Fisher Company 
by the members of his staff. The dinner was held at the 
South Shore hotel, Freeport, Long Island. An enticing 
dinner was served, followed by a speaking program which 
drew on the most talented speakers of the organization. 
The Elliott-Fisher Glee Club contributed to the program. 
Nearly fifty attended the dinner. 

Charles Horace Reed has been associated 
Elliott-Fisher Company, and its predecessors, 


with the 
since 1901. 


DINNEK TO C. H. REED, 


COMPANY, 
Pierson at Ease; Right, 


MANAGER NEW YORK SALES OFFICE, 


LA.—Left: The Start; Center top, Mr. Dam- 
Party On the Grounds. 


ORLEANS, 
the Picnic 


NEW 


That year he was stenographer and demonstrator. Fol- 
lowing the consolidation of the Elliott-Hatch Company 
and the Fisher Book Typewriter Company he was ap- 
pointed manager of the Baltimore office. Promotion to 
command of the Boston office was quickly earned. He 
was successively New England district manager, Southern 
district manager, special representative working from the 
home office; in 1914 he was advanced to manager of the 
Metropolitan sales office, in which position he has made 
a conspicuous success. 


F. S. Webster Company Sales Convention. 


The F. S. Webster Company, Boston, Mass., will hold a 
sales convention September 1-3, which will bring to the 

home office sales representatives from all over the United 
States. At this convention the new Webster definite sell- 
ing plan will be launched. The traveling men are regarded 
by the F. S. Webster Company as liaison officers, serving 
between the manufacturer and the customer, and the trav- 
eling men will have an important part in the Webster 
definite selling plan. 

The first two days of the convention will be given over 
to business discussions, and the third day will be devoted 
to conferences and the annual outing. The salesmen will 
be received by G. F, Malcom, general manager, who will 
open the convention. C. P. Garvin, sales and advertising 
manager, will preside at the business sessions. Among the 
speakers will be Thomas Drier, editor of The Webster 
Way, and George Merritt, who will address the convention 
on advertising. 


Dictaphone Sales Convention in Chicago. 


A convention of central Western managers was held in 
Chicago July 27 and 28 bythe Dictaphone Company. 
K. Woodbridge, sales manager, came on from New York 
to take part in the discussions. The meetings were de- 
voted to topics germane to the territory, The managers 
present were all optimistic as to a continuation of good 
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business. In addition to Mr. Woodbridge, the following 
Dictaphone managers were in attendance: W. E. Smith, 
Minneapolis, Minn.; F. H. Barteaux, Indianapolis, Ind.; 
J. H. Best, Kansas City, Mo.; F. L. Scott, St. Louis, Mo., 
E. Marcum, Cincinnati, Ohio; A. B. Walker, Chicago, 
ll, 


Underwood Sales Meeting in Chicago. 


Sales representatives of the Underwood Typewriter 
Company met at the Chicago office July 29 to discuss con- 
ditions in their respective territories. J. E. Neahr, sales 
manager, and George Button, of the home office, were 
present. The sales offices represented were St. Paul, 
Minn., Minneapolis, Minn., Milwaukee, Wis., Chicago, IIL., 
Kansas City, Mo., St. Louis, Mo., Des Moines, Iowa, 
Davenport, lowa, Omaha, Nebr., New Orleans, La., Cleve- 
land, Ohio, Columbus, Ohio, Detroit, Mich. 


Wilson-Jones Hold Sales Convention. 


The Wilson-Jones Loose Leaf Company, Chicago, staged: 
its annual sales convention at the new factory building on 
Franklin boulevard, from July 19 to 21, inclusive. It was 
attended by the entire sales force. 

Paper mill and other manufacturing representatives 
spoke before the gathering, explaining in detail the man- 











WILSON-JONES LOOSE-LEAF COMPANY—Sales_ Organiza- 
tion and Department Managers Attending the Recent Sales 
Convention. 


ufacturing process as it pertained to the raw material in 
which each of them was concerned. There was plenty of 
opportunity for open discussion and suggestion, of which 
the salesmen took advantage. It is reported that new 
ideas and improvements in office and shipping room detail 
work will be placed in effect as a result of the “get- 
together” affair. 


Protectograph Premier Club Convention. 


The Premier Club of the Todd Protectograph Company 
held its annual convention at Rochester, N. Y., August 3-6. 
In addition to the members of the Premier Club, there 
were present many friends and Protectograph salesmen. 
While the program was devoted to educational matters, 
entertainment was liberally provided. Membership in the 
Premier Club is based on sales performance. Last year, 
when the club was inaugurated, there were thirteen mem- 
bers. This year the membership comprises forty. These 
men have attained thirty-three degrees during the past 
year; to retain their membership they must maintain the 
selling record. 

Addresses were made by L. M. Todd, president; George 
W. Todd. treasurer: Walter L. Todd, vice-president and 
general manager; Harry W. May, secretary; George W. 
Lee, general sales manager; Jack W. Speare, general ad- 
vertising manager, and a number of others, including 
prominent business men and other residents of Rochester. 
The convention arrangements were in charge of a com- 
mittee composed of Walter L. Todd, George W. Lee, E. 
N. Holton, J. W. Speare, Win J. Merriam, Seneca J. 
Foote, C. E. Bradford and Harry A. May, chairman. 
Headquarters for members of the Premier Club were at- 
Hotel Seneca. 

Some of the Entertainment. 


_A parade through the streets of Rochester showed the 
citizens how the Premiers play. It was led by Major 
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Quota, representing the sales ambitions, who acted as 
grand marshal; Stub Printem, typifying the printing divi- 
sion; Kid Sellem, emissary of the salesmen; the Yellow 
Dawg and the Goat, dread symbols of the mystic and hor- 
rible rites which are revealed only to the august thirty- 
thirders of the Premier Club. A reception was held at 
the offices of the Todd Protectograph Company in Uni- 
versity avenue; G. W. Todd welcomed the members; a 
quartet sang; L. M. Todd gave the official address of wel- 
come. Following the set ceremonies, the guests made a 
trip through the factory. The officers of the club were 
installed. 

Initiation ceremonies were held the evening of August 3, 
followed by a dinner at the Rochester Club. Lunch was 
served at the factory August 4. Then followed the sad 
ceremonies of burying Alabi Ike, the typification of the 
salesman who comes back minus an order, but laden with 
excuses. A monument was erected to his memory; con- 
cealed within was Seneca J. Foote, assistant sales man- 
ager, smoking his inevitable pipe, the incense from which 
curled weirdly from the summit of the monument, a sor- 
rowful token of the temperature to which Alabi Ike’s 
earthly misdeeds had consigned his spirit. The solemnity 
of the occasion was emphasized by Grave-Mark Antony— 
when not garbed in Roman attire known as Bartley T. 
Brown, of the advertising department. 

He delivered a funeral oration that put to shame Shakes- 
peare’s words written for Mark Antony when he Bolshe- 
viked at the funeral of Julius Caesar. 


Guests at George W. Todd’s Home. 


The evening of August 4 the Premiers were entertained 
at the home of George W. Todd. August 3 lunch was 
served at the factory, the entertainment partaking of a 
county fair character. In the evening the guests were 
entertained at Newport, a resort on Irondequoit Bay. 
There were also a baseball game; a visit to the home of 
L. W. Todd, where the entertainment was furnished by 
Win Merriam, artist for the Todd Protectograph Com- 
pany; an address by Jack Robertson, of the Eastman 
Kodak Company; motion pictures and songs by a quartet. 
August 6 was devoted to surprises, instigated in part by 
George W. Lee, general sales manager. 


Queen City Furniture Club Outing. 


“Back to the farm,” was an experience which the mem- 
bers and their fortunate guests enjoyed at the annual out- 
ing of the Queen City Furniture Club, held at the farm of 
“Joe” Monter, out in the country. Monter is a member 
of the club, and his invitation to spend the day was ac- 
cepted. A most enjoyable time was had on this “real, 
honest to goodness farm”. Everything for the dinner was 
grown on the farm, fried chicken, corn, beans, tomatoes, 
potatoes and everything, and to help digestion blackberry 
pie with fresh blackberries grown on the farm and made 
into a gastronomic delight, such as only Mrs. Joe Monter 
can make. Everything was done to make the “day on 
the farm” one long to be remembered by the tired busi- 
ness man. Then under the shade furnished by a grove 
of large trees, games were enjoyed and swings and ham- 
mocks provided. Beautiful “amber fluid” was provided 
and was greatly enjoyed by the thirsty. Baseball was 
also on the program. Music was provided by the old 
time “Schnapps” band, including singing by the entertain- 
ers of the band, and by the members. There never was 
such a happy band of boys (the outing was purely stag). 
The dinner was served by Mrs. Joe Monter, with the 
help of a host of neighboring ladies, who enjoyed feeding 
the boys. 

Too much can not be said of the pleasure enjoyed. John 
Dornette, Jr., had as guests in his machine Mr. J. Johns, 
secretary of the Wood Manufacturers; “Ben” Loth, head 
of C. Loth & Sons, and Wash Rees. Judge Alexander, of 
the municipal court, and Judge Frank Gusweiler, of the 
Cincinnati superior court were there, never missing a 
furniture men’s outing. Henry Bardes, of the Bardes 
Range Company, was a guest; George Monter, of Harry 
W. Monter & Company, printers, was also among those 
present; Leo Mode, president of a number of furniture 
houses, as well as John Herbert, of the great Herbert 
Furniture stores, were also with the boys. Many others 
prominent among furniture manufacturers and dealers 
also enjoyed the farm dinner. Suffice it to say that every- 
body there appreciated to the fullest extent the entertain- 
ment and the music, and all left for their homes in the 
late evening highly pleased and voting the Queen Furni- 
ture Club great entertainers. 
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Seattle Business Show. 
at Seattle will be 


The first annual business show held 


in the Arena September 20 to 25 inclusive. It is under the 
management of the Business Exposition Company, Nathan 
Wells Tupper, manager, 401 Phelan Building, San Fran- 


cisco, Calif. Admission will be by ticket, distributed by 
the exhibitors to business people and others interested in 
demonstrations of business efficiency. A strong adver- 
tising campaign will be employed to appreciate the value 
of the tickets in the minds of their holders. 

Waldo Tremaine Tupper will be associated with Nathan 
Wells Tupper in the management of the show. He is 
secretary-treasurer of the Business Exposition Company, 
and might almost be called a Pacific Coast native, as he 
has made his home on the Coast for over thirty years. 
Nathan Wells Tupper, president of the company, has been 
a Pacific Coast resident for the last year and a half. Both 
men have made a close study of the industrial needs in 
the Pacific West. They state that the great mission of 
the Business Exposition Company is “to bring East and 
West together’—to bring Eastern manufacturers and 
Western dealers and distributors, branches, agencies, as 
well as their products’ users, into a better comprehension 
of their mutual needs and problems. They realize the fact 
that Western distributors and users are peculiarly open- 
minded to the merits of the most modern Eastern prod- 
ucts; that they appreciate the best co-operation of East- 
ern manufacturers and that the latter do not always un- 
derstand either the conditions confronting their distribu- 
tors in the West or the marvelous potential trade possibil- 
ities of the Pacific Coast territory. It is confidently ex- 
pected that eventually more and more executives of large 
Eastern manufacturers will, themselves, attend the Pacific 
Coast business shows—thus coming personally into closer 
touch with the coast trade conditions 

Scope of the Exposition. 
roof—in the Seattle Arena—in this exposition 
methods and service, the business 
Northwest for the first time will 
and demonstration of 
labor-saving machines. 


Under one 
of business equipment, 
public of the Pacific 
see a comprehensive presentation 
the marvelous modern time and 
appliances, systems and service of up-to-date business 
practice: typewriters, adding and calculating machines, 
bookkeeping machines, multi-letter machines and methods, 


time recording systems, loose leaf devices, office furniture, 
filing equipment, safes and systems, printing, embossing 
and engraving forms and processes, banking methods, 


office supplies, various kinds of advertising, office and fac- 
tory management, service, etc., etc. 

The exposition will be beautifully staged, with the same 
show construction equipment used in the remarkably suc- 
cessful San Francisco business show last March. An 
orchestra will contribute appropriate musical selections, 

id the most up-to-date methods of business practice will 
be presented to the business public amid surroundings 
most attractive and harmonious. The exhibitors will have 
their most expert demonstrators in attendance in the 
booths to show the business public of Seattle and vicinity 
every point of interest in connection with the exhibits. 

Special executives’ days will be held on Wednesday and 
Friday of week, and tickets will be distributed with 
great care to executives in all lines of business in Seattle 
and territory adjacent. These executives’ tickets are act- 
ually season passes. good for the period of the show, but 
special emphasis will be laid on their use Wednesday and 
Friday, when the show will not be crowded by the general 

ublic. 

Business executives can insure the placing of their names 
on the list to which special tickets and invitations will be 
sent by mailing a request to the Business Exposition Com- 
pany, 333 Burke building, Seattle, Wash., using their busi- 
ness letterheads 

The Organization Conducting the Show. 

The Business Exposition Company has been organized 
for the purpose of conducting business shows and other 
industrial trade expositions on the Pacific Coast in such 
cities and at such times as a-majority of interested mem- 
bers of the trades may consider appropriate. The Com- 
pany has a working agreement with the Annual Business 
Show Company, which operates the business shows in 
leading Eastern big cities, by which the two companies 
co-operate with each other, although neither has any finan- 


show 


cial interest in the other. 
[he business show is an established institution in such 
Eastern cities as New York, Chicago, Boston, Philadel- 


and it is the custom of up-to-date concerns in 
industry to have department heads and other 
their staffs attend these expositions for the 


phia, etc., 
all lines of 
members of 
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purpose of studying the most modern methods of business 
practice. This opportunity was welcomed by many thou- 
sands of business people on the occasion of the San Fran- 
cisco business show in March, which was the first expo- 
sition of the kind on the Pacific Coast. 

Early indications point to a representative list of ex- 
hibitors at the Seattle business show. The list of early 
entrants indicate the general character of the show: Acme 
Card Index Company; Addressograph Company; Pliny L. 
Allen Company (Globe-Wernicke lines); Belknap Rapid 





W. T. AND N. W. TUPPER. 


Active Officials of the Business Exposition Company, Checking 
the List of Exhibitors at the First Seattie Business Show. 


Addressing Machine Company; Converse Company, Inc. 
(Cincinnati time recorder, the Dictagraph, Elliott address- 
erpress); Dalton Adding Machine Company; The Dicta- 
phone; Elliott-Fisher Company; Everready Paper Fast- 
ener Company; Gorin Shocklesspeed Tabulator Company; 
Gregg Publishing Company; E. W. Hall Company (Beck 
duplicator and Corona typewriter); Hall’s Business Col- 


lege; H. & M. Ribbon & Carbon Company; Heiden’s Mail- 
ing Bureau; International Time Recorder Company; Li- 
brary Bureau; Line-A-Time Company; Lowman & Han- 


ford Company (General Fireproofing Company, Yawman 
& Erbe Manufacturing Company and American Kardex 
Company); Monroe Calculating Machine Company; Multi- 
color Sales Company; Noiseless Typewriter ompany; 
Safe-Cabinet Company; Seattle Office Equipment Com- 
pany (Shaw-Walker lines); Sundstrand Adding Machine 
Company; Trick & Murray (Rand index, Art Metal lines, 
Proudfit loose leaf devices); Wales Adding Machine Com- 
pany; Wholesale Typewriter Company. ater entries re- 
ported include The American Multigraph Sales Company; 

Dick Company (Mimeograph); The Noiseless Type- 
writer Company; Northwest Typesetting Company (Mon- 


otype); Underwood Typewriter Company (correspondence 
and bookkeeping machines); Western Automatic Scale 
Company. 

Waldo Tremaine Tupper is thirty-eight years old and a 


“Blue Nose,” like the other two Tuppers in the office 
equipment industry—Frank Edwin Tupper and Nathan 
Wells Tupper—but he has lived in California since his 





} 
i] 
it 
' 
A 





38 OFFICE APPLIANCES August, 1920. 


childhood. He has had a comprehensive business experi- 
ence, including manufacturing, selling, promotion of mov- 
ing picture plays, publicity work, etc. Until a few years 
ago he was president and manager of the San Diego Tile 
& Woodstone Company, manufacturers of woodstone 
products in San Diego. Recently he was secretary- 
treasurer of the Pacific Bowling Association and did ex- 
cellent work in organizing bowling leagues in the principal 
Pacific Coast cities. He resigned that position to become 
secretary-treasurer of the Business Exposition Company, 
recently organized to conduct business shows on the 
Pacific Coast. Mr. Tupper began active service in his 
new field about July 12, going first to the headquarters of 
his company, 401 Phelan building, San Francisco, and 
a little later joining his associate, Nathan Wells Tupper, 
in Seattle in the active work of organizing the First Seattle 
we Show to be held at the time and place above 
stated. 


Joe Gotlieb Assumes Important Position. 


Joe Gotlieb, for thirteen years engaged in the ribbon 
and carbon business on the Pacific Coast, has been elect- 
ed to the vice-presidency and appointed to the general 


The Buckeye Ribbon & Carbon Corporation is not to 
be confused with the Buckeye Ribbon & Carbon Com- 
pany of Cleveland, Ohio, although the president of the 
former is also Mr. James Donovan and the secretary, Mr. 
M. F. Donovan. Both companies are Donovan’s prop- 
erties, but the Rochester enterprise is a separate corpor- 
ation. 


Spanish-American Passes Through on Visit to 
Europe. 

Mr. Gil. Buxadera of Buxadera & Co., Buenos Aires, 
Argentine, accompanied by Mrs. Buxadera and their eight 
months old daughter, passed through Chicago a few days 
ago on their way to Barcelona, Spain, the former home 
of both Mr. and Mrs. Buxadera. While in Chicago they 
were the guests of the Harry A. Smith Typewriter Sales 
Company, and called for a short visit to the office of this 
journal. They left on August 4 to inspect the Harry A. 
Smith factory at Elkhart, Ind., and expected to go thence 
to Cincinnati and from there to New York, sailing August 
15 for Spain. 

Buxadera & Co. have a prosperous and well-established 
business in Buenos Aires, where they handle all makes of 
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DELIVERING A TYPEWRITER BY 


AIR IN THE DUTCH EAST INDIES. 


The Photograph from Which the Above Cut Was Made Was Sent to Office Appliances by 
Herm. E. Smalhout, Inc., Weltevreden, Dutch East Indies, Who Have Been Appointed 
Agents for the Molle Typewriter in that Territory. The Molle Machine Shown in the Picture 
Was Taken by Hydro-aeroplane—of Dutch Manufacture—from Batavia to Telok Betong, a 
Distance Which Requires Three Hours for the Round Trip. The Two Men in the Picture Are 
Mr. Smalhout and One of the Officers of the Dutch East Indian Navy Aerial Post Service. 
This is the First Time a Typewriter Has Been Delivered in This Manner in the Dutch East 


Indies. 








management of the Buckeye Ribbon & Carbon Corpora- 
tion, Rochester, N. Y. Mr. Gotlieb was in Chicago on 
the 4th on his way to California to close up his affairs 
preparatory to taking up his new work about September 
the 15th. 

Although a comparatively young man, Joe Gotlieb is 
one of the pioneers in the ribbon and carbon business. 
He was one of the big winners in the early days, when 
he made headquarters in St. Louis and furnished his lines 
to some of the largest firms in St. Louis and the south- 
west. For several years he covered the whole central 
West for the industry. He has an extensive acquaintance 
from the Mexican to the Canadian borders. Mr. Gotlieb’s 
start was made in Chicago which, to hear one of his rem- 
iniscences, must have been shortly after Lee’s surrender, if 
not Cornwallis’ at Yorktown. It would appear that he 
hunted buffalo on the site now occupied by Field’s whole- 
sale and hidden behind the fences of the Kinzie Farm 
when the Winnebago Indians came to town Saturday 
nights to shoot up the Palmer House bar. In reality, 
however, it has not been so long since Joe started and 
the good impression that he made in the local field still 
survives. He is sure to find good evidence of that when 
arranging distribution in the Chicago market. 


rebuilt typewriters, cash registers, etc., including a number 
of the smaller time and labor saving devices which are 
being added by way of extending the business. 





Statistical Abstract of the United States. 


The Bureau of Foreign and Domestic Commerce has 
completed the annual Statistical Abstract of the United 
States for 1919. This volume includes summary tables 
giving statistics for the United States on natural resources, 
distribution of population, education, agriculture, forestry, 
fisheries, manufactures, mineral products, occupations, 
labor wages, transportation, shipping, foreign commerce, 
prices, money, banking, insurance and other topics for 
which reliable figures are available. The statistics given 
in this volume are in sufficient detail for the purpose of 
the majority of investigators making studies that have a 
statistical basis. For those who desire more detailed in- 
formation the notes appended to each table indicate the 
sources where the statistics may be obtained. The report 
may be purchased for fifty cents a copy, in currency or 
money order, from the district or co-operative offices of 
the Bureau or the Superintendent of Documents, Govern- 
ment Printing Office, Washington, D. C. 
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LAWRENCE WILLIAMS. 


PROMINENT TYPEWRITER 





MAN PASSES AWAY 


A CHRONICLE AND AN APPRECIATION 


OF THE 


Lawrence Williams. 

Lawrence Williams, president of the Oliver Typewriter 
Company since 1898, passed away at his home in Lake 
Forest, Ill., July 16, 1920. Pneumonia, which set in short- 
ly after moving into the Lake Forest, home caused his 
death. He had returned to the United States a short time 
before his death, from his thirteenth Europen trip. 

Mr. Williams was born at Cincinnati, Ohio, October 
23, 1859. His family moved to Lake Forest when he was 
a small boy. He graduated from Phillips Exeter Acad- 
emy in 1878, and Sheffield Scientific School of Yale Uni- 
versity in 1882. He was a member of Book and Snake 
Society and the Cloister Club at Yale. 

After his graduation Mr, Williams was occupied with 
the management of real estate and other property in his 
care. He engaged in the real estate business, also. In 
1896 he joined the Oliver Typewriter Company as secre- 
tary and treasurer. He was elected president in 1898, and 
continued in that position until his death. 

Mr. Williams had been a resident of Chicago contin- 
uously since his family moved into Illinois. In Chicago 
he was a member of the University, Chicago, Saddle and 
Cycle and Onwentsia Clubs. He was a member of the 
Yale Club in New York. Recently he was president of 
the Chicago Yale Club and the Chicago Exeter Club, and 
a member of the Alumni Advisory Board of Yale Uni- 
versity. 

Mr. Williams is survived by his widow, Mrs. Adele H. 
Williams, Lawrence Williams, Jr., Wheeler Williams, 
and two daughters, Mrs. George A. Ranney and Dorothy 


LIFE OF LAWRENCE WILLIAMS 


Williams. There are two sisters, Misses Cornelia B. Wil- 
liams and Annie P. Williams. 

Interment was at Lake Forest, following services at 
the Presbyterian Church. The honorary pallbearers in- 
cluded J. Ogden Armour, L. Lewis Cochran, Francis C. 
Farwell, John V. Farwell, William C. Gamble, Henry K. 
Gilbert, E. D. Hulbert, Horace H. Martin, Louis E. Laflin, 
Thomas B. Marston, William B. McCluer, Bernard Rog- 
ers, E. H. Smith, Wallace C. Winter, William Waller, 
Frank C. Waller, John Whitworth and Delevan Smith, 


An Appreciation. 


The passing of Lawrence Williams removes from the 
typewriter industry one of its best minds—a big, virile 
and kindly spirit, who will be sorely missed in the councils 
of his company and by the many friends whose privilege 
it was to know him. Much of the success which the 
Oliver Typewriter Company has achieved since Mr. 
Williams became prominent in its councils has been due 
to his foresight, capacity and sound judgment. For years 
he has worked steadily and consistently toward the 
establishment of the best in the standards of business. 
His ability, his honesty and sincerity, his innate kindli- 
ness—all the qualities, in fact, which we like to remember 
in our friends—endeared him to the members of the 
Oliver organization and to his associates in other affairs, 
and won him the esteem and regard of officials in rival 
companies. Mr. Williams was an American through and 
through—a man with whom his countrymen are proud to 
claim fellowship.—EDITOR, OFFICE ‘APPLIANCES. 
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Tennant Copy Holder for Typewriters. 


James Tennant, 3230 Ellis street, South Berkeley, Calif., 
has invented a copy holder with line indicator. It com- 
prises a standard, with set screws to fasten to the base of 
the typewriter at the rear, supporting a frame which is 
suitable both for stenographic note books and letters or 
other papers which are to be copied. The standard is 
made of tubing, one of which collapses into the rigid 
standard, permitting the copy holder to be adjusted for 
height. 

At the bottom of the frame are two rollers, one of 
which has a twirler, for advancing the paper to be copied 
line by line. A line indicator is provided, hinged at the 
left end, to permit the easy insertion of the paper. The line 
indicator is supported rigidly at the right when in operat- 
ing position. Pendant from the line indicator is a wire 
bail, which keeps the paner out of the way, and allows a 
free view of the work, both the matter to be copied and 
the typewritten copy in the machine. The stenographer’s 
note book is supported at the top of the frame, a drop 
rod pivoted at the right preventing the leaves of the note 
book from dropping back. A metal plate suspended from 
the back of the frame provides a support for the note book, 
and permits the operator to make notations, or to cancel 
her shorthand notes as she proceeds. 

Mr. Tennant is desirous of interesting a manufacturer 
in his device, feeling that it has a wide field of use. He 
has turned his seventieth year, and says he is still young. 


New Typewriter Chair. 


The C, A. Cook Company of Cambridge, Mass., now 
provides a line of typewriter chairs upholstered in leather 
or the new “Motokloth” and finished in green enamel to 
harmonize with the color of the steel office equipment 
commonly used. All models of the Cook chairs having 
upholstered seats and backs can now be furnished in 
the required shades of green enamel to order. 

A new line has been added known as Series No. 200. 
These chairs have upholstered backs and full upholstered 
seats. The upholstering is done in “Motokloth”, which 
is a new material in the office equipment industry. This 
fabric is described as waterproof, non-peeling and non- 
cracking. It is said that it does not lose its form nor 
wear shiny. 


Standard Routine Indexer. 


The Standard Office Equipment Company, Inc., 70-74 
West Houston street, New York, has placed on the mar- 
ket a classifying device for systematizing office detail. 
The type is familiar to the stationery trade. The routine 
indexer is made with label holders, and comes in six, ten 
or fifteen pockets. Various bindings are available—paper, 
black keratol, imitation Spanish leather, genuine Spanish 
leather, and genuine black seal. 





Typewriter Type Shampoo. 


The Peco Manufacturing Company, 41 Perry street, 
New York, N. Y., is introducing Typolene for cleaning 
typewriter type. It is a non-inflammable chemical com- 
pound, which may also be used on the frame of the ma- 
chine to cleanse and brighten it. Typolene is packed in 
six-ounce bottles. The manufacturers claim that it will 
not stain clothing or furniture. It is applied with a small 
brush. 


B. B. Letter Files. 


Box files, with the B. B. index system, may be used for 
alphabetical, numerical or chronological filing. They are 
made by Brower Bros. Corporation, 82 Duane street, New 
York. 





August, 1920. 


Something New in Loose Leaf. 


S. B. Kirtley of Columbia, Mo., has invented three new 
ledgers and has applied for patents on them. One is an 
improvement on the former well-known Kirtley system. 
The other two are entirely new. Mr. Kirtley has been 
on the road for 20 years selling his own inventions and 
has thus come in direct contact with ledger users in almost 
every state in the union. By so doing he has been able 
to improve on his former books by inviting criticisms 
from those who have his system in daily use. One of the 
new Kirtley ledgers is designed to be an improvement 
over those now in use for machine bookkeeping. 


Cushions for Chair and Auto. 


R. Claus, Ottawa, Ill., has marketed two new cushions. 
The Comfo-Lux chair cushion is designed to rest the 
spine, a depression in the center of the cushion relieving 
the spine of pressure. Several types of coverings are 
optional. The back-rest cushion for automobiles is 
curved to support the back. The leather substitute with 
which it is covered was selected because of its dirt, grease 
and stain-proof qualities. 


The Svelte ‘Venus. 


The American Lead Pencil Company has produced a 
new type of thin lead pencil, using Venus leads. The 
device is known as NC4, using No. 37 refill leads. The 
pencil is handsomely nickled with clip, with a magazine 
for reserve leads. A turn to the right propels the lead 
as desired by the user. The thin lead used requires no 
pointing, as it is of proper diameter for convenient use. 








“Fayette” Paper Pencils. 

The Atlas Stationery Corporation, 52 Duane street, 
New York, N. Y., has offered the “Fayette” paper pencil, 
made in ten colors—red, blue, black, green, yellow, orange, 
white, brown, pink and brown. It is packed in boxes, a 
dozen to the box; one-half gross in a carton. 

Comfort at the Standing Desk. 

National Safety News illustrated a chair designed by 
E. R. Barney, head of the inventing department of the 
Remington Typewriter Company, to eliminate fatigue 





while working at a standing desk or drawing table. The 
seat of the chair is raised in front, and the back rest is 
adjustable as to height and angle of inclination. The 


design enables the user to maintain the same working 
position seated or standing. The elbows are at the same 
height from the floor in either position. The drafting 
table shown has a foot rest curved parallel with the width 
of the desk, thus affording support for the feet regardless 
of the height of the chair seat. The picture is shown 
through the courtesy of National Safety News. 























Bes ae 

r 4 | 

Vs ; 
| 

» inet Sg 


FATIGUE-REDUCING CHAIR. 





OFFICE 


August, 1920 


“Strapflex” Filing Binder. 


Professor Leo R. Lewis, of Tufts College, Medford. 
Mass., has been granted a patent on a new loose leaf 
binder for filing purposes. It is called the “Strapflex,” 
and will be placed in production shortly. The binder is 
characterized as being “fileable, pilable and pliable”. It 
is said that there are no protruding fasteners to scratch 
desks or tear papers. 


Weeks Automatic Inkstand. 
A new candidate for the stationer’s favor is an auto- 
matic inkstand made by the Frank A. Weeks Manufac- 
turing Company, 93 John street, New York, N. Y. 


Kovorfax Binder. 


The Lefax Company, Philadelphia, Penna., has intro- 
duced Kovorfax binder, used to hold Lefax data sheets. 
It is made in imitation morocco effect, and comes in six 
colors. 


Some New Specialties in Pyralin. 


Several new ideas are said to be incorporated in a line 
of pyralin specialties recently produced by the Hammond 
Specialty Company of Hammond, Ind. The line includes 
a sleeve protector which is known as the Kumfy Kuff, 
supplied in short and long models; also five different 
styles of eyeshades. These shades, it is claimed, are so 
constructed as to protect the wearer’s eyes from all harm- 
ful sidelights and to afford easy concentration to the eye- 
sight for the desk worker. Mr. J. H. Rextrew, the in- 
ventor, has given particular attention to methods of hold- 
ing the shades in place with the result that three different 
styles are available for the buyer’s choice. Stvle “T” em- 
ploys a pair of spring wire bows attached to the ends of 
the eyeshade in such a way as to permit of a number of 
adjustments. The bows are very similar to those on a 
pair of spectacles, and may be slipped over the ears for 
men’s use, or fixed in the hair by women, without danger 
of mussing the hair or becoming entangled. Style “R” 
is fitted with a two piece headband which, we are in- 
formed, is sufficiently elastic to provide a comfortable 
fit for all different sizes and shapes of heads. The third 
style (the Shady Shade) uses neither hooks nor bands, 
but is extended at the ends and creased so as to exercise 
a slight compression on the forhead. As its weight is 
said to be less than one tenth of an ounce, this compres- 
sion is hardly noticeable. The construction of the Shady 
Shade permits easy and quick adjusting and removing 
and this is expected to be a popular feature. 

The sole selling agent for the above line is the Asso- 
ciated Stationers Supply Company, 201-215 N. Franklin 
street, Chicago, which will supply price list and dealers’ 
discounts, upon request. 
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Copy of te- 
ceipt printed 
for each customer. 


This new kind 
of cash register prints an itemized and toteled receipt. 


The items are added by machinery 


WHICH TABULATES AND TOTALS 
SALES. 


A New Cash Register. 


The National Cash Register Company of Dayton, Ohio, 
has on the market a new cash register designed as a me- 
chanical check on employe carelessness. In the new 
machine each item is registered separately. By turning 
an operating handle a printed receipt is issued which shows 
the amount of each item purchased and the total amount 
of the sale added and printed in one operation. The 
figures are indelibly printed. 

The company states that aside from the new features 
the register embodies those other practical features found 
in high grade registers. 


A New Check Form. 

The Edward Barry Company, of San Francisco, Calif., 
has placed on the market a new check form designed to 
give protection against check alteration. Along the up- 
per and lower margins of the check are lithographed fig- 
ures representing different approximate maximum amounts 
for which the check may be drawn. The standard check 
forms are made to include different denominations. For 
example: one form will run five to one hundred dollars; 
another will range from one hundred to five hundred dol- 
lars. The check is drawn in the usual manner but is not 
valid unless countersigned across its face along a line con- 
necting the marginal figures. The counter signature thus | 
crosses the other writing on the check—the name of the 
payee and the amount to be paid—at right angles in such 
a manner as to make alterations difficult. raed 

If so desired, the first signature on the chetk, may be 
lithographed when the check is made, thus making only 
the counter-signature necessary to validate the check. 


‘ASH REGISTER 


Everclean Celluloid Specialties. 


The Everclean Cuff Company, Pennsylvania avenue and 
Fulton street, Brooklyn, N. Y., produces two specialties 
in celluloid. One is a cuff, made both permanent and ad- 
justable. The other is an eye shade which has a special 
cushion effect, and is perforated to reduce the tempera- 
ture under the shade. 


Staco Cloth Covered Cabinets. 


Cloth covered index card cabinets, letter and legal box- 
es, transfer boxes, shelf boxes and letter storage boxes 
are among the lines of the Stationers’ Specialty Company, 
25 Beekman street, New York, N. Y. Items of this kind 
are used by small concerns, or by large concerns which 
wish transfer capacity, or storage for temporary records. 


Superior End-Lock Post Binder. 


The Superior Binder Company, 70 Warren street, New 
York, N. Y., has developed a sectional post binder with 
end-lock. <A variety of styles of bindings is provided. 
Several standard sizes are shipped from stock; special 
sizes are shipped promptly. 





Elbe Students’ Ring Book. 


The Elbe File & Binder Company, 215-17 Greene street, 
New York, N. Y., is supplying an attractive students’ 
ring book binder. The cover is heavy binders’ board, 
bound in black cloth with grey cheviot paper lining; the 
rings are of three-quarter-inch holding capacity. 
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A. B. Dick in 99-Year Lease. 


A. B. Dick, of the A. B. Dick Company, Chicago, is one 
of ten Chicago business and professional men who co- 
operated to secure stable housing conditions. The ten 
have agreed to buy and operate a ten-apartment building 
at 1550 North State street, each taking a ninety-nine year 
lease. Any one of the company of home owners may sell 
or assign his lease upon consent of any other six signers. 
A newspaper story of this departure indicated that the 
co-operative apartment plan was evolved because the par- 
ticipants were tired of the extortions of rent hogs. But, as 
most of the associates in the enterprise are said to be 
property holders of consequence, the features of service 
and congenial location may be considered to have entered 
into the plan. 


Oliver Efficiency Awards. 


Commercial schools all over the country are taking much 
interest in the efficiency awards planned by the Oliver 
Typewriter Company, Chicago, Ill. Contestants are classi- 
fied in three groups, and receive a distinctive pin, and also 
a certificate, both issued by the Oliver Typewriter Com- 
pany. Presentations are made through the school conduct- 
ing the efficiency awards. The company has established 
a list of “award schools,” the students of which may take 
the examinations on days set by the school, under the 
supervision of a regular qualified teacher. Private stu- 
dents and others may take the tests at the offices of the 
Oliver Typewriter Company, located in Chicago, Ill.; New 
York, N. Y.; Boston, Mass.; Philadelphia, Penna.; Pitts- 
burgh, Penna; Kansas City, Mo.; San Francisco, Calif. 
These tests are held quarterly; the second Tuesday of 
March, June, September and December. 


Character of Contests. 

The contests are held under a set of rules prescribed 
by the donor of the pins, which are stated in a special 
booklet by the Oliver Typewriter Company. The marking 
of the papers is governed by the International Rules, 
which are summarized in the booklet. 


The certificate which winners receive is handsomely 
lithographed and filled in with the individual’s name. Pro- 
vision is made that students in commercial schools can 
progress through three grades of efficiency, as they qual- 
ify. Candidates also receive a neat pin, round in outline, 
bearing the legend, “For Efficiency in Typewriting.” Each 
grade is distinctive. Students who attain a marking of 
forty net words per minute or more receive a bronzed pin, 
bearing the figure, “40.” <A silvered pin is recognition 
for a speed of sixty words or more. It bears the figure 
“60.” Contestants who attain a speed of eighty words a 
minute are awarded a gilt pin, inscribed, “80.” To be 
eligible for the eighty-word contest, the candidate must 
have previously attained the “60” degree. 

Copy and blanks for reporting contests are supplied to 
teachers by the Oliver Typewriter Company. The exam- 
ination papers, with the teacher’s certification, are for- 
warded to the Chicago office. The pin and certificate are 
then sent to the school for presentation by the proper 
authority. 


New Men Join International Money Machine Co. 


George E. Anderson and Earl Hertzler have joined 
the forces of the International Money Machine Company, 
manufacturers of the visible adding and listing machines 
and payroll machines. Mr. Anderson is connected with 
the Cleveland office of that company, while Mr. Hertzler 
is located at Rochester. 

The International Money Machine Company has added 
the following dealer agencies to its list: 

Office Furniture & Equipment Company, Minneapolis, 
Minn.; Salina Typewriter Company, Salina, Kansas; 
Dreher Safe Company, of Milwaukee, Wis.; Merchants 
Equipment Exchange Company, of Lincoln, Nebraska. 

John F. Burdine, assistant general sales manager, is still 
on his tour of the country. 





Ault & Wiborg Making Writing Inks. 
The Ault & Wiborg Company, Cincinnati, Ohio, has 
added writing inks to its line of typewriter ribbons, car- 
bon paper and printing inks. 














A GROUP OF STRIKING WINDOWS, PHOTOGRAPHED IN 


17 West 45th Street; Left: Tower Brothers Stationery Company, 


749 Fifth Avenue; Right: M. C. 


NEW YORK CITY—Top Center: Styles & Cash, Stationers, 
23 West 23d Street: Bottom Center: M. J. Whaley, Stationer, 
Lazarus, 11 West 35th Street. 
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STANDARDIZATION 


Is the basic principle of the largest and most successful 
Stationery and Office Equipment Houses the world over. 


To the representative dealer the name Mittag & Volger (standard for 
over thirty years) suggests to him at once—the best obtainable in car- 
bonized papers and inked ribbons, consequently he has STANDARD- 
IZED in Mittag & Volger products, because he knows in his own mind 
he can offer his trade nothing better and he feels secure in his position. 
He has STANDARDIZED in every line of merchandise he carries. 
STANDARDIZATION has been the largest factor in the successful up- 
building of his business. 


NEW TRADE CATALOGUE 


The trade will be interested in the announcement of the new Trade 
Catalog of M & V products. It is larger and more comprehensive 
than ever. Get in touch with the M & V line; catalog, net price list 
and full information on how to STANDARDIZE in your ribbons and 
carbons will be sent on request. In selling M & V goods you get the 
full co-operation of our well known policy which the most successful 





dealers have long taken advantage of. 


STANDARDIZE—\W rite today for Catalog and full information. 





MITTAG & VOLGER, Inc. 


Manufacturers of Carbonized Papers and Inked Ribbons 
Factory and Home Office 
PARK RIDGE, N. J., U.S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND ST. LOUIS BOSTON 
261 Broadway 205 W.MonroeSt. 35 Montgomery St. 326Erie Bldg. Merchants Laclede Bldg. 160 Congress St 


7and8 Oo E.C. AGENCIES ALL OVER THE WORLD 


ail 









































et nae a te ee 


2 ae oS 





sti 
SAVVAVIRIWAIGRIIOVARSYG RIB YGIINIERSGNINSITINT 
INRIA ARRRAANN LRA 





Ay phd ad ys > A | | 


‘I 


44 


: on 4 ~, 


Le % ye yyy DY, 


Y 


ys 


4 
NY 
SY 


~ 

VRIES SEN 
GUS RY RV Sass 
NINIRININ GR 


- 


ze 


Gus NGS 
NY 


NY ~ 


» 


SH 


TERN 
os CIOS 
~ Se 

YY I RGIS 
GRIN 


S 


SY 
~ 
Ve 


NG 


Wy 
RG 





tS Ys 
YprG SS ox 
Ng 


4% 
CEE 
SEEK 
RO 
« BRR 
>> 


Ss 





NY 
AG 
AY, 


~ 
mw 


NZ 








wy 
RYN 
WY, 
WN 
‘| 


S 


S. 


AY, 
WRG 
SY. 


NVA 


A 


y 


2 tas, Am SSS SS S 


. ft LULLED 
PO LLC, 
LIENS ys M KK SSS 


You Don’t Know 


how handy, how safe, how convenient and how 
clever it is to have a real, regular up-to-the minute 
Filing Enveiope—To know your documents are 
well filed—To know that years from now the same 
envelope is still working for you steady as a clock 
and secure as the rock of Gibraltar. 
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Bandless Document Filing Envelopes 


are built for wear and hard work. Built for all time like the 
modern sky scraper—constructed of extra heavy, thick, high 
grade manila paper like the elephant’s hide—strong against 
wear and tear and adaptable for all climates, damp or dry, 
hot or ccld. No bother of any kind and so simple any child 
can use them. Very convenient to open and close—the nickel 
plated brass clasps on the ends grip at any expansion and 
hold on till moved again. And besides, there are 


NO STRINGS to snarl and break— 
NO RUBBERS to dry and rot in hot 


and dry climates— 
NO TAPES to tie and wear. 
NOBOTHER to open and close. 


Remember, no obligations on your part in asking for free 
sample to any part of the world. Investigate this wonderful 
modern filing container. Costs you nothing to learn all 


about the 

Bandless Document Filing Envelopes 
Especially Adapted for Court Documents 
You Don’t Know 

The Smead Manufacturing Company 


Department C 
HASTINGS, MINNESOTA, U. S. A. 
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New Chicago Manager of Elliott-Fisher. 

C. C. Fitch, who assumed the direction of the Chicago 
office of the Elliott-Fisher Company July 1, enters the 
business life of the Central West after an extensive experi- 
ence in Eastern states. He was for two years salesman at 
Hartford, Conn., for the Remington Typewriter Company. 
He spent ten years as Connecticut manager of the same 
business. He was located at New York City for a year, 
with John Underwood & Company. 

His entry into the Elliott-Fisher Company organization 
was at New York, where he spent a year. Mr. Fitch was 
manager of the bank and insurance sales divisions of the 
Elliott-Fisher Company at the home office, Harrisburg, 
Penna., four years. Upon the retirement of C. F. Bryant 








FITCH, CHICAGO MANAGER OF THE ELLIOTT- 
FISHER COMPANY. 


a. & 


as Chicago manager, Mr. Fitch came West to head the 
local organization. 

Mr. Fitch will find the Chicago territory very receptive 
to a man of his extensive experience and _ business 
attainments. 


Rising Mark Affects German Trade. 

Commenting on the situation in Germany, Acting Com- 
mercial Attache Henry F. Grady, The Hague, Netherlands, 
stated that the rising value of the mark in foreign ex- 
changes has seriously affected German trade and industry. 

During the past few weeks numerous references have 
appeared in the German press to the reluctance to purchase 
which has manifested itself on the part of the purchasing 
public and retailers. This is attributed to the hope that 
the rise of the mark will bring with it considerable reduc- 
tions in prices all around, but more especially in connec- 
tion with those commodities the price of which depends 
upon world market prices. As a matter of fact, it is re- 
ported that there has been a considerable reduction in 
the prices of many articles. In regard to the export busi- 
ness the rise of the mark is looked upon as being almost 
disastrous, and already many firms are complaining of 
lack of orders, which has led in some instances to the 
closing down of works. 


The Danzig Spring Fair. 

The Danzig Frujahrsmesse, or Spring fair, was held at 
Danzig, early in the season. But one American manufac- 
turer was represented, he a varnish maker. Included in 
the exhibits catalogued were paper goods, stationery and 
office supplies. 

Various makes of German typewriters, portable and 
office, were exhibited In several instances prices were 
stated in American dollars, and were substantially on a 
par with American machines. 

Catalogues, folders and other printed matter obtained 
by the United States Commissioner at the Danzig fair 


may be seen at the Bureau of Domestic and Foreign 
Commerce, or its district offices at New York, Boston, 
Chicago, St. Louis, New Orleans, San Francisco and 
Seattle. Reference should be made to File No. 6,131, 


Commerce Reports of April 6. 
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PANAMA DOES MORE 
THAN SATISFY— 
PANAMA PLEASES! 


Recommend Panama and your customers will recommend you. 


MANIFOLD SUPPLIES CO. 


MANUFACTURERS OF 


PANAMA 


CARBON PAPERS and TYPEWRITER RIBBONS 
“The Line that can’t be matched” 


BROOKLYN NEW YORK, U.S. A. 
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REMINGTON TYPEWRITER 





An 


REMINGTON TYPEWRITER CO. 
374 Broadway New York 


Holds the 


Wor .p’s Speep ReEcorp 


HE highest actual speed ever recorded 
on a typewriter, for one hour’s continu- 
ous typing, was made by 


MISS HORTENSE S. STOLLNITZ 


on a Remington, in the International Pro- 
fessional Typewriting Contest held in New 
York, October 15, 1917. 


In this contest Miss Stollnitz made a gross record of 
159 words per minute for the hour, copying from un- 
familiar matter. The actual number of key strokes in the 
hour, including spaces between words, was 42,948. 


Average of 11.9 Key Strokes per Second 


This amazing record proves that in actual mechanical speed 
the Remington stands first among typewriters. 


But this actual typing speed is only the first item of Remington 
speed supremacy. 


This World’s Speed Record was made on matter 
copied from the printed page, with indents only for 
the paragraphs. When it comes to letter writing, 
the Self-Starting Remington, with its 
automatic indenting mechanism, raises 
the speed limit of every typist from 15 to 
25 per cent. 


Remember that standard letter 
writing forms the bulk of the world’s 
business ‘writing, and it is in this field 
that the Remington speed supremacy 
is absolute. 









(INCORPORATED ) 


Branches Everywhere MISS STOLLNITZ 




















OFFICE 


August, 1920. 


Antwerp—International Assembling Site. 
(Continued from Page 25.) 


Forty minutes from Brussels. 

Four, hve, six hours from Amsterdam, 
burg, Coln. 

Ten, twelve, 
Berlin, Zurich. 

One day or less from Stockholm, Milan, Prague, Vienna, 
Madrid. 

One and one-half days or less from Warsaw, Vilna, 
Budapest, Brinn, Kiev. 

Iwo to three days 
stantinople. 

Consequently there is nothing surprising in the fact that 
an important American firm, dealing in telephone appar- 
atus and implements, has given preference to Paris, Lon- 
don and Antwerp to establish at each of these towns an 
European factory branch, They started business in Ant- 
werp in 1882 with a staff of about three to 400 workmen. 
The 3,000 men who are employed there today are barely 
sufficient to cope with the work and the premises are 
being continually extended. Although they possess large 
installations at London, the Antwerp branch, for a good 
many years used to dispatch more than three-fourths of its 
production to the United Kingdom and its colonies. Since 
the armistice the Antwerp works have been further en- 
larged and they are principally supplying Holland, Greece, 
Spain, Switzerland and the Balkan States. Is this not a 
striking proof that Antwerp, the entrance to Central Eu- 
rope, is the natural and at the same time the most suit- 
able center for the establishment in Europe of the first 
international assembling and distributing site for all office 
apliances? 

Further, it must be noted that all important banking 
houses—American, English, Italian and French—have 
their branch at Antwerp; the consular corps is represented 
by delegations of all the different nations, without men- 
tioning the commercial agents who are officially appointed 
by their respective governments. All information can be 
obtained to keep one advised as to the movement of im- 
ports and exports, the means of transport, the foreign 
business laws, custom dues, etc., etc., which information 
is an important factor in trade. 

In fact, how many office appliances would not benefit of 
the.cheaper duty rates if the various parts were manu- 
factured, assembled, forwarded, or even “cleared” in ac- 
cordance with the new special custom tariff of each 
country? 

Let the experiment of a first assembling and distributing 
site be tried at Antwerp and the results will soon prove 
the necessity of erecting in the neighborhood of the port 
a kind of “Bush Terminus Sales Buildings” to which could 
be annexed a working plant to finish and assemble the 
dismantled parts under the transit system. 

Thus would be realized the manufacture and distribution 
in Europe of office appliances on a very vast scale, the 
propagation and vulgarizing of modern methods in public 
and private administrations in all offices, trades and pro- 
fessions, the advantages of which are above all comment. 


Paris, Luxem- 


thirteen, fifteen hours from London, Bale, 


from Petrograd, Bergen, Con- 








Concerning Narayan’s Manual. 


A booklet has appeared in English, by Y. Narayan, 
Georgetown, Madras, calling attention to the manual on 
typewriting by Mr. Narayan and quoting an imposing 
list of testimonials from America, Europe and India. As 
described by the author, the manual contains office hints 
for the operator, lessons in typing, a formidable array of 
“don’ts,” and instructions for the care of the machine. 

Mr. Narayan believes himself to be the first Office Ap- 
pliances subscriber in India. 


C. E. Slemin Making Good Progress. 


Charles E. Slemin, of the Yawman and Erbe Manufac- 
turing Company, is making a splendid recovery from his 
illness. A. L. Butler, of Chicago, who visited Rochester 
on his vacation, reports that Mr. Slemin is looking fine, 
and enjoying a profitable rest. Golf and other diversions 
keep him in the open. 


Two Regular Jobs. 


Ward’s and Vokes’ idea of a regular job was picking 
blossoms from a century plant, but our energetic nature 
prompts us to look for a position tearing the February 29 
leaves off a desk calendar.—The Home Sector. 
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Where price 
and quality reign 
—supreme 
PRICE $135.00 





100% QUALITY 


Many persons still hold the belief that a high- 
grade, standard adding machine with a capacity 
large enough to handle their business would cost 
them three or four hundred dollars. Before the 
advent of the VICTOR this would have been true, 
but today the VICTOR ADDING MACHINE 
offers every up-to-the-minute feature known to 
modern adding machine efficiency at a price within 
the reach of all. 


The VICTOR is light, strong and durable, 
weighs only 244 lbs., has an eight bank flexible 
keyboard. Prints totals and sub-totals in red, 
with only one pull of the operating handle. The 
printing is at all times visible, and is very neat 
and attractive. The design of the VICTOR is a 
work of art, and has been pronounced by experts 
the most beautiful adding machine ever produced. 
It has about one-third the working parts ordi- 
narily used in adding machine construction. 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 
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Increase 
Your 
Profits 


Many of your custom- 
ers are users of coin 
bags in handling re- 
turns, pay rolls, re- 
ceipts, etc. 

Stock Bemis Coin 
Bags—every bank, 
factory, store, and the- 
ater needs them. Bemis 
Coin Bags are stoutly 
made, long wearing 
and accurately sized to 
hold specific amounts. 


Write for prices, catalog and 
special information for dealers. 


Bemis Bro. Bag Co. 


Cupples Station 
ST. LOUIS - a "@ MISSOURI 
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A Distinguished French Inventor. 


(Continued from Page 27.) 
practical viewpoint, which no one had succeeded in doing 
before him, and this was not a matter of small merit.” 

The Arithmometre presents a number of particularly in- 
teresting points from a mechanical viewpoint. One can 
find the details in a report by General Sebert (Society for 
Encouragement, 1879, page 393). The use of the machine 
was not limited solely to multiplication and division. By 
means of the theory of the series of odd numbers, it was 
possible to extract square root by a series of subtractions. 
{t easily lends itself to this operation. The studies of the 
Alsatian scientist, Hirn, published in 1863 in the Annales 
du Genie Civil, enumerate the various usages of the 
Arithmometre. 

The invention of Thomas brought to him the attention 
of all the corps of savants of Europe, and the most flat- 
tering distinctions. Chevalier of the Legion of Honor in 
1821, he was promoted to the grade of an officer of the 
same order by direct Imperial decree, and the Moniteur 
Universal of the 15th of August, 1857, which announced 
this nomination, mentioned that it was conferred upon him 
as the inventor of the Arithmometre. 

It would be too long here to mention all the foreign 
orders which were conferred upon him. From all parts of 
the world he received testimonials of admiration. In 1852 
the Prince of the Republic offered him a golden casket 
of his monogram. The same year the Duke of Nassau 
made him a present of a diamond ring bearing his mono- 
gram and crown. In 1854 the Academy of Sciences gave 
its approbation to the Arithmometre. The following year, 
La Verrier, Director of the Observatory, wrote Thomas 
a letter of felicitation. His invention aroused an enthu- 
siasm which can scarcely be imagined today. Meantime 
Thomas continued to work with ardor. In 1829 he created 
the Compagnie du Soliel (Company of the Sun) and in 
1843 the Compagnie de Aigle (Company of the Eagle). By 
his energy and perseverance he placed it among the front 
ranks of insurance companies. 

He acquired successively the chateau of Maisons-Laf- 
fitte, ancient domain of the barons of Longueil; the cha- 
teau of Champfleury, near Poissy; the chateau of Mere, 
ancient domain of Poltrot, lord of Mere, near Chatellerault. 

Up to his last days he participated in the work of the 
Compagnie du Soleil; but age, without enfeebling his re- 
markable intellectual faculties, struck down his robust con- 
stitution. He died at Paris at the age of eighty-five years, 
the 12th of March, 1870, and was buried at Pere-Lachaise. 

One of his sons, Louis Nicholas Andre, Duke of Bojano 
by his marriage, and confirmed in his title by decree of 
Ferdinand II, King of Naples, succeeded him in the direc- 
tion of the Compagnie du Soleil. 

Thomas of Colmar belonged to that strong generation 
of men of the second part of the eighteenth century who, 
in their diverse careers, sounded with ardor and perse- 
verance, all ideas pertaining to economic institutions with 
which the people of that time were already keenly occu- 
pied. An habitual initiator, he could well be counted 
among those who have rendered great service to their 
country and whose name will not fall into oblivion. His 
character was formed in the Army, and since the lessons 
of war are hard, and teach how to venture, they clarify 
the judgment and accustom to strong initiative and rapid 
decision. Our generation has more than one trait common 
with that of 1820 from which we may derive examples of 
experience that have the more value because in certain 
respects the circumstances are the same. The name of 
Thomas is one which must be retained by youths which 
would realize the possibilities of tomorrow. They can 
find in his life the example and also the right to aspire and 
undertake. 


Handy Trick For Labeling Folders. 


A helpful suggestion in the “Y and E” Idea shows how 
filing clerks can attach !abels to folders accurately and 
neatly. After tearing off the individual label it should be 
creased on the top black line, with a sharp fold. The label 
should then be placed in the proper position over the 
folder, which should be then laid face down, pressing 
down on the back of the tab, so that the label cannot 
slip. With a dampened sponge, moisten the back flap of 
the label, which is then pasted on the back of the folder, 
the folder reversed, and the front of the back of the label 
laid back, moistened, and replaced. This can be done quite 
speedily. It results in the label being pasted on exactly 
right, and with much less trouble than moistening the 
entire label first, and then trying to place it properly and 
crease it while moist over the top of the folder. 
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A showing more compre- 
hensive than ever before 
in the history of this or- 
ganization. 















Office chairs for every 
possible requirement; 
public buildings and in- 
stitutions, large corpora- 
tions, manufacturing 
establishments or the 
sinaller individual users. 

















Our New cataleg graphically 
depicts how THE MASTER’S 
LINE has been extended and 
materially strengthened — se- 
curely establishing its place 
among the finest office chair 
lines in the world. If this new 
catalog has not as yet reached 
you—write us immediately. 





The “Taylor 
Chair Company 


Bedford, Ohio 


EXPORT DEPARTMENT 
Chipman, Ltd., 10 Bridge St., N. Y. City 
Cable Address: Chipmunk 





BRANCHES: Sydney, Melbourne and Perth, Australia; 
Wellington, New Zealand; London, England; Havana, 
‘ Cuba; Buenos Aires, Argentina; Santiago, Chile. 
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In these essential — 
features that make 
for the best in 
typewriting the 


Underwood 


Supreme 





Official 


Underwood Typewriter Company (Inc). 
Underwood Building 
New York City 
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(In Other Lands—Continued from Page 29.) 
Paper Shortage Hits Hongkong. 


Consul General George E. Anderson, in a May report 
from Hongkong indicated that a more or less acute short- 
age of paper is reported in Hongkong by printers and 
publishers, and a similar condition of things is said to 
exist in Shanghai and North China ports. The situation 
seems to have been developed by slow deliveries and a 
refusal of orders. The paper business in Hongkong is 
done almost entirely on what is known as the “indent” 
system, i. e., upon order given the manufacturer or jobber 
in Europe, the United States, or Japan, placed either di- 
rect or through an “indent” or commission house. There 
has been great delay in mails in the Far East and great 
delays in cablegrams, and both have interfered with the 
prompt receipt of orders. Then, too, by reason of special 
conditions in the paper trade, a good many orders have 
not been accepted and filled. 

Stocks of paper in Hongkong never have been large, the 
climate being somewhat against carrying considerable 
stocks of fine papers. With the advent of war troubles 
in the trade multiplied, supplies were shortened, and in 
many cases cut off entirely, and stocks ever since have 
been kept at a minimum. Japan has had the larger share 
of the trade in most common grades of paper for the past 
five years or so, the United States and Europe being 
drawn upon for the finer grades as opportunity was had. 
Supplies of paper from Japan have not been free of late, 
however, and the anti-Japanese boycott also has had some 
effect on the trade. Stocks in the colony are very low. 

A prominent printer and publisher in Hongkong reports 
that only a comparatively few lines of paper are needed 
in this market. One or two bonds, one or two ledger 
papers, not more than three machine-finished book papers, 
one enameled book paper, one or two glassine, one grease 
proof, one parchment, three brown wrappings, two ma- 
nilas (one glazed and the other unglazed), and a little 
fancy and colored wrapping paper, including colored 
olassine, are all that are required. He states further that 
the mills, whatever nationality, which will establish ware- 
houses here and carry spot stocks of the above-mentioned 
lines in different weights and sizes will get most of the 
trade not only of Hongkong, but of Canton and the South 
China outports as well. The trade is large at all times, 
but under present exchange conditions can be made par- 
ticularly prosperous. 


Development of British Glass Industry. 


The American Chamber of Commerce in London says 
an important discovery of granulite, a material of the 
first importance in the manufacture of glass, has been made 
on the northern borders of Dartmoor, near Okehampton. 
Granulite contains not only silica, but potash, soda and 
alumina, all. of which are necessary in glass-making, and 
give the best results in the production of glassware of 
the highest quality. 

Hitherto a certain amount of quarrying has been carried 
on by a local company, which has earned modest dividends 
by crushing the granulite and exporting it to Staffordshire, 
where it is used in enameling porcelain. The value of 
the material was well known, but the company had not 
been successful in inducing manufacturers to take it up. 
\ syndicate has now been formed, says the American 
Chamber, two large furnaces are being built, and the man- 
ufacture of glass on a commercial scale will begin almost 
immediately. The promoters have high hopes of success, 
as it is stated there is a practically unlimited supply of 
granulite on the spot, and in addition the necessary power 
for driving machinery can be obtained from the river Ock- 
ment, which runs close by. 

[It is said that glass bottles and jars will be made cheaper 
here than anywhere elise in the world, as the cost of the 
material used on the spot will be only 15/- a ton, in com- 
parison with the price of £2 a ton of the cheapest mate- 
rial ordinarily used. The material is reported as being 
specially suitable for the manufacture of cast and pressed 
glass articles and window glass. It is also of value in the 
manufacture of enamelled metal ware and electrical non- 
conducting articles. Even the waste heaps can be turned 
to account, for the black stone which was formerly con- 
sidered only suitable for road metal can now be used for 
making beer bottles. The new company, points out the 
American Chamber, should not only be in a position to 
defy German and Austrian competition or other foreign 
manufacturers, but they should be able to compete with 
— on favorable terms in the neutral markets of the 
world. 
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Just as carefully made 


and properly tempered 
tools are necessary to the 
daily work of the hand- 
craftsman, so a properly 
made, attractively finished 
pencil is indispensable to 


the clerical worker. 


The Lark is a pencil spec- 
ially designed for the 
exacting requirements of 
general commercial use. 
It is hexagon in shape, 
has a bright gilt tip, white 
Para rubber eraser and 
leads of excellent writing 


quality. 


Banded in dozens. “Packed 
one-half gross to box. 


Standard Pencil Co. 


1822-1826 Locust St. 
St. Louis 
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These specialties are 
Real Money Makers 


for the Stationers— 


They can be displayed in a window or show 
case along with almost any other stationery 
or office equipment, a stock can be put in 
at a moderate investment, will turn over sev- 
eral times a year, and will repay you well for 
the time and money involved. 


HADY 
HADE 


Absolutely new—holds to the 
forehead with a light touch, 
weighs less than a twelfth 
of an cunce, no bands, tapes 
or strings; on and off in an 
instant. 


Korr 


Keeps cuffs clean and speeds 
up desk work. Sanitary, 
comfortable, self adjusting to 
fit any arm. Lower edge is 
rolled so as to prevent mark- 
ing the wrist. The office man- 
ager whose stenographers 
use stationery to protect 
their sleeves will save money 
. by buying Kumfy Kuffs. 


Siitetp” 


A new shape of eyeshade, 
protects against troublesome 
sidelights and aids concen- 
tration. No binding to be- 
come soiled or frayed; rolled 
edge across forehead permits 
wearing all day without 
leaving the “red line.” 


IGHT 
AVER 


Most practical shade on the 
market, lies flat on the desk 
when not in use, Sight 
Saver and Shadow Shield are 
provided with two methods 
of attaching, which eliminate 
old objections to eye shades. 


No. 40 is equipped with 
brass spring wire temples 


covered with tubing at the 
ears and provided with six 
different adjustments to fit 
any head. No. 41 has two- 
piece self adjusting head- 
band. 


Manufactured by the 
Hammond Specialty Co. 
Hammond, Indiana 





Long Model No, 75 









No, 41 


Write for pricelist and dealers’ discounts to 
EXCLUSIVE SELLING AGENTS 


Associated Stationers Supply Co. 


E. E. BLANKEMEYER, General Manager 


201-215 N. Franklin St. 


CHICAGO, ILL. 
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FOSTERING OUR TRADE WITH BRAZIL 


THE IMPORTANCE OF AN ADEQUATE MERCHANT 
MARINE SET FORTH BY CLAYTON SEDGWICK 
COOPER. FROM ADVERTISING AND SELLING 


HE growing importance of Brazilian trade is such 
5 3 that in the opinion of Clayton Sedgwick Cooper, 

writing in Advertising and Selling, no time should 
be lost in doing everything possible to promote Ameri- 
can steamship communication with the great republic 
at our South door. 

The writer points out that the good relations exisiting 
between Brazil and European nations have been due to the 
fact that the latter have been able to provide ocean trans- 
portation. This not only affords them the means for ac- 
tually transporting freight but it has facilitated travel 
between the South-American Republic and the Old World 
with the result that the European has a much better un- 
derstanding of the Brazilian than we do and by the same 
token, the Brazilian feels more at home in London, Paris 
or Vienna than he does in New York or Chicago. 

Although the United States has been awakened to the 
need of shipping facilities, it is important, says Mr. 
Cooper, that we have more action and less talk. John 
Barton Payne, chairman of the United States Shipping 
Board holds out encouragement in presenting the plans 
for ocean traffic as follows: 

“Our present plans for the passenger service to the 
East Coast of South America are: Five steamers, main- 
taining a two-weekly service between New York, Rio de 
Janeiro, Santos, Montevideo and Buenos Aires. 

“South-bound, these vessels will proceed directly to 
Rio de Janeiro. North-bound, they will call at St. Thom- 
as for fuel. The five vessels selected for this service are 
all ex-German steamers of 15 knots speed—the Aeolus, 
Huron, Pocahontas, Dekalb and Princess Matoika. The 
Huron, Dekalb and Aeolus have been returned from the 
Army and are now being reconditioned. The Huron is 
expected to be ready for service in April, and the De- 
kalb and Aeolus in May. The Princess Matoika and the 
Pocahontas will be returned from the Army shortly. They 
are all being completely remodeled, and will be converted 
to burn fuel oil. Their accommodations will be first- 
class in every respect and part of their cargo holds will 
be refrigerated to care for the movement of perishable 
products. 

“The Board regards the passenger service to South 
America as of paramount importance, and pending the 
reconditioning of the five steamers mentioned above, is 
doing what it can to provide temporary service. The 
Meccasin, a 12%-knot ship, sailed from New York, De- 
cember 29. The Callao will follow early in March, and 
it is hoped to secure temporary use of one of the vessels 
now in the Army Transport service to fill the gap and 
maintain for the present at least a monthly sailing. It 
is recognized that vessels of the Moccasin and Callao type 
are not suitable for this service, but it seemed to us wise 
to begin by even a temporary expedient. Our friends 
would at least know we are thinking of them.” 

President James A. Farrell of the United States Steel 
Corporation, who is known to have made a study of 
shipping is quoted as stating that: “The chief difficulty 
lies not in selling American goods to foreign countries 
but in transporting them there.” Another authority is 
quoted as saying: “You can sell anything under the light 
of the sun down here (in Brazil) providing you can de- 
liver it.” Mr. Cooper’s remarks concerning our past 
methods of handling the shipping problem are pertinent. 
He refers to much time spent in theorizing and to a 
good deal of legal taient involved in discussing shipping 
combinations (this was in 1913). He goes on to say 
that the first requirement of trade between nations lies 
in shipping facilities. 

It is interesting to note the remarkable advantages the 
United States possesses over European possessions in 
the development of Brazilian commerce as far as dis- 
tance is concerned. It is pointed out by the writer that 
the distance from New York to Rio de Janeiro is 4,770 
sea miles, shorter than the distance between the Brazilian 
city and any European port of importance which has ex- 
changed commerce with Brazil. Hamburg, for instance. 
is 5,500 miles from the chief Brazil port; Liverpool, 5,265 
miles. Thus, with these geographical advantages, we 
certainly ought to be able to compete with European na- 
tions in developing trade with our Southern neighbors 
if we are only viven sufficient means of transportation. 
Then too, Mr. Cooper does not want us to forget that 
trade in the proper sense means buying as well as sell- 
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<a The Hotchkiss 


TRADE MARK 


Automatic Paper Fasteners 
and Tag Machine 
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HE HOTCHKISS automatic paper fastener is a scientifically constructed office device used for the 

purpose of attaching together and safeguarding letters and documents in a simple but secure manner, 

and is a great help in maintaining and protecting filing systems in all banks, stores, factories, and 
schools. It is strongly made and cannot get out of proper working order. 

The No. 1 machine should be on every desk in the office where efficiency is required. This machine 
holds a strip of twenty-five staples and is equipped with rubber feet which prevent its marring the desk. 

The No. 2 machine is intended for heavier work, easily fastening fifty sheets of ordinary paper. This 
machine holds a strip of forty staples. 

The No. 3 machine is capable of doing practically the same work as the No. 2 machine, and holds a 
strip of forty staples. . 

The No. 4 machine takes the same sized staple as the No. 1 machine, only in a longer strip, con- 
sisting of forty staples. 

The Hotchkiss Automatic Tag machine is used to securely attach tags or shipping cards on boxes, 
barrels, crates, cars, etc., securely driving our special steel staple into the hardest wood or thru tin sheets. 
This machine is also in extensive use by shade manufacturers for fastening the shade to the roller; 
screen manufacturers also use this machine to staple the screen to the frame. 

Hotchkiss Staples, as used in these machines, are of a special composition of steel and nickei, which 
will neither break nor rust. 


There are several imitation staples on the market at present, therefore insist on Hotchkiss staples 
for use in our machines, as the others have a tendency to make it clog and work poorly. 


Send for Our New Illustrated Catalog and Price List 


The Hotchkiss Sales Co. 


10 Hoyt Street, Norwalk, Conn. 
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The New 
S Pripases 


“—and to make your work easy, 
we use the Royal Typewriter” 


AWE executive provides his typist with the best 
of typewriters—the “Royal.” 


Over 95% of the expense of letter writing goes into 
the pay envelope of the stenographer. Big business 
does not attempt to economize on the 5% factor to 
the detriment of the 95%. 


The competent stenographer also realizes that clear cut 
typewritten work is the best asset she has. The perfect 
press work of the “Royal” pleases her employer and 
helps her. She feels at her finger tips the elastic 
response of the “Royal” like something alive, which 
speeds up the fingers and gets the day’s work done 
without conscious effort. 


The Royal typewriter increases production while re- 
ducing the cost of typewritten letters. 


ROYAL TYPEWRITER COMPANY, Inc. 
Royal Typewriter Building, 364-366 Broadway, New York 
Branches and Agencies the World Over 
**COMPARE THE WORK” 


UY. 


TYPEWRITERS 








August, 1920. 




















August, 1920. 


ing. There must be a reciprocity of goods between our 
markets and those of Brazil. Steamship lines plying be- 
tween Brazil and the United States ports for instance, 
must carry cargoes both ways. The return cargo is not 
only an asset in fostering good trade relations between 
countries, but it has a most favorable tendency on freight 
rates. The writer goes on to say that European nations 
have decided to their own satisfaction that permanent 
and effective commerce between themselves and South 
America is a virtual impossibility without their own 
ships. Naturally, we have little ground for complaint 
if the goods of the countries, under whose flag the ship 
is sailing, are given preference to the goods of competi- 
tive countries carried in the same ship. The importance 
of adequate passenger conditions is mentioned as a means 
of stimulating mutual understanding and sympathy be- 
tween ourselves and those countries with which we would 
hold commercial relations. Frequent sailings and good 
accommodations between our ports and those of Brazil 
would encourage an exchange of visits by the heads of 
American and Brazilian firms. 

“It has been not only shattering to American pride”, 
says Mr. Cooper, “to find the Stars and Stripes confined 
entirely, in most South American ports to an occasional 
tramp steamer or to an ancient-looking sailing vessel, 
carring oil or lumber, but it also makes one wonder that 
the United States of all the great nations of the world, 
has failed to realize the tremendous future importance, 
as well as the present open door for a strong merchant 
marine service with these growing countries. * * * * 
I found toward the end of the war agents of large foreign 
concerns in many port cities of South America, sitting 
practically idle in their offices, refusing even to solicit 
orders, or to accept orders, that came to them for goods. 
“What is the use?” they said, “it is impossible to fill our 
orders. There are no boats and we see no prospect of 
getting any for at least a year. Everythiug is so un- 
certain.” 

According to the writer, the country which has the 
money and is willing to spend it for steamship lines, 
banks, railroads, public services, docks, etc., to facilitate 
commerce between South American countries and our 
own, is sure to meet material reward “beyond the dreams 
of avarice.” The coastwise shipping in Brazil is carried 
on by a dozen or more lines of Brazilian boats, the larg- 
est of'which conducts a tri-monthly freight and passenger 
service with New York. The main passenger and freight 
service between Europe, North America and Brazil has 
depended upon four English companies; three French 
companies; two German lines; eight Italian lines and 
ships from Austrian, Dutch, Scandinavian, Spanish and 
Portuguese ports. 

It is divulged in an interesting manner that the thou- 
sands of miles of Brazilian shore line are marked by re- 
markable harbor facilities, and that a large number of 
these harbors are connected with the interior of the coun- 
try by a network of navigable streams and waterways. 
These waterways are the initial means by which com- 
merce of untold value finds its way from the interior of 
the country into the world’s marts of trade. There are 
said to be more than 120 river steamers on the Amazon 
and its tributaries. 

“Tt remains for astute foreign trade business men of our 
country not only to know these facts,” says the writer, 
“but to be awake to possibilities joining our own sea trans- 
portation enterprises with the internal waterway routes of 
Brazil as well as with her long line of ports. thus weaving 
together the two largest republics in the Western Hem- 
isphere by these mighty ties of rivers and seas and shores.” 


Spanish Custom Handicaps Advertising. 


\ custom of Spanish storekeepers is noted in Commerce 
Reports and commented on as weakening the effect of 
newspaper advertising. The Spanish tradesmen close 
their shops two hours for lunch, and at that time close 
their shutters, preventing passers-by from seeing the win- 
dow displays. This reduces the effectiveness of the adver- 
tising which might add interest to goods displayed in the 
windows. Perhaps the American custom of “window shop- 
ping” while at lunch is not popular in Spain. 


P. O. to Refund Postage on Lost Parcels. 

In submission to organized complaint, the Post Office 
Department has authorized the payment of postage as 
well as parcel value on insured parcel post packages which 
have been lost in transmission. Order No. 3911 authorizes 
the inclusion of postage paid in the indemnity for lost 
packages, excluding from the allowance for postage the 
insurance fee and the war tax on postage. 
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SONA ‘ 


Made in green rubber for all machines. 
Characters of heavily inlaid rubber. 
Anyone can attach. 


More Business for You 


Fifty per cent of your customers are 
using rubber keys on their typewrit- 
ers. Why don’t YOU go after this 
business? By stocking Peerless Keys 
you can make your sales jump in this 
particular line and build up an ever- 
growing business with big profits and 
little effort. 


Peerless Keys are the only genuine 
first grade keys sold thru dealers and, therefore, 
the only keys that will enable you to develop 
a permanent busiaess with direct, profitable and 
continuous results. In any line it’s the repeat 
orders that count, and every dealer who handles 
Peerless Keys knows that his repeat sales are 
due chiefly to the unexcelled quality of the 
goods themselves. 


Why not put Peerless Keys to work 
for you and learn what thousands of other suc- 
cessful dealers throughout the country have 
learned? Aside from the unusual quality of 
the product—which is our strongest asset—you 
are assured of constant personal co-operation 
on the part of our salesmen. These two fact- 
ors, combined with the convincing display mat- 
ter which we furnish, means More Business for 
You, Go after it today! 
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PEERLESS KEY COMPANY ac. 


SS 6174H Fulton Street 
SS. Chicago Branch Office 1529 First National Bank Bldg. 
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True Comfort in the Office 


raises efficiency, because the comfortable worker can 
best concentrate on his tasks. Physical ease conduces 
to mental energy. 


Conrades Chairs 


bring to the-office that comfort so essential to good 
work. They are designed for good appearance and 
ease, manufactured to endure. 





Write for the Catalogue of Conrades Chairs 


Conrades Mfg. Company 


1942 North Second Street St. Louis, Mo. 
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THE OUTLOOK IN SYRIA 
SOME DISCUSSIONS OF BUSINESS CONDITIONS 
IN AN ANCIENT LAND—BY A WELL-IN- 
FORMED OFFICE EQUIPMENT MAN OF BEIRUT 
NOTE.—Syria is almost the cradle of the race and Beirut 


is its seaport. Syrian territory extends from the Mediterra- 
nean sea eastward to the banks of the Euphrates river. The 
famous city of Damascus is a few miles inland from the port 
of Beirut. Syrian history is an echo of the day when Bel 
was worshiped in the temples of Babylon; when later the 
Phoenicians made their daring voyages, Beirut was many 
the home port. Mighty armies have marched across the coun- 
try; famous rulers and princes have had their day and passed 
into oblivion. The Turk has latterly ruled, but the Turk has 
been tamed for the time, and Syria looks to the dawn of a 
new day. 

HAVE devoted considerable time to a study of the 
| conditions in this territory, both before the war and 

during the present period, with the idea of determining 
what prospects there are of developing trade here. My 
present discussion covers matters concerning office equip- 
ment only. I shall not discuss political matters, which, 
however, have certainly much affected this market. 

Many of the poorer class of Syrians are emigrating to 
the United States, but this fact does not now affect busi- 
ness in office equipment. Many capitalists have come to 
Syria with the intention of establishing themselves per- 
manently when things shall have quieted down. Societies, 
both agricultural and commercial, are anxious to trade 
in Syria. 

The French Chamber of Commerce in Beirut has just 
opened an exhibition of French and Syrian products, but 
the products of other nationalities are not allowed to be 
exhibited. It would be of value to show American goods 
in such an exhibition, but the rule forbids. However, 
American products will be exhibited in showrooms which 
are being established in Beirut and interior villages. It is 
evident that, if American manufacturers would gain a 
foothold here, they should be willing to make some sort 
of sacrifice in order to place their products before the 
buyers in Syria. None of them, however, seem to appre- 
ciate the difficulties which confront the dealer here—diffi- 
culties which prevent the dealer from guaranteeing to sell 
any given number of machines—typewriters, for instance— 
per annum. 

Everyone now understands how before the war the Ger- 
mans established a certain valuable prestige through the 
granting of extremely liberal terms to reliable firms and 
individuals. American manufacturers should adopt some 
sort of a system that will enable their representatives to 
hold a sufficient stock of goods on hand, and not appoint 
agents who are as a matter of fact merely purchasing 
agents, bound by a contract to take so many items per 
annum. I admit that some risk would attach to leaving 
an important amount of stock in Syria—or anywhere 
else, at present—without getting cash in advance, but the 
should 


other party to the transaction—the distributor 
receive some consideration. 

The Beirut dealer who opens credit in New York and 
other centers through his Beirut bankers receives, to be 


sure, two or more per cent discount for cash, but against 
this he must pay the bank interest on the credit thus 
opened. He pays the bank ten per cent of the total 
amount of the credit in cash when it is opened, plus nine 
per cent bank interest; the bank receives the bill of lading 
and documents in the United States, accepts the goods in 
the bank’s name and receives them in Syria, hands the 
dealer the shipping documents against payment of the 
ninety per cent balance and he then takes delivery of the 
goods. If there is delay and the credits expire and must 
be renewed, more charges ensue. 

Another system is to request the American manufacturer 
to draw on the dealer in Beirut direct, with shipping docu- 
ments, thus avoiding loss of time and payment of storage; 
but this means that the dealer must have full confidence 
in the manufacturer to send him the goods exactly as 
ordered, because the manufacturer gets his payment before 
the goods can be checked by the dealer. 

You need hardly explain to me the reasons why Ameri- 
can manufacturers hesitate to extend credit to residents of 
the East in these days when political matters still remain 
unsettled. I know them all, and in certain instances I 
quite agree that they are right. On the other hand, manu- 
facturers could afford to send a representative here to 
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The Typewriter That 
Keeps Good Company 





Ball bearing; Long wearing 


A man is known by the company he keeps— 
so 1s a typewriter. 


The “Silent Smith” is a companion of big, 
solid manufacturing corporations, railroads, 
banks, department stores, schools, universities, 
newspapers, retail merchants. 


In fact, wherever business is being done, the 


“Silent Smith” will be found always helpful, 
always on the job. 


Illustrated booklet free on request 


L. C. Smith & Bros. Typewriter Company 
Factory and Home Office, SYRACUSE, N. Y. 


Branches in All Principal Cities 
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These other 
Stafford 
products, 
just as good 
as Stafford’s 
Ink. 




















PHASTA 


A clean, white paste that flows. 
Always ready for use. Keeps 
liquid without water. Best for 
all pasting purposes. in office 
and home. 





RIBBONS 


The extra-close fabric of Staf- 
ford’s Typewriter Ribbons is 
the chief reason for theircleaner, 
sharper impressions and greater 
curability. 





CARBON PAPER 


Selected paper of uniformly high 
uality, so thoroughly impregnated 
that the impressions are clear and 
strong as long as the paper holds 
together. Does not smudge. 
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Phasta HasTaken Hold 


—- sales have jumped beyond anything we 
had expected. This immediate popularity 
shows clearly enough that liquid paste is the paste 
of the future. 


Have you stocked it yet? Are you displaying it? 
If not, you are missing something good. For 
Phasta already has earned a high place among the 
fast selling family of 


Stafford's 


Inks— Adhesives—Ribbons—Carbons 





Phasta stays liquid without water. ~ It is easy to apply, 
and everlastingly holds. 


The Stafford method of packing the brush separate in the 
carton is one of those extra service thoughts that mean a 
lot. It prevents the disintegration of the brush ferrule by 
the action of the paste. Phasta is packed in tubes, as 
well as in jars, in individual cartons. 


Do yourself and your customers a good turn by calling 
their attention to Phasta. It will keep right on selling. 


Our suggestions for Balanced Assortments are the 
result of experience with many dealers. Write for 
them. And be sure to see ‘*The Book of Staf- 
ford’’ next time the Stafford salesman calls. 
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x S. S. STAFFORD, Inc. 


ae Se - % 603 - 609 Washington St., New York 
SS Established 1858 


Chicago: 62 W. Kinzie St. Canadian Factory: 9 Davenport Road, Toronto 





til 
be 


fro 








August, 1920. OFFICE APPLIANCES 59 


Is Your Data ReadyP 


study carefully the trade on the spot and to take note of 
the actual situation and develop a means for getting the 
best results for everyone concerned. It is hoped that the 
political crisis will be over shortly, and that Syrians can 
again go about their usual business with confidence. 

With regard to general conditions, I believe the follow- 
ing will cover them in brief: 

1. Business conditions now (as compared with those 
just preceding the war) are more favorable, inasmuch as 
Syrians having been more in contact with Europeans are 
anxious to develop trade on a modern basis, which they 
could not do when under the Turkish Government. 

2. As business develops, the sale of typewriters in- 
creases as well. Everybody feels the necessity of a type- 
writer, but the prices are just at present prohibitive. I do 
not think I am wrong in saying that in the first year 
1,000 machines can be easily soid. Government offices are 
being organized, and typists employed in preference to 
others. Adding machines have not yet been introduced 





























INDICATION OF HOW AMERICAN TYPEWRITERS ARE 
ENTERING FOREIGN MARKETS—tTruck Load of Harry 
A. Smith Typewriters Destined for Switzerland. 








in this market, and certainly banks would be ready to buy 
some. 

Addressing machines can more easily be sold in Egypt, 
although this territory is open to addressing machines. 
I am of opinion that my territory offers a very good field 
for further development in the sale of such machines. 

3. As regards loose leaf devices, if I could have an 
idea of the prices I could approach bank managers and 
get them to introduce this new system that I know is a 
great help and advantage to work. I fear, however, that 
you would not find—at least for some time—an important 
trade in this line of industry. This refers also to dictation 
machines. In connection with typewriter ribbons and car- 
bon paper, I estimate it to be an important trade and— 
as a matter of fact, to give you some figures—I may say 
that the French government here in the course of these 
last three months have ordered 500 dozen ribbons and 
over 2,000 boxes carbon. These are quarterly require- 
ments only for Beirut. We then have banks, offices and 
the markets of Damascus and Aleppo—when trade re- 
sumes in these two important towns—will be just as im- 
portant, if not more so, than Beirut itself. The towns 
on the coast are quite virgin, and I am just opening offices 
there. 

I find they are quite interesting and ready to accept 
office equipment, but cannot give you figures just at 
present. 

Office furniture in wood and in steel will find a very 
good market in Syria, also general stationery goods, pens, 
pencils, papers, etc 


American Shipments to Malta. 


Consul Carl R. Loop, Valetta, Malta, reporting on a 
cargo discharged from an American ship, reported that the 
cargo included several items of interest to this field: Cash 
registers, $195; paper, $487, 


_Parcel post service to Hungary has been suspended un- 
til further notice, because the Austrian administration has 
been unable to arrange for the transmission of packages 
trom the United States addressed for delivery in Hungary. 



















WRITE the label 
Alt facts instantly ac- 
cessible—better sell- 
ing possible—# your 
book is indexed with 
Makurown Tabs. 


And you can index your 

price book, your ledger, your 

card files, just the way you 

a them with Makurown 
abs. 


Any length, any width, 
any color, with labels written 
by pen or pencil, typed or 
printed. 


Easy to prepare, they give 
permanent and efficient ser- 
vice, cutting index cost in half. 
No office should be without 
them. 


Sold by stationers every- 
: where in 6-inch and 
in *y", 4", 2", and 4” widths in 


a variety of six colors. 
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THE RAND COMPANY 


Originators of the Visible Index 
NORTH TONAWANDA, N. Y. 


Branches and Sales Agencies in Twenty-five 
Principal Cities 





MAKUROWN, 


Send for our 1920-1921 Special Dealers’ Plan, 
which shows enterprising men a way to greater 
profit. Sent without obligation. Write Dept. H8, 
Rand Company, Inc., North Tonawanda, N. Y. 
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Pacific Coast Regional Meeting. 


Leading Pacific Coast cities were well represented at the 
regional meeting held at San Francisco, Calif., July 8 and 9. 
Delegations were present from Portland, Spokane, Seattle, 
Salt Lake City, Sacramento, Stockton, San Jose, Los Ange- 
les and San Francisco. The meetings were well attended 
and were held at the Palace Hotel. The session was 
opened by Henry P. Dimond, chairman of the Stationers’ 
Association of California. He then presented Fletcher B. 
Gibbs, general manager of the National Association of 
Stationers and Manufacturers, who presided during the 
business sessions. Mr. Gibbs’ address on “The Making of 
Prices” was instructive, and developed valuable data which 
was highly appreciated by his audience. Mr. Gibbs also 
led the discussions on trade probiems. 

Wm. H. Greenleaf, field secretary of the National Asso- 
ciation, made plain the need of intensive co-operation 
among trade organizations. Arthur Dunn, of Mr. Di- 
mond’s organization, suggested that a committee be ap- 
peinted to study costs of doing business from the Pacific 
Coast viewpoint. He proposed a questionnaire for sub- 
mittal to the members of the various local associations. 

Discussions Covered Ground Fully. 

The scope of the meetings is indicated by the character 
of the discussions. They included the proposition of man- 
ufacturers omitting resale prices from advertising matter, 
catalogues, association work, methods of inducing addi- 
tional capable and hustling young men to engage in the 
stationery lines, and other germane topics. 

It was resolved to ask the National Association to hold 
annual regional meetings on the Coast. The motion was 
made by Fred J. Young, Los Angeles, who with other 
members from the South, extended a cordial invitiation to 
hold the 1921 meeting in Los Angeles. 

The committee on questionnaire appointed at the meet- 
ing comprises Harry Stratford (Neal, Stratford & Kerr), 
San Francisco; A. C. Moench (H. S. Crocker Company), 
San Francisco; Geo. W. Grimes (Grimes-Stassforth Com- 
pany), Los Angeles; Fred J. Young (Cunningham, Cur- 
tiss & Welch), Los Angeles; Mr. Miller (Lowman & Han- 
ford), Seattle; A. D. Pembroke, Salt Lake City; W. J. 
Ortel (Shaw & Borden Company), Spokane. 

San Francisco Hospitality. 

The San Francisco stationers were hosts to the visitors 
at luncheon on July 8. They also did the honors at a 
dinner at the Palace Hotel the evening of July 9. Arthur 
Dunn was toastmaster at the dinner. Speakers included 
Messrs. Gibbs of Chicago, Pembroke of Salt Lake City, 
Grimes of Los Angeles, Purnell of Los Angeles, Morris 
of San Francisco, Gilmartin of San Francisco, Ball of 
Portland and Ortel of Spokane. 

The register included the following from out of town. 

From Seattl—C. E. Davis, Kathryn S. Davis, C. B. 
Ruggles, W. F. Gillam, C. L. Moore, George J. Johnson, 
A. E. Lilly, A. L. Duncan, F. L. Hawley, George E. Mil- 
ler, Edward Frick, D. C. Reid, Mrs. F. L. Hawley. 

From Tacoma—W.. B. Hotchkiss, Guy Smelser, 


Helwig, J. B. Hibbard, R. W. 
S. Ball, G. Glass, Jr. and 


and 


Mrs. Smelser. 

From Portland—cC.  L. 
Hodgkinson, F. A. Gotthardt, J. 
Mrs. J. S. Ball. 

- Ea y Shaw, W. M. Burns, R. V. Denny, J. W. 
Graham, J. S 
B. Ortel, 


Lawrence, Mrs. W. J. Ortel, B. ‘Kyson, R. 
V. Tooke, A. F. Green, H. A. Talbott, W. E. 


Frederick, R. B. Roberts, C. J. Hillman, R. ‘ Mering, 
E. R. Radkey, G. H. Goble, J. G. Bee, J. F. Nagel and 
W. C. Barnett. 

From elsewhere—Mr. and Mrs. W. A. Huntley, Oregon 
City, Ore.; J. L, Burgone and J. H. Davison, San Fran- 
cisco; W. F. Tuesley, Yakima; Mrs, A. F. Casper, Walla 
Walla; Mrs. H. D. Patton, Salem, Ore.; John B. Benson, 


Greenleaf and Fletcher B. 
Boston, Mass.; A. C. 
Butte, Mont., and 


Aberdeen, Wash.; William H. 
Gibbs, Chicago, Ill.; J. C. Chapeck, 
Moerl, Great Falls, Mont.; A. Gusdorf, 
A. H. Clark, Lewiston, Idaho. 


Indianapolis Stationers to Co-Operate. 


The Indianapolis Stationers’ Association met at the 
University Club June 15. After dinner Fletcher B. Gibbs, 
general manager, and Wm. H. Greenleaf, field secretary 
of the National Association of Stationers and Manufac- 
turers, addressed the meeting. Mr. Gibbs proposed a plan 
for the organization of a Central States Division of the 
National Association, similar in scope to the Mid-Western 
Division organized at Kansas City, Mo., May 25. The 
plan would gather the various stationers of several of the 
central states in one division. This will facilitate the in- 
terchange of ideas and promote co-operation along the 
lines instituted by the new administration. After a thor- 
ough discussion the Indianapolis Stationers’ Association 
voted unanimously to approve the plan of a Central States 
Division. The Indianapolis organization invited associa- 
tions of other cities to meet in Indianapolis on the call of 
the National Association. 

The meeting agreed that educational work in cost find- 
ing and the adoption of systems was among the most 
important of the activities of the National Association of 
Stationers and Manufacturers. 

Indianapolis stationers participating in the discussions 
included F. R. Kautz, Kautz Stationery Company; Ben 
Wieneke, Kautz Stationery Company; B. A. Agnew, W. 
K. Stewart Company; F. L. Bickford, W. K. Stewart Com- 
pany; John E. Hampton, Hampton Printing Company; W. 
E. Evans, Hampton Printing Company; R. C. Hiller, Hiller 


Office Stationery Company; A. E. Hiller, Hiller Office 
Stationery Company; Charles Bird, Levi Printing Com- 
pany; Frank Pyrtle, Levi Printing Company; C. C. Weis, 


Thornten-Levi Company, and J. H. Wolford, Thornton- 
Levi Company. 


National Questionnaire on Selling Prices. 


The National Association of Stationers and Manufac- 
turers has queried its members in National Association 
News on the increases in selling prices. The data are to 
cover three distinct periods, going back to 1917. The 
questionnaire covers groups of merchandise such as are 
carried in the average stationery stores. It is expected 
that with the co-operation of the members valuable con- 
clusions can be reached. 


The National Association of Stationers and Manufac- 
turers has just issued the new edition of “Who’s Who in 
the Stationery Equipment Werld.” The book is a com- 
plete directory of the membership of the association up 
to the time its forms went to press. It is indexed and 
classified in a very convenient way, and is one of the 
most useful little reference books we have seen. It is 
larger than its predecessors, containing 144 pages. 
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Oratory such as the ancients never 
dreamed of—word-power of a new sort! | 


| In the politics of today the Mimeograph 








is performing many remarkable func- | 
tions. From out of its flying wheels are 


coming the hot messages of the hour— 
to conventions, to delegates, helpers, voters. 
Because it is the speediest and most expedient means 
of getting important communications into the hands 
of many, it commands a multitude such as no Demos- 
thenes ever swayed. Within an hour it delivers five 
thousand well printed copies of any typewritten sheet. 


Diagrams, drawings, etc. are easily duplicated in the 
Throughout the world, business and 

















same operation. 
educational institutions are finding it a quick means of cut- 
Why not get our booklet 














ting costs and increasing efficiency. 
‘“T-8’’ today? A. B. Dick Company, Chicago—and New York. 


MINE GG RAPA 
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Why do we sell 
more than 


One Million 
Fountain Pens 
a Year? 


Because prudent Buyers 
await our new line with 
interest each year, and 
they agree with us 
that — 


There is none to com- 
pare with— 


Our Values 
Our Styles 


Our Superior 
Workmanship 


We could tell you an- 
other dozen advantages 
—but see for yourself— 


Send for Samples 
and Prices Today! 











NEW DIAMOND 
POINT PEN CO. Inc 


Manufacturers of ** Diamond Point Pens” and “* Auto Sharp Pencils” 


135 Lafayette Street - - - 


New York City 
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PASSED AWAY 





Lester S. Woodward. 


Lester S. Woodward, for many years manager of the 
New York stores of the Globe-Wernicke Company, was 
stricken suddenly July 23 at Detroit, Mich. Burial was 
at Somerville, Mass. 

Mr. Woodward had gone to Detroit to negotiate for a 
new Globe-Wernicke branch store in that city. Three 
hours before his untimely death he had cabled the factory 
at Norwood, Cincinnati, on the long distance telephone 
At one o’clock in the afternoon a telegram was received 
at the home office reporting that he had collapsed at his 
— and passed away just after a doctor had reached 

im. 

Lester S. Woodward was connected with the Globe- 
Wernicke organization for twenty years in the selling 
end, as salesman on the road or as a branch manager. 
While manager of the New York office he had a force of 





LESTER 8S. WOODWARD. 


100 men under him. He took charge of the New York 
branch when there was but one store. During his incum- 
bency he opened three additional stores in the city, and 
established within three blocks of the original store on 
Broadway one of the most beautiful furniture stores in 
the United States. 

The demise of Lester S. Woodward deprives the office 
equipment field of a wholesome, fine man, broad-minded 
and capable. His associates in the Globe-Wernicke or- 
ganization mourn him as a true friend. 


-' & } 


John Archibald Macaulay. 


John A. Macaulay, of the Carter’s Ink Company, died 
on the 19th of June, last, in London, England. 

For twenty-four years “Mac” had been pushing the ink 
in which he believed. And so successful were his efforts 
that a great deal of the foreign business of the concern 
with which he was associated has been due to him. And 
the world has been better in many far corners because of 
him. Some time—long before he became a business men— 
when he was a wee citizen in the making, Mac developed 
the sunny disposition and the magnetic personality which 
not only made him a wonderful salesman, but drew to 
him multitudes of men of many nationalities who spoke 
of him as friend. And these men are saddened now, for 
men miss other men who are upright, clean, kindly and 
energetic, as was Macaulay. 

Mr. Macaulay was born in Sydney, Cape Breton, a 
little more than fifty years ago. He came to the Carter’s 
Ink Company after a clerkship in the store of Morton. 
Phillips & Company, Montreal. At that time he was 
twenty-six years of age. He established the first Canadian 
office—which developed into the Canadian factory of the 
big ink concern—and later went to London to organize 
the English business of the house. After six years, he left 
London to take over domestic territory centering about 
Denver, Colo. Always seeking to expand the business of 
his firm, he found another opportunity for foreign work, 
when in 1904 he was sent to the Hawaiian Islands. Later 
he went to Japan, China, the Philippines, Australia, New 
Zealand; to Tasmania and the Fiji Islands, in 1910, and 
to Singapore and the Straits Settlements in 1915. 
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The Silent Star- 


Ask for 
Booklet and 
Impressive 
List of Users 


The Noiseless is as welcome 
to the stenographer as to the ex- 
ecutive. 

By eliminating the click-click- 
clicking that is so annoying to 
business men, it makes the isola- 
tion of stenographers unnecessary 
and paves the way to “private 
secretary.” 

Hitch your office wagon to a 


star—a bright and cheery star—a 
silent star:—The Noiseless. 


7% NOISELESS 


TYPEWRITER 


The Noiseless Typewriter Company 


General Sales Offices, 253 Broadway, New York City 
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American Crayon Company” 7 
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In 1918 the traveler was tempted by the OTT tO7  VVTO¥'XCT Aaa 
up his United States territory and from that time he 
became a foreign salesmen representing the Carter com- 
pany and several other manufacturers. It was planned 
that he should return home after a trip to India, by con- 
tinuing on westward around the world. He was about to 
start on this journey when the summons came in London 
for that longer and final journey from which there is no 
returning. 

Mr. Macaulay is survived by a widow and two children. 


' & + 
Mrs. Lyman C. Smith. 


Mrs. Lyman C. Smith died at her residence, Syracuse, 
N. Y., July 5. She was the widow of the eldest of four 
brothers who were associated for many years in the man- 
ufacture of typewriters. Mrs. Smith was credited with 
having been instrumental in the successes of her husband, 
both while struggling to found his business, and in the 
jlater days of his attaining importance in the typewriter 
field. She was conspicuous in her community for a high 
civic spirit and kindly generosity. It is said that the 
published lists of her benefactions were far from indicating 
the totals of her benevolences. Many of her donations to 
worthy causes were made on condition that the donor be 


unnamed. 
' & & 
Allen J. Gookin. 

The deep sympathy of the office appliance field goes out 
to W. C. Gookin, general sales manager of the Barrett 
Adding Machine Company, in the death of his son, Allen 
J., who was injured in an automobile accident. His skull 
was fractured July 7, and he passed away July 8 in the 
Phoenixville Hospital, Philadelphia, Penna. 

Allen J. Gookin was seventeen years old. He had been 
one of the nine highest out of 700 students at Culver 
Military Academy, Culver, Ind. His was a well-rounded 
personality, for his good scholarship was seconded by his 
proficiency in athletics. He won a gold medal in athletics 
during his first year at Culver. 

+ +} = 
Miscellaneous Export Statistics. 


The Department of Commerce has reported imports of 
foreign countries of interest to this field. They are classi- 
fied by countries of destination, 

Burma, British India. 

Imports from the United States for the years indicated: 
Typewriters, parts and accessories—(1917) $10,927; (1918) 
$23,154; (1919) $19,217. Writing paper and envelopes— 
(1917) $4,598; (1918) $5,414; (1919) $13,394. Stationery 
(1917) $25,200; (1918) $19,477; (1919) $15,593. 

Calcutta, British India. 

Imports from all countries include: Paper and card- 
board—(1917-18) $2,353,777; (1918-19) $2,728,339. Station- 
ery excluding paper—(1917-18) $697,754; (1918-19) 
$623,333. 
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The 
American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 
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TWO MACHINES IN ONE 
AT THE COST OF ONE 











It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 
available. 
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Belfast, Ireland. 
_ Imports from all countries include the following, stated 
in long tons of 2,240 pounds: Paper—(1913) 16,531 tons; 
(1918) 7,591 tons; (1919) 9,763 tons. Stationery—(1913) 
1,112 tons; (1918) 1,169 tons; (1919) 761 tons. 

Chosen, Japan. 

Imports of paper from the United States—(1913) $13,284; 

(1918) $39,371; (1919) $788. 
Frontera, Mexico. 
_Imports of paper and stationery supplies from the 
United States—(1918) $12,560; (1919) $2,919. 
Aukland, New Zealand. 

Imports of stationery from all countries: (1914) $669,183; 
(1918) $690,298; (1919) $967,445. 

Lourenco Marques, Mozambique Province, P. E. A. 

Imports from the United States in 1918: Paper, not 
otherwise stated—20,694 kilos, valued at 5,127 escudos. 
l'ypewriters—30 kilos, valued at 3,560 escudos. 

Total imports, including all countries: Paper, not 
otherwise stated—222,516 kilos, valued at 159,970 escudos. 
['ypewriters—36 kilos, valued at 4,392 escudos. The escudo 
ranks at $1.076. 


CASH REGISTER CAPACITY: 


One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 
One Cent to One Million Dollars, and 
produces beautiful machine made 
monthly statements. 


HONIVUUUUUUATAU UAE 





For Europe, address all qomeapena- 
ence to our European Director of 
Sales: M. Piero Castelli della Vinca, - 
Avenue de Villas 46 Bruxelles, 


Belgium. 


American Can Company 


Typewriter and Adding Machine Division 
1230 Monroe Bldg. Chicago, III. 


Sal PIUVNUTRNVUVAUULHEEUNRORD EOE HESS 


Bankok, Siam. 

Imports of stationery other than paper: (1916-17) 244,125 
kilos, valued at 271,967 ticals; (1917-18) 114,889 kilos, 
valued at 247,058 ticals; (1918- 19) 105,029 kilos, valued at 
303,994 ticals. The tical is now rated at thirty-four cents; 
in 1918 it was worth thirty-seven cents. 
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Sell for Service 


Picture the Bushnell Filing Containers 
as they appear in the user’s files—not 
as they show in your stock. This will 
enable you to recommend an improve- 
ment in your customer’s methods, 
showing an active interest in his filing 
problems. This is the straight and sure 
road to increased sales. 





Bushnell’s 


“Paperoid’ Filing Containers 


fit into any filing scheme; provide a substantial 
cover for related pap rs; keep them together on 
the desk; or in the cabinet; avoid loss of letters 
and documents in transit about the office—look 
well and last long. 


New price list will be effective and 

ready September 1. 
Bushnell’s ‘‘Paperoid’’. is a_ reddish-brown 
leather-like paper, made from rope-fibre, 
which grows to perfection in only one place 
in the world—the island of Mindanao, in the 
Philippines. Imitated in color and finish, but 
never equaled. 


Alvah Bushnell Company 


925-27 Filbert Street 
Philadelphia, Penna. 








os 


é 1 uc Just, I920, 


Globe-Wernicke Buys New York Building. 

The six-story building, with basement and sub-basement 
at 124-40 Grand street, New York, N. Y., has been pur- 
chased by the Globe-Wernicke Company, Cincinnati, Ohio. 
The property was secured by the Globe-Wernicke Com- 
pany for $350,000 cash. The building was constructed for 
the company several years ago. It contains approxi- 
mately 100,000 square feet. The buiiding has 100 feet of 
frontage on Grand street and 125 feet on Crosby street. 

Not long ago the Globe-Wernicke Company purchased 
451-53 Broadway, for its main office in New York. 
Other holdings are 30 Church street, 50 Broadway and 6 
East 39th street. 


A Brilliant Advertisement. 

Broadway, New York, with its great White Way at 
night, has a lure from ocean to ocean. Everybody knows 
it, everybody has a corner in his heart for it. 

There is a new spectacular electric display at Forty-sixth 
street in the center of the Times Square district. It was 
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RECENT NIGHT SCENE ON THE “GREAT WHITE WAY,”’ 
NEW YORK—When Broadway is Alight We Never Fail to 
See Familiar Names and Devices Flaming Forth in Incan- 
descence. 


built by The O. J. Gude Company for Hooven Service, 
Inc. Think of an enormous electric illuminated typewriter, 
keys clicking, and a message flashing up against the black 
sky—a typewriter 28 feet high by 35 feet wide with keys 
1 foot in diameter. The keys, type space bar and paper 
shift all work, and letter after letter appears on the paper 
to tell the message. All this is done in 1,578 electric globes. 





Samples to Japan Duty-Exempt. 

Samples imported into Japan for the purpose of solicit- 
ing orders are exempted from import duty, provided that 
they are re-exported within one year. Security amount- 
ing to their duty must be deposited at the time of im- 
portation. 


Bills of Exchange in Uruguay. 

An extended article in Commerce Reports of July 17, 
“Practice of Handling Bills of Exchange in Uruguay,” 
should interest exporters to that country. It is too long 
to be given space here. The report was written by Consul 
Dayid J. D. Myers, Montevideo. 





German Writing Materials at Maderia. 
A cargo received from Germany at Funchal, Maderia, in 
June included among foodstuffs, manufactures of glass, 
steel, porcelain, etc., paper, writing ink and lead pencils. 
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In the Spot Light 
of National Business 


It is gratifying to think of the important part that National 
Blank Books and Loose Leaf Devices perform in Nationa! busi- 
ness. Wherever accounting is done and records are made, some items 
from the National line are sure to be found rendering faithful service. 


A user of one National number, readily becomes a regular customer for 
other National record books. It is much better for user and dealer alike 
to stick to the National line, in place of_a motley assortment of varied 


makes and brands. 
BEST KNOWN—EASIEST SOLD 


The steady influence of the general advertising of National Blank 
Books and Loose Leaf Products is appargnt in the tapidly growing 
demand for these goods. Stationers wha@ become.récognized head- 
quarters for the National line, will find their stationery 
departments expanding in scope and profits. ie ese” 


National Items Featured Below: 


1—Flexible Desk Blotter Pads 
—Ready Record Loose Leaf Sheets 
3—-Ring Binders and Transfers 


4—L. L. Memorandum Book 
5—Full Bound Blank Books 


‘“‘“NATIONAL IN 
NAME AND 
FAME”’ 
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Globe- 


STEEL FILING CABINETS 


Uprights with Permanent Side Walls 
—End Panels Optional— 


28 inches Deep, 5234 inches High 





These 


VERTICAL 
LETTER SIZE 


Four Drawer 


VERTICAL 
LETTER SIZE 
Four Drawer 


Upright Upright 





- 


“7141 'V. L: Upright. Letter Size. 





These steel uprights are as near perfection as human ingenuity can make them. 

The side extension slides are the strongest, work the smoothest and are noiseless. 

The perfect follower block can be removed without removing the rod for the guides. 

Under each drawer there is a steel shelf, so that if one drawer is entirely withdrawn, the contents of the drawer be- I 
low cannot be reached. Each drawer is, therefore, in a separate compartment, all its own, with steel wall above. below. A h 
at back and both sides, making it vermin proof and dust proof. " 


All parts of the cabinet are electrically welded (the corners oxy-acetylene welded) into practically one piece of steel delicat 
The trimmings are cast brass. ; Th 
These units, being of a uniform height and depth, form a cabinet as rigid as a solid case when any number are fast- there ; 
ened together, and, although not necessary, a pair of panel ends, to finish off the entire battery, will enhance its “h 
appearance. safety 
Sanitary 4-inch leg bases are furnished when for any reason the cabinet must be raised off the floor. be ren 
An automatic locking device, operated from the cornice by means of a plunger, and high grade paracentric lock can runner 

be supplied or an individual flat key lock for each drawer. and be 
heavie: 


this sl: 


he Globe-Wernicke Co. atl 
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STEEL FILING CABINETS 


A Complete Line—Every Kind of File—Each 
Upright 28 inches deep—52# inches high 


These Units being of a uniform height and depth form a cabinet as rigid as a solid case when any number are fastened together. 





FOR CHECKS FOR CAP SIZE PAPERS FOR BILL SIZE PAPERS 
7149 Upright Check 7142 V. C. Upright 7140 V. B. Upright 


LL Globe-Wernicke Vertical Files are equipped with a newly perfected slide that is superior to any device of its 
kind—quiet and easy running, it possesses tremendous strength, which is niost essential in an extension slide. The 
slide is so strongly built that it will never wear out and cannot possibly get out of order. There is not a single 

delicate part. 

The channel in which the extension slide operates is made of very heavy steel, which also strengthens the upright, for 
there are eight such channels to each upright. 

The extension slide itself is likewise made of heavy steel and operates in the channel on roller bearings. There is a 
safety catch spring on each slide to prevent it from sliding entirely out of the channel, even though the file drawer 
be removed. The slide is equipped with four floating rollers. On each side of the file drawer is a steel G-w 
runner which operates in the slide between the floating rollers, resulting in the smoothest, strongest : Filing 
and best extension slide made. As the rollers are loose, there are no axles to wear out, and the Cabinets 
heavier the load in the file, the easier the file will operate—“built-to-endure.” So smooth-running is 
this slide that you are unconscious of the act of Operation. You are oblivious of everything except 
the papers you are consulting, which permits 100 per cent Quick Action, and your letters are ac- 
curately filed and quickly found. Any one using Globe-Wernicke Vertical Cabinets, files “and finds 
Papers instinctively, and all waste of the office man’s time and energy is prevented. 


Run : 
Ask for Globe- Wernicke Catalogue 820 “Business 


+ 












iI 
HII 
i 
il 
ir 
it 
i 
ii 
itl 
it 
HM 


OFFICE APPLIANCES 


Nene eee eee eee eee ee i a ES CS SS TY NS SS PU, ey, 














Are You Selling the Carbon Paper 
We Keep Fixed in People’s Minds? 


MultiKopy is the only carbon paper nationally 
advertised. 


Murrikory 


OW ovum Orta cle)e me at-tel— 4 
That Gives Satisfaction 





MultiKopy advertising in the Saturday Evening Post, 
Literary Digest and other magazines of nation-wide circula- 
tion, fixes and keeps it fixed in consumers’ minds. 

Thousands of people think MultiKopy when they think 
carbon paper. 

Yet a better reason: MultiKopy gives such complete satis- 
faction that users want it again. They will accept no other 
carbon paper. 

These selling-factors insure dealers a quick turnover in 


MultiKopy. 
It sells and repeats so steadily that we engage to take back 
ee after a specified time unsold stock—when there chances to be 
9 any> 


Our ‘Definite Selling Plan will give you the full details. 
Send “for it today. 


Star Brand Typewriter Ribbons 
Are Also Fixed in People’s Minds 


They are nationally advertised in every MultiKopy adver- 
tisement. They don’t fill, and they give such complete satis- 
faction that they also repeat. 


NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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August, 


May Exports of 


OF FI¢ 


Typewriters. 


United States exports of typewriters by countries, dur- 
ing May, 1920. By the Division of Statistics, Depart- 


ment of 


Commerce: 


Countries. 


Countries. 


Virgin Islands. of 
GS,” Gh. cee ee 100 
Dutch West Indies. 1,201 
French West Indies 942 
PSBIS ok aeeweaden ; 1,893 
Dominican Republic 7,086 
Argentina 94,004 
Bolivia 4,195 
te ae eee 86,618 
| eae 27,954 
Colombia 40,245 
Ecuador x 902 
British Guiana 1,072 
Dutch Guiana 27 
Paraguay 346 
Peru 31,805 
Uruguay 13,100 
Venezuela 26,349 
Aden 530 
China 28,438 
Kwantung 389 
Chosen ove ‘ 161 
British India.. 80,877 
Straits Settlements. 10,758 

Other British East 
OES ay pee 6,718 
Dutch East Indies 24,308 
Hongkong 9261 
Japan ie 15,255 
Russia in Asia..... 147 
Turkey in Asia 4,154 
Australia ee 50,782 
New Zealand .. 7,390 
Philippine Islands 43,915 
Belgian Kongo. 928 
British West Africa 5.329 
sritish South Africa 59,765 
British East Africa 1,925 
Canary Islands .... 1,085 
French Africa 7,723 
Kamerun, etc. . 130 
Liberia 320 
Morocco Leos 135 
Portuguese Africa. 1,395 
Egypt 17,941 
OO gc oe eo $3,419,157 


Shipments to Non-Contiguous Territories. 


a .. -$110,576 
Azores and Madeira 

SO “Seer 100 
arr 153,603 
Czechoslovakia 6,533 
Denmark . 32,683 
Finland 41,062 
France 272,111 
Germany 26,948 
OS ae 9.540 
Iceland and Faroe 

WEDD. © sid ck + wae 1,700 
Italy yi Bia wie oid 271,083 
Malta, Gozo and 

Cyprus Islands... 1,349 
Netherlands 42,947 
PS eee ee 
Poland and Danzig 100,050 
Portugal ine 17,733 
Roumania Sat 969 
Russia in Europe.. 150 
Ee Pr 168,174 
Sweden st. oe 
Switzerland eee 
Turkey in Europe. 6,477 
England .... 810,064 
Scotland .. ics0 See 
Yugoslovia ar 1,370 
Jermuda wi cia 440 
British Honduras.. 60 
Canada 75,206 
Costa Rica : 3,460 
Guatemala bowctens 6.337 
Honduras ba 1,282 
Nicaragua 1,408 
Panama 4,795 
Salvador 2,590 
Mexico isconn Sree 
Newfoundland and 

Labrador Fok: 414 
Barbados nF 889 
Jamaica ‘td 3,615 
Trinidad and To- 

bago . re 1,052 
Other British West 

Indies 2 aides 327 
Cuba . 126,660 

rare > 2643 

Hawaii ee 7,146 


Unitec 
chines, I 


of Statistics, 


Count 
Belgium 
Bulgaria 
Czechos 


Denmar}l 


Finland 
France 
Greece 
Ice land 
Italy 


Netherla: ( 


Norway 
pain 
Sweden 


Porto Rico 


May Exports of Adding-Calculating Machines. 


dding and calculating ma- 


1! States exports of a 
yy countries, during \ 


ries 


lov akia 


and Faroe Islands. 


| ~ 


Switzerland 


England 
Scotland 


Yugoslavia, Albania and Fiume 
Canada 


Costa R 


Guatemaia 


Hondura 
Panama 
Salvador 
M exico 
Newfout 
lamaica 
Trinidad 


ica 


idland and Labrador. 


and Tobago....... 


lay, 1920. 


Number. 


.$ 12,469 


By the Division 
Department of Commerce and Labor: 


375 $ 78,702 
5 720 
10 1,350 
12 3.473 
26 4,900 
455 73,167 
2 575 

6 1,790 
347 62.629 
2 550 
271 25.965 
129 19,177 
312 63.952 
47 8,463 
406 91,039 
2 351 
10 1.800 
348 25,797 
2 525 

x 2,715 

4 870 
12 2,827 
3 717 
17 3,551 
3 609 

] 300 

5 615 
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34%c a month 
at the very most— 


see guarantee 
on the bottom 


Put that on a card and hang it on the 
VUL-COT you are displaying in 
your store. 

Along with the handsome appear- 
ance of the VUL-COT and its self- 
evident efficiency as a waste basket, 
you will find the card will clinch 
many sales without so much as a 
single selling argument on the part 
of your clerks. 

In the busy stationery store of to- 
day, handling thousands of different 
is these “self-evident” 
products like VUL-COT Waste 
Baskets, products that sell just 
from being displayed, that save time 
and make profits for the stationer. 


articles—it 


There are very, very few stationers 


who do not handle VUL-COTS. lf 
you are one of that few you are los- 
ing some very easy profits. 


American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
A. BR. MacDougall Co, Ltd., 
266 King 8t., Toronto, Canada 


VUL-COT Fibre 


“COT Fibre 
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Stock Certificates 


Both Regular-Litho and Steel Lith Designs 


-Certificate Binders 
_Bordered Blanks 


- aod 


Lithographed Glendar Pads 


Art Advertisin ing Malling Cards 


Samples of any of these Goes Printers'Helps upon request 





Goes] 





West Gist Street 
Chicago 


We Suggest 
that you send for 
our booklet “We suggest” 
— aprinters help 

extraordi 





May Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries during May, 1926. By the Division of Statistics, 
Department of Commerce: 





Countries. Countries. 

Spee 72 5 <b é-c ce $ : / gp ae . 37,832 
peamark. ..hi...-:. 326i Dutch West Indies.$ 344 
oS Ree ere 45 French West Indies 46 
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Ee 1.451 Other British Oce- 
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Newfoundland and Other Oceania .... 65 
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Trinidad and To- Portuguese Africa.. 2,815 
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May Exports of Carbon Paper and Ribbons. 

United States exports of carbon paper and typewriter 
ribbons by countries during May, 1920. By the Division 
of Statistics, Department of Commerce: 


Carbon Typewriter 

Countries. Paper. Ribbons. 
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Photo shows portion of the up-to-date offices of alarge manufacturing concern where 
2200 square yards of Gold Seal Battleship Linoleum are giving unexcelled floor service. 


Efficient Floors in Your Office— 


Service Guaranteed 


Soundless—sanitary—easy to clean—comfortable 
under foot and remarkably durable, Gold Seal Battle- 
ship Linoleum represents the ideal floor-covering for 
the modern office. 


It stands up for years under the constant grind of 
busy feet. 


Low in cost per year of service and absolutely 
guaranteed for satisfaction, Gold Seal Battleship 
Linoleum is the best investment you can make in a 
covering for your office floor. 


Into every inch of Gold Seal Battleship Linoleum 
we have built enduring service and have backed this 
service with our iron-clad guarantee to be found on 
every two yards, “Satisfaction Guaranteed or Your 


GOLD SEAL 
Battleship Linoleum 


( THE FAMOUS FARR & BAILEY BRAND) 


U.S.Navy STANDARD 


Money Back.”” These six words mean exactly what 
they say—your money back, if Gold Seal Battleship 
Linoleum does not give satisfaction. 


Flooring experts are here, at your service, to help 
solve your floor-covering problems. Specifications 
for laying Gold Seal Battleship Linoleum floors, are 
free upon request. A sample of this thoroughbred 
floor-covering will show why we can afford to make 
our sweeping guarantee. Send for samples—today. 


NEW YORK BOSTON 
KANSAS CITY MONTREAL 


PHILADELPHIA CHICAGO 


DALLAS 


SAN FRANCISCO MINNEAPOLIS 





Be Sureto | 
Look for 
this Gold 
Seal when 
You Buy. 
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brains and Hands 


No better illustration of the prod- 
uct of their union than DIxXON’s 
ELDORADO, ‘‘the master draw- 
ing pencil”’ 


On your shelves and in your 
stock-room, it is a sign of the last 
word in pencil service. 


om 





Made in 17 Leads 
—one for every 
need or preference 


JOSEPH DIXON CRUCIBLE CO., Penci Dept. 98-J, Jersey Crry,N. J. 


Canadian Distributors:—A. R. MacDougall & Co., Ltd., Toronto 
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England 
Scotland 
Yugoslavia, y 
Bermuda 
Canada 
Costa’ Rico 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 
Barbado: 


Jamaica 


Cuba ; ae eee bag aes Lo TE 
Virgin Islands of U. S....... 
Dutch West Indies. . 

French West Indies.... 

Te ee on ey Gee 


Deminican Republic 
\rgentina 


Bolivia 
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Colombi: 
Ecuador 
British Guian 
Dutch Guiana 
Paraguay 


Pe ru 
Uruguay 
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\den 
China 


Kwantung ; 
British India oe ghee Sa 
Other British East Indies... 


Dutch East Indies......... 
Hongkong 

Japan 

Siam 

Turkey in Asia. 

Australia 

New Zealand 55 casotenilal 
Philippine Islands .... 
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British West Africa 
British South Africa.... 
Prencn Alrica .¢.sovss* 
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Morocco aes 
Portuguese Africa 
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1 62% 


18 
$4,327 
68 

80 
30 

42 

32 

2? 
2,123 
22 
150 


330 
872 
391 
50 
192 
100 
5,509 
658 
510 
1,007 
1,884 


6 
83 
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May Exports of Cash Registers and Parts. 


United States exports of cash registers and parts, during 


May, 1920. 
{ ommerce: 


Cash Registers. 


( ountries 
\ustria 
Belgium 
Denmark 
Finland 
France 
Germany 
Greece 
Italy ska 
Netherlands 
Norway 
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Spain 
Sweden 
Switzerland 
England 
Bermuda 
Canada 
Costa Rica 
Honduras 
Panama 
Mexico Cocorececd Meheeseasee eas 
Newfoundland and Labrador.. 


Trinidad and Tobago......... 
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A ORV 
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5 
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¢ 582 
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By the Division of Statistics, Department of 
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High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


C O%he AULT 
WIBORG @ 


CINCINNATI, OHIO, U.S.A. 
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A rane » Crane 
NOQ.6 Cooper Dept. Store 
: N Clark & Brown 
4 NO.5 Camera Mfg. Co. 






































0. 3/INA Brighton Produce Co. 
> . 3 INAM A. S. Briggs Co. 
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Less Than 10 Seconds 
To Find a Letter 4 


THN 


That is the average time required to get 
specific letters from the files as proven by 
actual tests with regular filing clerks in hundreds of nationally 
known concerns using the ‘“Y and E” Direct Name System. 


Files that need longer than 10 seconds to produce letters; that are 
inaccurate and overloaded and the repeated cause of lost letters, can 
be brought up to the 10 second standard by a ““Y and E” System 


Service man. 
FILING 
SYSTEM 
SERVICE 


Aids the dealer in taking hold of his customers’ filing problems; shows 





him how to analyze requirements and helps him in the in-- ou 


stallation of equipment that will give them filing service in 


seconds instead of minutes and with only a portion of their W 


“Ed 


present force. Rey 


There are concerns within a few yards of 
your door that need Filing System Service 
but do not know that their problems can be 








solved. Ask our System Service Depart- Yawman & 
pres moist te can take hold of this profit- Erbe Mfg. Co. 
a Rochester, N. Y. 
f Please send mea of 

f “FE; and 
YAWMAN«‘D FRBE MFG.Q@. J vacniecel Sorel 

Filing System Service, Equipment and Supplies f Speen eae “tes 
855 St. Paul Street ROCHESTER, N. Y. 
Name 








Address. ___. 
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A Big Money-Maker 
for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our national advertising in Collier's, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 


your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 
Agency Dept. 
Dayton, Ohio 
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Advertising Your Customers. 
The Weber Showcase and Fixture Company of Los 
Angeles is, to quote its own advertising, “the outgrowtl. o/ 


a seed planted only five years ago.” The concern did uot 
“just grow,” Topsywise, but it did grow and is growing 
flourishingly, because it has been fed by ideas of thie p-rac 


tical variety. 
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9 
de. Phone Main OFFICE EQUIPPER 
330 So. Los Angeles B30 So. Los Angeles St ~ ' 











Tel. Main 9184 






‘ 
EXAMPLE OF TWO KINDS OF ADVERTISING COPY USED 
BY THE b 4 EBER SHOWCASE & FIXTURE COM- 
ANY, LOS ANGELES, CALIF. 


On the principle that a dealer ought to be intimately 
and profitably concerned with the growth of his customers, 
this Los Angeles firm, through its manager, T, F. Peirce. 
launched a local advertising campaign, in which it shared 
the benefits of publicity with its prominent customers. A 
motor truck concern, a milling company, an insurance 
house, etc., in the role of customer, was linked in the 
advertising with the office furniture men who had served 
them. 

Space was taken in a leading newspaper of Los Angeles 
and twice each week, for six consecutive appearances, the 
ad called attention to the Weber Showcase & Fixture 
Company—its service, its growth. And then followed a 
copy series which pointed out that various well-known 
business houses had looked to the advertiser for equipment 
and service. 

As the campaign attracted no little favorable comment, 
the accompanying specimen advertisements, reproduced 
through the courtesy of Mr. Peirce, will be of interest to 
other dealers in the office —> field. 


Stationer’s Golden Anniversary. 


James M. Shawcross, stationer and newsdealer. Olney- 
ville, R. L., celebrated the fiftieth anniversary of his busi- 
ness in July. The occasion had a deep local significance, 
as Mr. Shawcross is the dean of Olneyville retailers. The 
event was recognized by the Olneyville Business Men’s 
Association, the Providence Chamber of Commerce, and 
representatives of commercial organizations in nearby 
towns. Mr. Shawcross was presented with a silver loving 
cup and many floral tributes. 
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X-RAY 
POSTING | 
CABINET Built of Steel) 


—an indispensable accessory 
to the bookkeeping machine. 
Saves valuable time and pro- 
motes efficiency in handling 
checks and deposit slips. 


Better Bookeeping Equipment 


Used and endorsed by thousands of banks, large industrial 
concerns, manufacturers, wholesale houses, and retail busi- 
nesses, and acknowledgedthevery best equipment for use with 


THE BOOKKEEPING MACHINE 


The X-RAY Line comprises everything required in the modern account- 
ing system. Special feature binder equipment—labor saving indexing : 
systems—quality materials and workmanship—place this line in a class 


OR 


Sa NNR Bes 





by itself—just a little better than others. 


@ The X-RAY Bookkeeping Machine Ledger 
shown in the illustration, is equipped with the 
Hruska Folding Steel Rack which holds che 
ledger in the proper position for posting and 
for easy reference to the accounts. 


q This large capacity ledger—built thruout 
of heavy gauge steel—with a perfectly flat back 
and unique non-skid base, provides the best 
working facilities and makes for efficiency. 


@ The Hruska Rack is permanently attached 
co the ledger covers—always ready for instant 
use. A pull outward sets the rack in the post- 
ing position—a push inward folds the rack 
close to the ledger covers, entirely out of the way. 


@ The X-RAY Rapid Fire Index makes every 
sheet the first sheet. You see the name of the 
account on she index page, then open directly 
to the account page without leafing. Anyone 
can look up any account—INSTANTLY. 


@ The Bookkeeping Machine insures neatness 
and accuracy, and it does save time in the 
posting operation. The X-RAY Boo i 
Machine Ledger is equally capable. It 

a saving of time and work in finding the accounts, 
fully equal to that saved by the machine in he 
actual work of posting. 


@ Everything you need for che successful 
handling of your accounts and business records, 
is included in the X-RAY Line of Better Book- 
keeping Equipment. 


YOU ARE INVITED TO WRITE FOR PARTICULARS 


[EFEBURE |EDGER [OMPANY 


ACCOUNTING 


EQUIPMENT 


OUTFITTERS 


CEDAR RAPIDS, IOWA, U. S. A. 
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The elephant ate all night; 

The elephant ate all day. 

Do what they could, 

Work as they would, 

The cry was still, “MORE HAY!’’ 


You HAVE a white elephant on your hands—the 
printing elephant. He’s a regular mammoth, and he’s simply eating his 


head off! More and more of your good money goes into his capacious maw—and 


with less and less results. 


Every little while printing costs advance. 
Every little while it becomes harder to get 
the finished job when promised—when you 
must have it. 


eorg Oe you lose money—your sales- 
men lose orders and get cancellations, your fac- 
tory employees are held back on rush jobs, 
your office force has to mark time or sidetrack 
urgent business—all because you can’t get 
the printed things absolutely necessary to 
modern business—can’t get them when you 
want them, or can’t get them at all! 


But there is hope! You can change 
that printing white elephant into the greatest 
little go-getter for business you ever saw, by 
immediate application of this great idea— 
Print it on the Multigraph! 


What the Multigraph Is 


Please get this right! The Multigraph 
prints—P-R-I-N-T-S! It is not merely ‘‘one of 
those duplicating devices,’’ but a compact 
printing oho, consisting of: 

A typesetter, which sets typewriter and 
other styles of type faces, as desired. 

A small, rapid, rotary printing press, 
printing from real type, and from curved 
electrotypes, in colors, with illustrations. 
Hand or electrically operated. Automatic feed. 
A multiple typewriter, for producing 
highest grade typewritten letters in quantities, 
through a ribbon or direct from type. 


What the Multigraph Does 


Pick out any of your business helps— 
Office or factory form, letterhead, enclosure, 
folder, bulletin, price list, house organ—any- 
thing but a big, complicated job— 


The Multigraph will print it at HALF 
the cost (or less) in HALF the time. 

No highly skilled labor required—any 
bright employee can operate the Multigraph. 
Absolute privacy—the work all done in- 
side your office. 

No fuss or muss—the Multigraph does 


not turn your establishment into a print-shop. 
It occupies only a limited floor space. 


Why the Multigraph Saves 


In addition to the big saving—25% to 
75°>—in the actual cost of printing, there are 
other even bigger and more vital savings. 

A big saving of time—no lost momentum 
due to delay in getting necessary printing. 

A big saving of sales effort— Multigraphed 
sales helps reduce the time and effort necessary 
for salesmen to get and hold business. 

A big saving of advertising effort—Multi- 
graphed follow-ups drive home the effect of 


your advertising, get action, help cash in on 
the advertising effort. 


A big saving of opportunity—you can 
strike while the iron’s hot—every time. 


In fact, the only time the Multigraph 


doesn’t save is when it’s idle. 


Who Can Use It? 


Almost any live business man who uses 
printed matter or form letters, or who should 
use them but doesn’t. 


This isn’t half the story, not even one- 


tenth of what you ought to know. Ask for allthe 
facts and figures—applied to your own business. 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 
Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Ltd., 15-16 Holborn Viaduct, London, E.C. 1 


THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., Toronto, Canada. Offices in Principal Canadian Cities 


EMI TIGRAPH SENIOR crvice, 


compact equipment that turns out high quality printing 
and form typewriting at very low cost—averaginga saving 
of from 25% to 75%. It is simple and easy to operate; 
rapid and convenient. Electrically driven, with printing 
ink attachment, automatic paper feed, signature device, 
automatic platen release and wide printing surface. 


THEMUILTIGRAPH JSLINIOR 7s'c* 


wonder- 
fuily efficient equipment for concerns which havea limited 
amount of work. It does both form typewriting and office 
printing and produces the same high quality of work as the 
Senior Equipment, but it is hand-operated only and can- 
not be equipped with electric power, automatic feed and 
signature device attachment as can the Senior. 


The Multigraph 
1830 E. 40th St., Cleveland, Ohio 


I want to hear the other ‘‘nine-tenths” of 
the story. Tell me more about the Multi- 
graph and how it PRINTS. 


Firm_ Our Line is_ 





Name ___ Official Position _.__ 


Street Address : wala 





Town __ State __ 0. A _ Aug. 
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Made in 16 degrees 
of gradu- 








ating from 6B, soft- 





est to 8H, hardest. 
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Van Dykes are fine 
says Mr. Coyne S 


Cashiers like Van Dykes because they are so 
uniform and smooth, so dependable and full 
of quality. The reason is in the making 
of these fine American pencils — for the 


VAN DYK 


is the result of many years experience at- 
tained in manufacturing pencils by the oldest 
Pencil FactoryinAmerica.Forrapid,thorough  .... <> site 
pencil work in any department of any busi- 
ness Van Dykes lead because they’re best. 











DRAWING 
PENCIL 53600 





EBERHARD FABER 
Oldest Pencil Factory in America 


Factories: Brooklyn, N. Y., and Newark, N. J. 
Offices: New York Chicago Boston San Francisco 
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Commercial Furniture Company to Expand. 

The Commercial Furniture Company, Chicago, IIl., has 
plans under way for the construction of an addition to its 
plant on the Northwest side. It is to cost $600,000. The 
new factory is to be three stories high, 1,000 by 90 feet. 
There will be 375,000 square feet of floor space. The plans 
include a dry kiln, mill rooms and loading rooms in addi- 
tion to the main plant. The site of the proposed plant 
is triangular, five acres in extent, at West Superior street, 
Grand, Washtenaw and California avenues. Construction 
is to start when building conditions become more nearly 
normal. The new construction is said to make Chicago 
the site of the largest office furniture plant in the world. 
This title is now accorded to the Standard Furniture Com- 
pany, Herkimer, N. Y. 

\. H. Stringe, president of the Commercial Furniture 
Company was quoted in a newspaper interview concerning 
the proposed plant. “All of the modern office furniture 
in the world is made in America. South America and Eu- 
rope look to this country for roll top desks and other mod- 
ern office equipment.” He referred to his aims. “It is my 
ambition to help make Chicago the desk market of the 
world. There are, at present, three other desk factories 
here. We now have two factories across from the site of 
our new plant, one facing on Chicago avenue and one on 
Superior street, with a floor space of 180,000 square feet. 
We make only office desks and tables.” 


Comptometer Building Plans. 

Plans have been announced by the Felt & Tarrant Man 
ufacturing Company, Chicago, Ill., for a new manufactur 
ing unit, which is to cost $1,000,000. Work is to start as 
soon as labor and material costs show an improvement. 
The company has purchased thirty lots across the street 
from its present plant on North Paulina street. Some of 
the frontage faces East on Paulina; the new site is also 
bounded by Bloomingdale avenue and Hermitage avenue. 
Tie present plant has an area of about 151,000 square 
feet: when the new project is completed the plant will to 
tal 250,000 square feet. The new building will be six sto- 
ries high, 240 by 60 feet, with several L-shaped wings. 
\ power plant will be included in the new unit: 


Irving-Pitt Company to Extend Plant. 


Excavation has been commenced for an addition to the 
plant of the Irving-Pitt Manufacturing Company, Kansas 
Gity, Mo., which will enable the companysto double its 
capacity. The building will be of reinforced concrete 
construction, six stories high. The site is adjacent to 
the present factery on Locust street. In the new building 
will be embodied“all modern ideas in factory planning and 
equipment, special consideration being given t6 heating, 
ventilation and lighting. 


“Wynn-Typewriter Exchange Moves. 
The! Wynn Typewriter Exchange, Kansas City, Mo., 
has moved fo largér and more convenient quarters at 214 


East 10th street. The business was established one year 
age, upon the return of Mr. Wynn from “Navy. service, 
and has enjoyed 2 healthy growth. Prior to his entry 


into “the nation’s fighting forces, Mr. Wynn had been 
connected for a number of years with-prominent type- 
writer companies at Kansas City. The new quarters afford 
ample room, are in the business district, and have good 
display windows. 


Railroad Stationer in Business. 


Mr. J. W. Vossler, formerly stationer for the I. & G. 
N. R. R., at Marshall, Tex., has recently moved to Hous- 
ton, where he will handle the Standard (Smart) address- 
ing machine, the Beck duplicator and the Acme visible 
files. Mr. Vossler has just completed a rather extensive 
trip. After a week’s stay in Chicago, he went to New York 
City, with stopovers in Detroit and Cleveland. He re- 
turned to Houston from New York City early ir August. 
taking the boat from New York to Galveston and thence 
to Houston. 


India Seeks Office Equipment. 


Robert J. Watson, Inspector of Office Procedure, the 
Government of India, Room 84, Gorton Castle, . Simla, 
India, is investigating modern office equipment, with a 
view to its adoption in India. He aims, also, to establish a 
central facility where the business and professional men 
SR ee country can find complete information on the 
subiect. 
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SURE SHOT 


Acme Paper Stapling Machines - 


eliminate those filing room annoyances of 
pins, clips, mucilage pots, etc. Corre- 
spondence fastened with the Sure Shot 
Binder has no protuberances to catch on 
other papers and pull off or punch 
through the folders. For binding legal 
documents, cloth samples, photographs, 
etc., the Sure Shot is unexcelled. 

The Sure Shot Binder is an old,-reliable 
machine which has maintained its popu- 
larity by means of its unfailing service, 
its wide range of adaptability and its low 
price. Its construction permits the omis- 
sion of the lifting spring on the head 
and makes only a light stroke necessary 
for driving the staple. It feeds the staples 
forward automatically, and has a remark- 
ably fast action. By means of an ad- 
justable stop the binding margin can be 
narrowed ar broadened to suit the opera- 
tor and a very narrow binding margin 
is sufficient. 

DEALERS—Acme Stapling Machines pro- 

«vy the best method for permanently fast- 


ening papers. The price permits a large sales 
volume and the sup- 
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plies orders bring 
further profit. Write 
for particulars. 


The -: 
Acme 
Staple 
Company 
Ltd. 


1643-1647 Haddon Ave. 
CAMDEN, N. J. 


Kado Company, 
London Agents 
Canadian 


Agents for Scandinavia 
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The Van Dorn Iron Works Company, 
1919—covering 6} acres of floor space 














The birthplace of the Van Dorn Iron 
Works Co. No authentic picture re- 
mains of this structure—an artist 
drew this from the memory of an old 
employee who is still with the company 


The relative sizes of the 
filing cabinets accurately 
depict the ever-increasing 
output of Van Dorn Furni- 
ture for the years 1916, 
1917, 1918 and 1919. 
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NEW million-dollar addition to the Van 
A Dorn plant is just nearing completion. 
From a tiny little iron shop back in 1868 
the Van Dorn Company has grown to a mam- 
moth institution covering 9 acres of floor-space. 


This growth can be credited to only one thing— 
the constant cleaving toward perfection of prod- 
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The new million-dollar addition to the 
Van Dorn plant, giving 117,000 more 
square feet of floor-space. Steel Furni- 
ure output will be practicallydoubled, 


uct and its recognition by dealers throughout 
the whole United States. 


From the earliest days to the present, Van Dorn 
workmen, through a pride in their work, have 
won and held a reputation summarized in the 
phrase 

‘‘ Master-Craftsmanship-in-Steel” 


What’s Coming Out of the New Plant? 
A new “‘item”’ is under production in the new plant but we must withhold announcement until 
in shape to make deliveries. It will be introduced in September. Watch for announcement in 
this publication, or by direct mail. If you are not receiving these Van Dorn mailings, you 
may miss some profitable information. Tell us to put your name on the list. 


THE VAN DORN IRON WORKS COMPANY 


‘* Master-Craftsmanship-in-Steel”’ 


New York Display Rooms: 318 Broadway 


Cleveland 


Steel Oftice Furniture 


Files Safes Desks 


Lockers 


“ 
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Will YOU Profit 
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by the Experience of | 3. hie 
The California Packing ; 
Corporation? 





The California Packing Corporation of San 
Francisco, Cal., packers of the “Del Monte” 
Brand of Food Products, use 151 Dictaphones 
in their various departrnents. The records 
of this corporation show that since the in- 
stallation of The Dictaphone the volume of 
correspondence has almost doubled, while 


TAF DIC TAPAVAN 





the cost per letter has been materially reduced. 

Whether your office is large or small, ask 
us to install Dictaphones in your office, on 
your work. Then let The Dictaphone prove 
its case on a definite basis of speed, greater 
efficiency, and decided economies in letter 


costs. Ask for a trial test. 





Reg. U. S. Pat. Off. and Foreign Countries 


**The Shortest Route to the Mail-Chute’’ 


Western Union Telegraph Company, J. H. Will- 
ever, Vice-President in charge of Commercial Depart- 
ment, says: “The Dictaphone is in extensive use in 
our various departments and is giving good satisfac- 
tion. After The Dictaphone was tried out experi- 
mentally in the first instance, a short experience 
showed it to be a time-and-money saver. Our use of 
The Dictaphone has grown steadily.” 


Hartford Accident and Indemnity Co., Hartford, 
Conn., A. V. Cornell, Supervisor Audit Department at 
Chicago, says: ** The 14 Dictaphones in our Claim 
Audit Department at Chicago speed up letter produc- 
tion. They make it possible for our executives and 
their assistants to dictate every detail of an important 
subject while it is fresh in their minds. For after-office- 
hours dictating, The Dictaphone is indispensable.” 


Phone or write our Branch nearest you for convincing demonstration 
in your office, on your work, and for Booklet, ‘‘The Man at the Desk.’’ 


THE DICTAPHONE, Woolworth Building, New York City 








There is but one Dictaphone, trade-marked “The Dictaphone,’ made and merchandised by the Columbia Graphophone Company. 


Branches 
Akron, Ohio Cleveland, Ohio Kansas City, Mo. Providence, R. I. Spokane, Wash 
Atlanta, Ga. Dallas, Texas Los Angeles, Cal. Rochester, N. Y. Syracuse, N. Y 
Baltimore, Md. Denver, Colorado Minneapolis, Minn. Salt Lake City, Utah Toledo, Ohio é 
Birmingham, Ala. Des Moines, Iowa New Haven, Conn. San Francisco, Cal. Washington, D. C. : 
Boston, Mass. Detroit, Mich. New Orleans, La. Springfield, Mass. Worcester, Mass. 
Buffalo, N. Y. Grand Rapids, Mich. Philadelphia, Pa. St. Louis, Mo. Montreal, Can. 
Chicago, Ill. Hartford, Conn. Pittsburgh, Pa. St. Paul, Minn. Toronto, Ont. 
Cincinnati, Ohio Indianapolis, Ind. Portland, Ore. Seattle, Wash. 
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A “Base Ball” Plan of Selling. 

In inaugurating a sales contest for July and August the 
Columbia Graphophene Company, New York City, has 
,orrowed from the national pastime. The sales district is 
divided into “clubs” arrayed for the contest into “leagues” 
‘orresponding to the big leagues of the baseball world. 
Each salesman automatically becomes a member of his 
“home town” club. A certain amount of business credits 
a salesman with a base hit; four-base hits constitute one 
run; four times the amount of business necessary for a 
base hit 1s a home run. A wall score board in the execu- 
tive offices 1n New York will reveal the standing of each 
league as the game progresses. Naturally the standing of 
each club as it contributes to the record of its league will 
be given also. 





The plan contemplates an umpire in the person of C. J. 
Woodbridge, sales manager; a coach, an official scorer and 
a trainer. A silk pennant will reward the winners of each 
league and a purse of gold will go to the sales manager— 
the “captain’”—of that branch. 





















} R. B. Wilson Celebrates Birthday. 
Tuesday, July 20 was a momentous event in the factory 

of the Wilson-Jones Loose Leaf Company, Chicago. It 

was the occasion of the celebration of the fiftieth birthday 
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inniversary of R. B. Wilson, president of the concern, as § 
: well as the initial birthday of the new factory—the opening OR whatever purpose your 
; of ight d aoe sé , _ 2 Leteges oad nie eos a Se customers want a pencil 
7 r. ison, who has been connected with the big insti- h “ 
is tution bearing his name for twenty years, was presented . there 1s a VENUS degree to 
earers og aay set of ripe furniture to ae the exactly satisfy—no matter how 
4 woodwork in his new ofnce. 1e furniture was the re- ; : 
‘ membrance of his employes. difficult their work may be. 
: On Saturday, July 17, the employes of the Wilson-Jones 
; Company gathered for a picnic at the National Picnic VENUS, the perfect pencil, is the 
: Grove, Riverside, Illinois. There were athletic contests, standard by which all pencils are 
j with 160 prizes for the various events and balloons, whistles, Taine 
; ; DUS | judged. ade in egrees—from- 
z fans and novelties were distributed among the ladies and 6B oaknaiah to 9H hardest. Also with 
children. 
Sper a tip and c:ubber in all but three softest 
A First Anniversary. degrees. 
The Office Sales Corporati 54 Nassau street, New 
} , Che fice Sales Corporation, 154 Nas u_street, New No. 3800—VENUS Drawing. Hex- 
ork, dealers in office furniture and supplies in steel agonal. Gold Stamp. 17 degrees 
: and wood, has just completed with much success its 6B to 9H. 7 inches. : 
4 initial year in business. It was organized by four expe- 
* ; : ae S - , ; No. 3820—-VENUS. 
3 rienced metal furiture men thoroughly schooled in all tip and ee 1a degrees, 5B 
i branches of the metal furniture industry. They have : te 9H. 7 inches. 
k built an organization equipped to cope with the largest N - 
: ; : > o. 813—VENUS, 
: as well as the smallest needs of their customers, seeking and rubber. Poches olan "tients xs 
f the fullest understanding of the requirements to be met Z HB. & inches, includi 
t est } é — ng pro- 
before filling cach order. The company, in carrying out = vos 
this policy, has found it necessary to secure the repre- ¥ Also 3 Copying for Indelible uses. 
sentation of several of the leading lines of metal and 
wood furniture, guides and filing supplies. - E 
The company prepares designs, plans, estimates and f VENUS Pencils are guaranteed 
spt cifications covering the requirements of customers, me = Onever to vary. They outsell all others 
thus rendering efficiency engineering service. in their class—they have no equal 


John S. Buskey, E. G. Evelyn, E. F. Evans and Glenn 
G. Kohlbacher. who organized the corporation, were for 
some years connected with the Art Metal Construction 
Company of Jamestown, N. Y., leaving that service to 
organize the present concern, whose success during the 


initial year of its existence, justifies the ideas upon which The demand for VENUS 
Sues Sinatiel steadily increases. It is best 
to have adequate stocks. 
We suggest that you be 
prepared. 
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John Barrett’ s Valedictory 


In the July issue of The Pan-American Union, John 
Barrett, director-general of the Union of American Re- 
publics, announced his forthcoming retirement from his 
position as active head of the Union. September 1 he will 
have been executive officer of the Pan-American Union 
for thirteen and one-half years. Mr. Barrett promises for 
the August issue a review of the work of the Union before 
he vields the directorship into the hands of his successor, 
Dr Bx S Rowe 













Fi RR Se OG RETRY 





International Chamber Officers. 
The International Chamber of Commerce, at its first 
session held in Paris in June, elected the following officers: 
M. Etienne Clementel (a former member of the French 


cabinet), president; A. C. Bedford (president of the Stand- American Lead Pencil Co. 


ard Oil Company), vice-chairman for the American sec- 





tion: directors from America: Edward A. Filene, Boston, 220 Fifth Avenue, New York 
Mass.; Willis N. Booth. New York, N. Y.; John Fahey. Also London, Eng. 
Boston, Mass. The 1921 meeting of the International 











Chamber of Commerce will be held in England. 
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GUARANTEED 


Typewriter Ribbons 
forthe _—- a 
Dealer Exclusively 

















Immediate Delivery 
Quality— Uniformit y— Service 
Reasonable Prices 


We make: 


Record—Copying—Rapid Roller 
and Hectograph Ribbons— 
One, Two or Three color, 


For all 


Typewriters, 

Multigraph, 
Addressograph, 

Adding Machines, 

Time Clocks, 

Dater Stamps. 

Any size for any purpose. 


Every Ribbon Guaranteed or Your 
Money Refunded. 


If your present source of sup- 
ply is not everything you want 
in Quality—Delivery—Service 
or Price, it will pay you to 
write us. 


The E. F.GUERTIN CO. 


230 West Superior Street, Chicago, IIl. 





The Month in Corporate Finance. 





Listed Stock Issues of This Field in July. 





A summary of the range of prices on stock exchanges 
in New York and Chicago of industrial stocks related to 
the office equipment and stationery fields. Where no 
showing is made the stocks were not dealt in actively for 
the week indicated. 

American Writing Paper Company, Preferred. 

High for year, Jan. 3@61%; low for year, April 30@38. 
Week of July 3—Sales, 300; high, 43; low, 42%; close, 43. 
Week of July 10—Sales, 3,500; high, 48; low, 43; close, 48. 

P Week of July 17—Sales, 900; high, 477%; low, 45; close, 

61. 

Week of July 24—Sales, 2,300; high, 4714; low, 54; close, 
467%. 

Week of July 31 
4914. 

.Unless there is a big break in paper prices, the profits 
available for preferred dividends of the American Writing 
Paper Company in the current twelve months should ex- 
ceed $2,000,000. They may be $2,500,000, but this is before 
federal taxes. 

The fine paper business is subject to extreme fluctua- 
tions. Furthermore, when any mill is closed or runs part 
time, the overhead loss is very heavy. If all the company’s 
mills could run 100 per cent, the company could make 
good money. The business is highly competitive, and 
ten per cent of the gross turnover is as much as can be 
hoped for. As in many other lines of industry, the rail- 
road congestion. has had its effect upon the company’s 
business in delaying receipts of pulp and coal, and at the 
same time retarding the shipment of finished goods. 

The company has $12.000,000 of six and seven per cent 
bonds, of which $2,705,600 are in the treasury. There is 
$12,000,000 of preferred, on which dividends of 136% per 
cent have accumulated.—Chicago. Evening Post, July 23, 
1920. 





Sales, 4,000; high, 4934; low, 44; close, 


Columbia Graphophone Company, Common. 
High for year, Jan. 5@65™%: low, for year, July 27@24¥. 
Week of July 3—Sales, 8,600; high, 3034; low, 2934; close, 


ve. 

Week of July 10—Sales, 22,500; high, 3234; low, 30%; 
close, 31. 

Week of July 17—Sales, 12,100; high, 31%; low, 285%; 
close, 27%. 

Week of July 24—Sales, 11,200; high. 30%; low, 20; ciose, 
2834. (Low and close are open market rates quoted by 
commercial paper brokers.) 

Week of July 31—Sales, 29,200; high, 2934; low, 24%; 
close, 26. 

Dividend twenty-five cents a quarter, five stock, payable 
October 1 to stock of record September 10. 

The Columbia Graphophone Company has offered an 
issue of $7,500,000 five-year eight per cent gold notes dated 
August 1, 1920, maturing August 1, 1925. These are coupon 
notes in denominations of $1,000, registerable as to prem- 
ium only. Each note carries with it the privilege after 
February 1, 1921, and on or before the maturity of the 
note or its redemption date, to purchase three shares of 
the common stock of the company at $35.00 a share. This 
price will be reduced if the company issues additional 
common stock for less than $35.00 a share after February 
21, 1921. 

Columbia Graphophone Company, Preferred. 

High for vear, Jan. 14@92%; low for year, May 3@80. 

Week of July 3—Sales, 100: high. 83: low, 83; close. 83. 

Week of July 10—Sales, 300; high, 8314; low, 83; close, 
83. 

Week of Tuly 24—Sales, 100: high, 83: low, 83; close, 83., 

Week of July 31—Sales, 1,300; high, 82; low, 8014; close, 
81%. 
Dividend 13% quarter October 1 to stock of record Sep- 
tember 10. 

Computing-Tabulating-Recording Company. 

High for year, Jan. 6@56; low for year, Feb. 26@44. 
Week of July 3—High, 56: low, 44; last sales, 49%. 
Week of July 10—Sales, 900; high, 5014; low, 50; close, 

50%. 

Week of July 17—Sales, 400; high, 4934: low, 4914; close, 
4914. 4 

Week of July 24—Sales, 100; high, 49; low, 49; close, 49. 

Week of July 31—Sales, 100; high, 48; low, 48; close, 48. 

Corona Typewriter Company, Inc. 
Corona Typewriter Company, Inc., has increased its 
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Saved a Business 
Future from Fire! 





What better evidence 
could there be of the 
fireproof qualities of 
Security Steel Office 
Equipment than this 
scarred “601?” 


What more convincing 
talking point for you 
to use for your cus- 


tomers? 








Security means Security 


= 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 








Makers of the Full Line of Security Office Equipment and Security Supplies 
New York Branch: 25 West 45th Street 





The complete battery of Security “600” Capacity Line Filing Cabinets—the Line with more filing space 
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Barrett Adding Machine Co. 


PHILADELPHIA, PA. 
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shares from 25,000 to 40,000, divided as follows 5.000 

first preferred, the par of cach being $100, and 25,000 com- 

mon without par value.—Chicago Evening Post, Aug. 3, 

1920. 

B. F. Goodrich Company, Common. 

High for year, Jan. 6@85'4; low for year, July 30@55\%. 
Week of July 3—Sales, 3,300; high, 62%; low, 60%; 

‘ lose 62. 

Week of July 10—Sales, 4,500; high, 65%; 

close, 641'4. 
Week of July 

close, 601%. 
Week of July 24—Sales, 6,400: hich, 6034; 

close, 58%. 

Week of July 31—Sales, 15,000; high, 5934; low, 55%; 

close, 56! 4. 

B. F. Goodrich Company, Preferred. 

High for year, Jan. 3@102%; low for year, July 29@86. 
Week of July 3—Sales, 600; high, 87; low, 87; close, 87. 
Week of July 10—Sales, 1,000; high, 88; low, 88; close, 88. 

Week of July 17—Sales, 400; high, 88; low, 8634; close, 

80M. 
Week of July 31—Sales, 800; high, 87; low, 86%; close, 

861A. 


low, 64%; 
17—Sales, 13,200: high, 63! low, 5834; 


low, 501 4; 





Remington Typewriter Company, Common. 

High for year, Jan. 3@94; low for year, May 20@58. 
Week of July 3—Sales, 100; high, 6054; low, 60; close, 60. 
Week of July 19—Sales, 5,100; high, 734; low, 617%; 

close, 727. 

Week of July 17—Sales, 2,200; high, 70; low, 63%; close, 

65 
Week of July 24—Sales, 1,100; high, 66; low, 6314; close, 

63! D. 

Week of July 31—Sales, 1,100; high, 62; low, 60; close, 

61tr. 

Remington Typewriter Company, First Preferred. 

High for year, Feb. 2@100%4; low for year, May 21@839. 
Week of July 3—High, 100%; low, 89; last sales, 89. 
Week of july 10—High, 100%; low, 89; last sales, 89. 
Week of July 17—High, 100%; low, 89; last sales, 89. 
Week of July 24—High, 100%; low, 89; last sales, 89. 
Week of July 31—High, 100%; low, 89; last sales, 89. 


Remington Typewriter Company, Second Preferred. 
High for year, Jan. 8@98%4; low for year, May 22@88%. 
Week of July 3—High, 98%; low, 89; last sales, 89. 
Week of July 10—High, 98%; low, 89; last sales, 93. 
Week of July. 17—High, 98%; low, 89; last sales, 93. 
Week of July 24—High, 9814; low, 89; last sales, 93. 
Week of July 31—High, 100%; low, 89; last sales, 89. 
Underwood Typewriter Company, Common. 
High for year, April 15@200; low for year, June 11@164™. 
Week of July 3—Sales, 200; high, 172; low, 170; close, 
170. 
Week of July 10—Sales, 100; high, 172; low, 172; close, 
172. 
Week of July 31—Sales, 100; high, 165; low, 165; close, 
165. 
Underwood Typewriter Company, Preferred. 
High for year, May 8@111; low for year, Feb. 14@108. 
Week of July 3—High, 110; low, 108; last sales, 10814. 
Weck of July 10—High, 110; low, 108; last sales, 108%. 
Week of July 17—High, 110; low, 108; last sales, 1081/4. 
Week of July 24—High, 110; low, 108; last sales, 108%. 
Week of July 31—High, 110; low, 108; last sales, 10814. 


The Wahl Company. 

High for month, July 13@56; low for month, July 2@49. 
Week of July 3—Sales, 1,247; high, 50; low, 48; close, 49. 
Week of July 10—Sales, 3,840; high, 5314; low, 49¥; 

close, 51. 

Week of July 17—Sales, 11,515; high, 56; low, 48; close, 
50. 

Week of July 24—Sales, 490; high, 50%; low, 50; close, 
50. 

Week of July 31 
51. 

The sudden rise of Wahl the week of July 17 was ac- 
counted for by market reporters by the rumor that the 
Wahl patents for adding machine mechanisms had been 
sold to the Remington Typewriter Company, which has 
been using the patents under a royalty. This rumor has 
not had official confirmation. The rumor stated that a 
consideration of $1,700,000 has been paid for the Wahl 





Sales, 2,325; high, 53; low, 49: close 
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Victor 


Standard 
Typewriter 





‘The World’s Best Writing Machine’ 


Some Incontroverttble 
Reasons Why— 


Escapement—Speedy, simple, durable and easy. 


of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar beavings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 
strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 

Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 


Back Space Bar Properly Placed—Operated by 


any finger of either hand, directly from key- 
board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—The lightest, most pleasing and least 
tiresome. 

Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory 
Scranton, Pa., U.S.A. 
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The Sensible Way 


Two seconds after placing a letter in the 
Roneo-No-W ater Copier, it is delivered— 
spotlessly clean—in the tray ready for 
mailing. Two seconds! This means not 
only that the Roneo copies thirty letters a 
minute, but that it copies the mail 
much faster than it can be signed. 
It means that of a last hour mail of 100 
letters, 95% can be copied, enveloped, 
sealed and stamped before the last five 
have been passed upon for signature. 
It means that NO TIME IS LOST when 
the rational course is followed of waiting 
till the letter is approved ‘and signed before 
taking its copy. 


Do not let your typist waste her time 
handling carbon ad second sheets and 
correcting the latter. She may fail to 
make the corrections anyway, and, if she 
does, you have the germ of future trouble 
in an inaccurate record. Far better make 
your copying mechanical. It is a cheaper 
and more sensible procedure. Install a 
Roneo in a central & vere where all letters 
can be brought for mailing. 


The installation costs little and there is 
money and satisfaction in being thorough. 


Our booklet “Copying Methods” sent 


free on request. 





There are 20,000 in use 


RONEO COMPANY 


Roneo Building, 117-119 Leonard Street, NEW YORK, N. Y. 
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patents and business. Following the high of 56 on July 
13, Wahl declined on the Chicago stock exchange to 50 on 
July 17. The week of July 31 Wahl climbed again, which 
the market dopesters ascribed to the company’s statement 
of earnings for the first six months of 1920. In that period 
the profits for the last six months of this year equaled the 
total profits for 1919. 








New Schwabacher-Frey Building. 


The Schwabacher-Frey Stationery Company expects to 
be settled in its new building at Third and Bryant streets 
within 45 days. Everything has been done to make it 
an ideal location for the printing, engraving, book-bind- 
ing and lithographing plants of the company. It is com- 
pletely built of reinforced concrete, forming one big con- 
crete block, lighted on four sides by windows that run 
from floor to ceiling. This causes all the 80,000 square 
feet of flooring to be flooded with daylight. The founda- 
tions are from 14 to 18 feet in depth and they rest on 
solid concrete blocks, 12x12 feet. The building faces on 
three streets and is open to the sun. on the fourth side 
A pleasant rest-room is being constructed on the roof, 
in the form of a roof garden, for the girl employees. For 
the recreation of the men employed at the plant, there 
will be a hand-ball court. 


Montana Price-Fixing Law in Supreme Court. 


The United States Supreme Court now has the appeal 
of the Montana Trade Commission from the decision of 
the United States District Court in the cost-mark and 
price-fixing law. It will be remembered that the state 
of Montana enacted a law requiring merchants to mark 
costs as well as selling prices on goods. It is probable 
that the Supreme Court will not reach the case until 
October, 1921. In case counsel for each side agrees to 
submit the matter without argument, the Supreme Court 
might take up the docket in October of this year. 

Judge George M. Borquin, of the United States District 
Court. favored the retailers in his decision. The state 
authorities have appealed. In case the matter goes over 
into next year, it is expected that the demand for such 
a law will have passed away, as it was passed at a time 
when rising prices made consumers desirous of having a 
check on retailers. However, it may be expected that the 
Supreme Court will sustain the merchants in their 
contention, 


Buenos Aires Men in U. S. 


A. C. Mayon and J. Deschamps, representing Mayon 
Limitada, Buenos Aires, Argentina, South America, are 
visiting the United States on a business mission. The for- 
mer gentleman has charge of the management of the busi- 
ness in Buenos Aires and the latter is head of the branch 
at Montevideo. 

Mayon Limitada is a concern doing a general import 
and export business and functions as manufacturers’ rep- 
resentative. It has several distinct departments and among 
them is one devoted to office furniture and accessories. 


A. L. Weis on Western Tour. 


A. L. Weis, of the Weis Manufacturing Company, Mon- 
roe, Mich., accompanied by his wife, is making an extended 
tour of the West. About a month is to be spent, taking 
in Yellowstone National Park, Rocky Mountain National 
Park, Salt Lake City, Utah, Ogden, Utah, Denver, Colo., 
and Colorado Springs, Colo. 


A Correction. 


In referring to the forthcoming convention of the Na- 
tional Association of Stationers and Manufacturers to be 
held in St. Louis, the July number of Office Appliances 
erroneously stated that the headquarters of the convention 
would be the Jefferson Hotel. This was an error. The 
Hotel Statler has been officially designated as _ head- 
quarters. 


G. A. Steiner Visits United States. 


G. A. Steiner, of Steiner Brothers, Prague, Czecho-Slo- 
vakia, is expected in the United States during August. 
He plans making new connections in office equipment 
machine lines in addition to those 
Steiner can be reached care of A. 
street, New York, N. Y. 


now arranged. Mr. 
Littau, 700 East 163d 





sores 


LAP WORE, I De Te 





cag wie 


URN I 





een oe RE ne 


es 


Trem 








toe: 








August, 1920 OFFICE APPLIANCES 93 


Sell the Basket that Creates a Double Market 





lawn 


& & 


The Metal Waste Basket With 
the Rubber Cushion Corners 


The Victor Metal Waste Basket is so far superior in utility, appearance and construction to the average waste 
basket that, besides selling to the customer in immediate need of a waste basket, it sells itself to replace a 
basket of inferior type. 


enema 


Waste Baskets need no longer be regarded as “necessary evils” in office equipment, and as such, to be carried 
simply to fulfill trade obligations—Victor Metal Waste Baskets put your waste basket business upon a higher 
plane. It becomes a leader in trade and an article to be featured. 

The Victor Metal Waste Basket is of steel, electrically welded into one solid unit containing no screws, bolts or rivets. There are 


no joints, cracks, or open’ngs through which refuse may sift to the floor. The corners, of live rubber vulcanized into the steel, 
protect other furniture from possible injury. The feet are of rounded, polished brass. 


Finished in Mahogany, Light Quartered Oak, American Walnut or Olive Green, the Victor Metal Basket matches in appearance 


the finest office furniture. 


Selling Victor Metal Waste Baskets will give you new ideas about profits, about wedging into markets that have been dosed to 


you, and about growing two sales where the maiket was slow before. Write for prices and particu 


METAL OFFICE FURNITURE CO., Grand Rapids, Michigan 
MIATA 
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In Appearance, Too, 
Brown’s Is Superior 


O wonderfully satin-smooth is Brown’s that it 

fairly invites the pen to glide easily over its 

surface. | Your instant impression of superiority is 
fully confirmed in time. 

For Brown’sistough. It is made of pure white rags, 
without strong bleaching chemicals. Time cannot fade 
it, neither will it discolor, stain or weaken. 

For records that must Jast—legal documents, ledgers, etc. 
—Brown’s is used by county, state, city governments, and big 
business generally. It is Uncle Sam’s Standard. 

The additional cost of Brown’s is a trifle. The additional 
service it gives is a miracle. Tell your customers to play safe 
and adopt Brown's. 


Write for sample book now! 


BROWN’S 


Linen Ledger Papers 


L. L. Brown Paper Co., Adams, Mass., U.S. A. 
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Industrial Referendum by National Chamber. 


Results will soon be announced on the outcome of a 
referendum by the Chamber of Commerce of the United 
States on twelve industrial proposals formulated by a spe- 
cial committee of the Chamber. The questionnaire went 
to more than 1,300 trade and commercial organizations 
which are members of the Chamber of Commerce of the 
United States. The proposals are: 

I.—Any person possesses the right to engage in any law- 
ful business or occupation, and to enter, individually or 
collectively, into any lawful contract, either as employer or 


employee. These rights are subject to limitation only 
through a valid exercise of public authority. 
11.—The right of open shop operation, that is, the right 


of employer and employee to enter into and determine the 
conditions of employment relations with each’ other, is 
an essential part of the individual right of contract pos- 
sessed by each of the parties. 

Associations Cannot Force Individuals. 


[1I1.—AIl men possess the equal right to associate volun- 
tarily for the accomplishment of lawful purposes by law- 
ful means. The association of men, whether employers, 


employees or others, for collective action or dealing, con- 
ters no authority over, and must not deny any right of, 
those who do not desire to act or deal with them. 

1V.—The public welfare, the protection of the individu- 
al and employment relations require that associations or 
combinations of employers or employes, or both, must 
equally be subject to the authority of the state and legally 
responsible to others and that of their agents. 

V.—Tc develop with due regard for the health, safety 
and well-being of the individual, the required output of in- 
dustry is the common social obligation of all engaged 
therein. The restriction of productive effort or of output 
by either employer or employe for the purpose of cre- 
ating an artificial scarcity of the product or of labor is 
an injury to society. 

Employer Must Co-operate with Workers. 

VI.—The wage of labor must come out of the product 
of industry and must be earned and measured by its con- 
tribution thereto. In order that the worker, in his own 
and the general interest, may develop his full productive 
capacity, and may thereby earn at least a wage sufficient 
to sustain him upon a proper standard of living, it is the 
duty of management to co-operate with him to secure con- 
tinuous employment suited to his abilities, to furnish in- 
centive and opportunity for improvement, to provide prop- 
er safeguards for his health and safety, and to encourage 
him in all practicable and reasonable ways to increase the 
value of his productive effort. 

ViII.—The number of hours in the work day or week in 
which the maximum output, consistent with the health and 
well-being of the individual can be maintained in a given 
industry should be ascertained by careful study and: should 
never be exceeded except in case of emergency, and one 
day of rest in seven, or its equivalent, should be provided. 
The reduction in working hours below such economic lim- 
it, in order to secure greater leisure for the individual, 
should be made only with full understanding and accept- 
ance of the fact that it involves a commensurate loss in 
the earning power of the workers, a limitation and a short- 
age of the output of the industry and an increase in the 
cost of product, with all the necessary cffect of these 
things upon the interests of the community and the na- 
tion. 

Open Court a Necessity. 

V1ill.—Adequate means, satisfactory both to the em- 
ployer and his employees and voluntarily agreed to by 
them, should be provided for the discussion and adjust- 
ment of employment relations and the just and prompt 
settlement of all disputes that arise in the course of indus- 
trial operation. 

[X.—When, in the establishment or adjustment of em- 
ployment relations, the employer and his employees do not 
deal individually but by mutual consent, such dealing is 
conducted by either party through representatives it is 
proper for the other party to ask that these representatives 
shall not be chosen or controlled by, or in such dealing 
in any degree represent, any outside group or interest in 
the questions at issue. 

X.—The greatest measure of reward and well-being for 
both employer and employee and the full socia! value of 
their service must be sought in the successful conduct and 
full development of the particular industrial establishment 
in which they are associated. Intelligent and practical co- 
operation based upon mutual recognition of this commun- 
ity of interest, constitutes the true basis of sound indus- 
trial relations. 
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 / The Monroe Has Made : 


Figuring as 
Easy as Turning} 


A Crank 





ITH a few simple turns of the 
crank any olagk in your office 
can quickly and accurately 
handle all your figure-work on the 
Monroe. 


You merely set the numbers on the 
keyboard and turn the crank—forward 
for multiplication and addition, back- 
ward for division and subtraction. 


You cannot make a mistake because 
your answer and proof appear simul- 
taneously in the dials and on the key- 
board. No guess work. You*know 
your answer is right. 


All over the world, the Monroe’s 
simplicity of construction, ease of oper- 
ation and absolute accuracy are saving 
thousands of dollars intimeand money. 
It can do the same for you. 


Mail the coupon for more complete 
information contained in “Book of 
Facts.” 
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| Wire Baskets 


Waste Baskets 
Letter Trays 
“Built-Up” Trays 


Looking for the Trade Mark 


The Barbee trade mark is the guar- 
antee of satisfaction to the user. 
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BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 
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XI.—The state is sovereign and cannot tolerate a di- 
vided allegiance on the part of its servants. While the 
right of government employees—national, state or muni- 
cipal—to be heard and to secure consideration and just 
treatment must be amply safeguarded, the community wel- 
farce demands that no combination to prevent or impair 
the operation of the government, or of any government 
function shall be permitted. 

XII.—In public service activities, the public interest and 
well-being must be the paramount and controlling consid- 
eration. ‘The power of regulation and protection exercised 
by the state over the corporation should properly extend 
to the employees in so far as may be necessary to insure 
the adequate, continuous and unimpaired operation of pub- 
lic utility service. 


Indianapolis Convention, A. A. C. W. 


The June convention of the Associated Advertising 
Clubs of the world drew a representative gathering. An 
instructive program characterized the proceedings of the 
different departments. 

An innovation was announced by the Direct Mail Ad 
vertising Department. A folder is to be issued announc- 
ing postal regulations, new rulings and interpretations and 
legislation: the assembly of individual direct mail adver 
tising specimens, including complete campaigns and tabu- 
lations of results; compilations of authoritative statistics 
bearing on the volume of direct mail advertising, showing 
results, relation between costs and sales influenced; and 
as far as possible, an analysis of all factors having to do 
with direct mail advertising. . Plans were discussed look 
ing to the establishment of a speakers’ bureau to provide 
speakers in various parts of the country; an employment 
service; a service of credit information. 

The convention decided to change the districting of the 
United States, making fifteen districts instead of eight as 
heretofore. The districts are enumerated, together with 
the vice-presidents in charge The president of the Asso 
ciated Advertising Ciubs of the World is Charles A. 
Otis, Jr. Later he declared he could not serve. 

District 1—Maine, New Hampshire, Vermont, Massa 
chusetts, Rhode Island, Connecticut; Frank A. Black, vice- 
president, Boston, Mass. 

District 2—New York, Pennsylvania, New Jersey. Del 
aware; Rowe Stewart, vice-president, Philadelphia, Penna. 

District 3—Maryland, District of Columbia, Virginia, 
West Virginia, North Carolina, South Carolina; John E. 
Raine, vice-president, Baltimore, Md. 

District 4—Georgia, Florida, Alabama, Mississippi, Ten- 
nessee, Cuba, Porto Rico; Edgar M. Foster, vice-president 
Nashville, Tenn. ; 

District 5—Kentucky, Ohio, Michigan; Bert M. Garstin, 
vice-president, Louisville, Ky. 

District 6—Indiana, Illinois, Wisconsin; J. D. Fitzgib 
bon, vice-president, Milwaukee, Wis. 

District 7—Missouri, Oklahoma, Arkansas, Louisiana; 
John Ring, Jr., vice-president, St. Louis, Mo 

District 8—Minnesota, North Dakota, South Dakota, 
Montana; William J. Betting, vice-president, Minneapolis, 
Minn. 

District 9—Iowa, Kansas, Nebraska; T. W. LeQuatte, 
vice-president, Des Moines, Iowa. 

District 10—Texas, New Mexico, Arizona; H. O. Burke, 
vice-president, Fort Worth, Tex. 

District 11—Colorado, Utah, Idaho, Wyoming; F. D. 
Zimmerman, vice-president, Denver, Colo. 

District 12—California, Washington, Oregon, Nevada, 
Alaska, Hawaii, Philippine Islands; William Strandberg, 
vice-president, Portland, Ore. 

District 13—Canada; F. W. Stewart, vice-president, 
Montreal, Canada. 

District 14—Europe, and all countries in the British 
Empire except Canada; W. S. Crawford, vice-president, 
London, England. 

District 15—The Orient and such other Eastern coun- 
tries as the associated clubs may suggest; J. B. Powell, 
vice-president, Shanghai, China. 


Back to the Slates of Golden Rule Days. 


Owing to the scarcity and high cost of paper, a plan 
was suggested by a Chicago woman that the city schools 
revert to the use of slates. An ordinance to this effect 
has been recommended. 
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The Dog 
that guards 






ar A mechanical dog, positive in action, protects the 


rT lock mechanism from tampering fingers. 


AN _ This is the latest CARY improvement —a unique 







device to add to that security which has always made 
the CARY famous. Just another refinement that 
marks a new step in safe-building. 


Behind the drill-proof plate is a trigger device of 
special design. Forcing the lock is of no avail—the 


Notice how the dogging 


device operates. In case dog locks the lock—and holds it rigid. 

ma a Peedi» ty A sledge-hammer blow on the combination spindle 
—— a will only move the trigger into place, and the dog will 
ia and eetealiiatie hold, stubbornly. The action is automatic. 

— Consider all these points of security ina safe. Consider 


the fireproof hazard. The CARY SAFE is absolutely 
fireproof. Heavy construction gives the CARY perfect 
insulation. The doors are extra thick to permit heavy 
insulation even around the lock and bolt mechanism. 


No ordinary safe shows this feature. There is usuall 
a weakness in the doors. Not so with the CARY. 
It bears out the watchword of its makers—“Uniform 
Strength Throughout.” 


Vaults Further proof of Cary superiority will be found in the 


: folder “Buying Protection,’”’ which we want you to 
Cabinets read. Write for it. 


CARY SAFE COMPANY, Buffalo, N.Y. 








Deposit 
Boxes 


CARY SAF ES "Zhe Sa Investment” 
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St. Johns Trade-mark 


Guarantees the Table! 


If onlyfrom a dollar and cents 
standpoint, it pays to buy good 
merchandise. Retailers who 
sell St. Johns Tables take ad- 
ditional satisfaction in every 
sale because they know our 
label guarantees the table. 


Every St. Johns table you sell 
will become a real advertise- 
ment for you and your store 
because of the genuine pleas- 
_ure and satisfaction it will give 
the purchaser. 


St: Johns Table Co. 


Cadillac, Michigan 
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Head of Big House Expects Continued H. C. L. 


F. S. Cunningham, President of Butler Bros., Chicago, 
Gives Views on General Business Outlook. 


HROUGH some misunderstanding the report lias been 
 ® published in newspapers over the country that Butle 

Brothers look for a general decline in prices in the 
near future and a speedy return to the pre-war level. 

The report is incorrect and totally misrepresents our 
view. I am glad, therefore, to be able to state my own 
opinion in respect to prices. 

Speaking broadiy, commodity prices will not be lower 
before the spring of 1921, even if then. Not a few goods 
will be higher this fall than they are now. For more than 
six months every wholesaler has been contracting for his 
fall supplies at advanced costs. In many cases these goods 
could be replaced today, if at all, only at still higher prices 

In certain lines, notably silks, prices had become inflated 
beyond reason. Reduced quotations in such lines are not 
symptomatic of the market as a whole. 

In order to think clearly one must discriminate between 
seasonable and staple merchandise. The cut-price sales 
now running over the country are confined mainly to 
spring ready-to-wear and kindred goods. As in every 
vear when the coming of warm weather is late, retailers 
began cutting prices in May to avoid carrying the goods 
over. 

On staple merchandise there is only one legitimate rea 
son why any retail merchant should sharply reduce his 
prices and that is the need of liquidation, even at a loss 
in order to meet bank obligations. The store which, with- 
out such compelling reason, can now afford to make deep 
cuts in its prices on staple goods, by that very fact makes 
public confession that it has been charging an illegitimate 
profit for its wares. 

Commodity prices in general are artificially high. They 
must come down. The sooner they come down the better 
for everyone. But nothing is gained by ignoring the plain 
fact that-wholesale prices (and retail prices) depend on 
the cost of production. Until that comes down, talk about 
a lower level of prices is vain. 

The factors which will make for lower prices are gain- 
ing in momentum. The factors which make for higher 
prices are losing in momentum. But the latter are still 
in the ascendant, and no one can say wher the price-low- 
ering factors will become dominant. 

With higher prices for foodstuffs in sight for this fall, 
wages can not come down. There is an absolute shortage 
of the more important raw materials. The tie-up in rail 
and water shipping is depriving many mills of the mate- 
rials they need to keep at work. It 1s a certainty that in 
most Jines production still lags behind demand. 

We are in intimate and first-hand touch with all mar 
kets -and ‘it is our best judgment that the general level of 
commodity prices will rise somewhat before it starts on 
the inevitable decline. 

One sign of returning health is that in the last sixty 
days we note a greatly increased demand for the less 
expensive grades of merchandise—dependable quality 
goods at moderate prices—and a relative falling off in the 
demand for the higher-priced “fancy” grades which have 
been in such feverish demand for several seasons. 

We are advising our customers to bring to the show 
places in their stores the moderate-priced goods which 
they now have in stock, and to make such goods prom 
inent in their advertising and show windows as they have 
not been made prominent in several years. We know 
that even in this day of high-priced merchandise it is 
possible for the trade to buy goods of dependable quality 
at moderate prices. 

So long as everyone who wants to work has a job at 
good wagés, retail trade can not be but good. We advise 
our customers to keep their heads. If overstocked on 
seasonable goods or those of “fancy” grades they will do 
well, as always, to liquidate—at a loss if necessary. 

In staple merchandise, we distinctly recommend that 
prices be figured on the basis of actual value without 
respect to what individual overstocked or hysterical com- 
petitors may do. 


Call for Odell Newton. 


The present address of Odell Newton, formerly of Co- 
lumbus, Ga., is desired by a reader of Office Appliances. 
He has been requested to communicate with the pub- 
licetion office, 417 South Dearborn street, Chicago. 








see eee ee 


Pee ree wee 














2 VTECAUCUAEAP AAAS 


Its Worth the Effort 


on Our Part 


Read This Letter 








THE C OFFICE SUPPLY CO. 
COMMERCIAL PRINTING EVERYTHING FOR THE OFFICE FFICE FURNITURE 
LOOSE LEAF OUTFITS FILING SYSTEMS 

BLANK BOOKS BANK SUPPLIES 
 & , Mp. Ju 4, 1920 


Weis Mfg. Co 
Monroe, Mich 


Gentlemen 


We beg to thank you for your kind favor of 13th enclosing 
us an enquiry from the M G Sompany of this city 
and we assure you we will endeavor to sell them some Weis Cabinets 

Your co-operation in this matter of referring inquiries 


to us is certainly very much appreciated by us and we can 
state without hesitation that the prospects you refer to us 
nearly always develop into a sale, which is more than we can say of 


the average run of propositions referred t is by other concerns 


Thanking you for the additional expression of your 


continued co-operation 
Yours very truly 


THE C )FFICE SUPPLY CO 








The 
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New York—The 9/22 Manufacturing Co. Chicago— Associated!Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 
368 Broadway 201-215 North Franklin St. 
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fee Manufacturing Co. 


162 Union Street -:- Monroe, Michigan 
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fae “1220” Files 


Made in Letter, Legal Cap and Invoice Sizes---a range of 
widths that will care for most of the demands of busi- 
ness. The Letter and Legal Cap widths are made two, 
three and four drawers high, the Invoice size five drawers 
high. A varied assortment of drawers enables one to ar- 
range a cabinet that will care for unusual or special filing. 
Drawers roll freely on double roller bearing supports, and 
have extension slide which keep them in horizontal posi- 
tion when withdrawn from cabinet. Self-locking follow 
‘blocks keep contents in vertical position. Drawer 
fronts and tops of cabinets are five-ply Quartered Oak 
veneer---warp and split proof. Sides and back are hand- 
some panelled Plain Oak. Cabinets are also made in the 
rich Mahogany Finish. The Dull or Velvet, Golden and 
Natural Oak and the Mahogany finishes make these files 
very attractive in appearance and can be readily harmon- 
ized with other office furnishings. 
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The #2 Manufacturing Co. 
162 Union Street 
Monroe -t- Michigan 
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Each of the thirty frame joints of this “421” file are 
interlocked, glued and held with two screws. This 
construction makes cabinet practically wear-proof 
racking is impossible, a very important feature to be 
considered when you sell a letter file. Drawers are full 
height, dust-protected and equipped with self-locking 
follow blocks. Indestructible fibre rollers under 
points of greatest bearing make drawers roll easily, 
even though loaded to capacity. These files answer 
all requirements where utility, service and accessi- 
bility are considered in making price comparisons. 
There are ten kinds of filing drawers that may be 
used in the makeup of one of these cabinets —an as- 
sortment to meet the filing requirements of most any 
business or professional office. Three widths, five 
heights, Golden, Natural or Weathered Oak and Ma- 
hogany Finish. If you are not familiar with this 
‘abinet ask to be informed about the popular 


ffs “421” Files 
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icked as shown in illustrations with or without leg bases as desired. 
Plain or Quartered Oak in Golden or Natural finish, also in 


customers the adaptability of a card record file of ede declan 
tt have a ¥fe#s- Dealer Catalog, your request for copy will 
illustrated book of Filing Devices, Office Accessories, 


lies and handsome line of Sectional Bookcases with our deal- 


The f/& Manufacturing Co. 


Monroe -:- Michigan 
e ff ie Manufacturing Co. 


\. H. DENNY, 


368 Broadway 
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Sectional Card Index Cabinets 


Ideal for Subscription Lists 


Are especially adapted for use in offices where there is a possibility of the 
card record system growing or expanding. They are designed for this 
contingency by being made in Top and Bottom Sections. A Top Section 
should be purchased first and can be used until such time that there is 
need for more than 2800 cards. Then add as many bottom sections from 
time to time as the filing system may require. Bottom sections cost less 
than Tops. Each drawer has a capacity of approximately 1400 medium 
weight index cards aside from the necessary guides, and is equipped 
W neh steel, easily adjusted, self-locking follow, block to keep contents m 
vertical position. 





Illustrating Illustration {below 


Bottom Sec shows one top 8x5 
tion As Card Section, 
many as de- three Bottom 3x5 
sired can be Card Sections and 
stacked sixteen inch leg 
under a Top. base. 


and label holder on outside. These serviceable sections are 
; to accommodate 3x5, 4x6, 5x8 and 8x5 record cards. May 


A section or two for display will more ql uickly con- 
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162 Union Street 


CHICAGO—Associated Stationers Supply Co. 
EK. E. BLANKEMEYER, Gen’! Mgr. 


Mgr. 
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Fibre Board,,Transfers 


and Card Index Trays 


Are cheaper than wood yet made of material strong enough for 
permanent use. Transfer Cases are constructed of heavy binders’ 
board, corners and folds are re-inforced with strong binders’ cloth. 
Covered with black marble paper, lined with white. Equipped 
with leather pull and label holder. The Letter and Cap widths 
made in twenty and twenty-five inch lengths. The Invoice size 
twenty inch. Shipped knocked down but very easily assembled 
without use of tools. 

The Card Index Trays are made of same heavy material as the 
Transfers. Re-inforced corners and folds. Equipped with nickel 
label holder and pull, and metal follow block to keep contents in 
vertical position. Black marble covering. Made in sizes to hold 
3x5, 4x6, 5x8 and 6x9 index cards and 4x9 to hold cancelled checks 
and notes. Snug fitting covers. You will find both the Transfers 
and Trays very ready sellers. Let us send you our catalog. 


The f/&& Manufacturing Co. 


162 Union Street -3- Monroe, Michigan 
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PICNICS AND OUTINGS 


New York Golfers at Mount Tom. 


Stationers from New York, Boston and Chicago were 
guests of Messrs. White and Wykoff at the Mount Tom 
Golf Club, Holyoke, Mass., June 26 and 27. This was the 
second tournament of the New York Stationers’ Golf Club 
held at Mount Tom, and the hosts extended an invitation 
to hold next year’s tournament there also. A buffet lunch 
was served at the club house at noon; in the evening a din- 
ner was served. Eberhard Faber, president of the New 
York Stationers’ Golf Association, presided. 

F. C. Bingham, president of the Boorum & Pease Com- 
pany, awarded the prizes. The first prize for the medal 
play handicap, thirty-six holes, went to T. R. Grimler, Jr., 
receiving the White & Wykoff Manufacturing Company 


silver tray trophy. The Autocrat silver medal for the 
runner up was won by R. A. Kennedy, of the Eagle Pencil 
Company. Fred Seymour, vice-president of the Horder 


Stationery Stores, Chicago, Ili., won a bronze vase with 
silver iniay in the match play handicap vs. par in the 
morning event. The kindred afternoon event was awarded 
to Eberhard Faber, president of Eberhard Faber; a vase 
was his trophy. The lowest gross score, entitling A. G. 
Staveley, of The Carter’s Ink Company, to the G. R. Burk- 
hardt hammered silver tray trophy, was played on thirty- 
six holes. The winner of the runner up prize contributed 
by the Cowan Truck Company, was R. L. Grimler, of the 
Audubon Art Shops, New York, N. Y., who received a 
silver medai. 

In the morning round of the kickers’ 18-hole play, C. P. 
Clegg, San Antonio, Tex., won the J. R. Brundage silver 
vegetable dish trophy; the afternoon event went to W. G. 
Whittemore, of the American News Company, who re- 
ceived the F. T. Burkhardt bronze flower holder trophy. 
The Parsons Paper Company trophy, a large decorated 
mahogany tray. went to Stanley Horn, of W. C. Horn & 
Company, for the best selected score of eighteen holes 
handicap play. The highest gross score for 36 holes enti- 
tled Henry Fera, of A. W. Faber Company, to the Mount 
Tom silver medal. 


Carter’s Ink Co. Outing. 


On the afternoon of June 26 the “Mary Chilton” set 
forth from Boston well laden and headed for a good time. 
The cargo consisted of some 500 merrymakers and in- 
cluded the employes of the Carter’s Ink Company, their 
families and friends. The weather was ideal for an after- 
noon on the water and during a cruise about Boston Har- 
bor and Boston Light, games and various contests were 
held on board 

After a landing had been made at Nantasket, the pic- 
nickers, headed by the company band of twenty pieces, 
marched to the Villa Napoli. Here a hotly contested ball 
game between the factory and the office forces was won 
by the former. Mr. Gordon, general manager of the com- 
pany, and Mr. Timayenis, head of the cost department, 
filled in excellently as umpires. For the balance of the 
time before the big chicken dinner, there were relay races, 
a tug of war, peanut hunt, etc. During the dinner the 
band and a string trio furnished music, the inspiration of 
which was sufficient to move the entire assembly to fre- 
quent outbursts of song—that is, everyone “joined in on 
the chorus,” as picnickers should. 

The winners ofthecontests of the afternoon were 
awarded prizes by President R. B. Carter. The boat did 
not leave for the return trip until 10:45 and the time was 
used in dancing at the local hotel. 


Conklin Employes Picnic. 


It was a great day for the employes of the Conklin 
Pen Manufacturing Company—July _ third. With the 
Fourth sandwiched in between the third and Monday, 
the big picnic, starting early Saturday morning was also 
the starter of a three day vacation. 

The City of Toledo” was chartered for the occasion 
and she left port comfortably filled with revellers. When 
Sugar Island was reached—and Sugar Island was just 
about large enough for the Conklin family—the real fun 
started. There were athletic and novelty contests and a 
first rate ball game between the “Conklin Crescents’”’ and 
the DeVilbiss team. 
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Bankers’ 
Sanitary 
Moistener 





TATIONERS and dealers |} 

should meet the demand for 
an all-metal moistener with 
the Bankers’ Sanitary Mois- 
tener. 


It represents the best in crafts- 
manship. Carefully designed, 
polished nickel surface, alu- 
minum waterpan. 


Will never flood envelopes, - 
stamps or labels—but moistens 
sufficiently to make the ad- 
hesion permanent. 


Recommended to the discrim- 
inating. 
Price, $1.25 
eH HEH 


For users of 

sealing Tape for 
binding parcels 
and shipping 


Pases. 


Ryco Tape Moistener 





J. F. Ryan & Co. 
375 Lexington Ave. New York City, U.S.A. 


Cable Address *‘Ryanco”’ 
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The ACCO Folder 


For Efficient Filing and Safe Keeping of All Records 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





The Acco Folder is positive 
insurance against loss or 
misplacement of corres- 
pondence because papers 
cannot be wrongly re- 
placed after being once 
filed in an Acco Folder. 
Every paper is chronologi- 
cally bound in its original 
place. Valuable filing 
space is saved by the pa- 
pers being held compactly. 
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Papers always tightly bound and ready for reference, like leaves in 
a book—a perfect binding at little cost. 


The Acco Folder is inex- 
pensive because it can be 
used over and over; it is 
the only folder in which 
papers are bound in book- 
form, and from which con- 
tents can be removed in- 
tact securely held together 
with the Acco Fastener 
Acco filed letters are not 
held by the prongs of the 
fastener, but are bound in 
place by the washer of the 
Acco Fastener, described 
on opposite page. 









Completed or inactive papers 
removed intact and securely 
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bound. 
Acco Folders are made of heavy red pressboard in stock sizes to fitall standard filing cabinets; also fur- 
nished with any cut of tab without extra charge. Each Acco Folder is complete with one Acco Fastener 
CIRCULAR UPON REQUEST ( 





Beebe Ave. and Williane 81. LIC NEW YORK.NY. 
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“Eagle A” Picnic. 

The picnic of the employes of the Holyoke division of 
the American Writing Paper Company, held at Riverside 
Park, August 3, drew an attendance of between 6,000 and 
7,000. The transportation arrangements required fifty 
double-truck trolley cars, as well as many automobiles. 
There was an extensive program of events, including field, 
track and aquatic contests. Prizes were liberally pro- 
vided, some $300 being spent for them. The big attraction 
was a ball game between the “Eagle A” nine and a team 
representing the Greenfield Tap & Dye Company. 

“Old Guarders”—employes who had been in the service 
of The American Writing Paper Company for twenty 
years or more—had races in which they could demonstrate 
their vouth and fleetness. The swimming pool at River- 
side Park was devoted to races and other events, which were 
arranged for men, women and children. Dancing and a 
vaudeville performance were included in the many amuse- 
ments crowded into the day’s outing. 

Each man, woman and child was presented with a box 
lunch on entering the grounds. Refreshments were served 
throughout the day. Candy and cigars were supplied 
in profusion. An information booth was _ established, 
where the picnickers could get posted on transportation, 
etc. It also constituted a lost and found bureau, and was 
the headquarters of the reporters for the company’s pub- 
lications. A doctor and nurse were in attendance. 

Two staff photographers made “stills” to record the 
festivities of the day. Moving pictures were also made, to 
ye shown later in the Suffolk theater, at Holyoke. 

The committees arranging the 1920 picnic were headed 
by Adam Wilkinson, general chairman; James W. Spicer, 
general secretary; William J. Norton, chairman of com- 
mittee on transportation; Charles E. Vautrain, chairman 
of committee on publicity; E. George Moseley, chairman 
of committee on refreshments; F. W. Battersby, chairman 
of committee on grounds; L. B. Garland, chairman of com- 
mittee on music; James A. Reilly, chairman of committee 
on events; Paul R. Browne, outing treasurer; Albert High- 
ton, press. 


Loose Leaf Employes Entertain. 

Employes of the Wilson-Jones Loose Leaf Company, 
Chicago, entertained more than 1,000 people on June 12 
with a’ minstrel and vaudeville show and dance in the 
Douglas Park auditorium at Kedzie and Ogden avenues. 

The show started at 8 p. m. sharp with a regular old- 
fashioned minstrel show with Walter Hesel as interlocutor 
and the following in the role of end men: Philip Fleming, 
Ernie Aiken, Earl Ciaglia, Owen McNerny, Robert Akins 
and Sylvester Zick. And there was an imposing circle 
which responded appropriately to the suggestions of the 
interlocutor. 

Part II consisted of vaudeville and, judging from the 
program and the enthusiasm of the audience, Martin Beck 
of the Orpheum Circuit would find plenty of amateur 
material in the Wilson-Jones Company. The time from 
10:30 to 3 a.m. was spent in dancing 





Art Metal Family Picnic. 


The various plants of the Art Metal Construction Com- 
pany, Jamestown, N. Y., held an outing July 24, which 
included a boat trip, and a variety of athletic events. In- 
cluded were tugs of war for both sexes, a baseball game 
between plant foremen; handicap races, walking races, 
peanut races, sack races, three-legged races; volley ball 
game 


National Office Managers Meet at Dayton. 


The first annual convention of the National Association 
of Office Managers was held at the plant of The National 
Cash Register Company, Dayton, Ohio, June 9, 10 and 11. 
Sessions were held in the company school house, and 
delegates were guests of the company at luncheon. The 
membership of the association includes about 100 big 
industrial concerns, and practicaliy all had delegates at 
the convention. They are in charge of approximately 
25,000 office workers. Membership in the National Asso- 
ciation of Office Managers is confined to companies who 
employ not less than 250 persons in office capacities. 

Women the e Spenders. 

Figures prepared by the Continental & Commercial 
Savings bank, Chicago, show that in the current period the 
heaviest spenders are employed girls. Seventy-five per 
cent of the increased savings by men are attributed to the 
effect of prohibition. 
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The ACCO Fastener 


——with the Prong Shield Compressor="" 


indispensable for ——— 
any number, any size, an 


any kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 
expensive loose leaf transfer and 
takes up no room in files. 





Made in sizes to fit all 
‘ standard gauges of punching 
The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 
The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 
The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 


CANADIAN CLIP COMPANY 


79 Spadina Avenue Toronto 











American Clip Company 
Beebe Ave. & William St. NEW YORK, N. Y. 














L&e ( U.S.A. 
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THE LABORIOUS business of record 
keeping is made much easier by the use of 
modern bookkeeping machines. The facts 
and figures are too voluminous for pen 
entries. New methods bring new require- 
ments. To meet the difficult demands of the 
new systems of Machine Bookkeeping, 
Byron Weston Typocount Linen Ledger 
Paper has been produced. 





much 


TYPOCOUNT is stronger-fibered and 
tougher than the ordinary ledger paper. It can 
be jerked in and out of the machine, handled, 
vertically filed—and still retain its crispness and 
smooth finish. It does not crack, tear or crease. 
The price is moderate, placing it quite within 
the reach of the average office. Recommend 
Typocount to all offices that are installing or 
ordering replacement sheets for their machine 
bookkeeping system. 


Send for TY POCOUNT sample book 





Byron Weston Company 


Always In Office—Weston’s Papers 


DALTON, MASSACHUSETTS 
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“Saving Brains.” 
An Article Which Tells How the Burden of Accounting 


Work Can Be Shifted from Man to Machine.—By John 
Dodge Clark of the Systems Service Department of 





the Monroe Calculating Machine Company. 
RAINS, like second-lieutenants during the war, were 
RB once considered expendable. As one man wore out 
his mental equipment, another was easily found to 
fill his place. But today it is coming to be universally 
recognized that it is poor policy to wear out men’s brains 


it is too difficult to replace them. 

If a man uses his head day after day and year after 
year as a figure mill, he cannot expect it to withstand 
the wear and tear. Today there is no excuse, much less 
any necessity, for an accountant or anyone who handles 
figure-work to commit mental suicide. As gas and elec- 
tricity save man’s eyes, so do labor-saving devices in the 
business office conserve his brain power. 

Back in the time of Confucius, the first adding and 
calculating machine was evolved in the Orient, and is 


known as the Swampan in China, and the Soroban in 
Japan. Most of us became acquainted with it as_ the 
Abacus in kindergarten, but probably few realize that 
addition, subtraction, multiplication, division and even 
square and cube root can be performed on it, and in the 
hands of a skilled operator, considerable speed can be 
attained. 

Unlike many of us, the oriental tradesman does not 


deign to perplex himself by a process of mental arithme- 
tic. He seizes his abacus, prepares it bv a tilt, makes a 
few rapid, clicking movements and his calculations are 
completed. 

We always look with some slight contempt upon this 
method of caclulation, but a little experience and investi- 
gation would tend to transform this contempt into ad- 
miration, for it may be safely asserted that even in the 
simplest of all arithmetic operations the abacus possesses 
distinctive advantages over the mental process. 

In competition in simple addition between a “lightning 
calculator” and an ordinary Japanese small tradesman, 
the Japanese would easily win the contest. 

Although Pascal and Leibnitz both experimented with 


arithmetical machines in the seventeenth century, it was 
not until 1820 that C. X. Thomas, of Kolmar, France, 
brought out the first satisfactory calculating machine 


Ever since, the evolution has continued until in our gen- 
eration the calculating machine is rapidly becoming re¢ 
ognized as of as vital importance in handling the figure 
work as the typewriter is in handling the letters of mod 
ern business. 


The calculating wnachine should not be confused with 
the adding machine. which accumulates totals in a single 
dial. Calculations can be performed on an adding ma- 


chine by applying the principles of addition to multiplica 


tion, subtraction and division. Thus to multiply a num 
ber hy 123, it can be added three times in the units 
colurmn, twice in the tens column and once in the hun- 
dreds column. In the reverse processes of subtraction 


and division, the answer is obtained by adding the com- 
plement of the number, once for subtraction, and succes 
sively in units, tens and hundreds columns for division 

Addition is but one function of the real calculating 
machine. Beside adding, it subtracts, multiplies and di 
vides by direct operation 

The operation of calculating machines of the two way 
mechanism type is comparatively simple. Multiplication 
and addition are accomplished by simple forward turns 
of the onerating crank, and division and_ subtraction 
are accomplished by equally simple reverse turns. What 
is more important. positive accuracy and correctness are 
assured by a visible check at every step of the calcula- 
tion. 

For example, in multiplication the operator has 
him in the machine the muitiplicand, the multiplier and 
the product; in division, the dividend, the divisor and 
the quotient, and the remainder, if any. Every factor 
in the calculation is in plain view. This enables the oper- 
ator to know at all times just what he is doing. He is 
never in doubt as to whether he has multiplied five times 
or six, and no time is wasted in checking back the work 
or doing it over to prove the correctness of results. The 
machine is not subject to “brain-gaps”, and mental fatigue 
such as will attack even the best accountant. As a re- 
sult, accurate answers are obtained with the minimum 


before 


expenditure of energy and time. 
It is said that Napoleon was able to dictate seven let 
ters at once, but most of us find, especially in figure-work 
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THE LIGHT TOUCH 
MONARCH 


WE did not coin this name. The operators coined it 
themselves. This name tells the story of Monarch 
fame, of Monarch popularity, of Monarch success. 


The Monarch Typewriter is literally built around the 
TOUCH. The problems of light touch and rapid action 
have been studied and solved with scientific precision. 
‘No three o’clock fatigue,” on the Monarch is not a mere 
figure of speech. It is a fact which every Monarch 
operator knows. 


No wonder, then, that the Monarch touch appeals to 
her. For the same reason, the Monarch Typewriter appeals 
to her employer, for he knows that the Monarch light touch 
helps his operator to do more and better work. 


THE MONARCH TYPEWRITER CO., Ltd. . 


165 Queen Victoria Street 
London, E. C.-4 England 
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“’ The Only Lightweight Standard Typewriter 
For Universal Use 


_ 


~ 
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" 

A Standard Typewriter in every feature with the added value of decreased 
size, weight ard price; having many improvements and refinements now 
lacking in all lightweight machines. Weight 9} pounds. Writes 84 charac- 
ters, 42 keys, 4 banks. Built equal to the best typewriter. Measures up 
[ to every office requirement, and meets the demand for greater efficiency, 
( better performance and longer service. 

| 
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Evolution in Typewriters—Perfection in Mechanics 


( Descriptive Literature Mailed to 
Dealers Upon Request 


( 
| GOURLANDTYPEWRITER CORPORATION 
120 Broadway New York City 
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that we have to follow the “one-thing-at-a-time” method. 
Here again the superiority of the machine is demon- 
strated, for it can perform simultaneously two operations 
such as multiplication and division or multiplication and 
subtraction. 

To take a concrete example: Suppose it is desired to 
ascertain the daily and monthly averages of consumption 
from gas meter readings. The reading at the beginning 
of the period was 48000. At the end of twenty-eight days 
the reading was 57000. The difference, which is the 
amount consumed, is found to be 9000 by a simple sub- 
traction necessitating one reverse turn of the crank. Then 
using the short-cut method, this is simultaneously divided 
by 28 and multiplied by 30. On completion of the opera- 
tion, we have 321.42, the daily consumption, shown in 
the upper dial and 9,642.7, the monthly average in the 
lower dial. 

Again, suppose it is desired to determine the percentage 
relation of each department expense to the total for all 
departments. Instead of dividing each item by the total, 
the reciprocal of the total is set on the keyboard and 
multiplied by the first item. This gives the percentage 
for the first department. Now, without clearing the ma- 
chine, we multiply by the second item by merely changing 
the first multiplier to the second with the necessary for- 
ward and reverse turns of the crank. Treating each 
item in the same way, all the percentages are found by 
what amounts to one continuous multiplication. 

Modern industry which is discovering and developing 
new fields hitherto undreamt of and which is so diversi- 
fied as almost to baffle the encyclopedist, is yet more 
closely correlated in all its branches than ever before. 
The success of any one branch is dependent upon its 
utilization of the best methods and practice developed by 
others 

Keep in touch with the best methods—analyze care- 
fully the problems of your business—secure co-operation 
—get the maximum efficiency out of every piece of equip- 
ment; these are fundamental to business prosperity. 

Service is the watch-word in the business world today. 
Increasing efficiency is serving. When the calculating 
machine fills its place in the business office, the burden 
of figures is taken from the man and placed on the ma- 
chine. When the figure-work is handled by the shortest 
and best methods, time and labor are saved and produc- 
tion imcreased. 


A. H. Barkerding Not Seriously Hurt. 
Friends in the trade have been somewhat alarmed be- 
cause of reports of an accident suffered by A. H. Bar- 
kerding. of the Mittag & Volger Company, Park Ridge, 


N. Y. The report stated that he had broken a collar bone 
in an automobile accident. The accident happened, but 
aside from a severe shaking up, he was not injured, and 


was able to keep on with business. 


Herbert Green Company at San Francisco. 

Herbert Green Company, 216 Pine street, San Francisco, 
Calif., has secured agencies. for the Everready paper fas- 
tener and. the Pelouze telephone mouthpiece. The com- 
pany is open to new accounts in office specialties and sup- 
plies in the state of California. For five years previous to 
the war Mr. Green was connected with Foster & Kleiser 
Company, Pacific coast outdoor advertising. He served 
two years with the A. E. F., and on his return to the 
United States embarked in business for himself. An asso- 
ciate was connected until recently with the San Francisco 
Chronicle, in advertising work. The organization includes 
other progressive salesmen. Mr. Green features as a slo- 
gan, “Watch us grow: Herbert Green—everywhere seen.” 





The Procrastinating P. O. 

Greater New York continues in its crusade to improve 
the postal service. In a grist of letters commenting on 
specific causes of delay was one by C. L. Rossiter, vice- 
president of the Underwood Typewriter Company. 

* * * 

In vour efforts to bring about an improvement of the 
postal situation, you will no doubt be interested in not- 
ing the enclosed, viz., the envelope which contained an 
important communication, plainly postmarked at the 
originating office, “Stony Brook, New York” (a few 
miles out on Long Island), the sixth, 3 p. m., but which 
was not received by me until the eighth, at 4:28 p. m. 

The matter contained in this communication should 
have been in my hands the first delivery Monday morn- 
ing instead of at the close of the business day. 








LWAYS 


NEW YORK 
225 Fifth Avenue 


BOSTON 
8 Winter Street 








THE 100% SALESMAN 


A New Device for Increasing Sales 


Always courteous and Always satisfied 
with the job. 


Twenty-six inches high; enameled in French grey 
with labels in three colors and gold; exhibits 8 boxes 
of Eaton’s Highland Linen. Advertising matter can be 
inserted in slots at top and sides. Revolves under ait- 
currents from an electric fan. Usable for counter or 
window display. Price $2.50. This is less than cost to us. 


Sent with shipment of other goods or express collect. 
If you have not put in your order for one of these 
labor savers, write to 

DEALER SERVICE DEPARTMENT 


EATON, CRANE & PIKE COMPANY 
New York Pittsfield. Mass. 


PHILADELPHIA — 1024 Filbert Street 





Without Extra Sales Effort 


Attentive—Always in the store— 


CHICAGO 
100 So. Michigan Avenue 


SAN FRANCISCO 
770 Mission Street 
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CADCO “C” 
BALL LOCK BINDER 


With Our Posting Bar Posts 


Texan Gives a Few Success Rules. 


By Following Them San Antonio Man Builds 
Substantial Business. 


LTHOUGH it is sometimes hot in Texas, and the 
wilted collar maketh glad the heart of the laundry 
man, it is not therefore a manana, dolce far niente 

country, according to Alfred F. Beyer of San Antonio, 
who has played the following rules to win and thereby 
achieved a substantial business: 

1. Stay on the job. If a business is worth owning it de- 
serves close application. 

2. Be honest, energetic, earnest and enthusiastic; have faith 
and corfidence in what you are selling; get thoroughly sold 
yourself on the article with which you are trying to win the 
buyer’s confidence and patronage. 

3. Concentrate on one problem at a time until it is solved 
or abandoned; do not concentrate on anything to the point 
where it becomes an obsession; when you get stuck indulge in a 
mental vacation, then when you tackle your problem later it 
will be more easily solved. 

4. Keep faith with the public—your bread and butter. Se 
that your business covenants are openly made and openly ar 
rived at. Guard your credit as the ancient Egyptian kept vigil 
over his sacred bull. 

5. Advertise! Advertise!! ADVERTISE some more and 
keep on advertising. I would no more think of discontinuirg 
advertising than I would giving up my business—and I have no 
thought of doing either. 





for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 

The most successful device because of its 
strong construction, ease and rapidity of op- 
eration. 
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Ten Reasons Why We Recommend The 


ADCO “C” For Elliott-Fisher: 


1. Holds leaves securely and in best alignment. 

2. Not necessary to place cover over Posting Bar. 
3. Remove top cover and place on table. 

4. Posting Bar locks securely in top cover. 
) 


No sharp corners or edges to mark the desk or 
wear out. 


6. Rounded surfaces and curves that make it uniform in 
appearance. 


7. Locks automatically down on the leaves. 


8. Clamping members or tubes heavily nickeled and 
polished. 


9. No binding to wear off the mech- A 
anism. 


Practically indestructible, efficient, F tan 


a money saver. 
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ALFRED F. BEYER 


€ 






6. Avoid getting in a rut. Keep informed by taking 6c- 
ecasional trips to larger cities; use all your faculties while on a 
hunting trip for new ideas, and you will acquire a different 
perspective. Read the better business magazines; they can 
teach you many things you ought to know. 

7. If there is worrying to do, assign it to someone who 
hasn’t anything else to do. 

8. Keep your temper; nobody else wants it If things don't 
‘‘break’’ just right and you think biack discouragement is about 
to engulf you, hop under the rejuvenating cold shower, and 
you'll come away with courage and faith you did not know 
you had. 

9. Watch your health. Good health is a valuable isset. 
Protect it by occasional visits to your doctor; don’t wait until 
you are sick. 

10. Success is difficult to attain in exact ratio to the amount 
of conscientious effort, energy and integrity found in the assay 
of a man’s character. If the elements and qualities essential to 
success are lacking, there is little assurance of victory coming 
to one deficient in these important indispensables But, what 
one does not have may be acquired. And, there is hope for all 
who carnestly strive and are not easily dismayed. 


By nature Mr. Beyer is dynamic. He does things 
and gets them done. He was once and doubtless still is an 
expert typewriter mechanic. But the repairman’s bench 


MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 
pressing the releasing buttons it unlocks in- 
stantly, and locks automatically by pressing 
cover on leaves. 


did not appeal to one of his temperament as a permanent 
situation. He believed himself qualified tor business, and 
results have justified his faith. At first he had only a 
little money, but he had character plus, and with this 
equipment of character and skill he opened, in 1912, a 
modest typewriter exchange and repair sho; One of 
his closest friends, himself a successful office equipment 
specialist, tells of Mr. Beyer’s subsequent career in the 
following words: 

“The Beyer organization has rapidly developed and 
progressed with the passing years, necessitating larger, 
more attractive quarters. A one-man concern in 1912, 
it has expanded into a substantial business enterprise, 
now rated as the largest typewriter and office appliance 
Em eae oe os = house in Southwestern Texas. An entire modern build- 
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564 West Monroe Street 
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Elliott-Fisher System Saves Money 
in Both Check and Savings 
Departments of Philadelphia Bank 


August, 








Industrial Trust, Title and Savings Company of Philadelphia adopts present system of quantity 


production in accounting, after experimenting with many methods. 


System employed 


is fundamentally the same as that used by manufacturers and retailers. 


NE day about fifteen years 

ago the officials of what is 
now the Industrial Trust, Title 
and Savings Company of Phila- 
delphia realized that they must 
improve their accounting system 
to properly handle their increas- 
ing business. 

The bank had been in busi- 
ness over fifteen years at that 
time, and its accounting was han- 
dled in the approved method of 
that date. 
stantly occurring, however, de- 
lays were common, and the ac- 
counting work was fast becoming 


Troubles were con- 


slavery. 

The Industrial Trust, Title 
and Savings Company of Phila- 
delphia, a conservative financial 
institution, decided nothing hasti- 
ly, and the search for modern ac- 
counting methods was thorough 
and interesting. 


Many methods of keeping 
their check and savings account 
records were used, but, to quote 
“Until 
we put the work on Elliott-Fisher 
Bookkeeping Machines, we ex- 


one of the bank officials, 


perienced the usual difficulties in 
keeping accounts in balance.”’ 





Today, about three thousand 
active check accounts and twelve 
thousand savings accounts are 
handled on four Elliott-Fisher 
Machines. A little over two 
years ago seven people were kept 
working at top speed in the bank’ s 
bookkeeping department, post- 
ing the individual ledgers, writing 
the scratchers, balancing accounts, 
Now, 
under increased business condi- 
tions, three Elliott-Fisher opera- 
an assistant and a super- 


and other routine work. 


tors, 
visor, all young women, are keep- 
ing the work in daily balance with 
ease. 

It is estimated that these same 
operators could handle fifty per 
cent more work without addi- 
tional help or equipment. 


The work in the savings ac- 
count department, with deposits 
aggregating $4,300,000, is han- 
dled on one Elliott-Fisher ma- 
chine. 

The Elliott-Fisher System has 
placed this bank’s bookkeeping 
on a one-operation basis, just as 
it has simplified the work in man- 
ufacturing plants, stores, and 
public service corporations. 


ott-Fis 


In the Industrial Trust, Title 
and Savings Company work the 
combination of three records, led- 
ger, statement, and proof sheet, 
are written atthe onetime. The 
flat writing surface of the machine 
assures clear carbons, always in 
register, and facilitates handling. 
Errors can be spotted instantly on 
the proof sheets. Another fea- 
ture is the crossfooting register, 
which automatically balances en- 
tries as typed. 

The Industrial Trust, Title 
and Savings Company have re- 
duced their bookkeeping over- 
head by easily 50%. Their ac- 
counting is on a smooth working 
basis from morning exchange 
items to closing figures. 


There is an Elliott-Fisher Sys- 
tem that will give you quantity 
production in accounting, what- 
ever your business. 

We will gladly send you a 
booklet on the application of 
Elliott-Fisher System to your 
business, or one similar to it. Or 
our nearest representative will 
call—there’s no obligation. 


ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. 


Branches in 100 Principal Cities 
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CADCO “C” 
BALL LOCK BINDER 


With Our Posting Bar Posts 


for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 

The most successful device because of its 
strong construction, ease and rapidity of op- 
eration. 









Ten Reasons Why We Recommend The 


ADCO “C” For Elliott-Fisher: 


1. Holds leaves securely and in best alignment. 

2. Not necessary to place cover over Posting Bar. 

3. Remove top cover and place on table. 

4. Posting Bar locks securely in top cover. 

5. No sharp corners or edges to mark 
wear out. 

6. Rounded surfaces and curves that make it uniform in 
appearance. 

7. Locks automatically 


8. Clamping members or 
polished. 
9. No binding to wear off the mech- 


the desk or 


down on the leaves. 
tubes heavily nickeled and 


= 
2 


anism. 
Practically indestructible, efficient, F 
a money saver. 





MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 
pressing the releasing buttons it unlocks in- 
stantly, and locks automatically by pressing 
cover on leaves. 
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Texan Gives a Few Success Rules. 


By Following Them San Antonio Man Builds 
Substantial Business. 


LTHOUGH it is sometimes hot in Texas, and the 
A wilted collar maketh glad the heart of the laundry 
man, it is not therefore a manana, dolce far niente 
country, according to Alfred F. Beyer of San Antonio, 
who has played the following rules to win and thereby 
achieved a substantial business: 


1. Stay on the job. If a business 
serves close application. 





is worth owning it de- 


2. Be honest, energetic, earnest and enthusiastic; have faith 
and corfidence in what you are selling; get thoroughly sold 
yourself on the article with which you are trying to win the 
buyer’s confidence and patronage. 

3. Concentrate on one problem at a time until it is solved 
or abandoned; do not concentrate on anything to the point 


where it becomes an obsession; when you get stuck indulge in a 
mental vacation, then when you tackle your problem later it 
will be more easily solved. 

4. Keep faith with the public—your bread and butter. See 
that your business covenants are openly made and openly ar- 
rived at. Guard your credit as the ancient Egyptian kept vigil 
over his sacred bull. 

5. Advertise! Advertise!! ADVERTISE some 
keep on advertising. I would no more think of 
advertising than I would giving up my business 
thought of doing either. 


more and 
discontinuireg 
and I have no 





BEYER 


ALFRED F. 


taking oc- 


Keep informed by 
while on a 


use all your faculties 


6. Avoid getting in a rut. 
casional trips to larger cities; 


hunting trip for new ideas, and you will acquire a different 
perspective. Read the better business magazines; they can 
teach you many things you ought to know. 

7. If there is worrying to do, assign it to someone who 
hasn’t anything else to do. 

8. Keep your temper; nobody else wants it. If things don't 


“break” just right and you think biack discouragement is about 


to engulf you, hop under the rejuvenating cold shower, and 
you'll come away with courage and faith you did not know 
you had. 

9. Wateh your health. Good health is a valuable asset. 
Protect it by occasional visits to your doctor; don’t wait until 
you are sick 

10. Success is difficult to attain in exact ratio to the amount 
of conscientious effort, energy and integrity found in the assay 


If the elements and qualities essential to 
success are lacking, there is little assurance of victory coming 
to one deficient in these important indispensables. But, what 
one does not have may be acquired. And, there is hope for all 
who carnestly strive and are not easily dismayed. 


of a man’s character. 


By nature Mr. Beyer is dynamic. He does things— 
and gets them done. He was once and doubtless still is an 
expert typewriter mechanic. But the repairman’s bench 
did not appeal to one of his temperament as a permanent 


situation. He believed himself qualified ior business, and 
results have justified his faith. At first he had only a 
little money, but he had character plus, and with this 
equipment of character and skill he opened, in 1912, a 


modest typewriter exchange and repair shop. One of 
his closest friends, himself a- successful 
specialist, tells of Mr. Beyer’s subsequent career in the 


following words: 


ottice equipment 


“The Beyer organization has rapidly developed and 
progressed with the passing years, necessitating larger, 
more attractive quarters. A one-man concern in 1912, 


it has expanded into a substantial business enterprise, 
now rated as the largest typewriter and office appliance 
house in Southwestern Texas. An entire modern build- 
ing at 310 West Commerce street has been leased to meet 
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Elliott-Fisher System Saves Money 
in Both Check and Savings 
Departments of Philadelphia Bank 


Industrial Trust, Title and Savings Company of Philadelphia adopts present system of quantity 


production in accounting, after experimenting with many methods. 


System employed 


is fundamentally the same as that used by manufacturers and retailers. 


NE day about fifteen years 

ago the officials of what is 
now the Industrial Trust, Title 
and Savings Company of Phila- 
delphia realized that they must 
improve their accounting system 
to properly handle their increas- 
ing business. 

The bank had been in busi- 
ness over fifteen years at that 
time, and its accounting was han- 
dled in the approved method of 
that date. 
stantly occurring, however, de- 


Troubles were con- 


lays were common, and the ac- 
counting work was fast becoming 
slavery. 

The Industrial Trust, Title 
and Savings Company of Phila- 
delphia, a conservative financial 
institution, decided nothing hasti- 
ly, and the search for modern ac- 
counting methods was thorough 
and interesting. 


Many methods of keeping 
their check and savings account 
records were used, but, to quote 
one of the bank officials, ‘Until 
we put the work on Elliott-Fisher 
Bookkeeping Machines, we ex- 
perienced the usual difficulties in 
keeping accounts in balance.”’ 


Today, about three thousand 
active check accounts and twelve 
thousand savings accounts are 
handled on four Elliott-Fisher 
Machines. A little over two 
years ago seven people were kept 
working at top speed in the bank’ s 
bookkeeping department, post- 
ing the individual ledgers, writing 
the scratchers, balancing accounts, 
and other routine work. Now, 
under increased business condi- 
tions, three Elliott-Fisher opera- 
tors, an assistant and a super- 
visor, all young women, are keep- 
ing the work in daily balance with 
ease. 

It is estimated that these same 
operators could handle fifty per 
cent more work without addi- 
tional help or equipment. 


The work in the savings ac- 
count department, with deposits 
aggregating $4,300,000, is han- 
dled on one Elliott-Fisher ma- 
chine. 

The Elliott-Fisher System has 
placed this bank’s bookkeeping 
on a one-operation basis, just as 
it has simplified the work in man- 
ufacturing plants, stores, and 
public service corporations. 


In the Industrial Trust, Title 
and Savings Company work the 
combination of three records, led- 
ger, statement, and proof sheet, 
are written atthe onetime. The 
flat writing surface of the machine 
assures clear carbons, always in 
register, and facilitates handling. 
Errors can be spotted instantly on 
the proof sheets. Another fea- 
ture is the crossfooting register, 
which automatically balances en- 
tries as typed. 

The Industrial Trust, Title 
and Savings Company have re- 
duced their bookkeeping over- 
head by easily 50%. Their ac- 
counting is on a smooth working 
basis from morning exchange 
items to closing figures. 

There is an Elliott-Fisher Sys- 
tem that will give you quantity 
production in accounting, what- 
ever your business. 

We will gladly send you a 
booklet on the application of 
Elliott-Fisher System to your 
business, or one similar to it. Or 
our nearest representative will 
call—there’s no obligation. 

ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. 
Branches in 100 Principal Cities 


iott-Fisher 


Flat-Bed System of Accounting— Bookkeeping — Billing —Recording 
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For Speed and Accuracy 


SMASHING double to right; a sacrifice; a ‘‘squeeze’’ 
play—and the home team comes across with the win- 


ning run. 


Speed and accuracy tell the story on the diamond; and in your 
morning paper. The crack of the ball on the bat has been 
echoed by the tap of Corona’s keys in the press-box. The 
report is complete to the last detail. 


Such out-of-the-ordinary uses demonstrate Corona’s extra 
efficiency. Its lightness and sturdiness, its handy size and un- 
failing readiness for work, qualify it to do even exceptional 
things and to do them well. 


But Corona finds its real use in the less spectacular field of 
every-day life. In your home, on trips by sea or land, on your 
vacation, Corona serves you faithfully and serves you well. 
Corona is everyone’s friend—the typewriter of universal service. 


CORONA TYPEWRITER COMPANY, INC. 
GROTON, NEW YORK 
Branches and Agencies all over the World 








Fold it up —Take it with you —Typewrite anywhere 
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the requirements of this aspiring firm. Branch offices 
have been established in Taylor and Austin, Texas. Fifty 
persons are empioyed in the various departments at head- 
quarters, 

3eyer apparently realized at the outset of his interest- 
ing business career that only by hard work and industry 
could permanent success be had. . Then followed a seri- 
ous desire to cultivate friendly relations with funda- 
mentals and the study and adoption of sound merchan- 
dising principles. Reasoning that a true course is the 
best course, he has adhered to his original ideals. 

“Beyer has experienced lean as well as fat years. The 
forms of discouragement inevitably linked to the initial 
efforts of many successful business men have been pres- 
ent; but, undeterred by disadvantages, he won through. 

“Beyer is a native Texan. He was born in the historic 
and romantic Alamo City in 1891. He is married and has 
two beautiful children—a girl of seven, and a boy, two 
years of age. While he does not indulge in time-wasting 
hobbies, he confesses a liking for fishing—if the fish 
bite often enough. Musically inclined, he finds in this 
art a pleasant diversion, actively participating in local 
musical affairs. He is conspicuous in civic betterment 
movements; is a Kiwanian and also holds membership 
in several lodges and noon-day clubs. 

“Mr. Beyer contre!s several important accounts in his 
territory, including that of a widely used portable type- 
writer; a machine of standard construction, made in 
Syracuse; a well known ten-key adding machine made in 
Cincinnati; visible card indexes of a widely used make— 
and a stencil duplicating machine known _ extensively 
throughout the world, besides phonographs and minor 
office devices and supplies. A complete assortment of 
typewriter parts is carried, and an efficient mechanical 
force is employed to take care of repairs and service.” 


Foreign “Trade Restitution. 


Something that must be known in the conducting of 
foreign trade is the existence and nature of trade restric- 
tions now in force in European countries, and a summary 
of these has been made by G. F. Bauer, tariff and 
statistical expert of the New York office of the bureau of 
foreign and domestic commerce. Europe has resorted to 
various systems of trade restrictions to counteract the 
ruinous tendency of exporting far in excess of importing. 
In this system of regulation are laws providing for a com- 
plete control of all imports, and others for partial control 
of certain imports only, and in a third group are those 
countries which have not passed legislation but have en- 
tered into agreements for voluntary control of imports, 
and this is true of Scandinavian countries. In a fourth 
group restrictions are placed not only upon imports but 
on exchange required in payment for them. In the fifth 
group are found Czechoslovakia and Esthonia, countries 
that have taken drastic steps for control of all exports. 

Limited control of exports is representative of a sixth 
group, and Germany although having provisional control 
of exports has shown a marked tendency to permit a free 
list of articles that may be imported without limit. This 
modified form of import trade has been adopted by France, 
Italy and Belgium. Austria is preparing a list of articles 
that may not be exported except under licenses. Great 
Britain still maintains control of certain exports. Spain 
maintains a limited export control over foodstuffs princi- 
pally, and Sweden and Norway restrict importation of 
grain and dried calf skins. In the seventh group are those 
countries which have enacted laws for control of exchange 
required in export transactions.—Chicago Commerce. 





Florida Concern Expands. 

The Florida Office Supply Company of Tampa, Fila., 
has been incorporated for $60,000. Four years ago the firm 
came into existence with a capitalization of $4,000; Leo 
Johnson and W. H. Carroll were the original organizers. 
After a year, the former purchased the interest of Mr. 
Carroll, and it has been under his management that the 
present status of the concern has been reached. Mr. 
Johnson appears on the company roster as president and 
general manager, C. J. Yeiser, who was formerly con- 
nected with the old Southern Office Supply Company of 
Jacksonville, Fla., and was later Southern representative 
of the Yawman and Erbe Manufacturing Company of 
Rochester, N. Y., is vice-president; F. D. Espy is secretary 
and W. C. McFadden, treasurer. 

Plans have been drawn for remodeling the premises 
occupied by the concern and when completed in October 
the floor space will be doubled, according to an announce- 
ment by Mr. Johnson. 








The Adams 
Office and School Specialties 


The Adams 
Ideal Book 


Unlimited 
Uses. 


The simplest, quick- 
Patented est operated and 
Feb. 4, 190 most satisfactory 
and other paesatis pening ring ever invented 

for perforated sheets 
and binders of all sorts. Allows the sheets or binder to He 
perfectly flat when open at any point. 


When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose Leaf sheets 
exert a strain. The Adams Ring has stood this test for 
twenty years. At present this ring is a popular Key Ring, 
which is the best test that can be made upon a ring, eo 
we honestly believe that there is no other Loose Lea f Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a purpose. 
These rings when inserted in a rforated binder, when the 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you will 
note that a ring without the enlarged joint is a handicap. 

This ring is used by practically every school and college in 
America. Furthermore, there are more Adams rings sold 
than all others put together. 

The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put =. or take off a key in a 
jiffy and this is a feature which has been overlooked in all 
other key rings). BEWARE OF IMITATIONS. Will be 
pleased to furnish cuts for your catalogue on requ 


Some of the useful ways in which the Adams Rings can 
be used: 
Perforated Sheets and Binders of all sorts. 

Daily reports of all sorts. 

Key rings for everybody. 

Janitor’s key rings. 

Tool room checks, tackle boxes and curtain rings. 


These rings are made in six sizes. Inside Measurements: 
No. 0@ Diameter % inch. No. 2 Diameter 1 inch. 
No. © Diameter % inch. No. 4 Diameter 2 inch. 
No. 1 Diameter 1% inch. No. 6 Diameter 3 inch. 

Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 
and 6 come packed 10 in an envelope. 








THE ADAMS ECONOMICAL PERFORATED AND ‘ 
FLEXIBLE COVERS 


These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets. 

Shane covers can be used for Loose Sheets of any sort. 
It used very extensively now for Students’ and School 
Children” s Note Books and are very practical where you wish 
to increase the number of sheets from time to time, 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
eost of a filler for the more expensive binder or covers. Bach 
pair of covers come equipped with a pair of the Adams Ideal 
Book Rings. 

Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago. Ave., Chicago, U.S. A. 
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fiampshire 
Typewriter 

apers 
HManuseript 
Covers 


Old Hampshire Old Hampshire 
Bond Mills 





A line of carefully selected 
“best sellers’”’ comprising in 


addition to Ol) Hampshire 
Bond, other grades, weights 
and finishes of relatively 
high quality. 


To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper 
Company 


SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 
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“The Free to All Magazine Stand.” 


“Educating Employees Along the Line They’re Working 
In”—By M. J. Tintera. 


in our line, with many advertisements appearing in 
other publications merely for the advertising end 
of the deal, the mails every day bring in “marked copies” 
of magazines with our advertisement plainly marked to: 
our attention. Besides this, there are some magazines 


A DVERTISING in practically all trade magazines 


we have subscribed for and cthers that are sent in as 
“sainple copies” to induce advertising. 
These magazines upon arrival are unwrapped by the 


mail clerk and placed on the manager’s desk, and he, 
in his spare time, looks over the magazines, reading up 
the -articles that interest him most, checking or cutting 
out the firm advertisement and recording same in his ad 
vertising book. Then the magazine, if of no further in 
terest to him, is placed back on top of his desk on a 
pile with other literature coming in through the mails, 
such as catalogues and advertising campaign booklets, 
and when the pile begins to heighten the janitor is noti 
fied to dispose of it. 

Heretofore, this has been the history of magazines 
coming into our office, a rather short life for magazines 
of such value. Then a little incident occurred, which put 
the magazines to the good use for which they are 
published. 

In checking up our advertisements appearing in maga 
zines, the manager on several occasions found a numbe: 
of periodicals missing; however, believing he himself 
had misplaced them or failed previously to check them 
in, he said nothing about the matter. Then one day 
seven publications, seven late numbers, were missing and 
in a rather terse mood the manager set up a how! about 
it, wanted to know what became of them. When the 
“row” spread to the outer office a great deal of com- 
menting on the matter went around, until the whole thing 
reached the ears of a little file girl in the filing depart 
ment—the little person who had not known that the 
manager wanted to see every magazine that came in, so 
had just helped herself to the numbers that promised 
to be most interesting and kept them for her own per 
sonal study, finding in them not only interesting subjects, 
but many helpful hints besides. 

Anyway the minute she heard of the trouble, she was 
honest enough to run in to the manager and explain, 
offering to bring back all the numbers she had at home, 
bringing out from her desk a number of articles and 
items she had cut out of the magazines which offered 
some helpful suggestions to office workers in general. 

If the magazines proved so valuable to her, they cer- 
tainly should be of some value to the other employees; 
if she found such splendid ideas within their covers, they 
certainly could find some helpful hints for use in con- 
nection with their work, and for the first time our man- 
ager realized how much he undervalued the piles of maga 
zines accumulating on his desk each week. 

As a try out, the magazines were laid out in the oute1 
office on a filing desk for the use of all who cared to 
have them and when a few days later all the magazines 
were found in possession of various employees, our man- 
ager thought it worth while to keep up the idea. A 
rotary magazine stand was purchased, and the incoming 
magazines after being looked over by the manager and 
checked up, were placed on the stand, which stood at the 
timekeeper’s desk, thus both the office and shop em- 
ployees having access to same. 

Now not only the office force puts these magazines to 
good use, but the shop employees, pressmen, mechanics, 
shipping clerks, power embossers, employees of every 
department come up to the stand to help themselves to a 
number. As most of the men in the shop carry their 
lunch, having not the time to take off their working 
overalls and don street clothes, they stay in for their 
dinner hour and so have plenty of time to read up litera- 
ture of interest to their trade. 

The manager has placed on one side of his desk a wire 
basket for “Suggestions.”” An employee who has a sug- 
gestion to offer, or an idea for improvement he has 
come across, writes it up as he beiieves it should be 
worked, and drops his written suggestion into the wire 
basket for the manager’s consideration. In this way 
many a good idea has been worked into the systematic 
run of the works and not one but every nine out of ten 
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An up-to-date National Cash Register 
would tell if this clerk is worth the raise 
that he is asking for. 


ATIONAL Cash Register records would tell 
instantly whether this clerk had increased his 


sales enough to make him worth more money. 


Up-to-date National Cash Registers give complete — 
daily records of how much each clerk is selling 
and the number of customers each clerk is wait- 
ing on. 

They show which clerks are the most valuable. 
They enable merchants to fix wages on actual 
selling records. 


They give the records needed for a profit sharing 
or bonus system. This makes the clerks directly 
interested in the success of the business. It puts 
them on their mettle and results in increased 
business. 





The National Cash Register Company, Dayton, Ohio 
Offices in all the principal cities of the world 
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Are You ready:to benefit by 
this Advertising ? 


ERE is a reproduction of one of the big 

*““guns”’ in the national advertising cam- 
paign for Allstee/ Office Furniture. You will 
see this two-page advertisement for All/steel 
files and transfer cases when you open your 
Saturday Evening Post of November 13. The 
same advertisement will appear in the Literary 
Digest for November 20, System for Novem- 
ber, and also in Business for November. 


At aconservative estimate, this Al/steel File 
advertisement will reach over 7,V00,000 readers. 
If you will estimate how many hundreds of 
these readers are centered in your locality, you 
can appreciate how much real dollars-and-cents 
Dusiness AJl/stee/ national advertising can bring 
to you. 


In this age of steel, when progressive busi- 
ness organizations are rapidly installing AJ/steel 
office equipment because of its permanence, 
efficiency, and space-saving qualities, it isn’t 
difficult to estimate what the demand will soon 
be for Allsteel files and transfer cases. 


A few good territories are still open for far- 
sighted dealers who want to get their share of 
business on All/stee/ files, desks, safes, tables, 
shelving, etc.—the furniture that belongs 
with success. 


If you are interested in building up a 
substantial business on A/J/steel office furni- 
ture, write at once for complete dealer 
information. 


The General Fireproofing Company 


New York Chicago Boston Youngstown, Ohio 


Washington Atlan.a_ Svastle 
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ideas suggested, come through articles and advertise- 
ments read in these magazines. The employees prac- 
tically read the magazines for the manager, for like most 
busy men he has not the time to go thoroughly through 
all of them, a glance here and a glance there and the 
magazine is laid aside for some more urgent business, 
but with a force as eager for knowledge as ours has 
proved to be, few worthwhile ideas appearing in these 
magazines slip by unnoticed. 


Dealer Believes in Local Advertising. 

M. F. Devaney who does a printing business and han- 
dles typewriters, adding machines, filing devices and ac- 
cessories, for the residents in and near Geneva, N. Y., is 
a believer in publicity. And he realizes the necessity of 
building his advertisements for home consumption. They 
aren’t made for a Chicago public and weren't intended to 
be. Gaging your message for the local public is what 
counts in local advertising. 

Mr. Devaney is plain and wholesome in his publicity. 
He gets away from the commonplace in a manner cal- 
culated to attract attention among the buying public of 
Geneva. He is original but does not strain himself to be 
“smart” and is not above adopting someone else’s ideas 
and giving the idea maker credit for the inspiration which 
seems to fit his needs. A recent example of “stunt” ad- 
vertising featured in “Printers’ Ink” is thus tried in the 
local paper. Another headed “What Are You Paying for 
Eggs and Butter” chats pleasantly with housewives and 
calls attention to recipe filing devices. “Politics and Busi- 
ness” makes timely reference to the Republican national 
convention in Chicago, and in an easy manner leads up 
to the matter of trademarks and what they stand for— 
particularly Mr. Devaney’s trademark. 


Attractive Display Card. 

Restraint and dignity, plus interest and publicity value, 
characterize a new display card for window and counter 
use. This card pictures the Bankers’ sanitary moistener 
and is issued by J. F. Ryan & Co., 375 Lexington avenue, 
New York, N. Y. The lettering on the card is distinc 
tive. In the center is a cut-out space for the insertion 
of one of the moisteners. The card measures eleven by 
ten inches. Many different colors are provided. 

Messrs. Ryan & Co. state that the character of these 
cards makes them suitable as advertising media in every 
stationery store and wherever the line mentioned is sold. 


Did the Germans Appreciate the Joke? 


The files of the Bureau of War Risk Insurance contain 
the names of all the United States soldiers and sailors 
who saw active service. [t may well be imagined that in 
a few million names there might be some funny ones. 
Some of them were quite apropos, but it is probable 
that the Germans were not in a mood, and lacked time, 
to appreciate the patrynomic humorisms which opposed 
them. F’r instance, among those present were Paris 
Green, Slaughter Bugg, Wiley Fox Hunter, Youstus Hor- 
rible Riner, Will Swindle, Green Hue Jackson, Green 
3erry Anderson, Green Horn—mayhap these were not 
as verdant as their names might suggest—Lloyd George 
Parliament—that was rubbing it in—Grief Grimes—maybe 
that’s what he handed them—Chocolate Candy Clark— 
sounds like a disguise—Owen Money and Precious Eu- 
gene Grant—we left our valuables around careless-like— 
Free Office Graves, Isaac Didnot Butcher—probably in 
the hospital corps, Hindy—Asad Experience Wilson— 
that Christian name epitomized the war for the Junkers. 
Then there was Fine German—but he didn’t speak it, 
letting his rifle do the barking for him. 








An Antipodean Genesis. 

In transmitting a copy of the Aukland Weekly News, 
A. J. Hutchinson, manager at Aukland, New Zealand, for 
the Burroughs Adding Machine Company, gave a glowing 
description of the origin of his country. 

“New Zealand sure is ‘God’s Own Country.’ He made 
the rest of the world, and found much good material on 
hand—good grass, mountains, rivers, lakes, hot springs, 
cold springs and sunshine here in New Zealand; He lav- 
ished; He gave us all He had left and much it was, and 
then divided off the South Pole with nothing left but 
snow and ice.” 

The Aukland Weekly News which Mr. Hutchinson sent 
was dated April 29, and devoted much space and illus- 
tration to the visit of the Prince of Wales to New Zealand. 
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emand?” 


Ask these jobbers— 


Kimpton, Haupt & Co. 
Frank A. Weeks Mfg. Co. 
Defiance Manufacturing Co. 
Union Stationery Co. 
International Stationery Co. 


clAR-O-TYPE 


THE WONDER TYPE CLEANER 
Cleans Typewriter Type INSTANTLY 








So simple—clean—and quick—it meets 
with ready sale wherever introduced. 


Forcleaning type hefore making stencils— 


For cleaning wax sediment from type 
after making stencils— 


For cleaning ribbon sediment and dirt 
from type. 


Advertising Aids Furnished 
THE CLAROTYPE COMPANY 


202-204 Franklin St. New York 
Laboratories: Charleston, S. C. 
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Business Expos 


tT? bring Eastern manufacturers and Western dealers, branches, 
agencies, distributors—as well as their product users—into a better 
comprehension of their mutual needs and problems. 


Bringing Them Closer Togeth 
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PACIFIC COAST T&D! 


Under this Manageme 


FIRST SEATTLE 





The Week of September 20 


Manufacturers who exhibit will not only gain a closer relationship with their Northem 
Pacific 5 (ye they will greatly develop trade in the splendid business section 
comprised by Seattle and the entire contiguous territory. 


_: iia the unequalled advertising obtained from an exhibit in the Business 
Show. 
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BUSINESS EXPOJT! 


Nathan Wells Tupper, President 


333 Burke Building, Seattle, Washington 


4()| 


NO OTHER SINGLE MEANS OF SALES RESULTS EQUALSACTUA 
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d West Together 


atission of the 


gtion Company 
es, /LOTERN distributors and users are peculiarly open-minded to 


ter the merits of the most modern Eastern products; they appreciate 
the best co-operation of Eastern manufacturers. 


thaWill Result for All Concerned in 


EMER BUSINESS 


he frumentality of 


TADE EXPOSITIONS 


metwill be conducted the 


‘BUSINESS SHOW 


20H920, in the Seattle Arena 


yern | Second—From sales sure to be closed in exhibitors’ booths during the Show. 


tion | Third—From the large volume of business certain to be obtained from the follow-up of 
leads which will be secured at the Show. 


ness | Fourth—From the greater efficiency, more intense energy and better spirit of loyalty of 
salesmen resulting from their experience in the Business Show. 


YTION COMPANY 


Waldo Tremaine Tupper, Secretary-Treasurer 


on} 401 Phelan Building, San Francisco, California 
ALSACTUAL DEMONSTRATION OF THE PRODUCT TO THE PEOPLE 




















— 


OFFICE APPLIANCES 











Catch Ready Cash 


Many of the items in the Polar Line are ‘Petty 
Cash’’ transactions, and are carried away. Little 
bookkeeping and delivery are involved. Then too, 
individual office workers often buy Polar Specialties 
for their use and ownership. More cash business. 


The Polar Line Includes: 


Desk Reminders 

Felt Typewriter Pads 
Glass Paper Weights and Trays 
Felt Cushions 

Desk Drawer Trays 
Glass Desk Pads 
Letter Trays 

Index Card Cases 

P. Wallets 

Felt Discs 

Non-Shine Chair Pads 
Signature Blotter Books 


ee 
i. 


Send for the Polar Catalogue, and see the 
whole line in pone: 7 detail. 


Polar Manufacturing Company 
101-7 North Marshall St., Philadelphia, Pa. 





Combination Desk Trays 


Display Cards 
Penknife and Ink Eraser 
Paper Weight and Memo Pad 
Felt Mats 
Householder’s Handy 

Inventory Book 
Insurance Expiration Books 
Commercial Stationery Racks 
Combined Tablet Holder 
Paper Weight Blotter 
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The Great White Weigh 





Or Why Charley Missed the Pill.—Thrilling Drama in 
One Act and Nine Scenes. (Monologue deleted by 
Censor). 

Punch relates that an English bishop of portly mein, 
addressing his ball on the goli links, missed, tore up the 
turf and broke his club. Ensued three seconds of silence 
freighted with weight. Then the bishop spoke—‘Will 
some lay brother please make a few remarks appropriate 
to the occasion?” We have been told that our friend, 
Charley Mitchell of Topeka, who has taken up the game 
of golf, does not suffer under the ecclesiastical handi- 
cap. 


In figure our Kansas friend is a perfect 56. As yet, 
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TOPEKA JOURNAL’S FAITHFUL LIKENESS OF MITCHELL 
PLAYING GOLF. 





he has not conventionalized his golf costume, for it 
consists of a cowboy hat, white shirt, white duck trous- 
ers and a long belt for holding ’em up during his hikes 
into the rough, white socks and white canvas shoes. He 
tips the beam at 240 pounds, and they do say that when 
the hot Kansas sun is at its meridian, with Charley on 
the links, the surrounding humidity is such that the 
barometer drops several degrees. Why he doesn’t wear 
knee breeches we do not know. It is, however, a well- 
understood principle of art and architecture, that the best 
effect of the Tuscan column is destroyed by breaking the 
bold but beautifully tapering regularity of its outlines. 
The Topeka Daily State Journal relates that the first time 
Charley, in pearly Stetson, white silk and gleaming duck, 
appeared on the links, a little negro caddy yelled to his 
pal—‘‘Say, who dat great white way?” 

In order to be perfectly fair to our readers as well as 
to Mr. Mitchell, we feel it to be our duty to publish, 
verbatim et litteratim, the opinion he expressed on July 
26 of his own game as it stood immediately prior to that 


date. Here is his letter: 

Attached hereto, find photograph of considerably the best 
golf player in the “plump man’s division’ of The National Asso- 
ciation of Stationers and Manufacturers. [ played a perfect 
“82” yesterday on our 9-hole course, and I am mighty proud 
of my showing. I made No. 1 in 12; No. 2 in 9; No. 3 in 10; 
No. 4 in 12; and on the fifth hole I “blew up,’’ and from that 


point on, my score was not so very good. 
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Unequalled as 
the Typewriter 
for Personal Use 





‘ ‘ ' ; “ 
Full keyboard of 84 characters; carriage easily accommodates paper or envelopes 10% 
wide ; back space key; action, easy and quick;'a most wonderful manifolder. 


Light enough to be easily transported, but heavy and sturdy enough to stay “put” when 
in operation. 


Electrical, Mining and Civil Engineers; Physicians ; Druggists ; Students ; Teachers ; Pro- 
fessors and other professional men are finding the CENTURY quite necessary equipment. 


Special keyboards for special purposes, and for writing in the principal languages of the 


world. 
Ghe economizes TIME, SPACE AND MONEY, 
Ff for it is but HALF the SIZE, WEIGHT 
ie and COST of the ordinary office machine. 


Send for Catalog and Terms to Dealers 


American Writing Machine Company, Inc. 
449 Central Avenue NEWARK, NEW JERSEY 
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| Every Retail Merchant 
is a Prospect 


BOOKKEEPING in its simplest, most efficient 
form, designed to meet the requirements of 
the average retail merchant in almost any 
line—that, in brief, is an analysis of the 


Standard B & P 
Duplicate Bill and 
Charge System 


The complexity of ordinary bookkeeping is dis 
couraging to many men who have not the time or 
the clerical force necessary to take care of the 
details involved. Garagemen, electrical houses, 
produce merchants, butchers, grocers and coal 
dealers are only a few of the many users who are 
finding this system as helpful as though originat 
ed for their particular use. 

Combines invoice, sales record and, if desired, 
monthly statement, all in the same binder. Sta- 
tioners should write us for full particulars about 
this big business builder. 





BoorumM & PEASE COMPANY 
NEW YORK 
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these golf fans who talk about making 
their 36’s, 38’s and 40’s, but I am here to tell you that “it can’t 
be did.”’ I played just as conscientiously as any of them ever 
aid I perspired more than any of them ever could. I walked 
miles to their yards, and I had a darned sight more fun out of 
it than they did. 


There «re a lot of 


I have discovered that there are a whole lot of these ‘‘ginks’”’ 
playing golf who don’t get any pleasure out of it. They knock 
the ball right down the evenly cut fair-way and then they 


follow it down on a straight line and hit it again. Then they 
follow it again, and they just walk from one hole to another, 
stopping long enough to ‘“‘strike an attitude,’’ go through a lot 
f gestures with their club and then apologize to the ball, 
approach it, and then proceed to smash it. Now I maintain 
that the fellow who is in the ‘‘rough’’ nearly all the time, the 
fellow who is working out of “‘sand pits,”’ and the fellow who 
is digging holes in “‘bunkers,’’ gets a heck of a sight more out 
of the game. 

Those fair-way players come up to the club-house with chests 
sticking out, and swell all up like poisoned canines, and tell 
about their 36’s, their 38’s and 40’s, and everybody compliments 
them on their wouderful achievements. When I come up to 
the club-house and tell them, with my stomach sticking out 
and prespiration dripping off my nose, off my face, off my eyes, 
and my finger-tips, and tell them about my score of 82, they 
never make one complimentary remark, but proceed to load 
me up with a 200-pound jag of abuse. 

You'd better believe me, I am going to keep on pegging that 
pill until I make a bunch of those sharks sit up and take 
notice Since I started ‘‘taking lessons’’ about a month ago, a 
bunch of fat guys have begun taking lessons, and I am a whole 
“boom” for the “pro.” 


The Juvenile Typist Again. 

In a late issue of Office Appliances was printed an illus- 
tration of a child at a typewriter. The picture prompted 
“Doc” Hanson, of the Hanson Typewriter Service Com- 
pany, Cleveland, Ohio, to send a photograph of his son, 














MINDING HIS P’S AND Q'S. 


demonstrating on the typewriter. 
Any man who has used a typewriter in his home and 
noted how the children were interested in the machine, 
will appreciate the advantages in having a typewriter for 
the instruction of the youngsters. 


“Doc” Richard Hanson, 


Typewriter Inspires Bards to Song. 


to beauty, either in the per- 
anatomical subdivision 


Poets usually pitch their lays 
son of an inamorita, or some 
thereof. Now come two poetasers, who wheedle the muse 
into expressing the glory of the typewriting machines 
which focus the metre into lines and verses, at space rates 
per rhythm. Exhibit A comes from the prose-versery of 
Walt Mason, who, it is alleged has the largest daily audi- 
ence of any living author. He manifolds his verse by 
syndicating it through more than 200 newspapers in the 
United States and Canada. -Walt sings to 

My Hammond. 

My trusty Hammond is a treasure; it makes my daily 
erind a pleasure. The long year round I’m busy writing; 
I toil away with zeal affrighting, producing deathless odes 
and sonnets, to buy the needed lids and bonnets. And 
when my type machine is humming, without a hitch, all 
up and coming, my labors do not fret or bore me; an 
atmosphere of peace is o’er me. I’ve had machines which 
drove me dizzy; they always failed when I was busy. The 
work morals all would 
useful labors to paw 


they’d do would be so rotten, my 
be forgotten, 


and I’d forsake my 
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YOU CAN GIVE 
iy Quicker and Better Service 
to Your Customers 


in quoting on 





A Special 
Mailing and Filing Envelopes 





il by sending us 
in Your Initial Inquiry 





full specifications 
i on size, quantity 
and exact use for which 


MN the containers are wanted 


| ecurit 'y Envelop pe @mpan 
" ouse of ‘Specialt 


MINNEAPOLIS, U.S.A. 


Hil BRANCH OFFICES: 
i | New York, 141 Broadway 
All Cleveland. 436-8 Schofield Bldg. 


Detroit, 407 Congress Building 
Chicago, 445 Ist Natienel Bank Building 
San Francisco, 204 Ist National Bank Building 
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Meilicke. 
GREATER EFFICIENCY DEVICES 


are recognized: everywhere as the Standard for 
Accuracy, Rapidity, Time and Money Saving. 
Leading concerns in practically all lines of busi- 
ness use and endorse them. The complete line 
includes 

The Dictaform 


Pay Roll Calculator Perpetual Inventory 
Piece Calculator Vertical Cataloging 
Yard Goods Caiculator Extension Device 
Savings Bank Calculator Price Checker 
Interest Calculator Charge Finder 
Loan Calculator Tariff Device 
Express Calculator Stock Keeper 
Phone List 


A national advertising campaign has built up a 
wide-spread. demand for M@ilicke Device.. 
The need for them has been proven and the 
market established. 


DEALERS 


There is good profit for you selling the M@ilicke. Line. 
Liberal discounts and a new and unusual plan of cooperation 
will assist in developing your business and increasing your 
profits. There is no obligation on your part and no invest- 
ment for stock. Write for details today. 















The Pay Roll Calculator is for 
SPEEDY, ACCURATE computing ,- , 
of Pay Rolls. It is saving one-half — 





the time required by other 
methods: paying for itself by 
eliminating errors 





Made in 32 Styles on 


Hourly Basis— 


Quarter, Tenth, Twelfth 
Hour Periods 


Piece Basis— 
Per Unit 
Dozen 
Hundred 


Weekly Basis— £ 


44 and 48 
Hour Week 





THE 
DICTAFORM 


eliminates wasteful 
correspondence ex- 
pense. It also provides 
at the finger tips, 
miscellaneous data on 
any subject frequently 
referred to in routine 
work. Made in 10 
Styles of varying sizes. 
Meilicke Convertible 
Window Tabs make 
possible indexing to 
meet any requirement. 





Meilicke Calculator Company 


Makers of Time and Money Saving Office Devices 
H-340 North Clark Street Chicago, Ill. 
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around and cuss the neighbors. To find a good machine 
I quested; and in a Hammond I invested. Tons, tons of 
junk I’ve written on it; I’ve punched out essay, dirge and 
sonnet, and madriga!, and which-an t’other; and I would 
really use no other. It does not tire me when I use it; it 
still works on, if I abuse it; the mem’ry of its fine work 
lingers; its touch is easy on the fingers. It doesn’t always 
keep me swearing, by clamoring for more repairing. It’s 
always ready for its duty, and every printed line’s a beauty. 
And while I live and keep on writing, a Hammond key- 
board I'll be smiting. 

Now comes Jacob Backes, he of callitypy fame. His 
song heightens his fame, for it adds to typographic qual- 
ity a mint of ideas; a wealth of allegory, geography, figure 
of speech and craftsman’s pride. 

The Song of the Century. 

All other themes laborious grow, 

The rhymes a-rude, the words a-slow; 
But when the Century I sing 

The Lyric Muse Her aid will bring. 
The lines and jingles jing with ease, 
Come fragrant with ambrosial breeze; 
I twang the Golden Harp along 

And joyous scale the Peaks of Song. 

I used to rhyme of Reason’s Ray, 

Of Rose, and Star, and Dawn of Day, 
Of Spring, and Love, and Beauty’s Bloom, 
And signed them with a nom de plume 
Of those no more I rave and dream, 

But for the Century supreme 

Reborn I rhythmic raptures feel 

That flame me with poetic zeal. 

3etween Dear Sir and Truly yours 
What dreadful pains a man endures 
If he on spluttering pen relies 
Or else a flivver typer buys. 

One such I bought, but what it wrote 
Was tanglefoot and got my goat; 
Its ribbon works were full of tricks, 
Its weivht was like a load of bricks. 

The sheets slid slantways, type got stuck, 
Enigmagraphic was the muck. 

Full oft I gazed and wondered, weak, 
If what I wrote was Chink or Greek. 
Repair men nailed me at the door, 
They made my life a beastly bore. 
Enpierced by sharp Dilemma’s horn 

I cussed the day when I was born. 

Miss Misery claimed me as Her own, 
Her loving arms were round me thrown, 
She loved so hard I screamed with pain, 
And then, by Heck! I went insane. 
Straight at a friend I fired a shot, 

I chased a bull across the lot, 
The congregation heard me yell, 
I told them all to go to . . . Well— 

Yes, I confess: I sure have sinned 
And flung Discretion to the wind. 
But when a kindly friend one day 
Explained to me the Century way 
Repentence took me by the hand, 
I sailed away from Sorrow’s Strand, 
The blinders left my mental sight, 
I hailed the Leading and the Light. 

To get this lyric off my mind, 
So it can benefit mankind, 
I type for you this photo true 
Which shows what Century work can do. 
Flash flung, the type bars pass the guide, 
It prints the narrowest sheet, or wide; 
Its users now are more than few— 
This shows you why their numbers grew. 

Such handsome work! And all in sight, 
With line-up and impression right. 
Its callitypes win critics’ praise, 
Its action sets the world amaze. 
With speed that simply can’t be beat 
You bing the bottom of the sheet, 
I'd almost say (and cross my heart!); 
You finish long before you start. 

If anything you'd like to know, 
To fill your till, and overflow, 
If business you would do by mail 
Or write the rhymes that cop the kale, 
Or ‘mong the authors set the pace 
And change the history of our race, 
The Century was made for you: 
Or thick or thin, it pulls you through. 
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BERLOY 


“1300” LINE STEEL FILING CASES 


When you sell a customer “1300” Line Filing Cases, 
he is assured of two things: 





1. Longer Service. 


2. Continuous easy operation of the filing 
drawers thruout the entire life of the file. 


This is true because Berloy “1300” Line Files have 
BALL BEARING ROLLER SUSPENSIONS 


Any ordinary roller suspension will operate easily 
when new, but constant friction will soon slow down 
the action. 


In the BERLOY “1300” Line this friction is minimized 
by the Ball Bearing Rollers. The result is less wear 
and longer service. Tests show that because of the 
superior quality of their suspension mechanism, 
Berloy “1300” Line Files will last longer than a life- 
time. 


If you are the kind of a dealer who builds for the fu- 


ture, then get acquainted with the “1300” Lime. Ad- 
dress Dept. H-48. 





The Berger Manufacturing Co., Canton, O. 


Branches: Boston New York Philadelphia Chicago St. Louis 
Kansas City Minneapolis Sa 


San Francisco 
Export Dept.: Berger Bidg., New York City, U. 8. A. 


BERLOY 


METAL PRODUCTS 


Metra LumBeER 














Riepcex & Meta Lata 





Froor Cores 





CHANNELS AND -—- 
— Corner Beans 





Fitinc Cases 





C.iotnes Locners 





Factory Equipment 
— AND SHELVING — 





Eaves Troucn & 
ConoucTor Pipe 


Brack & GatvanizeED 
— Steer Skeets — 








Roorine ANd SIDING 





Ceiiné & SHINGLES 
OTHER METAL PRODUCTS 





LOOK FOR THE é 
BALL BEARING ROLLER SUSPENSION 5 











126 OFFICE APPLIANCES August, 1920 


Weighs | 1% lbs. 
C) Universal Keyboard 

Ruling Device 

‘Tabulator 

Back Spacer 

No Paper Fingers 

90 Characters 


Ball Bearing Shift- 


} Carriage 


Possesses every essential feature of larger, 
heavier, more costly typewriters. Three 
unit machine: base, carriage and action. 
Many troublesome parts eliminated. 








The machine for both office and home. 
Does the work of any typewriter, re- 
gardless of cost. 





Excels All Others in 
Efficiency, Simplicity 
and Price 








CARRIAGE 


For Foreign Languages 


pareney equip i with from one to five dead 
keys —does not interfere with 
standard keyboard. 


Some excellent territory still open. 
Write for complete information. 





Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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Teaching Is All-Important. 


President John H. Patterson, of The Na- 
tional Cash Register Company, Presented 
a Lucid Analysis of the Functions of 
Teaching in the N.C. R. 


LL PREACHING, talking and selling is teaching. 
A The best way to teach is through the eye. A man 

remembers what he sees. Business is only a form 
of teaching. You teach workmen how to make the right 
product; that is manufacturing. You teach people to co- 
operate with you; that is organization. You teach people 
to desire your product; that is selling. 

Many years ago while at Biskra, Africa, I saw one Arab 
selling dates to another. The man who sold the dates ad- 
vertised them by the five senses—hearing, seeing, feeling, 
smelling, and tasting. 

In this way he taught his customer to desire the product 
he was selling. 

This experience with the two Arabs and the pile of 
dates on the desert showed me the importance of using 
the most effective method of teaching people. 

We have to teach our employees, our agents, and our 
customers. It is not possible for us to use all the methods 
used by the Arab merchant. In this business the use of 
the senses of taste, smell, and touch is of no value in 
teaching. 

We Should Teach by the Eye. 

It is very important to know the best way to teach. 
There is a great advantage in teaching by the eye. When 
vou talk to a man, what you say usually goes in one ear 


and out the other. This is because it is hard to retain what 
you hear. 

\ man remembers what he sees. The nerve from the 
eye is twenty-two times as strong as the nerve from the 
ear to the brain. The eye sends its message to the brain 
twenty-two times as fast as does the ear. About eighty- 


seven per cent of our knowledge is received through our 
eyes 
To succeed in business it is necessary to make other 
men see things as you see them. This means you must see 
and believe them before you can tell another. I have 
been trying all my life to see for myself and then to get 
other people to see with me. 
Talks Illustrated With Diagrams. 

One of the many advantages of teaching through the eye 
is the exactness of the knowledge gained by the students. 
One of the first articles we purchased when the business 
was started was a blackboard. The men were often called 
together and given talks, which were illustrated with dia- 
grams and sketches. 

One of the most effective plans used then was to draw 


a pair of scales and on one side show the cause and on 
the other side the effect of some action. It never failed 
to impress an audience. They quickly saw the point I was 


trying to make. 

From this developed a system of cartoons of chalk talks. 
Paper pads were substituted for the blackboards. The 
drawings were homely, but they expressed the idea and 
made the contrast. The funny figures put the people in a 
good humor. 

We also employed an artist to go around the shop with 
me and make sketches of things which were not being 
done right. These sketches were made into drawings. 
Then the men were called together and shown exactly 
what they were doing. 

Later, a stereopticon was purchased and the drawings 
were projected on the screen. This made them even more 
effective than on paper. We also used photographs in this 
manner, 

Mottoes Stimulated Workmen. 

Mottoes were framed and hung in prominent places 
throughout the factory. These act as a constant reminder 
to our employees to try to improve. 

Our people were also taught by bulletin boards, one of 
which was placed in every department in the factory. 
These bulletin boards have been used constantly since they 
were started many years ago. Playlets, pageants, and 
demonstrations have also helped to make our ideas clear 
to others. The use of these methods makes it easy for all 
to understand. 


When moving pictures came, we began using them to 
teach people. We now have a big department, with many 
motion picture films, modern up-to-date machines, and 


more than 75,000 stereopticon slides 
We started a newspaper, The N. C. R., to teach our 
agents and salesmen. We want them to learn the many 





Karpen Chairs 


win the approval of office men 
who value good appearance 
and enduring finish yet are 
loath to sacrifice comfort to 
features that appeal to the eye. 


No. 1059-253 


Your finest desks have their coun- 
terpart in style and finish in the 
Karpen Line. You can do no better 
than to sell Karpen Chairs with ev- 
ery grade of desk for quality pays 
always, particularly in so active a 
piece of furniture as an office chair. 


Karpen 


Guaranteed 


Furniture 


MICHIGAN 





The Karpen Catalogue is your mid- 
season exposition of superior Office 
Chairs. Write for your copy 


S. Karpen & Bros. 


Chicago New York 
Michigan City 
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Your opportunity 

For volume in Ti 
= Typewriter sales fe 
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good things we learn here at the factory. We want them 
to have the ‘necessary information and material to teach 
merchants about our product. 

Booklets and pamphlets of many kinds have helped in 
this work. Wherever possible these publications are illus- 
trated with photographs and drawings. 

If we are to grow in the future as we have in the past 
we must continue to learn all we can about this business. 
We must learn the best and most efficient ways of doing 
things. We must know more so we can do more for 
merchants in all parts of the world. 





New Zealand Suspicious of Webb Act. 


An extended survey of conditions in New Zealand, by 
Consul General Alfred W. Winslow, Aukland, made the 
following pertinent comment: 

“There is a large demand for more real American 
branch exporting houses in this Dominion instead of local 
agents if American manufacturers are to get the best 
results. A few such branches have been opened here with 
marked success. It is clear that if a British house is 
selected to act as an agent for American interests that 
ninety per cent of them will lean strongly toward their 
old British supplies and connections and will push the 
American article only when it has nothing else to offer. 

“In this connection it would be well to understand that 
the Webb-Pomerene Act is looked upon in New Zealand 
with a great deal of suspicion and should be used very 
judiciously in this Dominion. Many here fear it is a 
move to capture this business by flooding the market with 
goods at a discount, with the view of raising prices when 
supplies from other countries have been driven from these 
markets. Resolutions covering this question have been 
passed by chambers of commerce and other commercial 
bodies urging the New Zealand government to take action 
regarding the matter, recommending a high tariff and even 
prohibition of imports.” 





Appeal to the Powers. 

The Purchasing Agent prints an appeal said to have 
been written by the customer of a large Canadian book 
paper mill imploring service. It was headed, “Form of 
Prayer to Be Used When Ordering Goods From Canadian 
Paper Mills.” 

“Oh, Omnipotent, Arrogant and Unholy Monopoly: 
Theu who holdest the weak and long-suffering manufac- 
turer in the hollow of thine almighty hand and doth crush 
out his very heart, nor yet carest so much as a tinker’s 
damn for his suffering, vouchsafe to draw near with as 
little scorn as possible and attend to the pleadings of thy 
most unworthy servant who now approacheth thine exalted 
foot-stool with his miserable order. 

“Do not ‘turn it down’ we beseech thee; we do not even 
dare to hope that it will be accepted in its entirety, but Oh, 
Great Potentate, we plead with thee for at least twenty- 
five per cent of it; we request delivery in June, but Oh, 
Thou King of the Ananias Bunch, if thou wilt but ship it 
six months after, in December, we shall wash thy holy 
feet with our joyful tears and our children shall rise up 
and call thee blessed. Amen!” 


American Trade Students in Venezuela. 


The impressive reception accorded to the twenty-five 
students of the Georgetown University Foreign Service 
School, who recently arrived at Caracas, Venezuela, to 
study the economic conditions of our South American 
neighbors, has impressed American manufacturers with 
the importance of sending many more such groups to the 
various republics of the South and to the Far East, says 
the National Foreign Trade Council. 

America can never hope to establish herself permanently 
in foreign markets until the American youth has been in- 
stilled with the desire to adventure into far-off countries 
with the idea of residing therein. It is strange but true 
that although a race composed of emigrants from all cor- 
ners of the earth, citizens of the United States are very 
reluctant to migrate to other countries. 


British Paper Imports from United States. 


During 1919 Great Britain imported from the United 
States approximately $797,000 worth of paper. Imports 
of office machines have not yet been segregated and 
reported. 





Typewriters in Soerabaya. 
Typewriters were imported into Soerabaya, Java, as in- 
dicated: 1917, 1,265 machines; 1918, 1,410 machines. 
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Finishes a Day’s Work einen 
Every Hour for selene ethos 


374 BROADWAY 


Remington! an 


OUNTAINS of correspondence 
melt away before the speedy 





April 9, 1920. 


‘‘self-starting’’ Remington. Addressograph Company, 
901 W. Van Buren Street, 
Yet in the Executive offices of this world- CASON 5 F54s 
famous typewriter company you will find Gentlemen: 
another “writing machine’’—the Addresso- The Addressograph has rendered us an invaluable 


service in connection with the mailing of our house pub- 
lication, Remington Notes. 


graph. “Strange’’, you say, ‘“‘that Remington 


should choose another machine tor work their 
The mailing list for Remington Notes consiste of 


typewriters could do. over 140,000 names and handling this mailing list was a 
But Remington officials know that writing find Beet decate taps stabed ave cakes ene wae Sage 

the SAME names, addresses, dates, symbols, | ‘s?ression® eat tees i ee ne ane earaieeen ae 

over and over with pensOR TYPEWRITERS | __ formerly addressed in a day. 

is as illogical and unprofitable as handling | Few hours of the day find the aAédréssograph idle, 


for we use it for sending acknowleigment cards to new "sub- 
scribers" to Remington Notes, in addressing the énvelopes of 
an extensive school list, in addressing circular letters to 
salesmen and managers, in making out weekly pay envelopes 

and addressing the stockholders' list. We are constantly 
finding new uses for the Addressograph, and all of them rep- 
resent a saving of time and labor which has made the Address- 





correspondence with old fashioned quills. 
Speed that’s 15 TIMES FASTER—work 

just like best typewriting—never failing ac- 

curacy—these are the Addressograph advan- 


tages that please Remington and thousands Se ee 
of others. very truly yours, 
e - ° R nad 
Hand, foot lever or Electric Addressographs Remington S9peu 
for every list. Have $70.00 “‘typewriter-size” | CO Laws S. 
machine demonstrated at your desk. No | Advertising Managér. 
ACR :D 





obligation! Write us! Ris: 


AilddressoGg 


TRADE MARK 


PRINTS FROM TYPE 





aph 


744 Broadway 
NEW YORK 





903 W. Van Buren St. 
CHICAGO 
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Builders of Good-Will 


VERY merchant who has glimpsed at 

all the secret of success knows this: 

That the items in his stock whose 
makers’ names are household words, be 
come most valuable assets to him. For 
there is transmitted to him, as dealer, a deh 
nite part of the good-will attached to the 
famous trade name. 

This sounds like a mysterious process, but 
it is only a natural one. It is a principle un 
derlying all successful relations between 
manufacturer and dealer. 

The store that features Shaw-Walker 
Filing Equipment, with its famous slogan, 
“Built Like a Skyscraper’, quickly creates 
an atmosphere of integrity and responsibil- 
ity. For the good-will attached to this 
famous line is éangzible. 

If you are a dealer who sees the value of 
linking your name with that of Shaw- 
Walker, who sees merchandising advantage 
in the completeness of the Shaw-Walker 
line—who wants to share in the prestige 
which the quality of the Shaw-Walker line 
is building, we will be glad to have you get 
in touch with us. 





“WALKE 


Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for All Files 


New York 
St. Louis 
Pittsburgh 


Chicago Philadelphia 
Detroit Washington 
Minneapolis New Orleans 


Home Office and Factory, Muskegon, Michigan 
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Sumatra Imports of Paper. 


Consul A. E. Carlton reports from Medan, Sumatra, 
that the import statistics for various kinds of paper manu- 
factures such as writing and printing papers, playing 
cards, and old newspapers, classified in the customs re- 
turns as packing paper, indicate that America holds at 
present an important position in. Sumatra East Coast 
trade. The competition will doubtless be greater in the 
future, but it is thought that a fair proportion of this trade 
can be retained provided that the prices and promptness 
of delivery are comparable with those from Europe. Dur- 
ing the past two years the United States had been the 
primary source of the supply of second-hand newspapers. 
As these are largely used for wrapping packages, it is 
essential that no papers of smaller size be included in 
the shipments unless it is specifically understood that they 
will be acceptable. During the first ten months of 1919 
the United States also ranked first as a source of imported 
writing paper, although before that the Netherlands held 
first place, the United States second, and Japan third. 
Although about 46,000 packages of playing cards of the 
European type were imported into Sumatra in 1918, a 
considerably larger number were of the Chinese type. 
Before the war Belgium was the chief source of the 
latter, and doubtless will regain a large part of this trade 
unless other manufacturers supply cards of a quality 
equally popular 


How Big Furniture Maker Solved Transportation 
Troubles. 

The above picture of a freight truck belonging to fac- 

tories of the Yawman and Erbe Manufacturing Company 

at Rochester, N. Y., unloading in front of the company’s 








= —- 


Y AND E FREIGHT TRUCK UNLOADING AT BUFFALO 
BRANCH OFFICE. 


branch office in Buffalo shows how one company has at- 
tempted to combat transportation difficulties. 

“Service to our customers is now as always our big ob- 
jective,” says Francis J. Yawman, assistant secretary and 
sales manager of the company; and the picture shows 
the measures to further this aim that are taken by the 
company, when occasion requires. 

The 5-ton White truck is one of several which are kept 
busy doing “twenty-four hours’ work in a twelve-hour 
day” delivering “Y and E” goods. The run to Buffalo 
from Rochester—about 75 miles by road—was made by the 
White truck in a few hours. 


E. B. Kemble Heads N. C. R. Advertising. 

E. B. Kemble has been given direction of the advertising 
of The National Cash Register Company, Dayton, Ohio. 
He has been manager of the art service department for 
one and one-half years. Mr. Kemble succeeds Mr. Haig, 
who has become Latin-American representative of the 
Delco Light Company. 

Federal Trade Commission Hearing Deferred. 

The hearing in Docket No. 602 (Federal Trade Commis- 
sion vs. Check Writers’ Manufacturing, Inc.) set for July 
13 was not heard as scheduled. The preliminary work 
necessary to the hearing was not completed in time to 
permit it to be held when set. The date of the hearing 
has not been named definitely. 







































MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost” 


The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 
handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Burlington, N. J., U. S. A. 
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Your Trade Wants 


AURORA FILES 


Durability, Utility 
and Beauty 


are Combined in 


AURORA STEEL 
CABINETS 






There isn’t a question of doubt but that 
Steel Filing Devices are rapidly taking the 
place of wood. They are cheaper, as the 
initial cost is the only investment. 
s are fire resisting, 
Aurora Steel Cabinets auaiiueted ber 8 
matic changes, rodent, vermin and dust proof. 
They give maximum Filing Capacity; occupy 
minimum space and are strong and rigid. All 
drawers operate perfectly. 
Aurora Vertical Files *"¢ ‘4uipped with 
Side Progressive 
Roller Suspensions, and Non-Rebounding Drawer 
Catch. There are no stronger constructed Up- 
rights on the market. Beautifully finished in 
enamel, baked at high temperature. 
Aurora Transfer Cases 3*° made in 
: etter, cap, in- 
voice and ledger sizes. No matter how heavily 
loaded or how high they are stacked, the draw- 
ers operate perfectly. 


Aurora Card Cabinets are made in one, 


; two and four 
drawer sizes, for 3x5, 4x6 and 5x8 cards. They 
are constructed to last a business lifetime. Inex- 
pensive, Convenient and Economical. A _ neces- 
sity in any office. 

The only “condition” in our guarantee is 
that the customer be satisfied. 


Write for our prices and liberal dealer's discount 


AURORA METAL CABINET WORKS 


Aurora, Il. 
New York Office, 568 Broadway 























Conditions in Leeds District. 


An extended report by Consul! Percival Gassett, Leeds, 
England, on trade conditions in his district, contains the 
following allusions to typewriters and steel office furni- 
ture: 

x * * 


Business in American typewriters was very brisk in 1919 
in the Leeds district and it was the case of evading orders 
rather than secking them, the demand being several times 
greater than the supply. Price was no object in the ques- 
tion of purchase as the stocks of machines were lower in 
the Leeds district as well as in the whole of Great Britain 
than had ever been known before. Ruling retail prices in 
1919, according to the agent in Leeds of a leading Amer- 
ican machine, reached £70 ($340) by June, 1919, although 
even this price was exceeded in many cases, particularly 
by dealers. In the expectation that large supplies of 
machines would be imported, prices here fell by the end 
of July, to about £40 ($194); and by September that of 
the regular correspondence machine feli still further to 
£28 ($136) as against the pre-war price of £22 ($107). 
This price ($136) stood for some months until the end of 


February, 1920, but owing to the recent high rates of ex- 
change has advanced to £33 ($160). Prospects for 1920 
are excellent and the demand for typewriters is likely to 
keep up at about the last-named price, or higher, for at 
least another year. 

During 1919 two large organizations for the manufac- 
ture of British typewriters came into existence, both with 
large capital—one at Nottingham, the other at Leeds. The 


former is the Barlock machine, previously manufactured 
in the United States; the Leeds company has bought the 
sole rights of the Swift typewriter, originally a German 
machine and now to be called, after certain alterations are 
made, “The Conqueror.” The factory is not yet com- 
pleted, but the management hopes to open in May; the 
output is expected to reach 300 machines a week, with 
capacity of extension to four or five times this figure if 
needed. 
Demand for Steel Office Furniture. 

The supply of American steel office furniture in 1919 
was far from meeting the demand in the Leeds district 
and, if it could have been delivered, three times the quan- 
tity obtained from America in pre-war days could have 
been sold at prices well in advance of those obtained in 
1913. As far as American wooden office furniture is con- 
cerned, the same conditions do not apply, as many British 
factories that had been engaged during the war in the pro- 
duction of various classes of woodwork, as aeroplanes, 
etc., are now turning their attention to the making of 
office and household furniture with great success, and, 
provided labor conditions are satisfactory, British manu- 
facturers are confident of meeting the large home demand. 
They are now standardizing their product as far as pos- 
sibie in order to obtain mass production. This will largely 
affect the future demand for American wooden office fur- 
niture. 





London Efficiency Exhibition. 

An efficiency exhibition is being promoted by the Lon- 
don Daily Mail. It will be held in Olympia February 10 
to 26, 1921. There are five classifications. Under com- 
mercial efficiency are grouped organization, distribution, 
printing, advertising, costing, office equipment, bookkeep- 
ing, etc. American manufacturers interested in the lines 
mentioned are requested by the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., to send it their 
names and addresses, and a brief statement of their prod- 
ucts. Correspondents should state that this information 
is submitted in compliance with the request in Commerce 
Reports of July 7. 


British Trade with Germany. 


British trade with Germany for the periods January to 
March for the years indicated has been reported. No data 
is given on paper exports, the only statistics of interest 
to this field available being for stationery other than 
paper. Prewar figures, 1913, $174,357. Post war, 1920, 
$2,088. 


A concern established in Japan in 1919 for the manufac- 
ture of paper pulp from seaweed has found it necessary 
to increase its capacity. The original plant had a capacity 
of fifty tons a day; an addition will increase this to 150 
tons. The pulp is largely used for the manufacture of 
cigarette paper. 
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—bookkeeping 
—billing 
—correspondence 


ALL the work of practically every business office 
can be handled with greatest efficiency, 
and interchangeably, by these two machines. 


Both the Federal Visible Adding Machine and the Federal 
Visible Typewriter are built on the most advanced prin- 
ciples of sectionalized interchangeable construction. They 
embody many pronounced improvements which, we be- , 
lieve, make them superior to all other machines of this type. 


ppiseanie — anima ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U. S. A. 














134 


Your stenographer stencils the 
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A New System 
of Mechanical 


Addressing 








Elliott Address Cards on her type- 
writer. You can correct your list 


daily without buying an expensive 
embossing machine as was necessary 
with former Addressing Machines. 
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Some 


Elliott Address Cards are also index 
cards; are 47 as heavy, '4 as bulky 
and 42 as expensive as address plates 
of former Addressing Machines. 





~.. PELEP.__ 











Soft rubber ink roll presses the ink 
through the Address Cards, giving 
equal pressure on every letter. This 
overcomes uneven addresses turned 
out by former Addressing Machines, 


















Work comes out of the Addresser- 
press Address Side up instead of 
Address Side down as with former 
Addressing Machines. 





| Fes your stenographer stencil Elliott Address 
Cards for that list of addresses that you have to 
write periodically. She can stencil the addresses into 
the Elliott Address Cards with her own typewriter by 


simply removing the ribbon. 


Then, as often as you wish, you 
can run the Address Cards 
through the Addresserpress, 
which will transfer the addresses 
on to your Circulars, State- 
ments, Lodge Notices, etc., at a 
speed of sixty impressions per 
minute. 


You keep the Address Cards in 
alphabetical order just like in- 
dex cards— always ready to be 
run through the Addresserpress. 


If you are going to write the 
same list of addresses fiwe or 
more times, it will be cheaper 
to use Elliott Address Cards 
than to “address by hand.” 


You can’t afford to enter the 
battle of modern competition 
without this business machine 
gun. It will address your 
every business form as you 
want it and when you want 
it. 


Send for our Booklet, “Mechanical Addressing” 
and tell us what addressing machine you now use 


THE ELLIOTT COMPANY 


144 Albany Street 











MADESY THE ELLIOTT CO. 
of CAMBRIDGE, MASS. 


Cambridge, Mass. 
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Preparedness and Action in Selling. 


An Analysis of the Important Elements of 
Salesmanship. By H. Eisenhardt, a Penn- 
sylvania Salesman of the Todd Protecto- 
graph Company. From The Protectograph 
Bulletin. 


HE first step in the process of preparedness is with 
a i yourself. You must know and believe in yourself. 

It is absolutely necessary to first convince yourself 
of the superiority of your goods, before you can convince 
first 


others. Therefore, you, yourself, are your own 
customer. 

Carefully and conscientiously study your goods from 
start to finish, as well as the service they will render. All 
salesmen are selling the same commodity (service), but 
the value of our ability is measured by the quality of 


service we render. 

The successful salesman is the one who has formed a 
combination with his head, hand and heart—who mixes 
brain with heart and applies it with energy—one who has 
courage, confidence, decision and determination. In deal- 
ing with the customers we should have but one aim and 
one object, the order, and to secure this it is necessary 
to talk to the point with force and conviction. 

Let Reason Rule Canvass. 

Let us not forget that there is just as much difference 
in buyers as there is in various lines of merchandise, and 
the same logical reasoning that would appeal forcibly to 
one kind of man, would be absolutely inefficient with 
another. 

Just a few words on approach, and it would be advisable 
to remember that first impressions are generally always 


lasting. Every man has a certain amount of personality 
and magnetism, and your first approach will prove who 
is master. Look your man in the eye. Don’t apologize 
to him, for you are going to do him good. State your 
proposition in the shortest possible time and draw the 
man’s fire. Demonstrate your article and always control 
the prospect, do not let him control you. It is not how 


much you can tell a man about your article that sells him, 
but how much you can make him believe of what you tell 
him. 

_ Let Buyer Believe He Has Initiative. 

Closing a sale is the psychological point of any sale, 
and it requires the greatest amount of tact and delibera- 
tion. When you have made a complete demonstration of 
your article, and have answered all objections, the close 
is the delicate part, and requires careful handling. Do 
not let a man know that you have sold him. Give him the 
impression that he is buying. Eliminate everything that 
has not a vital bearing on the subject, and never take no 
Emerson said: “He is a great man who 


for an answer. 
can change the trend of my mind.” 

Now a few words on installation. The proper climax 
to any sale is a good installation, or in other words, serv- 
ice. Don’t waste the good impression you and your 
product have made, by a thoughtless or unsatisfactory 


forever, 


installation. Make every prospect your friend 
than a 


for there is no better testimonial you could have, 
satisfied user and a good booster. 

In selling anything, throw your whole heart into it and 
enthusiasm vibrate with sincere intensity of 


let your 
purpose. Therefore, let us, in this, the greatest of all pro- 
fessions, intensify our actions and fortify ourselves to 


battle most vigorously with destructive thought. 


New York Barretts Picnic 


New York office of the Barrett Adding Machine 
inaugurated a picnic, which it is expected will 
be the forerunner of a series of annual outings. General 
Sales Manager Gookin, of the home office, was present, 
and entertained the outers at a dinner at the Strand Hotel, 


The 


Company 


Ideal Beach, N. J. There were speeches and music. 
Various sports enlivened the day, such as base ball, box- 
ing, swimming and tennis. Those present from the New 
York sales organization were Richard Sleeman, J. G. 
Seligman, G. D. Priggen, A. Hendricksen, J. J. Liddy, C. 
C. Meldrum, W. W. Westmoreland, Jr., J. F. Loomis, W. 
W. Weiss and F. J. Roderick. Messrs. Maupin and 
Moseley were unable to attend because of sickness. 
Noiseless Manager on Motor Trip. 
J. S. Mineau, Chicago manager of the Noiseless Type- 


writer Company, made an extensive automobile vacation 
trip in Wisconsin and Minnesota during August. 


APT. 
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‘*Stands for Quality’”’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


F _Durchedas supplies with your business card printed upon them. . 
cut above. 


This means any size order, large or small; it. also means either 
guides or folders. 


That’s the way we help build up 


the business for our dealers. 

We make no charge for this privilege— 

Your business card tells your custemer where to go for another 
quantity of supplies— 

You are not advertising the manufacturer’s trademark instead ef 
your own business— 

No competitor can take your besinene nom ves shoud, should you ay 4 

a change to some other source. You 
and effort it may have cost you te bulla t this AH. 

Investigate by writing us for further information as to how we 
ean be of great help to you in building up your business. 

We manufacture a full line of cards, guides and folders. 

Patented Nevember 6, 1917—No. 1,245,645 

All guides tabbed, printed, imprinted and assembled by patented 

rocess. 


D 
WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 
Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and sarnples ef eur product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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Chicago Stationers Hold Lively Outing. 


Annual Field Day Held Near Aurora a Big Event for Kids, 
Juniors and Grown-Ups. 


Neither railroad strike nor rain-storm interefered with 
the annual field day-of the Chicago Stationers’ Associa- 
tion this year. The event took place on Saturday after- 
noon, August 7, at Fox River Park, a few miles from the 
city of Aurora, Ill. Last year’s event was to have been 
held at the same place, but the strike of the Aurora-Elgin 
Interurban Railroad operatives prevented the consumma- 
tion of this plan, so that last summer’s outing was held in 
Jackson Park instead. 

To accommodate the crowds of stationers and their 
families and friends who attended the outing of last Sat- 
urday the association arranged for a special train to leave 
the Aurora & Elgin terminal on Wells street at 1 o'clock. 
On arrival at Aurora the picnickers boarded special trol- 
ley cars for the park and arrived in good season. Box 
lunches were first disposed of, and then the games began. 
The program committee, consisting of George E. Ram- 
skill, Herbert Schnable, C. F. Evans, L. A. Edwards, R. 
H. Martin, W. W. Matthews, Oscar Modene, George Cor- 
mack and Harry H. Shaffer, had arranged a lively and in- 
teresting series of events, and took charge immediately, 
getting the contestants together and starting every con- 
test right on the schedule. 

Prizes were donated and distributed to those making 
the best records in the different races. The donors of 
prizes included the following concerns: 

Automatic Pencil Sharpener Company, Burr-Vack Com- 
pany, Cameron, Amberg & Co., Carter & Allen, The Car- 
ter’s Ink Company, S. D. Childs & Co., Geo. E. Cole & 
Co., Commercial Stationery & Loose Leaf Company. The 
Conklin Pen Manufacturing Company, Jos. Dixon Cruci- 
ble Company, Eaton, Crane & Pike Company, Esterbrook 
Steel Pen Manufacturing Company, Eberhard Faber, The 
Faithorn Company, E. A. Garvey & Co., The Heinn Com- 
pany, Horder’s Stationery Stores, Imperial Methods Com- 
pany, Irving-Pitt Manufacturing Company, The L-M Sta- 
tionery Company, Mabie, Todd & Co., Marshall-Jackson 
Company, Parker Pen Company, Peerless Wire Goods 
Company, P. F. Pettibone Company, Riddle & Wunderle 
Company, Sanford Manufacturing Company, Sengbusch 
Self-Closing Inkstand Company. W. A. Sheaffer Pen Com- 
pany, Shea Smith & Co., S. S. Stafford, Inc., Stevens, Ma- 
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loney & Co. Stromberg, Allen & Co., The Wahl Com- 
pany, L. E. Waterman Company and the Wilson-Jones 
Loose Leaf Comnany. Our friend W. E. (“Bill”) Smith 
was present with a liberal number of the new Autopoint 
pencils which were presented to friends as long as the 
supply held out. 

The athletic events included a baseball game between 
a nine known as the American Legion nine and the Hor- 
der baseball nine; and the following races: 

Fifteen-yard dash for boys under seven; same for girls 
under seven; twenty-five-yard dash for boys from six to 
ten years; same for girls of the same ages; fifty-yard dash 
for boys over ten; same for girls over ten; fifty-yard dash 
for unmarried ladies; same for married ladies; one hun- 
dred-yard dash for bosses and buyers; same for inside 
men in stores; same for outside men (“peddlers”), and a 
fifty-yard dash for fat men. The open events included a 
peanut race, needle and thread race, bean-guessing con- 
test and old-fashioned waltz contest. 

Master Thomas Favinski proved himself the 
sprinter among the boys over ten; Miss Henrietta 
Schnable won the unmarried ladies’ race, while Mrs. Wal 
ter Pederson and Mrs. Gordon Wallace won first and sec- 
ond places. respectively, in the married ladies’ race; the 
bosses’ and buyers’ race seemed to indicate that speedy 
footwork may be a matter of heredity. At any rate, 
Harry G. Horder won the race by a narrow margin 
over his father, E. Y. Horder, who came in a good sec- 
ond. Little Miss Mathilde Matthews proved that she 
has lost none of her agility. Last year she won first 
place in one or more of the children’s races and this year 
easily maintained the lead in the race for ten-year-old 
girls. The race of the little girls was won by Mamie Na- 
gerson, with little Miss Hensel second and Pear! Evans 
third. Gordon Wallace won the hundred-yard dash for 
outside men. Miss Mate Hunt and T. H. Hansen won 
the needle and thread race, Mr. and Mrs. A. F. Bitternich 
being second. 

Fifty vards is a long way for a fat man to run, but 
enough of the contestants survived the gruelling pace to 
take the three prizes at the finish. John Vack of the Burr- 
Vack Company took first place; Harry H. Shaffer of 
George E. Cole & Co., made second, and George Walsh 
came in third, still running. 

In the peanut race Mrs. F. P. Seymour was the win- 
ner, and the old-fashioned wa!tzing contest was won by 


(Continued on Page 151.) 
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PENCIL DISPLAY IN THE WINDOW OF THE STEWART & KIDD STATIONERY COMPANY, CINCINNATI, 


OHIO—SUCCESSORS TO THE ROBERT CLARKE BOOK STORE. 


EBERHARD FABER. 


ENGRAVING BY COURTESY OF 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"THE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It's yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 


all! 
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ORa quarter century 

Macey dealers every- 
where, year after year, 
have supplied an ever- 
increasing demand. [his 
steadily growing busi- 
ness is the direct result of 
the uniform high quality 
of the Macey line, the 
esteem in which it is 
so invariably held, and 
National Advertising. 
From the viewpoint of 
frequent turnover and 
greater profit per dollar 
invested there is no bus- 
iness asset more profit- 
able than the Macey 
franchise. We invite 
correspondence from 
responsible dealers in 
ofhce equipment. 


The Macey line consists of Filing 
Cabinets in wood and steel, Filing 
Supplies, Steel Safes and Sectional 
Bookcases. Separate catalogs of 
all lines are mailed on request. 


(COhe MACEY COMPANY 


Grand Rapids, Michigan 


Distributed in Great Britain and Europe by 


Manufactured in Canada by 
The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 


The Canada Furniture Manufacturers, Ltd. 
London, England 


Woodstock, Canada 
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Exporter’s Gazeteer for 1920-21. 

The annual number of the Exporter’s Gazeteer of For- 
eign Markets has been issued by The American Exporter, 
New York, N. Y. It was compiled by Lloyd R. Morris, re- 
search editor, and is a ready reference guide to’ the im- 
porting and exporting industries of every foreign market. 
It contains detailed information regarding shipping, bank- 
ing, products, climate and other local conditions. 

An unique feature of the arrangement of the work is 
that all the commercial and industrial statistics and 
weights and measures have been converted into dollars 
and into American measurements, so that the business 
executive tan get his facts immediately without going 
through the process of converting from foreign currencies 
or measures. It is believed that this is the first time that 
a book of this nature has been compiled in that manner. 
Furthermore, it is the first time that all these details of 
foreign conditions have been available in one volume, as 
heretofore it has been necessary to consult local publica- 
tions and various governmental reports in order to cover 
the same ground 

The countries of the world have been grouped in alpha- 
betical order by continents and other major geographical 
divisions so that adjoining markets are found together. 

Under each country will be found detailed information 
upon area and population, commerce, production and in- 
dustry, railroads, telegraphs and telephones, money, 
weights, measures, commercial language, local advertising 
media, principal shipping routes, customs tariffs, consular 
regulations and consular representatives, cable rates, mail 
time, postal rates, and regulations respecting parcel post, 
money orders and reply coupons. The section under each 
country dealing with commerce contains tables showing 
the value of the total foreign trade for a series of years, 
the value of imports and exports by commodities and 
countries, and the value of its imports from and exports to 
the United States for ten or more years. 

Under production and industry there will be found with 
respect to each country a detailed survey of its various 
industries, including agriculture, livestock, forest and min- 
eral resources, fisheries and manufactures, and in the ma- 
jority of cases there has been included a table showing the 
number of each kind of manufacturing enterprise, together 
with the number of persons employed, the capitalization, 
the value of annual output and the consumption of raw 
material. 

Tables are also given showing the world’s production 
and consumption of the principal grains, minerals and 
other primary commodities, also the world’s equipment of 
shipping, railroads, telegraphs and automobiles. 

Comparative tables showing the relative growth of the 
export and import trade of the United States, Great 
Britain, France and Germany are included. 

Separate sections of the book are devoted to the new 
states of Czecho-Slovakia, Jugo-Slavia, Poland, Finland, 
Latvia, Lithuania, Esthonia, Ukrania, and Austria and 
Hungary as reconstructed. 

The Exporter’s Gazetteer of Foreign Markets is a hand- 
somely bound book of 808 pages and includes a number of 
charts, a map of the world, a map of the New Europe and 
line maps of each of the markets. 


Adding Machine Adapted for Blind. 

Co-operating with an injured member of the A. E. F., 
the Barrett Adding Machine Company, Philadelphia, 
Penna., has modified the Barrett portable adding machine 
so that it can be used by a blind person, even to reading 
the totals. J. R. Oastler, Los Angeles, Calif., made the 
suggestion through which an attachment was made for 
the Model 12 Barrett portable. There is an auxiliary set 
of keys mounted on two parallel rods above the standard 
keyboard. The glass cover for the dial is removed, and 
3raille characters for the blind are substituted for the 
Roman figures with which the dial is usually equipped. We 
hope to illustrate this attachment in the September issue. 





John J. Lund Returns from Vacation. 

John J. Lund, manager of the Chicago office of the Rem- 
ington Typewriter Company, returned early in August 
from a three weeks’ vacation. He took his family into the 
vicinity of Ottawa, Canada. 


Aberdeen Equipment House Moves. 

The Office Equipment & Supplies Company, Inc., Aber- 
deen, Wash., is now established in its new store at 118 
East Heron street. The lines carried are office furniture, 
office supplies, and fine stationery; a printing and binding 
establishment are operated in connection with the store 
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Art Metal Products 


HE Dan-Dee Art Metal Products are 

becoming more popular every day. 

They represent that class of mer- 
chandise a dealer delights to handle. Dis- 
tinguished by rigidity and endurance of 
construction and artistic simplicity of 
design, they are attractive to dealer and 
user alike. 


No store handling office appliances can be 
considered fully stocked without a full 
line of the Dan-Dee Art Metal Products. 
While they are made to cater to the re- 
quirements of the most refined taste and 
in beauty of form and finish can be said 
to lack nothing, they appeal as strongly 
to the practical as to the aesthetic sense. 
The best of materials and workmanshi 
combined make them economical as well 
as pleasing to use. 


The Dan-Dee Line Includes: 


Round and Square Waste 
Baskets; Letter Trays; 
Ticker and Towel Baskets; 
Hampers; Strong,Cash and 
Security Boxes; Clothes 
Hangers; Costumers and 
Book Racks. 


Write for descriptive circulars, price 
list and discounts. 


Erie Art Metal Company 
ERIE, PA. 
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“‘U-Need-Me’”’ Refinements 


for Business Offices 


The business established fifty years ago on a pack- 
ing box, has graduated to mahogany desks. The 
1920 business standard prevails in many offices of 
recent date. There are many opportunities of sell- 
ing Fox Office Refinements. isplays in store 
and window will win many sales. An active selling 
campaign by mail, newspaper advertising or outside 
salesman will reveal a large volume of business you 
didn’t relize was waiting for you. 


A store is remembered for the specialties it sells 
rather than for its staples. Specialty sales bring 
staple trade to your store. 


“U-Need-Me” Chair Pads 


save the clothes: The felt prevents friction between chair 
and clothing. .We make four sizes and several colors. No. 9 
is made of all-wool felt, and is our best quality. No. 8 is a 
cotton and wool mixture, and is favored by the medium- 
priced trade. 


“U-Need-Me’ Plate Glass Desk Pads 


Are made of heavy }inch Beveled Plate Glass. Each pad 
has a felt bottom, which preyents wear and scratching of the 
desk surface. Four brass corners, riveted to the foundation 
pad, add an effective finish, and keep the glass in place. The 
glass can be raised with one finger, allowing the user to place 
memos of various kinds under the glass for frequent reference. 


Write for the Booklet ‘‘U-Need-Me’’ 
Office Refinements. 


Geo. E. Fox & Co. 


33 West Kinzie Street 
Chicago, U.S. A. 
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Humor in Advertising. 


Printers’ Ink published an extended article by T. Harry 

Thompson, “Wanted—A Sense of Humor.” The need of 
humor in advertising effort was emphasized. Favorable 
comment was made of the pitch of several advertisers who 
use humor to advantage in their publicity. Men in the 
office equipment field will not need two guesses to identify 
the advertiser referred to in the following quotation: 
_ “An advertisement of a typewriter whose biggest claim 
is quiet action is captioned: ‘Hush Money Well Spent.’ 
I'd like to shake hands with the person who wrote that. 
No five-cent candy or chewing gum, but a typewriter that 
sells for more than $125. That advertiser has a sense of 
humor.” 


Burroughs All Star Convention. 

The All Star convention of the Burroughs Adding Ma- 
chine Company was held at Detroit in July. Following 
the address of welcome by F. H. Dodge, vice-president, 
the company officials were presented to the visitors. All 
Star Club business was then taken up, including the 
presentation of a loving cup to the new president of the 
All Stars. One of the entertainment features was a nine- 
act play staged by the advertising department, “Home 
Brew.” After cleaning up the official program the All 
Stars boarded a steamer for Put-in-Bay, on Lake Erie, 
where the Hotel Breakers had been converted into a 
Burroughs club house. Five days were spent at Put-in- 
Bay, where all imaginable diversions were staged for the 
entertainment of the Burroughs All Stars. 


India Typewriters & Supplies, Ltd., Formed. 

The typewriter section of M. Rita & Company has been 
organized as India Typewriter & Supplies, 812 Hastings 
street, Calcutta, India. M. Rita & Company is a well- 
established firm handling office requisites and stationery 
goods, locally known as the “typewriter people” and the 
“typewriter experts.” 

India Typewriter & Supplies, Ltd., is a limited liability 
concern with capital of 250,000 rupees. The organization 
covers Bengal, South Madras, Punjab and Bombay. The 
company is willing to undertake in its territory the repre- 
sentation of manufacturers of typewriters, accessories and 
novelties. 

Globe-Gazette Insures Employes. 

In the July issue of Office Appliances an item regarding 
the employe insurance plan of the Mitchell Publishing 
Company, Mitchell, S. Dak., stating that the company was 
“said to be” the only newspaper publisher west of the Twin 
Cities to afford such protection to employes. H. P. 
Stewart, formerly with the Globe-Gazette Printing Com- 
pany, Fargo, N. Dak.—now in the sales department of 
The General Fireproofing Company, Youngstown, Ohio— 
calls attention to the fact that his former employer has 
taken out insurance for every employe. Mr. Stewart’s 
warm regard for the Globe-Gazette Printing Company 
prompted him to call attention to this commendable 
activity. 





Army Offers Office Equipment. 

The Surplus Property Division, advertising department, 
U. S. Army, is offering for sale a miscellaneous lot of 
office furniture and stationery equipment. The material 
includes both new and used items, which are stored at 
army depots and camps throughout the country. They are 
offered for sale by negotiation, subject to prior disposi- 
tion. Included in the list are flat top, roll top and type- 
writer desks, tables, office and typewriter chairs, arch 
files, wire desk baskets, wire waste baskets, file cases, 
glass inkstands, file boards, sponge cups, addressograph 
plates and office clocks. 


Stationers’ Unique Advertising. 

An advertising authority has commented on the publicity 
campaign of the Kendrick-Bellamy Company, Denver, 
Colo. The advertising is characterized as resultful. An 
advertising figure of lively action was created, and ap- 
pears in a different posture in each advertisement. In- 
tense interest is maintained by readers in the Kendrick- 
Bellamy advertising. 


October Direct Mail Meeting. 

The annual convention of the Direct Mail Advertising 
Association will be held at Detroit in October. About 
1,500 delegates are expected. The Detroit Adcraft Club 
is arranging for the meeting. 











Count Qoing 
Lind. For a Ginomslts- On. Leak 


oppewth = No Obligation 


To try for 5 days—to satisfy yourself that it pays for itself in time, labor and 
convenience, we will send this guaranteed, fractional coin counter to you all 


charges prepaid. 


August, 1920. 




















Is a Speedy, Anata, Durable, Portable, Low- pried Coin Counting Machine 


Many say it saves them the services of one employee—as 
You have long needed it. Counting fractional coins by hand 
The machine 


It’s a revelation in efficiency. More than 5,000 usej it. 


indispensable as the telephone, adding machine or typewriter. 
is usually inaccurate and always costly—it must be done—do it the quick easy way—time has a money value, 


itself in use is its own salesman. Send for trial today. A post card will do. 
















OVER 5,000 ARE 
IN USE 


Counts: 
Pennies, Nickels, 
Dimes and Quarters 
at the rate of 
800 Per Minute 
48,000 Per Hour 


Weight, 17 lbs. 
Size 7x12 in. 
High Polish Black 
Enamel Finish 
Nickel Trimmed 






IUlustration 
About One-Half 
Actual Size 








Coinometer Company 


Manufacturers of Coin Counting Machines Since 1912 


18 East Atwater St. Detroit, Michigan 
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“FAMOUS FOR QUALITY” — 





For sale by all the Leading Stationers. 


SEND FOR SAMPLES 


Boston 





Underwood's *: In 


Cobalt 








STOP! 


and think a moment. 


What is actually the foundation of the 
entire Stationery and Office Equipment 
business ? 

Is it not Ink? 

Pens weld be of no use. 

Writing Paper would be of little use. 

Account Books could hardly be prop- 
erly kept. 

Checks - Drafts - Important Docu- 
ments, etc. would be of doubtful char- 
acter. And there would be little or no 
call for the thousand and one incidental 
items now required in up-to-date es- 
tablishments. 

Possibly it never occurred to you that 
Writing Ink is such a big factor in the 
scheme of business. 

Realizing this to be a fact, permit us 
to ask:—Are you selling your customers 
the most reliable and best Writing Ink 
in the world? 


Underwood's “tn: Ink 


If you are not carrying this ink in 
stock, write us at once for samples, prices 
and complete information. 


JOHN UNDERWOOD & COMPANY 


NEW YORK 


Toronto Paris 
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Chili Concern Interested in American Goods. 

Balcellis & Company of Santiago, Chili, write that there 
is an increasing interest there in North American meth- 
ods and office appliances, although Europe has _ hereto- 
fore furnished much to the South American republic in 
the way of office devices. Although Balcellis & Com- 
pany have been interested in office equipment only during 
the past two years, the firm is an old established one, 
having been in business for a quarter of a century. Re- 
cently a display room has been established in the heart 
of the Chilean capitol where sales demonstrations are 
made. 

The company desires to get in touch with manufac- 
turers of typewriters, office supplies and appliances who 
wish to be represented in Chili. The company gives 
excellent bank and commercial references. 


An Adjustable Paper Perforator. 

Under Serial Number 392,745, Series of 1915, an appli- 
cation for patents was filed on June 29th, 1920, for a 
rew adjustable paper perforator invented by Basil A. 
Hernandez of Jacksonville, Fla. 

The perforator is described as having a perforating 
space of three-eighth of an inch. The perforations may be 
made any distance from the center of the paper and any 
distance from the top edge of the paper down to three 
inches or more if desired. The machine is for office use 
and it is claimed that its flexibility and facility of opera- 
tion adapt it to a variety of uses which the ordinary ma- 
chine is not equipped to handle. 


A New Ring Binder. 

Frank Sutherland of the Sutherland Binder and Punch 
Company, New York, has patented a loose leaf ring 
binder which he claims is simpler and less expensive of 
manufacture than other ring binders. The outstanding 
feature of the binder is its lever action by means of which 
the rings are opened or closed in accordance with the 
pushing or pulling of the lever. There are two oscillating 
rods mounted upon a plate and provided at their ends 
with co-operating half rings. The half rings of each rod 
are integral with the rod and those of one rod engage with 
those of the other, with the operation of the lever, to 
form the complete rings. 

Diagrams of this new binder will be found on the page 
devoted to new patents in this issue. The patent is No. 
1,342,833. 





National Advertising Booms Stationery. 

Discussing advertising at the St. Louis convention of 
the Wholesale Stationers’ Association, Ross P. Andrews 
noted the effect of publicity on the sales of stationery. 

“We all know that for every line of advertising, there 
must be a certain amount of follow-up, which means the 
vse of writing paper and envelopes. I have heard the 
statement made that for every display line in such pub- 
lications as the Saturday Evening Post, there are 500 
pounds of writing paper used for the follow-up. The 
production of writing paper has not been up to the ca- 
pacity of the mills since late in 1919. This has been due 
to several causes, principally to the severity of the Win- 
ter in the North and West which delayed the delivery of 
coal and raw materials, causing shutdown after shutdown, 
and there was no way of making up the one, two or more 
days lost by these causes.” 

Catalogue of Taylor Chairs. 

“The Masters’ Line of Office Chairs” is the greeting 
on the cover of a new catalogue by The Taylor Chair 
Company, Bedford, Ohio. It makes sixty-four pages, with 
cover in three colors. The body. is printed in two colors, 
and shows an attractive array of office chairs of various 
types, and settees. A page is devoted to the enameled 
line, which is finished in any of the standard shades of 
green enamel to match steel office furniture. Chairs which 
are shipped knocked down for export trade are so desig- 
nated in the cut legends. A table shows the cubical di- 
mensions, metric and English weight of these chairs, 
packed for export singly and four in a box. 


Dennison Man Touring World. 

Victor Bowman, of the traveling sales force of the Den- 
nison Manufacturing Company, Framingham, Mass., has 
started on a tour around the world distributing Dennison 
products. He embarked from Vancouver, on a journey 
which will take him to New Zealand, Australia, South 
Africa and home. 


Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 





Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. Furnished 
with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originators of Glaes Desh Pade 
1800-2 Newport Avenue CHICAGO 
We aleo Manufacture Rosco Glass Desk Pads 
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What About Chairs? 


Do you offer “Just chairs” to the 
prospective buyer, with an apol- 
ogetic gesture, or do you show 
him an established line, recog- 
nized for its sterling merit? 





A3ST5P Ixy 





Nichols & Stone Chairs 


command respect on first sight. 
Experience with their sturdy 
strength and lasting finish in 
hard service proves to the office 
executive that Nichols & Stone 
Chairs are reliable as well as 
comfortable. 


Write for the Nichols & Stone Catalogue 
Nichols & Stone Company 


Gardner, Mass. 
Export Department : 25 Whitehall St., ‘New York, N. Y. 











Typewriter as Prize. 


When the “Reclassificationist,” published at Washing- 
ton, D. C., in the interests of the reclassification of Gov- 
ernment service, decided to inaugurate an essay contest, 
William F. Sroufe, manager of the Noiseless Typewriter 
Company’s Washington office, was approached and agreed 
to furnish a “Noiseless” as the prize. The machine was 
displayed in the window of Goldheim’s store and is arous- 
ing considerable interest in the propaganda of the organ- 
ization publishing the “Reclassificationist.” 


Mechanics Hold Meeting. 


The Typewriter and Adding Machine Mechanics’ Aid 
Association, Inc., with headquarters in Brooklyn, N. Y., 
took in eighteen new members during June and at the last 
meeting in July ten workers of the Hammond Typewriter 
Company’s plant became initiates. The organization an- 
nounces a special meeting on August 13. 


Loose Leaf House Comes in for Publicity. 


A Chicago manufacturer of reflectors for stores and 
offices sends periodically to its customers and prospective 
customers some exceedingly attractive leaflets and fold- 
ers on the subject of lighting. This concern has a wide 
variety of products, an energetic organization and a coun- 
try-wide clientele. Recently, among the illustrations in- 
cluded in the company's latest series of announcements 
was a large half-tone plate showing Beehive No. 570 in 
the bindery of the Boorum & Pease Company, New York 
City. The picture showed the bindery evenly lighted 
throughout by the light thrown by the Chicago company’s 
reflectors—a remarkable example of lighting efficiency 
and, incidentally, a neat little bit of publicity for our 
friends in New York, showing that they practice as well 
as preach the gospel of efficiency, providing not only 
proper lighting, but maintaining an orderly and conveni- 
ent arrangement of their rooms for the workers. 


New Y. & E. Offices in Syracuse. 


A representative of Office Appliances called recently 
at the new offices of the Yawman & Erbe Manufacturing 
Company in Syracuse, N. Y. It occurred to the visitor 
that the offices were unusually attractive and that some- 
body deserved credit for the excellent taste shown. The 
matter was mentioned to Jack Grey, manager of the Y. & 
E. Systems Department, who said that the man to whom 
credit is due is George Leebody, who was one of the com- 
pany’s most successful travelers in Northern Indiana and 
Southern Michigan until he was taken off the road and 
put in charge of the Syracuse office, where he has devel- 
oped a fine increase in the business. The new offices he 
has recently opened are in the Syracuse Herald building 
—one of the finest office buildings in Syracuse. The new 
quarters are conveniently arranged, with a fine and com- 
plete display of the company’s products, showing evidence 
of the right sort of organization work. 


The National Chamber Questionnaire. 


Since the form containing the questionnaire on page 
95 of this issue went down, word has been received that 
the membership of the Chamber of Commerce of the Uni- 
ted States has given overwhelming approval of the plat- 
form proposed. 


House Organ Philosophy. 

More “Buzz” will always get more “Bizz.”—The Royal 
Standard. 

Many a man spills the beans going after the pork.— 
Baer Facts. 

A. big check isn’t the only mark to make in the world. 
—Baer Facts. 

An ounce of sales is worth a ton of excuses.—Protecto- 
graph Bulletin. 

The world’s hard work hunts everywhere for ability.— 
The Burroughs Bulletin. 

The road to success—find a prospect, sell him, and find 
another.—Security Salesman. 

Profit follows promptness as sure as regret follows de- 
lay.—The Burroughs Bulletin. 

Keeping old customers is as important as getting new 
ones.—Globe-Wernicke Doings. 

Business is human the same as the men behind it are 
kuman.—-The Murphy Chair Man. 

In keeping your appointments, better wait for others 
who are tardy than be late—The Wales Visible. 
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Why you can figure the Art 
Metal name in your capital 
investment 


American business has grown to accept Art 
Metal practically as the buying term for all 
steel equipment. That but demonstrates the 
great value of this name to every distributor 
ae of Art Metal steel desks, filing cabinets, safes, 
etc. 


To be sure, it is something he himself cannot 
sell—but it is worth countless dollars, for the 
prestige it shares with him, and for the busi- 
ness it makes possible. His portion of the Art 
Metal good-will may well be included among 
his most important assets. 


Even though our factories might be destroyed 
and our machinery dismantled, there still 
would be left that priceless property both to us 
and to our distributors :—the name “Art Metal” 


74 Art Natal 


JAMESTOWN, N.Y. 











The name of one company-not of an industry 
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i The Type of Men 
With Whom Suc- 


Trees Merk Maguetered 05 Rusamt Often 





W. J. MYERS, Jr. 
Manager, New York Office 


MEN WANTED! 


Ditto Has Exceptional Openings for Good Men 


DITTO needs several more salesmen of the better type 
for immediate openings in its rapidly expanding sales 
organization. 

To the right kind of men—men of education, experience, 
ambition, vision—men of proven ability as salesmen with 
worth while records behind them—DITTO can offer a 
truly exceptional opportunity. 

DITTO, the duplicating machine, is an established factor 
in business. It holds a sales record second to none among 
major office appliances. 

DITTO provides the speediest, most economical and most 
convenient method of making from five up to a hundred 
clear, accurate copies of anything that can be handwrit- 
ten, typewritten or drawn. 





Its uses in business seem limitless. 


Because of this DITTO’S sales have been increasing by 
leaps and bounds. To properly handle this big demand 
more men. are needed at once. 

DITTO’S selling methods are up-to-the-minute—every 
salesman secures intensive co-operation from the home 
office and his efforts are backed up by extensive national 
and direct advertising. 

If you’re the man we want don’t delay—communicate with 
us at once. 


DUPLICATOR MANUFACTURING CO. 


530 South Dearborn Street, Chicago 
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Typewriter Man Now Lives in Former 
Royal Palace. 


Hampton Court in Surrey, the famous old palace of 
kings and queens in England; the palace where Queen 
Elizabeth lived and died, and a structure famous for many 
other memories of British royalty, has been leased as a 
residence by E. B. Lane, assistant director for Europe of 
the Remington Typewriter Company. In addition to the 
memories of good “Queen Bess” which hover ’round this 
historic palace, it was also the residence of Edward III, 
Anne of Bohemia, Henry V, Henry VII and was fre- 
quented by Charles V, Cardinal Wolsey and many other 
historical celebrities. Tradition says that it was in the 
room immediately over the gate-way that Queen Eliza- 
beth breathed her last and that her spirit sometimes re- 
visits the place. It was at Hampton Court also that her 
father, Henry VIII, searched long and unsuccessfully, 
both above ground and under ground, for the treasure 
supposed to have been hidden there by his own father, 
Henry VII. 

Hampton Court ceased, at the time of the Georges, to 
be a royal residence and since then has been leased by a 
long succession of private individuals, although it has 
continued to the present day to be the property of the 
3ritish Crown. Mr. Lane’s lease, which has 14 years to 
run, was obtained from Mr. John Lyle Littleton who 
had it direct from the Crown. Mr. and Mrs. Lane are 
both enthusiastic antiquarians, specializing on relics of 
the Tudor period, which explains their interest in Hamp- 
ton Court and their decision to make it theif place of 
residence. Mr. Lane already has a notable collection of 
Tudor relics and it is not impossible that he may make 
some further interesting discoveries at Hampton Court. 
It was not long ago that dresses which are known to 
have belonged to Queen Elizabeth were found in a hidden 
closet under the stair-case. 

Although Mr. Lane has lived in Europe for many years, 
he is well-known to the typewriter fraternity, both in the 
United States and abroad, for he is one of the so-called 
“old guard” among the employees of the Remington 
Typewriter Company. He is a graduate of the Univer- 
sity of Michigan and for a long time held an important 
position in the auditor’s department of the Remington 
home office in New York. Subsequently, he was trans- 
ferred to the European department of the Remington 
Typewriter Company with headquarters in London, 
where he has since remained, 


Advertising the Typewriter in Italy. 


During the past month there have come to our desk 
two Italian publications which, while not devoted to office 
equipment, have several features of interest from the 
office equipment standpoint. 

“Il Secolo Illustrato” published at Milan, as its title 
indicates, deals with current events largely through il- 
lustrations. The front cover of the issue which has come 
to us is a reproduction of a photograph of Rockefeller 
and Edison, evidently taken atop one of the high build- 
ings in New York. The editors naively caption this cover 
illustration as follows: “The richest man in the world 
Kockefeller. The most useful man in the world—Edison.” 
The back cover of the number is taken up by an adver- 
tisement of the Underwood typewriter placed by the 
company’s agents, Rebora & Beuf. 

“Citta di Milano” is an organ of the municipality of 
Milan and gives statistics as to its activities. An inter- 
esting commentary on the re-entrance of German office 
equipment manufacturers into the markets of the world, 
is a quarter page advertisement in a prominent position 
featuring a well known German typewriter. To show that 
the agents of the Underwood in Italy are not sleeping on 
their arms, however, there is the nage advertisement of 
the Underwood which appeared also in “Il Secolo II!!us- 
trato 


Selling Typewriters to Farmers. 

Advertising and Selling has made a tabulation’ of the 
advertising in sixty of the leading farm papers for the 
calendar year 1919. In the tabulation, which is classified 
by commodities, over 13,000 agate lines of advertising are 
devoted to typewriters. While this lineage is not im- 
pressive when averaged over sixty publications, it indi- 
cates that some typewriter manufacturers and rebuilders 
are finding a market worth while in farming districts. 


TY Pe 
WRITERS 


Wholesale Export 








Your Stock Room is here: 


Victors 

Olivers 

Fox 

L. C. Smiths 
Royals 

Smith Premiers 
Monarchs 
Hammonds 
Remingtons 
Noiseless 


Woodstocks 
Underwoods 
and all others 


Remember: 


We have them at all times 


We sell Rough and Rebuilts 
W nite today for prices 


Morse Typewriter Exchange 
Company 
319 Canal Street New York, N. Y. 
Cable Address ‘‘MORSETYPECO,’’ N. Y. 
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Constant Consumption 
Causes Regular 
Buying 


That is why Diemer Products are so 
profitable a part of the stationer’s 
business. They “‘go into coasumption.”’ 
This purchasing is not begrudged, as 
replacements for wear are infrequent. 





Diemer’s Leatherette 
Vertical Filing Pockets 


are used in many filing systems for 
important or bulky dockets. The 
assembly of papers is maintained. 
Leatherette does not readily show wear 
or dirt, and affords loag, satisfactory 
service. Notations or index memo- 
randa are readily made on Leatherette. 


Write for the Diemer Booklet and 
Discounts to Dealers. 


John F. Diemer Company 


107-9 La Fayette Street 
New York, N. Y. 
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Bank Credits in South Africa Slightly Curtailed. 

As a suggestion to American readers with respect to 
conditions in the South African field, one of our subscrib- 
ers in Johannesburg serds us the foilowing clipping from 
a recent issue of a local paper: 

“The banks are restricting facilities. 

“This statement summarizes a policy on which all the 
South African banks appear to be embarking; and the 
effect of it is likely to be felt throughout the Union, not 
only by way of checking overtrading, but as a blow at the 
speculator whose operations, it is contended, have helped 
to inflate prices. 

“The nature of the restrictions should be defined care- 
fully. According to several bank managers there is no 
desire to limit legitimate trade, but pressure is being ex- 
erted on traders and others whose operations are purely 
speculative, or whose transactions might involve the 
holding up of stocks in anticipation of a rise. In other 
cases, where a client’s transactions are not considered 
healthy, pressure is brought to bear. Stock exchange deal- 
ings are frequently regarded as speculative from the bank 
managers’ viewpoint today. 

“Before dealing with the actual effect of this restriction 
of facilities (which applies to advances against bills for 
goods exported, as well as overdrafts established or sought 
to be established), the question of the reasons for this 
restriction may be perhaps utilized with advantage. 

The most important reason is the price of raw gold. 
Broadly speaking, when a bank discounts a bill, or grants 
an overdraft, it pays out in gold. It matters not that it 
is permitted to disburse notes; the fact remains that a 
certain proportion of the money handed out over the 
bank’s counter will be in gold. 

“As matters stand today, the banks are losing just over 
eight shillings per sovereign paid out. The last lot of 
sovereigns imported by them cost over 28s per sovereign. 
Hence the heavy aggregate loss to the banks through 
making advances of any kind whatsoever. 

Protective Measures. 

“To recoup themselves, the banking authorities charge 
the mines heavily for, as it were, cashing the raw gold 
which the mines bring in to them for export. This charge 
has reacted heavily on the mining industry. Roughly it 
amounts to eight per cent 

“Then the discount rates have unfortunately checked 
the export trade of this country for the same reason, 
namely, that to give a local merchant the money for the 
goods that he proposes to export is tantamount to pay- 
ing out some proportion of the sum advanced in gold. 
Which means loss. This is to some extent why the banks 
refused to finance the export of South African wool, which 
is lying in such large quantities at the coast today. 

“It was obvious that the inability of the banks to fi- 
nance the export trade of South Africa without loss to 
themselves, or, at any rate, without recouping themselves 
by charging heavy discount rates, was bound, if the drain 
of gold continued from South Africa, to result in a re- 
duction of local facilities. The time has come when that 
reduction has had to be made. The result is that the 
banks have put the screw on, and are now curtailing 
credits. 

“There is, however, another reason. 

“It is felt in banking circles that there has been a strong 
tendency towards overtrading. Just as in 1905 the banks 
were compelled to curb the spirit of speculation in stocks, 
and of wide-spread overtrading, by calling in overdrafts 
gradually, so today they apear to be convinced, as one 
bank manager put it yesterday, that a little healthy prun- 
ing of the forests of speculation and war-trading would 
be to the advantage of the country’s scenery. 

“*This measure of the banks,” another said, “is aimed at 
the speculator and not at legitimate trade.” 

“*It is a dose of financial castor oil,’ remarked a third. 
‘It will do the community good.’ 


Effect on Prices. 


“The question now arises as to what effect this cur- 
tailment is likely to have on South African trade as a 
whole. One of the first results will be that speculators 
who are holding goods for profit may, under banking 
pressure, not be able to stand the strain, and may have to 
sell. There has been a good deal of talk lately about a 
slump in prices, but with the world-scarcity existing as 
it does today, a prominent commercial authority stated 
yesterday (in an interview) that he could not imagine 
any international slump in prices. With universal under- 
production there could not be a wide-spread fall. No 
doubt speculators here and there, added the expert, had 
been unable to withstand pressure and had sold out, caus- 
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Defuxe Jine 


MEMO BOOK 


ASSORTMENT 
NO. L-69 


This assortment consists of one glass-top mahogany 
stained wooden display case and thirty-one 800 
Line Memorandum Books containing fillers. 





IN DISPLAY CASE 


3—No. 800 44x2 De Luxe Memo Covers 

: and Faint Ruled Fillers at $1.20—$3.60 

phoebe «ot tatee = : 3—No. 801 2x4 De Luxe Memo Covers 
2 Loggelear and Faint Ruled Fillers at $1.00—$3.00 
3—No. 802 44x2} De Luxe Memo Covers 
and Faint Ruled Fillers at $1.25—$3.75 
3—No. 803 23x44 De Luxe Memo Covers 
, . - and Faint Ruled Fillers at $1.25—$3.75 
4 a | 3—No. 804 5x3 De Luxe Memo Covers 
i Se ; ; and Faint Ruled Fillers at $1.45—$4.35 
3—No. 805 3x5 De Luxe Memo Covers 
and Faint Ruled Fillers at $1.45—$4.35 
3—No. 806 6x3} De Luxe Memo Covers 
and Faint Ruled Fillers at $1.70—$5.10 
3—No. 807 3x6 De Luxe Memo Covers 
and Faint Ruled Fillers at $1.70—$5.10 





Additional Covers and Fillers 


2—No. 808 63x3? De Luxe Memo Covers 
and Faint Ruled Fillers at $1.85—$3.70 


* } 2—No. 802 44x24} De Luxe Memo Covers 
Special price to our OO and Faint Ruled Fillers at $1.25—$2.50 
dealers including ° 2—No. 806 6x3} De Luxe Memo Covers 


Ce i ee eae | One and Faint Ruled Fillers at $1.70—$3.40 


“hi I—No. §04 5x3 De Luxe Memo Covers 
Net F. 0. B. Ciicage and Faint Ruled Fillers at $1.45—$1.45 


TOTAL LIST PRICE..... $44.05 
1 Display Case (cost price)....... 5.00 


TOTAL $49.05 








We are enabled to make immediate shipment of five-hundred 
assortments. Orders filled in rotation as received. 


Wilson-Jones Loose Leaf Company 


3300 Franklin Blvd., CHICAGO 316 Hudson St., NEW YORK 
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One Dealer Says, “I Now Give 
Carter’s Ink More Window Space” 


PROMINENT stationer in one of our largest 
cities told us just the other day that since so 
many of our advertisements were run in full 
color, thus acquainting the public with the actua/ 
appearance of the packages, he had been giving 
our goods considerably more window space. 


There was, he said, a much quicker recogni- 
tion of the merchandise and, he found it profit- 
able to take advantage of the fact. 


We have sufficient confidence in this man’s 
judgment to feel warranted in passing the idea 
along to you. Certainly if we can both profit by 
the idea, you will, we feel sure, pardon any 
suggestion of self-interest in our bringing the 
matter to your attention. 


THE CARTER’S INK COMPANY 


Manufacturing Chemists 


BOSTON CHICAGO 
NEW YORK MONTREAL 
TATE LUIOU TCU LLC LLELLLLcLoL COLL LLGe cL CL eo. ccCLeLcEe ccc Locke CLL TMUETRRUITTTITircccedrteice (1/1071 


MUN 
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ing certain lines to fall back cheaply on the markets, but 
that was all local and temporary. 

“With regard to the local situation, it has been con- 
tended that even if the export of South African goods has 
been discouraged owing to prohibitive discounts, the pre- 
mium of 734 per cent, paid on money remitted should not 
only encourage imports here but should enable English 
goods to be sold more cheaply in South Africa than for 
a long time past. It has been held that the 7¥% per cent 
premium should have cheapened the cost of living to the 
extent of that percentage, since it means that by remit- 
ting from this end a man can get goods to the value of 
£107 (English money) landed in Africa from England. 

“Yet the imports are not being sold here more cheaply. 
The head of a great business house yesterday stated tliat 
as far as his firm was concerned the public were getting 
the advantage of the percentage; but small retailers owing 
partially to the tardiness of their sales might find a diff- 
culty in allowing that percentage to the public, and more 
particularly because their own living costs had greatly 
increased. He held that there might be profiteering here 
in articles of luxury, but not to any extent in essentials. 
There was, he alleged, profiteering on a much bigger scale 
in Capetown, but on the whole, here, the public got value 
for their money and the town was as well-off, maybe, as 
any in the world. 

Salutary Corrective. 

“He, too, held that the restriction of facilities was a 
salutary corrective. He felt that it was to the ultimate 
interests of the commerce of the country, which had un- 
rivalled prospects at the moment. Even though some of 
the mines might be failing, he said, the other industries 
of South Africa were going ahead. 

“In conclusion, it may be pointed out that the steady in- 
drawing of advances applied discreetly here and there 
is the common policy of all the banking institutions of 
this country. 

“It should also be mentioned that the balance of trade 
is so greatly in favor of South Africa (as against Eng- 
land), in other words, the balance of money owed to 
South Africa by Britain for goods exported is now so 
large, that the present high rates against England have 
been partially determined on _ that. The premium 
on gold has been the other factor. 

“Meanwhile, the con'’sensus of responsible business opin- 
ion is that bank pressure, if soundly applied, is not likely 
to do the country any harm, and at the worst is likely 
to squeeze speculators whose operations are not in the 
public interest. 

“*More than that I will say,’ remarked a leading mem- 
ber of the Johannesburg Chamber of Commerce. ‘And 
that is: It was high time the banks put the brakes on.’” 


Chicago Stationers’ Outing. 


(Continued from page 136.) 
Mr. and Mrs. T. E. Derick of S. D. Childs & Company. 

Tn the baseball game the Horders won over the Legion- 
aries by a score of 4 to 0. The line-up was as fo!lows: 
Horders—Krelle, 1 b.; Delabar, 2d; Miller, 3d; Schulze, 
r.f.; Medura, 1.{.; Cabot, c.f.; Joyce, p.; Steadman, c.; Han- 
sem, S.s. 

Legionaires—-Hanna, Homer, ss.; Grieshammer: Derick, 
l.f.; Stathem, 2d; Ramskill, Jr., r.f.; Edwards, c.f.; Martin, 
Mielke. 

The last event of the day was the waltzing contest. 
Prizes were then given out and the stationers gathered at 
the restaurant on the grounds and ate dinner. Cars left 
for Aurora at 8:30 Chicago time, connecting with a special 
on the Aurora & Elgin for Chicago. The day passed 
pleasantly and everyone was well entertained. Refresh- 
ments for everyone were both free and sufficient. But 
one untoward event occurred. In boarding the train on 
the return from the grounds one of the ladies was slightly 
injured. The injury was to an ankle, the reporter under- 
stood, and was quite painful. A physician boarded the 
train at Wheaton and administered assistance. 





Catalogues and samples dispatched to Ecuador should 
be sent in the regular mail. Importers in Guayaquil state 
that catalogues and samples of absolutely no value except 
as samples are shipped as parcel post from the United 
States. There is an extra Ecuador tax of twenty centavos 
(9.4 cents) on each parcel post package arriving from 
foreign points. In addition there is a charge of as much 
as two sucres ($0.94) for transportation from the Canal 
Zone, handling charges, railway taxes, etc. 
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Economy Attends Comfort 


in offices where chairs are 
equipped with regard to the long- 
evity of cloth- 


ing. They use “Economy” 
Cushions and Seat Pads 


which take the wear that comes when 
clothing is in contact with 
wocd or cane chair seats. 











We make several types of 
cushions and chair pads, 
which are shown in detatl 
in the ‘‘Economy”’ Book- 
let. Send for it; will 
introduce you to new 


profits 











Economy Seat Company 


3132 South Canal Street Chicago, Illinois 

Pacific Coast Representative New York Representative 

C. E. Davis, Empire Building A. H. Denny, 368 Broadway 
Seattle, Wash. New York, N.Y. 


: Southern Representative 
E. V. Bogart, 1318 4th National Bank Building 
Atlanta, Ga. 





“Economy” All-Wool Felt Seat Pad 
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Old 
Fashioned 
Integrity 


is expressed in the trade mark 
of the Milwaukee Chair 
Company. Add to that mod- 
ern engineering and construc- 
tive skill and you will have 


in brief the formula for the . 


manufacture of 


Milwaukee 
Chairs 


Our grandfathers were noted 
for painstaking workmanship 
and scrupulous selection of 
materials. Milwaukee Chairs 
have these excellent qualities 
magnified by the most up-to- 
date manufacturing methods, 
which give us a line of chairs 
far better than was thought 
possible a generation ago. 


The Milwaukee Line is the 
largest in the world restricted 
to office chairs exclusively. 


Our customers claim that 
‘‘Better Chairsare not made.” 


Get the Milwaukee Chair 
Company Service. 


Write us. 





Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 








Pacific Northwest Stationers Meet. 
With an attendance of eighty representatives from the 
states of Washington, Idaho, Montana and Oregon, the 
Pacific Northwest Stationers’ Association met at Spokane, 


. Wash., July 1 and 2, marking the eleventh annual conven- 


tion of the organization. The officers were, George E. 
Miller, Seattle, president; H. D. Patton, Salem, Ore., vice- 
president, and D. C. Reid, Seattle, secretary-treasurer. 

The address of welcome was made by John H. Shaw, 
of the Shaw & Borden Co., Spokane, and response was 
given by Mr. Patton. Fletcher B. Gibbs, general manager 
of the National Association of Stationers and Manufac- 
turers, who came all the way from Chicago to address the 
convention, gave the principal talk of the meeting, in which 
he made a plea for a regional organization which would 
embrace the whole Pacific Coast west of the Rocky moun- 
tains. Mr. Gibbs called upon distributors and manufactur- 
ers of stationery and office equipment to co-operate in a 
movement to build up trade on the Pacific Coast and in 
the Orient. To satisfy himself that such an organization 
could be effected, was his principal object in crossing the 
continent, he said. 

“Dealers should realize that it is better to work together 
for expansion than against each other for individual gain,” 
asserted Mr. Gibbs. “It is better for two dealers in the 
same town to carry the same lines of goods and both 
make a reasonable profit than it is for one dealer to try 
to drive the other out of business, which is sure to result 
eventually in a great deal less profit.” 

Guy W. Smelser, Tacoma, spoke on “Stock Records and 
Stock Keeping for the Stationer,” and was followed by 
J. S. Ball, Portland, on “The Cost of Doing Business.” 
An urgent request that Pacific Northwest dealers join the 
National Association of Stationers and Manufacturers 
was made by W. H. Greenleaf, field secretary of the asso- 
ciation. 

“The maze of problems confronting the business world 
today can cnly be solved through organized effort,” he 
said. “And the greatest issue in the solution of these 
problems is education. We must have knowledge of facts, 
not theories. The haphazard business methods of former 
years will not go today. We must learn to have confidence 
in our business associates and co-operate to show that con- 
fidence.” 

Additional addresses were made by W. M. Burns, who 
spoke on “Relation of Stationer to Printer,” and W. J. 
Ortel, who took up the subject of salaries. 

Election of officers for the ensuing year and the naming 
of the next meeting place closed the convention. John W. 
Graham, Spokane, was elected president; A. W. Hawley, 
Seattle, vice president, and D. C. Reid, Seattle, was named 
to succeed himself as secretary-treasurer. An executive 
committee, comprising Mr. Smelser and John Hibbard, 
Portland, was appointed. The 1921 convention will be 
held in June or July, the exact date to be determined later. 
Paradise Inn, Mount Rainier National Park, was the place 
chosen. 

Stationers who attended the convention included, accord- 
ing to the register: C. E. and K. S. Davis, C. B. Ruggles, 
C. L. Moore, G. J. Johnson, A. E. Lilly, A. L. Duncan, Mr. 
and Mrs. F. L. Hawley, Geo. E. Miller, Edward Frick, D. 
C. Reid, from Seattle; Mr. and Mrs. W. B. Hotchkiss, Guy 
Smelser and Mrs. Smelser, from Tacoma; C. L. Helwig, 
J. B. Hibbard, R. W. Hodgkinson, F. A. Gotthardt, Mr. 
and Mrs. J. S. Ball, G. Glass, Jr., from Portland. Other 
delegates from outside cities were: Mr. and Mrs. W. A. 
Huntley, Oregon City; J. L. Burgoyne and J. H. Davison, 
San Francisco; W. F. Tuesley, Yakima; Mrs. A. F. Casper, 
Walla Walla; John B. Benson, Aberdeen; W. H. Greenleaf 
and F. B. Gibbs, Chicago; J. C. Chapeck, Boston, Mass.; 
A. C. Moerl, Great Falls, Mont.; A. Gusdorf, Butte, and A. 
H. Clark, Lewiston, Idaho. Spokane was represented by 
the following: J. H. Shaw, W. M. Burns, R. V. Denny, 
J. W. Graham, J. S. Lawrence, Mr. and Mrs. W. J. Ortel, 
B. Kyson, V. Tooke, A. F. Green, H. A. Talbot, W. E. 
Frederick, R. R. Roberts, C. J. Hillman, R. H. Mering, E. 
R. Radkey, G. H. Goble, J. C. Bee, J. F. Segel and W. C. 
Barnett. 





We're Neutral. 
Senator Harding has yet to convince us that the lead 
pencil is superior to the typewriter in turning out political 
speeches.—Chicago Evening Post. 


Duplicates. 


“Those colored twins are just like each other.” : 
“Yes: one is a carbon copy of the other.,—New York 
Evening Post. 
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Announcing the New @@cc- Factory 


To provide for the steadily increasing demand for Cesco products, it has been 
necessary to erect a new factory. The new plant, now nearing completion, 
is located in Long Island City, the great manufacturing center of Greater 
New York. 

It is three times the size of our present factory, 290 ft. in length by 185 feet 
deep; five stories high, with 50,000 square feet to each floor, or a total floor 
area of 250,000 square feet, representing an investment of approximately 
$750,000.00. 

When completed the new factory will provide one of the largest and most 
completely equipped plants of its kind, with every known convenience for 
employees, including Library, Shower Baths, Recreation Rooms, ete. 

With our increased facilities we shall be glad to serve our dealers to better 
advantage than ever—and it is our aim to carry a larger stock of catalog items 
so that all orders may be shipped promptly and complete—without the neces- 
sity of back-ordering a single item. 

If you do not handle Cesco products, let us tell you about our dealers’ propo- 
sition. Catalog and full details on request. 








THE C. E. SHEPPARD CO. 


Loose Leaf Supplies 
311 Hudson Street, New York City 
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Increasing Demand 


For Better Business Methods and Equipment 


Manufacturers exhibiting at the 
National Business Show are ren- 
dering valuable service to the 
office appliance industry, as well 
as to the public. 


They are using the best possible means 
of creating and stimulating interest in 
what the industry produces—by having 
their trained specialists explain person- 
ally the advantages of better business 
methods and equipment. 


More than ninety manufacturers have 
arranged for representation in the 17th 
Annual National Business Show at 
Grand Central Palace, New York, the 
week of October 25th. 


There is still good exhibit space avail- 
able for manufacturers desiring to join 
in this cooperative movement to show 
the business public the up-to-date ways 
and means of minimizing administrative 
expense. 


NATIONAL BUSINESS SHOW 


The Exposition of Modern Administrative Methods and Equipment 








Frank E. Tupper, Pres. 50 Church St., New York 
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New Concern at Baton Rouge. 

The typewriter and office supply business formerly op- 
erated by Otto Claitor at Baton Rouge, La., has been 
taken over by the Southern Stationery Store, Inc., a re- 
cently organized company, with an authorized capital of 
$15,000.00, 

The company will remain under the same management 
and will continue the sale and repair of office machinery, 
although more attention will be given office furniture and 
staple office supplies than heretofore. Extensive additions 
will be made to the office furniture stock, and the type- 
writer repair department, which is already one of the best 
equipped in the south, will be further enlarged. 

The company is headed by J. E. Thoensson, president; 
H. P. Breazeale, vice-president; Otto Claitor, secretary- 
treasurer. 


Phillips Thanks His Friends. 


William W. Phillips, head of the William W. Phillips 
Supply Company, St. Louis, Mo., who was recently a can- 
didate for the nomination to the office of Auditor of the 
State of Missouri, made a very creditable showing at the 
primaries. Although his opponent—an experienced poli- 
tician running for renomination and with the prestige of 
incumbency—won the nomination, Mr. Phillips cut down 
his plurality more than one-half and received nearly 18,000 
votes in St. Louis. 

This is regarded as a good record for a man having no 
previous political experience. Mr. Phillips had the en- 
dorsement of the local committee and received cordial 
support from many quarters, 


The Value of Thrift. 


Before you purchase something think first how many 
hours of work each purchase will cost you. 

Get what you really want. Don’t buy what you don’t 
need. 

Steady saving will bring a home or something else 
worth while within your reach. 

No man needs to be a tightwad, but no one needs to 
be ashamed of it. To pinch dollars till the eagle screams 
and you are called a “tin horn” is not easy. It requires 
extreme self-denial. It means doing without what you 
want when you want it most.—‘Eagle A” Unity. 


Tall Talk, But Very Probable. 


The Protectograph Bulletin is responsible for this one. 
It narrated that during the railroad switchmen’s strike, 
when both mail and express shipments could hardly be 
moved in Chicago, R. V. Andrus, the Protectograph rep- 
resentative in Chicago was told that a customer was in 
urgent need of Protod vouchers, then in process at the 
Rochester factory. Andrus took an Eastbound train, 
traveling on his own time and pocketbook, reached the 
factory, found the order ready, returned to Chicago and 
delivered the vouchers as per promise. Later that cus- 
tomer inflicted an order for $2,700 on the salesman. 


Slivery Joke. 
Miss B.—Why, Miss W., what is the matter with your 
neck? It looks just like a typewriter. 
Miss W.—Why, what is the matter with it? 
Miss B.—It’s Underwood.—Karpen Komment. 


No References. 
Jones—Have you references from your former employer? 


[ypist—Well, no; I’m unfortunately married to him.— 
The National, of the National Blank Book Company 








Non-Alcoholic Dope. 
Spock—“When I feel wrong I swallow a bottle of ink.” 
Shine—“‘How’s that?” 
Spock—-“It makes me ‘right’."—“Eagle A” Unity. 


Riding a Hobby. 

In the July issue of “Eagle A” Unity, the editor dis- 
cussed a perennial subject, “On Riding Hobbies.” He 
narrated various hobbies, curious, useful and entertaining, 
which engage the spare moments of individuals: The 
article pointed out the educational advantages of certain 
hobbies within the reach of all. 
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SOUTH W ORTH 
Typewriter PAPERS 


For Four Score Years 


The Standard 


By which all typewriter papers 
have been judged. 


A Paper 


That makes friends with the 
stenographer and writer of the 
letter because of 


It’s Quality Look 
It’s Great Strength 
It’s Even Excellence 


Parchment Deed 
A paper of Superlative Quality 
and Strength for all Legal Doc- 
uments. 


Permanent Record 


A handsome, enduring paper 
for general commercial pur- 
poses. 


Credential Bond 


A quality paper for all around 
uses at a very moderate price. 





Identified by 
THE HANDY NOTCHED BOX 


That Keeps the Paper Clean, Orderly 
and Accessible as long as it lasts. 














SOUTHWORTH COMPANY 


Established 16 


Mittineague, Massachusetts, U.S.A. 
San Francisco Office, 444 Market Street 


The Oldest Manufacturers of Typewriter Papers in the World 
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The Latest in the Family of Languages 


Chinese Phonetic Japanese Kata Kana 
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ns, symbols, etc. 
e at the same time 


Standard English for general correspondence 
IN MANY TYPE VARIETIES 


BUSINESS 
Added force and beauty to the settee through the 
pe eho type plan, aod age vou & goat 
of i. t ats change o » usually 
feaeo, the = Zant scientific method in the 
printing art. 
BEAUTIFY YOUR WRITING 


Put Beauty into Your Sybing 
Go You So In Your Shoughts-- 
Put ao much force and 
embhasis in 1% 2d you 
do in your speech. 
dhere's only one machine on 
which you.can do this - and 
that's the 


Condense Pb 
to 1/4 the ce usually occupied by the 
Variable Lotece Spacing Models 
(the first time in history) 
Make the spacing suit the size of the type 
“Many Typewriters in One” - Over 365 Different 


TYPE-SETS TO SELECT FROM IN THE MULTIPLEX 
DEALERS: Many desirable territories open 


The WAGNER Mechano-Numeric Index opens up a field for con- 
densed and economic indexing. Data will be furnished on demand. 


Let us send you free our interesting 
beoklet, fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 


REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
76 Queen Victoria St., London, England 


with their man 
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Federal Tax Reform in Prospect. 
National Association of Credit Men Sees 
Prospect of End of Industrial Extrava- 
gance Through Change in National 
Policy. 

Information received from Washington that both pres- 
idential candidates are in favor of revision of the taxa- 
tion laws and repeal of the excess profits tax has renewed 
the efforts of the National Association of Credit Men 
to present a plan that will result in all of the income of 
the country being taxed in proportion to the amount re- 
ceived by the individual. If this is done there will be 
plenty of revenue for the government, according to J. 
H. Tregoe, secretary-treasurer of the organization which 
has a membership of more than 33,000 business houses. 

The Committee on Federal Taxation, of which Roy 
G. Elliott, of Chicago, Ill, is chairman, has just issued 
a pamphlet favoring the substitution of a corporation 
earning tax at a graduated rate that will have a tendency 
to encourage payment of dividends. The recommenda- 
tions are made on the grounds that if the re-invested in- 
come of an individual and the partner are subjected to 
the surtax as at present, then the re-invested income of 
the corporate stockholder must be treated in substan- 
tially the same manner. The undisturbed earnings of a 
corporation are the re-invested income of the _ stock- 
holders, points out Mr. Elliott. 

Excess Profits Tax Causes Extravagance. 

“The excess profits tax has encouraged so much busi- 
ness extravagance that the removal of such an assess- 
ment would tend to eliminate trade waste which would 
increase business income subject to income taxes,” writes 
Mr. Elliott. 

“The National Association of Credit Men is on record 
as being in favor of the levying of a tax on the earnings 
of the investment of each individual on the basis of sub- 
stantial equality with every other individual enjoying 
the same measure of prosperity and without discrimina- 
tion against incomes derived from any particular form 
of business organization. 

“The proposed general sales or turnover tax would be 
passed on through the channels of distribution resulting 
finally. in a levy on the consumer, doubtless of larger 
velume than the revenue received by the Government, 
which would be a tax levied not in proportion to ability 
to pay in proportion to the necessities of existence. 

“Under the present law individuals, whether conduct- 
ing business alone or in partnership, are liable for tax 
on all profits whether drawn from or left in the business. 
The corporation, on the other hand, after paying excess 
profits tax and normal income tax, may retain its earn- 
ings as working capital and the individual stockholder 
remains free of liability for super income tax until divi- 
dends are distributed. Gross inequality results from this 
situation. Equality of distribution of the burden of taxes 
should replace the present system.” 


Hartley Makes Record in London. 


W. H. Hartley, who used to represent the American 
Multigraph Sales Company either as salesman or manager 
in Cleveland, Chicago, Atlanta, St. Louis and Detroit, and 
is now general manager of The International Multigraph 
Company (Britain) Limited, London, has won distinction 
recently by leading the London organization to signal 
victory in a sales contest lasting three months between 
London and New York. It was nip and tuck for some 
time, but the London lads won in the home strench by a 
safe margin. Salesman R. A. Wilson, with 181 per cent of 
quota, won the walking stick given as a prize by the 
managing director. The five highest men and their per- 
centages are—Wilson, 181; Jenkin, 139; Collis, 125; Coats- 
worth, 120, and Ridgway, 115. 

The prize won by Mr. Wilson is a handsome gold- 
mounted Malacca stick. Responding to Mr. Hartley’s 
speech of presentation, Mr. Wilson said he.attributed the 
record he was able to make to the training received and 
the weekly sales conventions Mr. Hartley introduced. 

Since taking up the work in London Mr. Hartley has 
introduced the sales score board, sales contests and house 
organ and finds them as effective in Britain as in America. 





Oscar Wilkerson in Europe. 


Oscar Wilkerson, general manager of the Steel Equip- 
ment Corporation, Avenel, N. J., is touring Europe. He 





expects to cover eight countries in his travels. 
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How a Weasin Retailer Prudential Engrosser 


a Praises Flexibility 
Tripled “Life Time Pen” of Sheaffer Pen 


Sales in Less than Monthy snes. s..poe cee te on Patent 


Insurance Company of America, speaks of pen perform- 
onan b's sine onal: take notice, for he i kek 


and 
Nine out of ten men who step into | [-———— sake memminnee ad to be one of the toh 
Robert W. Combe’s store at Kansas | | —— m= reproduction ot Bia Teter below 
City, intent on buying an ordinary | In his work at the home office in Newark, New 


. Jersey. 
medium-priced pen, walk out with a | | MB SSS >) 6 ne a ee 


“Life Time” Sheaffer —plus a broad | | 


smile of satisfaction. The customer is Kansas City, Mo. 

happy over having found the pen he’d 

always longed for, and Mr. Combe is (Extract from Letter) 

even more elated, for he has just | || About 4weeks ago we ordered 
finished ringing up $8.75 in his cash 18 dozen Life Time Pens for 
register, netting him a very handsome | || shipment first of next month. 
profit. Kindly change shipping in- 


structions to read ‘‘at once,’’ 


Cashing in on human curiosity and : 
as we are entirely out. 


clearly explaining the merits of the pen 
to the prospective purchaser are respon- 

sible for Mr. Combe’s success. The SW Laut 
first is easily accomplished by display- 


ing the sign and window cut-out which 
is furnished free of charge and illus- 














trated in the second column. COME IN ANI AND TRY ee ee 
‘ : ’ ’ would best answer his Pad ny sy oy = Not until he thor- 
The 6 main talking points are briefly THE LIFETIME PEN repens os oa Seen pe ey we 
as follows: H from the two main requisites of extreme flexibility and 

; : A NEW SHEAFFER FOUNTAIN PEN ] enduring satisfactory performance. 

1. Extra large reservoir for ink—busy Mr. Dolan says: “I L wish to thenk you mest ont heartily 
man not bothered with refilling pen. for your painstaking efforts in furnishing me with the pen 
2. Extra heavy No. 8 nib with selected len irs py pow yl wey me “73s 


native iridium point, made by our 
master nib maker. 

.Writes at any angle. Every surface 
smooth as velvet. Positively will not 
scratch. 


4. Withstands hardest usage, hence the 
name “Life Time Pen.” 


5. Unusual pressure can be put on pen 
point, as in making carbon copies. 


6. Popular Chased Finish, $8.75. With 
gold band and clip, $10. sign above eo 
The best evidence of Mr. Combe’s | stop’ look and 


success in selling Sheaffer “Life Time | fiie0P4 thes 


Pens” is contained in a recent letter | most people 
want to satisfy 


which reads: their curiosity. 
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“About 4 weeks ago we ordered 18 doz. 
Life Time Pens for shipment first of 
next month. Kindly change shipping 
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Makes 
Twenty-four 
Seconds 

do a full 
minute’s 


duty 


HINK of saving 60% of the time of your 
office help. 

Kardex has effected that saving for the Hood 
Rubber Company by keeping card records of 
their 9500 employees in plain sight — instantly 
accessible. A section of the Hood equipment 
is pictured below. 

An executive of the Hood Rubber Company 
said, “In drawing off reports of employees, or 
in handling telephone calls in reference to them, 
we have been able to reduce the time approxi- 
mately 60°.” 

That company also keeps its perpetual in- 
ventory cards in Kardex and they say, ‘“‘ The 
saving in labor is about 50%.”’ 

Kardex gives executives of the Hood Rubber 


Branch Offices: 


yD} _. Dey-Dea 


Company control over the activities of their 
department heads. One of them said, “‘We 
have Kardex single units on the desks of de- 
partment heads which enable these men to 
have information pertaining to their depart 
ments instantly available.” 

Kardex is serving nearly 7000 business firms 
—keeps the data on each record card in plain 
sight. Reference to or entry on any card is 
made without removing—absolutely preventing 
lost or misfiled cards. 

Kardex merits your immediate consideration. 
We have some remarkably interesting facts and 
figures about record keeping to show you. 


Write for these — and send samples of cards 
you are now using. 


Branch Offices : 


ATLANTA DALLAS MINNEAPOLIS SEATTLE 
BALTIMORE DENVER AMERICAN KARDEX CO. NEW YORK ST. LOUIS 


BOSTON DETROIT Main Offices and Factory: PHILADELPHIA SYRACUSE 
BUFFALO HOUSTON TONAWANDA, N. Y. PITTSBURGH WASHINGTON 
CHICAGO KANSAS CITY SALT LAKE CITY TORONTO, CAN. 


CLEVELAND LOS ANGELES 


SAN FRANCISCO LONDON. ENG. 
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Mukden Market for Typewriters. 

Consul General W. W. Pontius has reviewed the mar- 
ket for typewriters in Mukden, China. South Manchuria 
is making rapid strides along commercial lines, especially 
since the termination of the war, and many foreign firms 
have opened branches in various commercial centers 
throughout this district. The firms naturally require a 
large number of Chinese clerical assistants familiar with 
the English language and the methods of foreign busi- 
ness houses. A knowledge of typewriting is usually re- 
quired of applicants for positions in these newly-estab- 
lished offices. The student class, which is very numerous, 
is fully aware of this fact, and students who intend to 
take up a commercial career at the expiration of their 
studies would also like to gain proficiency in typewriting; 
consequently a good demand could be created provided 
both prices and terms of payment could be made to meet 
their means. 

The students of this district come mainly from the com- 
paratively wealthy land-owning and farming classes and 
can well afford to purchase moderately-priced machines. 
It ‘may be mentioned that a well-known American com- 
pany is making large sales of sewing machines through- 
out this district on the installment plan, its traveling 
agents visiting even remote sections of South Manchuria. 
In the larger towns and cities permanent agencies have 
been established carrying sufficient stocks to meet the 
trade. These sewing machines are sold on initial pay- 
ments of $5.00 to $7.50 and monthly payments as low as 
$1.50, the purchasers giving adequate guarantees. There 
is no reason why larger sales of typewriters could not be 
made if this same system were followed. It is altogether 
probable that a number of cash sales could also be made 
if suitable discounts were given. 


Styles of Typewriters Suitable. 

Small traveling machines with back spacing and cases, 
which at present sell for about 125 gold yen ($62.50 United 
States currency), are already popular. The larger machines 
with visible writing and single keyboards, containing punc- 
tuation marks and figures, and equipped with back-spacing 
key, would probably sell well provided their utility were 
demonstrated by expert salesmen. Rebuilt machines 
would have a ready sale in this market owing to their 
cheapness as compared with those coming new from the 
factories, for price is the first consideration. In the large 
educational and commercial centers it is believed that 
typewriting schools would do much toward pushing sales, 
and the maintenance of such an institution would undoubt- 
edly prove a valuable method of increasing the sale of 
typewriters in this district. 

With the exception of one make of traveling machines 
which has an agency here, all other typewriters at pres- 
ent in use locally are either ordered from Shanghai or 
Tientsin agents or direct from the makers abroad. As 
the average Chinese in this district is ignorant of the ad- 
dresses of either the agents in China or the manufac- 
turers abroad, many sales which could be made are lost; 
furthermore, the local vernacular press contains no adver- 
tisements of this particular line. Agents with stocks on 
hand would have practically a new field to work in. An- 
other point which should be given due attention is the 
necessity of having facilities at hand for making at least 
minor repairs to machines. Full lines of accessories should 
also be stocked locally. At present when a machine gets 
out of order it is almost impossible to have repairs made 
locally, and such work must be done at either Dairen or 
Tientsin. 


New American Writing Manager at Buffalo. 

Donald P. Weston has been appointed manager of the 
American Writing Paper Company’s Buffalo office, suc- 
ceeding John L. Forsythe, resigned. 


Mr. Weston has been with the Canadian Exports Pa- 


per Company, Ltd., for the last two years; previously 

he was connected with the Henry Lindenmeyr Paper 

Company and the Hammermill Paner Company. He has 
I ) | } 


had considerable experience as a paper salesman and is 
familiar with the trade in the territory over which he 
has been placed in charge. This territory covers North- 
ern New York state, Western Pennsylvania, and the 
Canadian provinces of Ontario and Quebec. 

He will be assisted by C. J. Jocelyn. 

Mr. Weston recently returned from an extended tour 
through South America during which he was engaged 
in investigating paper trade conditions and opening up 
business relations. 
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This Dealer Reports 


**400 Miss Comfort Widney 
Seat Pads Sold in One 
Month’’ 





USINESS is not 

made by lying 
awake nights, but 
by keeping awake 
in the daytime. 

We offer to take 
care of your needs 
in a wide-awake 
manner. 

We carry Wide- 
AwakeMerchandise 
—in fact, everything in the Stationery 
Line. Send us your next order and let 
us show you how wide-awake we are. 

Four hundred more Office Chairs 
have been fitted with “Miss Comfort 
Widney Seatpads” from our Stationery 
Department since you received the first 
issue of this publication. 


HAY STATIONERY COMPANY, London, Ontarie 











Above is taken from their monthly House Organ 
{Hays Officer] June Issue, 











Just one instance of what our deal- 
ers are doing. 

Are you getting your share of these 
profits? 

Are you selling your customers 
these comforting, perpetual and free 
advertising agents. 

Are you pushing thes® comfort- 
giving agents as hard as you might? 

Above all, are you cashing in to the 
limit of your possibilities, on this of- 
fice worker’s necessity. 

If not, start today and let us help 
you—put “Miss Comfort Widney” to 
work. She is the cheapest clerk you 
can employ. 

We don’t want your order unless 
assured of your co-operation which will 
insure the goods moving quickly from 
your shelves to your customer’s chairs. 


Are you ready? Let’s go. 


THE WIDNEY COMPANY 


310H South Jefferson Street 
CHICAGO, ILLINOIS 
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for several years a 
resident of San Fran- 
cisco, announces to 
his friends that he 
has taken the vice- 
presidency and gen- 
eral management of 


the 








Buckeye Ribbon and 


Carbon Corporation 
Rochester, N. Y. 











where he is equipped 
to furnish inked rib- 
bons of all grades for 
all purposes and car- 
bon paper of every 
description, at the 
right prices. He 
cordially solicits the 
patronage of his old 
friends and assures 
them of a square deal 
in every transaction. 
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From the Other Side of the Fence. 





Being Some Suggestions on Various Matters 
Having to Do with Export Problems and 
Practices. By O. C. Gould, Punta Gorda, 
British Honduras. 





AVE you ever caught yourself thinking of foreign 
H trade as hopelessly different from domestic? You 

were mentally bemoaning the Latin “manana” habit, 
perhaps, pondering the slowness of the Far East or won- 
dering how to get a dealer in France to give your line 
attention comparable to that he gives some French prod- 
ucts. 

Every manufacturer has dealer problems. Your for- 
eign dealer is especially liable to discount your opinions of 
what’s to be done and how to do it. Ten to one he does 
not state the reason: which is that “things are different 
here” and that he knows those local conditions best. 
Very often he’s wrong in his conclusions, for success- 
commanding sales methods are applicable far more uni- 
versally than they are applied. e 

Demonstrate first your power, abroad as at home, to 
send folks into’the store already “sold.” Then the for- 
eign dealer will listen to you when you tell him how to 
sell. Then he will respect your suggestions for improv- 
ing his merchandizing methods and equipment. Then he 
will be convinced that your stuff not only ought to pay 
but actually does. 

There is no more reason for the foreign dealer to be 
the primary factor in creating demand than the domestic. 
There is less. American opinion after years of adver- 
tising accepts office equipment, not as a luxury but as a 
necessity. But there are a dozen foreigners to each 
American and not one of the twelve is similarly con- 
vinced, 

Du Pont says to his dealers, “We create a steady move 
from shelves to homes.” That’s the talk which counts 
with foreign dealers. What do you say to yours? 


Are You Leaving It to George? 

“The United States is supplying about eighty-five per 
cent of the merchandise imported into Mexico and taking 
about ninety per cent of her exports. . . The gains in 
recent years of our share in the trade of Mexico are pre- 
sumably due ‘to the very large and steadily increasing 
amount of American capital invested in that country, 
which before the war was estimated at over a billion 
dollars and was recently estimated by Senator Fall at 
two billion dollars.” 

So said the Literary Digest recently. Italics for em- 
phasis are hardly needed. 

In those exports was office equipment and those im- 
ports included rubber for platens and mahogany for desks. 
To give one more specific detail, typewriters valued at 
$422,000 entered into that showing. 

What the statistics do not show and what I'd like to 
learn is this: How much of the two billions of capital 
which is making Mexico a better market and a greater 
source of supplies is the investment of the office equip- 
ment folks who sold that $422,000 of typewriters? And 
of the others who say “export orders solicited?” 

The fellow who has spent the best years of his life 
abroad promoting American trade feels on such matters 
much as the Legionary in France did about that guy in 
New York who had encouraged him by saying, “Kill a 
German for me, George!” We are inclined to be personal 
and ask, “What have you done?” 

What is an investor anyway? Surely the I. W. W.’s 
are not right in saying that investors are a separate class 
—a distinct species. But if you are leaving it to George 
to absorb those Mexican and other foreign securities, you 
are demonstrating that at heart you believe the I. W. W. 
is correct. 

There are countless worthy needs for capital abroad, 
many of them needs directly limiting American sales to 
firms which would like to buy our goods. You can find 
as great safety and you can discover greater speculative 
possibilities within this range than among our home se- 
curities. Participation in one of the new export trusts 
for absorbing foreign issues and underwriting foreign 
credits is possible for you. Some issues are current in 
the United States (such as Cuba Cane Sugar, Greene 
Cananea and United Fruit). Others are the stocks of such 
banks as the National City and Guarantee Trust of New 
York which are providing “distinctively American serv- 
ice” abroad. Or through a foreign branch of these same 
banks you can buy some foreign security the branch rec- 
ommends. 
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Installation of THE SAFE-CABINET in the office of the Local Building and Loan Association, 
Oklahoma City, Oklahoma 


Moral Responsibility 


Banks, Trust Companies, Building and Loan Associa- 
tions, all have records that represent far more than their 
own interests. Such records are Wills, Deeds, Notes, 
Mortgages and other documents relating to the financial 
affairs of their clients. 


The public expects that these priceless records will be 
adequately protected and a moral responsibility to so 
protect them rests on the shoulders of those who have 
such records in their keeping. 


The Local Building and Loan Association of Okla- 
homa City feel that the best protection is none too good 
and safeguard Mortgages, Deeds, Insurance Policies and 
other valuable records in THE SAFE-CABINET. 





THE SAFE-CABINET COMPANY 
Originator and Sole Manufacturer of 
THE SAFE-CABINET sivestsare™ 
?07 Greene Street, Marietta, Ohio 


THE SAFE-CABINET COMPANY OF CANADA, Limited 
32 Front St. West, Toronto 





oo 
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MILLER FLEXIPOST BINDERS 


are in a class by themselves. THE FEATURE OF IMPORTANCE in a 
binder of this type is 


¢ THE LINK POST i“ 











to which sections may be added. ‘ f This patented feature will 


be found in no other binder 





Do Away Handle a 
With Ugly Line Your 
Protruding Customers 

Posts Demand 


MAKE NO MISTAKE—There are so called ‘‘chain In the MILLER FLEXIPOST LINE the link post 
post” binders on the market, in which the sheets is used for working space and compression only, the 
must ride on the rough, notched chain. sheets being carried on the added sectional posts. 


DEALERS INTERESTED SHOULD WRITE FOR CATALOG ‘U”’ 


STATIONERS LOOSE LEAF COMPANY 


Now Vorts 342-346 Broadway, MILWAUKEE, U. S. A. 25 So. Market St. 


174 Wooster St. 
































Real Service in Filing Supplies 


Not only the durability that assures future orders from the pleased 
customer, but quick shipment of your orders. We ship. 


Goodline “Metal Tip” Guides 


in from one to ten days from the receipt of your order. 


Goodline service to users is based on our reinforced metal tip. 
There is strength where needed. The extra metal below the printed 
tab does the work. Goodline ‘‘Metal Tip’’ Guides outlast any 
other pressboard guide on the market. No other guide is like it. 
Goodline ‘‘Metal Tip’ Guides withstand hard usage, and do not 
become dog-eared. 

The tips cannot tear off. We japan the metal after forming, 


thus providing a continuous, firm coating, which will not flake off, or rub off, as 
may happen if the sheets are coated before forming. CGoodline “Metal Tip’ 


Guides do not rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 
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Don’t pass the buck. Don’t let England, France or 
Germany be different from us in a citizenry solid for 
foreign trade. Be as cautious as you wish but do more 
than solicit export orders. Save and help. The issue is 
personal. We need the balance wheel of foreign trade if 
only for assurance in those days when domestic trade 
will be dull. 

x * x 

Moisture Troubles in the Tropics and the Remedy. 

Most American firms interested in export markets are 
not fully satisfied that existing arrangements insure all 
customers the utmost satisfaction, and are anxious for 
all possible improvements. 

That this attitude favors success is shown by an inci- 
cent I narrated recently. Before an American stationer 
lay an order for envelopes to go to the tropics. What 
effect would such a humid climate have? The stationer 
had an idea. He had slips of thin, waxed paper cut and 
placed between every envelope and flap, the envelopes 
being replaced in the boxes bottom edges up the better 
to prevent displacement of the slips. Very simple, but 
it was an effective correction to a condition which causes 
much loss of stocks and annoyance in the tropics. Aside 
from this firm, I know of none using precautions though 
a few buyers call for ungummed envelopes. The buyer 
of this lot will probably always be a “valued customer” 
of the thoughtful exporter and will be able to place larger 
orders for stationery because these protected envelopes 
took well with his old patrons and attracted many new 
ones to his store. In fact, with the first lot he had a ver- 
itable “run’”’ on his envelope stock. 

A good many makes of many lines are alreadv pro- 
tected sufficiently, such is the desire of American firms 
to insure satisfaction. Typewriter ribbons are sent out 
by some makers hermetically sealed and some lines of 
carbon paper are closed against climatic influences. Ex- 
pensive office appliances as a rule are packed with much 
ingenuity and great care, though tin lined cases are not 
enough used to some destinations. 

There are, however, some product not protected And 
some must be made of different materials or different 


quality to give lasting service in humid regions. The 
gold plate that made my natent eraser attractive has long 
gone. My favorite brand of paper clips simply will not 
stand the moisture of this region. A lot of nickeled 
envelope openers I saw in a store recently were already 
speckled with rust. Probably most persons using office 


appliances in the tropics have not been advised bv man- 
ufacturers or dealers how to keep nickeled and polished 
parts from tarnishing, directions which should be given 
as are those accompanying each rifle telling how to keep 
it from powder corrosion. When these appliances are 
first attacked by rust, few know how to restore them. 
Even the enamel on my typewriter has given out close 
to the lever with which I advance the paper, due no doubt 
to the moisture of my hand. And there is the trouble 
with envelopes mentioned, experienced in some dry re- 
gions to be reached only by a moist ocean voyage. It is 
similar with gummed labels, sealing tape and some other 
articles. 

There is no need for more than suggestion. Probably 
you can guess best what heat or humidity may do to 
your product and devise a remedy which will clinch the 
trade of desirable foreign customers. Have you thought 


about it? 
A Big Fire and Its Lesson. 

The British Honduras government buildings were de- 
stroyed late in 1918 by a fire, supposedly incendiary and 
set with much the same motives as caused the rioting 
last year by blacks which marines from a prompt cruiser 
cut short. It was “some fire,” and the argument which 
induced Belize to get the fine motor-driven outfit of fire 
apparatus it had long needed. What does the fact that 
new government offices are now to be built suggest to 
you? Aren’t new fixin’s for the conduct of public busi- 
ness likely, probably better ones than were there before? 

The work falls more or less within the purview of the 
new and energetic Director of Public Works, Mr. M. A. 
Murphy, Belize, though I believe a special officer under 
him has been appointed to handle the matter. At any 
rate, enquirers will no doubt be referred to the officials 
most interested if addressing the Public Works Director 
and be assured, I think, of an opportunity to be heard on 
specifications they think should be included and given 
a chance to bid. Mail proposals are likely to receive un- 
usual attention. 

This fire showed that especial attention to vault con- 
struction pays, though luckily nearly all the records were 
saved despite concrete vaults not being all they might have 











How Is Your Business 


With Banks? 


It may be good to have the business of the big 
down town banks, but what about the business 
of the small banks out in the factory and resi- 
dential districts? What about the bank in the 
country towns around your city? All these 
banks are potential big banks. Even now they 
are mighty profitable customers—good buyers 
of almost everything you sell. 


We know their volume in buying is small. But 
it can be made to yield profits. What you need 
is a low cost way of reaching them and selling 
the first order. This is just what “Victory” 
Safe Deposit Boxes do for you. 


Victory Boxes are designed and constructed 
of re-inforced sheet steel. Each cabinet has 
25 boxes with individual lock and key for each 
box. They are made so any bank or loan com- 
pany can install sections as needed. The price 
is low enough to make them a good seller and 
a good investment for banks. 


There’s a good margin of profit for you in these 
boxes. You sell and we make immediate shipment 
direct to your customer, freight prepaid. No over- 
head in this deal. That’s why Victory Boxes offer 
a low cost way of opening up this business. This 
is a recently developed proposition rich in potential 
profits for you. Territory just being opened up in 
middle west shows they fill the need of small banks. 
See there’s no delay on your part if you want to 
get a hold on the banking business in your locality. 


Write for full details now. 


Wilbrand Manufacturing 
Company 
CLEVELAND OHIO 
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YOU KNOW 


that every office man appreciates con- 
venience and neatness in an office desk. 

That is the main reason why dealers 
enjoy an attractive business in 


Chicago Glass Desk Pads 


They afford a smooth writing surface, and 
a convenient place to file active memos and 


lists for frequent QUICK-REFERENCE. 





The Chicago Glass Desk Pad is made in two 
sizes—18x24 inches and 20x36 inches. A pad 
of green leatherette forms an attractive back- 
ground, which is restful and easy on the eyes. 
The lower surface of the leatherette pad is 
covered with felt, which protects the finish on 
the desk top. There are two raised leather 
corners at the back, which serve as hinges, 
and facilitate lifting the glass to insert memo- 
randa for visible reference. 


THERE IS A BIG OPPORTUNITY 
FOR YOU, WIDE-AWAKE DEALER. 
LET US TELL YOU MORE ABOUT IT. 








Chicago Mirror & Art Glass Co. 


Established 1890 217 North Clinton Street 
Chicago, III. 








been. Steel shelving and even safe-type filing cabinets 
will be among the needs of the new building. It is not 
unlikely that the most modern methods of filing corre- 
spondence will be adopted. When these new quarters 
relieve the present cramped conditions probably additional 
office appliances such as typewriters and adding machines 
could be sold. There will be required a considerable 
amount of all sorts of office equipment, most of it of 
the regulation sort but some, like that for the surveyor 
general, government printer, colonial treasurer, etc., of 
specialized sort. The subject of fixtures which must be 
built in cannot be delayed and I would think it not too 
soon to get in touch with possibilities for articles not 
likely to be purchased, if avoidable, until the new quarters 
are ready. The present situation seems to the writer fa- 
vorable to the substitution of some new methods and 
means. The new governor, His Excellency, Eyre Hutson, 
C. M. G., appears to be an advocate of efficiency and 
would probably give his consent, if not lend active help, 
toward the installation of whatever would be profitable to 
the colony. 


Reinstatement of War Risk Term Insurance. 

A new ruling by the Bureau of War Risk Insurance, 
“T. D. 61 W. R.” permits holders of war risk (term) in- 
surance to reinstate cancelled or lapsed insurance. Con- 
ditions which are not irksome enable former service men 
to reinstate insurance which lapsed or was cancelled 
prior to July 1, within eighteen months succeeding dis- 
charge or resignation, and prior to January 1, 1921. In 
this case two months’ premium on the amount of insur- 
ance to be reinstated, and the individual’s statement of 
his condition suffices. 

Insurance lapsed or: cancelled prior to July 1, 1920, 
may be reinstated between January 1, 1921 and July 1, 
1921, subject to the approval of the director, on payment 
of two months’ premiums, and presentation of the in- 
sured’s own statement of his condition, together with 
a report of a full medical examination by a reputable 
practicing physician—the applicant to pay examination 
fee. 
Reinstatement, or reinstatement and conversion of war 
risk (term) insurance lapsed or cancelled on or after 
July 1, 1920, is subject to the approval of the director. 
Specific conditions are provided in cases where the in- 
surance has lapsed within three months, after three 
months, and after six months to within eighteen months. 

Ruling “T. D. 61 W. R.” in full may be obtained on re- 
quest preferred to R. G. Colmeley-Jones, director of the 
Bureau of War Risk Insurance, Treasury Department, 
Washington, D. C. 


Printers’ Union Shown Paper Processes. 

An exhibit of paper-making was one of the features 
of the convention of the International Typographical 
Union held at Albany, N. Y., August 7-14. The exhibit 
included miniature beaters, hand molds, raw materials, 
half-stuffs, etc. The assembly enabled the American 
Writing Paper Company’s department of technical con- 
trol to show the various processes of manufacture from 
raw material to finished product. This educational feature 
was in charge of Fred C. Clark, director of the depart- 
ment of technical control. 

Lectures were delivered by Mr. Clark and Dr. R. E. 
Rindfusz, assistant to the president, and formerly in 
charge of the company’s chemical section. Mr. Clark 
gave a talk on paper making, illustrated with moving 
picture and lantern slides. Dr. Rindfusz’ subject was 
“The Value of Research in Industry.” An _ instructive 
exhibit of printing and advertising literature arranged 
by the American Writing Paper Company was in charge 
of Chas. E. Vautrain, of the department of sales promo- 
tion. 

Catalogues for Moroccan Commerce Chamber. 

American commercial publications are desired for the 
library of the Chamber of Commerce, Melilla, Morocco. 
They may be addressed to Mr. Rafael Fernandez de 
Castro y Pedera, secretary. Melilla is the chief port of 
entry for Spanish Morocco, and practically the only 
pert of entry for Spanish East Morocco, 


Burwell S. Cutler to Resume Business. 
Burwell S. Cutler has completed his investigations of 
industrial conditions in Europe, and it is said that he 
plans resuming the harness in new lines shortly. He was 
chief of the Bureau of Foreign and Domestic Commerce 
at Washington from 1913 to 1919. 
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THE NEW GUNN DESK 


WITH PERFECTION WRITING BED 


PATENT PENDING 















































MOST VW — |G 

IMPORTANT Y 

“HALF OF = IA 
A DESK 











VG WRITING BED 


The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with Perfection Tops, inlaid with Green Battleship Linoleum, 
Eliminating Glass, Glare and Wear. Write for Particulars. 


The Gunn Furniture Company, ““*icuican 




















Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” and one which has 
met with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
It is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 
Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


BRANCHES 
Chicago New York Minneapolis Oakland No. 26-6. Code word—Abduct 
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Order Holiday Goods NOW! 





The Badger Trade-Mark 
Assures Quality 


This is the time to order holiday goods. The supply of raw 
materials is dwindling—freight conditions are extremely con- 
gested—and it is quite probable that we will be able to supply 
only a limited quantity of these binders. “First come, first 
served” will be the rule on these novelties. 

Our “Diary”, “Appointments”, and “Addresses” books are 
heavy sellers during the holiday season. They make excellent 
gifts because they are practical and attractive and yet inex- 
pensive. Their usefulness continues indefinitely ; the sheets may 
be replenished from time to time and the covers remain serv- 
iceable for many years. 

Give them a prominent place in all of your displays from 
now on. The liberal profits that you will derive from their sale 
will more than repay you for your efforts. 
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DON'T BE MISLED Into Believing That 


AMERICA’S BEST 
GUIDES and FOLDERS 


SUPPLIES 


NONE BETTER AT ANY PRICE 


Boston Index Card Company 


MANUFACTURES INDEX CARDS ONLY 


This Company Manufactures Not Only Index Cards, But 


QUALITY UNEXCELLED—ABSOLUTELY GUARANTEED 


DEMAND 


113-115 Purchase St., Bicco Bldg. - -  Boston-9-Mass. 
































lugust, 1920 OFFICE APPLIANCES 167 


FURNITURE 





Aberdeen, Wash.—The Office Equipment & Supplies 
Company has been incorporated with capital stock of 
$10,000 by W. S. Mendenhall, president; M. J. Walsh, 
vice-president; V. B. Mendenhall, treasurer. 

Ardmore, Okla—The Sessions Company will handle 
wood and steel filing equipment produced at Rochester, 
N.Y. 

Atlanta, Ga.—The local Kiwanis Club has a custom of 
having an attendance prize awarded at each meeting. W. 
A. Horne, of the Horne Desk & Fixture Company, pre- 
sented a Skyscraper four-drawer file with lock when it 
came his turn to do the honors. 

Brooklyn, N. Y.—The Flatbush Contracting & Wood 
Working Company will manufacture’ office’ furniture; 
capital stock, $2,000; incorporators, David Hellman, 
Brooklyn; Samuel Rose and Nathan Siglnick, 538 That- 
ford street, Albany, N. Y. 

Cedar Rapids, Iowa.—The Iowa Office Equipment Com- 
pany has been awarded the exclusive agency here for 
filing equipment in wood and_ steel, manufactured at 
Rochester, N. Y. 

Chicago, Ill—The Marshall-Jackson Company has 
taken a warehouse on Randolph street, which will house 
furniture and other stocks. 


* * * 


Chicago, Ill—A. L. Butler, manager of the local 
branch of the Yawman and Erbe Manufacturing Com- 
pany is enthusiastic about his vacation. Accompanied by 
Mrs. Butler he motored through the East in his Buick 
coupe, and is proud of the car’s performance. Three 
thousand miles covered without changing a tire or motor 
trouble! Mr. Butler took in the International Rotary 
Clubs convention at Atlantic City, and visited the fac- 
tory at Rochester, N. Y. 


* * * 


Chicago, Ill—In preparation for moving the Wabash 
avenue retail business to the new Globe-Wernicke build- 
ing at 168-72 West Monroe street, Manager O. H. Bard- 
well conducted a removal sale on Wabash avenue. He 
reports that there was a general acceptance of the stocks 
offered, which were priced to move them into the offices 
and homes, thus avoiding moving them to the new loca- 
tion. Present prospects are that the Monroe street place 
will be occupied in September. 

Cleveland, Ohio.—The Cleveland branch of the Yaw- 
man & Erbe Manufacturing Company is looking forward 
to occupying new premises at 1330-34 Prospect avenue. 
The building is now being remodeled for early tenancy. 
The new quarters afford fine display windows on an im- 
portant business street, and the three floors will double 
the present capacity. 

Detroit, Mich.—A. C. Kreuger, who recently joined 
Funke & Egert Company, came here from Detroit. He 
was associated with a New York stationer for four years; 
nine years with Gregory, Mayer & Thom Company, De- 
troit, and buyer and floor manager for one year with the 
Sanders-Burrage Company, also of Detroit. 

Fort Wayne, Ind.—The Central Office Equipment 
Company, 1106-08 Harrison street, is handling desks, 
chairs, safes, etc., as well as miscellaneous office supplies. 
The business is in charge of L. R. Schiefer, president 
and general manager; other officers are R. Earl Peters, 
vice president; R. L. Wolfe, secretary and treasurer. 

Greenfield, Mass.—The Greenfield Office Supply Com- 
pany is now selling a line of steel and wood filing equip- 
ment produced at Rochester, N. Y. 

Jamestown, N. Y.—In an effort to combat the H.C. L., 
the Art Metal Construction Company furnished*flour to 
its employees at cost. Delivery was made by a corps of 
volunteers, using the @ompany’s motor trucks. There 
were but twelve half-sacks broken in the delivery of 2,480 
half-sacks delivered into 552 homes. Mighty good record 
for amateur deliverers. 

Los Angeles, Calif—T. F. Peirce, of the Weber Show 
Case & Fixture Company, has returned from a trip which 
took him through the Eastern manufacturing centers. 

(Continued on page 196) 








Todd Two Color Patents 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY FIFTY ONE DOLLARS S!X CENTS 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
—Registered like Bank Notes 
—Forgery-Proof. 


TODD PROTECTOGRAPH CO. 


(Established 1899) : 


World’s Largest Makers of Check-Protecting Devices and 
Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 














Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real PAT. DECEMBER 21, 1915 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street CICERO, ILL. 
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IMPRESSIONS 


A Magazine for Progressive People 


THERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


TWO DOLLARS A YEAR 


Send a two dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 
36 King St., Covent Garden, London, W. C. 2., England 
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ADDING MACHINES 





Chicago, IIL—R. E. Mowery has joined the service 
department of the Sundstrand Adding Machine Com- 
pany here. He had completed his courses of training at 
the factory prior to his assignment to the Chicago of- 
fice. 

* x * 

Chicago, Ill—D. H. Van Valkenburgh is the envy of 
his fellow Wales salesmen. He sold ‘ninety machines to 
Crane & Company, the plumbing supply manufacturers, 
for use in the accounting departments of the various 
branches and the home office. 

Hartford, Conn.—The Connecticut sales organization 
of the Wales Adding Machine company held a Summer 
outing at Lake Pocotopaug, at which all but two of the 
salesmen were present. Various games were participated 
in, including diversions for the women. The outing was 
the suggestion of J. E. Tettelbach, agency manager for 
the state of Connecticut. 

New York, N. Y.—Irvin Davis has joined the forces 
of the Federal Adding Machine Company; he was former- 
ly with the Wales Adding Machine Company at the home 
office, Wilkes-Barre, Penna. 

Orange, N. J.—E. B. Ray has been appointed district 
manager of the Atlanta district of the Monroe Calculat- 
ing Machine Company, succeeding Alexander Craighead. 

“eae eee 


Orange, N. J.—Frank Smith, assistant factory superin- 
tendent of the Monroe Calculating Machine Company 
took a protracted rest in Northern New Jersey, to re- 
cuperate from a nervous breakdown. 

Owensboro, Ky.—A. S. Owen, of the Monroe Calcu- 
lating Machine Company, has recovered from an auto- 
mobile accident in May, which disabled him for some 
time. 

Philadelphia, Penna.—William Oke has joined the lo- 
cal office of the Sundstrand Adding Machine Company 
He was formerly connected with the Corona Typewriter 
Company, Inc.. at Albany, N. Y. 

Rockford, Ill—S. H. Bronson, service manager of the 
Sundstrand Adding Machine Company, spent his vaca- 
tien in Tulv on a fishing trip to Long Lake Wis. 

Worcester, Mass.—The birthday July 3 of P. C. Decker, 
of the local office of the Wales Adding Machine Com- 
pany, was celebrated by his associates by an informal 
gathering, which included the presentation of a gold pen 
knife. 

The Night Shift in Banking. 

Last month an English news item indicated that one of 
the big banks had been forced to establish a night shift 
Additional space was not available, and it was necessary 
to increase the facilities by utilizing the night hours. 

Commerce and Finance reported the New York situation 
in banking circles. It comments on the fact that New 
York has never adopted the Western custom of the side- 
door, known to all who really have business with the 
bank. The best time to see a bank officer out West is 
usually about 4 p. m., when the rush and the crowd are 
over, 

To such vast proportions has the mere routine work 
of the New York banks grown that in the Wall Street 
district several of the’ banks now have night shifts,.and a 
large part of the bank’s work is done after dark. A bark 
gives about the quickest action of any modern business 
institution. It simply must not fall behind. The National 
City Bank has a force of 137, making up eight depart- 
ments. These night workers handle an average of 1,900 
letters daily, containing 20,000 checks, running to many 
million dollars. Most of these checks go through six oper- 
ations to prepare them for their journey through the clear- 
ing-house the next morning. There is an incoming mail 
department that every night receives and prepares for 
delivery the following morning some 3,200 letters. The 
big building, covering a whole city block, is a hive of 
teeming activity. 

An important but prosaic part of the force is the bank’s 
cleaning department, starting work at 8 in the morning. 
There are 105,400 square feet of cork floor, and every inch 
is swept every night and scrubbed three times a week. 
Suburban housewives would like to know where they get 
the help. There are 2,200 desks and 4,000 chairs, and never 
a speck of dust on one of them. 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 








Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 
them. 








Write for 


Catalog New Dornette Typewriter Desks ’ 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 




















Uniformity the Modern Ideal 


—whether in style of composition, format of letter, policy or charac- 
ter. Uniformity of office character is assured when the auxiliary fur- 
niture is selected from 











THE 


FURNAS 
LINE | 








Accounting Machine Desks Wardrobes Stationery Cabinets 
Telephone Tables Costumers Waste Baskets 
Umbrella Stands 





The office equipment dealer should handle 
this business. Do not let the customer 
secure makeshifts from the household 
furniture store. They rarely harmonize 
with office furniture design, and are not made to withstand office handling. 


Write for the Furnas Catalogue. 


Furnas Office Furniture Company ::: Indianapolis, Indiana 





Style 361 
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IS SO SIMPLE THAT A 
CHILD CAN OPERATE 1 
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division, chain discounts, re root, percentages, 
foreign exchange; no figure work ig — 


Visible check on all work. 


Gives absolute accuracy- 
without re-checking 


five Years Guarantee 


Marchant 


CALCULATING 


MACHINE CO. 
OAKLAND - = CALIFORNIA. 











“MASTER OF MATHEMATICS” | re rethicrafet # 
a MECHANICAL PRINCIPLE 
CALCV S} 


he Marchant figures multiplication of decimal fractions, — 
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: Direct Supply 

. Factory Re-manufactured Typewriters 
s Quality par Excellence 
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=> Wholesale Typewriter Company 
0 Largest Producers and Distributors 

, Cable ‘‘Saletype’’ 326 Broadway, New York, U. S. A. 
‘a 

L) 

C) 

ZEerteerer iteteerigas tsa LJ OOO UOUOUOWOOOOUU 








tc 4 


tJ 





August, 1920. OFFICE APPLIANCES 171 


RIBBONS & CARBONS [>= = 

















Boston, Mass.—A sales convention will be held by the = Minimum Investment Maximum Elasticity 
F. S. Webster Company here September 1 to 3. The Unlimited Styles Indefinite Expansion 


sessions of the first two days will be held at the Boston : 7 
City Club; the third day will be spent at the factory. 2 Quick and Complete Turnovers 























































































































Chicago, Il.—Miss Anna Moehler, bookkeeper and =\[STo] [Se] felelelo) [elelel felelelelolo) fele 
chief stenographer of the Columbia Ribbon & Carbon = ‘S[s o| [slololo slelefelefe} jel 
Manufacturing Company, is spending her vacation at Lake = sje} OC) 
Delavan, Wis. She may add Atlantic City to her itinerary. = S12 S SiS ot, 

s+ = Ss = oe bane o|S 

Chicago, Ill—FE. T. Rosenthal has been appointed as- ato = == rex 
sistant district manager of the Carrib Manufacturing Cor- slolo > olol lolo 
poration, Rochester, N. Y. David Snyder, central dis- slolo ojo 
trict manager of the Carrib Manufacturing Corporation 
is making a trip through Illinois, making agency arrange- z Sisicic Se; wees 
ments with dealers. aa bod ad be 3 SS 

* * * = Oo Sioio 

Chicago, Ill—Joseph A. White, Chicago manager of ; = == (STefols] = ey 
the F. S$. Webster Company, says that his sole Summer =| ololo colololo 
diversion will be a trip to the factory in September, to =l[Slelo] [Slelelelele] (6) feleleleio SSS 
attend the salesmen’s convention. He “vacations” in = 
Winter, when a visit to the South helps him to forget : A few of the unlimited styles and combinations that 
the Chicago Winters. can be solidly and rigidly assembled with but one 

Cincinnati, Ohio.—The Ault & Wiborg Company, which dozen Universal Single Drawer Units; additional 


Units in any quantity can be attached on either 


has sold its dve and chemical business to Swiss interests, 
side, top or bottom. 


states that the carbon paper and printing ink depart- 
ments are unaffected by the change. Made in Card and Document sizes—finished in Olive Green, 
Cordele, Ga.—A. Cohen has in project a manufacturing Mahogany and Osk—with or WhaeG Syne 


plant at Savanah, producing carbon paper, typewriter Sold by the leading Office E. wipment Desleve theough- 


ribbons ‘pewriter ink ste, -ilege ® = out the country and used by the U. 7 S. Government 
ribbons, ty pew rl er ink, paste mucile ge and forgery = Ford Motor Co., Prudential Ins. Co., N. Y. Life Ins. Co., 
proof ink. The last named item has been Mr. Cohen’s = American Tel. & Tel. Co., Western Electric Co., ete. 


specialty for years. The concern will be known as the 
Southern Proof Ink Company. 

New Castle, Penna.—C. F. Adams, P. O. Box 208, is 
establishing a typewriter service, and will carry type- 
writer ribbons and carbon papers. 
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New York, N. Y.—J. A. Heale & Company, manufac- i 
turers of typewriter ribbons, carbon paper and inks for CHANDLER SERVICE CORP. E 
rubber and metal stamps, have moved from 96 John street = 
to 81 Chambers street. INIVER = 

Philadelphia, Penna.—The Neutric Chemical Company, = 
manufacturers of carbon paper and supplies, has disposed PRODUCTS, FE 
of its business to the William Mann Company. One of BROOKLYN = 

e achines ¢ , a: > : F P S 2 
prec oye od ‘ne See pe ype ee: Bars ag t Let us acquaint you with Unsversal Products which = 
iewdabaniind Suen i are distinctly different—you will appreciate the many |= 
Joes dor oo ay 2 ; ; exclusive advantages which have appealed to the larg- = 

Rochester, N. Y.—The Carrib Manufacturing Corpor- est dealers and users. = 
ation is planning a change in the designation of its lines. = 
The various items have been numbered in the past. In 2 

MM 


the future each type will have a distinctive name. 

St. Louis, Mo.—The St. Louis office of the Royal Type- 
writer Company, Inc., led the entire sales organization 
throughout the United States in the volume of ribbon 
sales, as well as coupon sales, for the month of May. 
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Trade Acceptances in Stationery Field. 

Trade acceptances have been given a thorough trial, 
with apparent success, by many of the leading firms cater- 
ing to the ——— trade. So far as known the list 
comprises the Yawman and Erbe Manufacturing Company, 


Rochester, ae Y.; Irving-Pitt Manufacturing Company, 
Kansas City, Mo.; Eberhard Faber, New York, N. Y.; 





The General Fireproofing Company, Youngstown, Ohio; 


American Sales Book Company, Ltd., Elmira, N. Y.; 
Baker-Vawter Company, Benton Harbor, Mich.; Sanborn, SLIDING DESK TRAYS 


Vail & Company, San Francisco, Calif.; Eagle Pencil Com- TTRACTIVE 
pany, New York, N. Y.; White & Wykoff Manufacturing = EFFICIENT DURABLE A A 


PO TT ETTOan MEL LLU LP 


Company, Holyoke, Mass.; Wirth Sales Book Company, = Made in 2, 3 and 4-Tray Sets; also Individual 
Chicago, III. : Trays—finished in Olive Green and Maroon. 
. , te , Constructed of the highest quality of metal furni- 

Swiss Business Men Visit United States. = ture steel, all parts dic-made and electrically welded 
_A party of thirty-one representatives of the Swiss Mis- ; together. Finished in oven-baked enamel and fitted 
sion for Economic Studies in North America visited the : with brass hardware. 
plant of The National Cash Register Company at Dayton, 
Ohio, July 16. This is the second group of such visitors : Sold by the Leading Stationers and 
to study the N. C. R. plant. The first visit was made in : Office Equipment Dealers. 


September of last year, and moving pictures of that group 
were shown to the July visitors. Many friends and busi- 
ness acquaintances were recognized. 
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CATALOGUES 








66 9 
Met-Con 
The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
= d has issued a new edition of its pen and pencil catalogue. 
tands ial 


A new catalogue and price list, dated July 26, has been 
issued by S. S. Stafford, Inc., 603-09 Washington street, 
New York, N. Y. 





* ¢ ¢ 


New and attractive literature has been issued by Salz 
Brothers, New York City, describing and illustrating their 
Just what you lines of fountain pens. 
K * “* 
have been The Hampton Card & Paper Company, 27 Greene 


waiting for street, New York, N. Y., has completed a new catalogue 


of typewriter papers. 





ek 
The Steel Equipment Corporation, Avenel, N. J., has 
One of the most handy of all office and shop appli- distributed a folder, “It Leads the Leading Line,” de 
ences, Can be used for Typewriter stand, Adding voted to the Security line of, steel files. 
machine, Cash register, Autographic register, Filing The Royal Ribbon & Carbon Company, 26 Barclay 
stand and in fact for innumerable office and factory street, New York, N. Y., has distributed to its customers 
uses. a perpetual calendar and memorandum pad. 
* 
Construction: All metal base mounted on roller bear- _The Excello Products Company, 4820 West 16th street 
ing casters with |” quartered oak top 16” square. Cicero, Ill., has issued a portfolio describing its lines of 
office desks, which include typewriter desks. 
TO DEALERS: _ * ss 
Add this fast selling article to your line. Quantity prices The Falder Manufacturing Company, 311 Olive street, 
and discounts on application. Good deliveries. St. Louis, Mo., has issued a new catalogue. The com 
Retail price $16.50 ea. f. 0. b. Dayton, Ohio pany has added liquid paste, mucilage, etc., to its previ 
3 > foe Os > - 


ous line of writing inks. 


e 7 C er * k 
The Metallic Construction 0. A 64-page catalogue of portfolio, brief cases, insuranc¢ 
cases, bankers’ wallets, secretary cases, etc., has beet 
DAYTON, OHIO issued by the Keystone Leather Goods Company, 476-78 
3roome street, New York, N. Y. 
a K * 




















No. 20 in the Browne-Morse Company series of book 
lets is “Wili Old Wine Burst New Bottles?” It is a story 


of a young manager of an old business, and his energiz 
Old j own ing influence on a waning institution. 
ok * « 


The Yawman & Erbe Manufacturing Company has in 


Standards Assure preparation a line of street car cards for the use of their 














dealers and branches. The designs will also be used on 
Satisfactory Quality blotters for enclosure with correspondence and state 
ments. 
. + x x 
STHRR OA i : ‘ 
nw see LEAR whatever the a _A catalogue of interest to stationers has been issued by 
ONL for service hed saya af Singer, Stern & Company, 79 Fifth avenue, New York 
Ox: : basic materials are select N. Y. It shows ash trays, smokers’ articles, game sets 
Tatty as the result of extended pocket knives, cutlery, leather goods, optical goods, and 
” experience in the develop- kindred lines. 
ment and manufacture of * * * 
Typewriter Ribbons and _ “Catalogue of Stationery, School Supplies and Books 
and Carbon Papers under is the aie os : yo ome ny Sow tagericen Ne ws Com 
p many, 9-15 Park Place, New York, N. Y. t lists com 
fi plete lines of the merchandise covered by the title, giving 
Old Town Carbon Paper prices and many illustrations. 
I y 
is made in twelve brands . © 
for typewriter, pefi and pencil, in various weights, The Famous Manufacturing Company, East Chicago 
finishes, in the usual colors. Ind., woe een a gr Sel ot Saeng presses, both hand 
s : are marketed un- operated anc motor-driven. lese presses are designed 
Old kabocy | Le ngplee ee pg og Pont for light, me- for a variety of purposes, including baling waste paper 
a os Raory dary . rags, metal scrap, shavings and sawdust. 
1u . * k * 
Performance and permanence guaranteed. Our Dealers’ Catalogue No. 40 has been distributed by th 
Brands are packed in handsome lithographed boxes. Plew & Motter Department of the Workman Manufac 
turing Company, Racine avenue and Monroe street, Chi 
ers of Carbon Paper and Typewriter Ribbons, cago, Ill. It lists the company’s complete line of loose 
M Ld Fe . I . ” + . > 
Old Town and ‘Crowfoot’ brands. leaf devices, and quotes prices effective July 10, 1920 
* * x 
“The P : ‘o-Ordination of Capital and Labor,” 
a0N Pp The Proper Co-Ore¢ on : 
Old Town Ribbon & Carbon AS <> which was presented at the Richmond convention of the 
Co. Inc. u ad National Association of Stationers and Manufacturers by 
2 Henry S. Dennison, has been reprinted in booklet — 
245-47-49 Centre Street by the Dennison Manufacturing Company. It was printe: 
in the November, 1919, issue of Office Appliances 
ITY ee U.S.A + 2 
NEW YORK C eae In commemoration of the fiftieth year of the Gem City 
Business College, Quincy, Ill, the current catalogue of 
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The. above illustration will give you an idea of the 
progress we are making on our new building, which 
is 80 feet wide by about 300 feet long. This is just 
to show you that we are doing our best to put 
ourselves in position to give our “old time” 


SERVICE 


We sell only thru THE WABASH CABINET CO. 
the better class dealers Main Seleirenees, Seoniee Offices 

anc actories 
and protect them. WABASH, INDIANA 


Write us for full information 








Bentley & Gerwig Desks 


‘staple in numerous office equipment establishments 
—standard furniture in countless offices. The reason 
is plain. Bentley & Gerwig Desks are made to endure; 
to afford comfort and to retain their original beauty of 


finish. 


Your offer of Bentley & Gerwig Desks is assured a quick 
acceptance by discerning purchasers. 


BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 
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THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAX NUMBERING MACHINE 
Patented. other Patents Pendi 





123456 


Facsimile of Imprint 


CLIMAX NAME PLATE DATER 
tented. other Patents Pendi 








Six Wheels | 
I to 999,999 
Three 
Movements: 
Consecutive, 
Repeat, 
Duplicate. 





ANSWERED 
JUL 15 '20 


Facsimile of /mprint 








THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
FACTORY, NEW BRITAN, CONN., U.S.A. 


Expert Department for Europe and the British Empire, 9 and 10 Cheapside, Londen, E. C. 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat enéd 
of exceptional appearance. The Climax ma- 
chines do identically the same work and ino 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


CLIMAX LINE DATER 
Patented, other Patents Pending 








Our proposition for 
dealers and agents in 
all countries of the 


world is an attractive 


illustrated catalog. 


Write for our 











JUL 15°20 


Facsimile of Imprint 
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PLATENS 
STAND FOR 


QUALITY) 


A Little Bit 
Added to 
Our Tale 








AMFIL 
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We are making strenuous efforts to sup- 
ply Dealers with parts even though some 
of the Manufacturers have discontinued 
supplying them. 
unavoidably slow for the past few 
months due to embargoes, 
material shortage and our working 
short handed. Our Platen service is 
nearly back to normal except for the 


overcrowded condition of the Parcels 
Post System. 
have “stuck tight” to us with their Plat- 
en business we say “We sure will supply 
you with parts if possible.” 


Our service has been 


strikes, 


To those Dealers that 


We can’t issue new catalog until some 
change takes place. 


Ames Supply Company 
607 So. Dearborn St., Chicago 50 Lispenard St., New York 
507 Mission St., SanFrancisco 1627 Champa St., Denver 
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that institution is called its “golden anniversary” edition. 
It is a book of sixty-four pages, with cover embossed in 
gold. The book is copiously illustrated with views of 
school departments, groups of students, and individual 
portraits. 

*x * 

\ handsome book of imstructions for operating and 
using Burroughs visible adding and listing machines has 
been published by the manufacturers. There are thirty- 
two pages and cover, in black and orange. Explicit in- 
structions are given for the operation of the machine, with 
illustrations of examples performed, and half tones show- 
ing machine details. 

x * 

The American Tray Company, 179 Wooster street, New 
York, N. Y., lists a comprehensive line of desk sets in 
its new catalogue. Complete trays include desk pad, let- 
ter opener, ink well, letter holder, blotter calendar, pen 
and pencil tray, and a small pin tray. The company also 
supplies quill pen sets; the pens are made in a range of 
eleven colors. 

* * 

General Catalogue No. 20 is the most recent issue of 
the Weis Manufacturing Company, Monroe, Mich. There 
are eighty pages of detailed description and illustration, 
covering the Weis range of office furniture, filing devices, 
accessories and supplies and sectional book cases. Ac- 
companying it are dealers’ price lists and retail selling 
lists effective July 1, 1920. 

* * 

Check Writer Mfr., Inc., 111 Nassau street, New York, 
N. Y.,. has issued Catalogue No. 9. The catalogue is 8% 
by 11 inches, printed in two colors. Line engravings 
illustrate the catalogue. A page shows the facility with 
which check raisers operate. “Protex” check protector 
ink is now listed in tubes. It was impossible to secure 
collapsible tubes for this ink during the war. 

* * * 

The Hampshire Paper Company, South Hadley Falls, 
Mass., has printed a folder which enables business houses 
to determine the cost of their letters. It ingeniously 
shows the small factor that good writing paper plays in 
the cost of business correspondence, and emphasizes its 


worth. Another folder instances the value of a letterhead 
in establishing the standing of the writer to the recipient. 
x * x 


Conspicuous among the tri-lingual catalogues issued 
in this field is the catalogue of practical office articles is- 
sued by the Polar Manufacturing Company, 101-07 North 
Marshall street, Philadelphia, Penna. The various items 
are illustrated. and complete descriptions are given in 
English, French and Spanish, arranged in parallel columns. 
The descriptions are unusually complete, and embody 
many selling points which should be helpful to every 
stationer and office outfitter. There are thirty-two pages 
and cover, 8x10% inches. 

x x * 

\ handsome new catalogue of the Crocker Pen Com- 
pany, Everett Station, Boston, Mass., contains eight pages 
bound in gray cover stock, the front cover page being 
ornamented with a red border within which is an illus- 
tration of a Crocker pen in blue and red, with blue title 
lettering at the right of and below the pen. The fore- 
word presents in brief paragraphs the leading character- 
istics of the different styles of pens illustrated in the pages 
that follow. Seventeen different styles are illustrated in 
actual size. The last page of the catalogue shows a pic- 
ture of the company’s factory at Everett Station. 

x * x 

The Yawman and Erbe Manufacturing Company, 
Rochester, N. Y., has distributed a new booklet, “Finding 
and Filing in Less than Ten Seconds.” It summarizes 
the results of time tests conducted in the filing depart- 
ments of organizations equipped with “Y and E” prod- 


ucts The tabulations show that the work of finding 
and filing papers is a matter of less than ten seconds in 
every-day practice. The booklet is illustrated with pic- 


tures of the offices in which the tests were conducted. 

The closing pages give a comprehensive description, with 

illustrations, of the “Y and E” direct name filing system. 
x * 


The foreign sales department of the Woodstock Type- 
writer Company, Chicago, Ill, has issued two attractive 
folders for the overseas trade. A four page folder, which 
was issued in English, Spanish, French and Portuguese, 
describes the machine fully, and the illustrations include 
one picture showing the machine, with arrows radiating 
to explanatory points making a pictorial and linguistic 
demonstration of the typewriter. The other folder is an 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 











A Worth-While Pen 


Proposition 


ALES power is self-evident in 
the SALBRO Self-Filler. 
Economical in price, neat in style, 
convenient in use. Mil- 
lions in service prove 
their writing efficiency. 
And your profits 
are worth while. 
What more can any 
fountain pen give? 


“Salbro” Self-Filler 


**A Fountain of Service’’ 


fills in an instant—snap the 
lever and it’s done! Made 
cf fine Para rubber, 14 kt. 
Solid Gold Nib, tipped with 
iridium. Guaranteed. 
Mounted one dozen on 
attractive colored window 
display card. 


Retails for $1.75 Only a second to fill 


Boost Your Pen Profits with the Dependable “SALBRO” 


SALZ BROS. 


71 West 35th Street New York 
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WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


, ANITARY LIN Special Baskets 
ade to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 








PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 








Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, above < 
all, it assures <=T ~s., , 
a « . " os 
° P ibis a 
Efficient —< oo 


FLEXIBLE STEEL RULE 










National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U. S. A. 
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envelope stuffer, which went through editions in English, 
Spanish and French, titled, “Woodstock—The Typewrit- 
er Supreme.” 

* om * 


Catalogue No. 762 on Art Metal steel office equipment 
has been issued by the Art Metal Construction Company, 
Jamestown, N. Y. It is a handsome book of 104 pages 
and embossed cover in deep green and gold. It is a com- 
plete exposition of the Art Metal line, and an index of the 
advancement and range in the field of metal office equip 
ment. Many of the illustrations are in color. The in 
troductory pages illustrate the growth of the Art Metal 
Construction Company, and narrate the history of the 
steel office equipment industry. Two pages tell the story 
of manufacturing processes, illustrating several of them 
There are many miniature illustrations of governmental, 
office and factory buildings in which Art Metal equip- 
ment is installed. The book is an achievement in typog 
raphy. 

x * * 


A beautifully illustrated catalogue in removable sheet 
form, containing forty-seven sheets in limp covers has 
just been issued by the C. A. Cook Company of Cam 
bridge, Mass. For a quarter of a century this company 
has been specializing in the production of typewriter 
chairs, and the new catalogue is issued to show the trade 
some of the more advanced models which have arisen out 
of this long period of specialization. The sheets are 
printed in red and black, with the company’s trade mark 
in red at the top of each, in the center of a black orna- 
mental border of simple design. MHalftones of the dif- 
ferent chairs are centered in the pages, one to each, with 
descriptive matter beneath. A red rule surrounds the 
type and cut. One page shows the several parts of the 
chairs; another illustrates and describes the company’s 
new “Green” line to harmonize with steel office equip- 
ment. These chairs have seats and backs upholstered in 


leather or the new “Motokloth”, as preferred. ‘“Moto- 
kloth” is a new waterproof product which does not shine 
one’s clothes. It is understood that this product is, 


insofar as chairs are concerned, controlled exclusively 
by the C. A. Cook Company. 


Promoting Accuracy in Filing. 


The O. W. Richardson Furniture Company, ‘ 
Ill., a retailer of household furniture, has established a 
system which tends to eliminate errors in correspondence 
filing. It was devised by Thomas J. O’Kane, methods 
director, and operates as a semi-monthly contest among 
the filing clerks. A prize of $2.50 is awarded the file clerk 
who shows the lowest percentage of errors for the half 
month preceding. Each file clerk is responsible for a cer- 
tain section of the files, and no other person is permitted 
to have access to her files, save the file chief. The volume 
of filing varies with the season, and it is important that 


hicago, 


each file clerk be keyed up to utmost efficiency. The 
record is based on efficiency in making attachments as 
well as in filing correspondence. The “Y and E” system 


is used, there being 3,000 divisions. Each file clerk han- 
dles from 100 to 150 pieces of correspondence in a day, 
with related attachments. The highest average is ninety- 
seven per cent. The general record averages about eighty- 
seven. 


Surcharging Three-Cent Stamped Envelopes. 


When the change of first class postage rate from three 
cents to two cents went into effect a year ago, many of 
the large postoffices of th ecountry had millions of the 
three-cent denomination stamped envelopes on hand. In 
Chicago alone the stock was 30,000,000. To avoid wasting 
these envelopes, the Postoffice Department has provided 
the larger offices of the country with special dies for use 
on the cancelling machines. These dies surcharge the 
three-cent stamps and rate them at two cents, the present 
rate for one ounce of first class matter. Perhaps this 
manufacturing operation is what makes it take so long for 
mail to get through the postoffice. 

Disregarding the possible delay to mail caused by the 
new operations of the postoffice, the expedient is probably 
the best solution of the problem, avoiding the installation 
of an automatic envelope press for a temporary job. And 
if the work was put on a battery of Gordons, the appren- 
tice feeders might grow to be journeymen before the run 
ended. 
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How to file and find 


You may have a pertect system in your office 
for filing—but how about finding? Ate let- 
ters and papers crumpled, soiled and torn; folders 
sagging and buckling? 








Nuway Filing Interiors give you an efficient 
Finding system; makes cabinets a pleasure to 
open. Holds folders in five places; partitions 
are movable; adjustable at top and bottom. 
Easily installed in any office. 














A profitable office appliance to sell, 
Mr. Stationer. Write for interesting 
story “Filing and Finding.” Some 
desirable territory is_ still available. 


CNA 


LAA 

















MON BUREAU 


THE FRENCH MAGAZINE OF BUSINESS OF 
SPECIAL INTEREST TO ALL BUSINESS MEN 
AND MANUFACTURERS. 








T the present time, these are the hours that count. At a 
period when reconstruction, national and commercial, is so 
much talked of, the true business man must extend his trade to 
foreign countries, or, if he already deals commercially with 
foreign countries, he must enlarge that trade. France is a 
good buyer and goods which prior to the-war were not needed 
are now eagerly sought after. The moment is now ripe for 
you to extend your trade. You should subscribe to MON 
BUREAU, the leading French business magazine, read 
& throughout commercial France, Belgium, Italy, Spain, etc., and 
' “advertise in this magazine for any goods you may have to sell, 


It has been proved that advertisements inserted in MON 
BUREAU bring trade to the advertiser. The Advertising De- 
partment of MON BUREAU specializes in writing advertise- 
ments that “pull”, as well as translating English copy into 
French. If you are looking out for an agent, MON BUREAU can find you one. All information 
gratis. Specimen number gratis. Write today to the Advertising Manager, 


MON BUREAU, 32, rue des Saints-Péres, PARIS, FRANCE 
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The national advertising 
of SAMSON office tables is 
increasing dealers’ profits. 





STABLES 


REGISTERED 
PAREE NC 





io) A 


OF 





A national campaign of educa- they are—a supreme achieve- 
tion is creating widespread Con- ment. Endurance is built into 
sumer consciousness as to the them. Our method of construc- 
merits of the goods we manu- tion and finish insure long 
facture. The Consumerdemand jife and service. SAMSON 
has been stimulated until SAM - TABLES are splendidly de- 
SON PABLES are last moving, signed and are handsome pieces 
profit making merchandise. of furniture, that give distinction 


SAMSON Office and Directors’ to every institution where they 
Tables are advertised for what are used. 





Mutschler Brothers Company, Nappanee, Indiana, U. S. A. 


Since 1896 




















Jasper Manufacturing Company 
“Every Inch Sanitary’”’ Office Desks 





A560 





Built for a discriminating trade that gives manufacture desks equal in quality and dura- 

exceptional values to customers. Jasper bility to higher-priced lines, at smaller cost to the 

Manufacturing Company Desks are properly consumer. 

designed, thoroughly constructed and assure The Jasper Manufacturing Company builds Roll Top, 

satisfactory service. Flat Top, Typewriter and Pedestal Typewriter Desks, 
4 We finish in both Oak and Mahogany, and as well as Tables for the office. 


JASPER MANUFACTURING COMPANY 
JASPER, INDIANA 
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Price, rebuilder of office devices 
440 South Dearborn street, has joined the Chicago Asso- 
ciation of Commerce. 


Chicago, Ill—A. C. 


x ok * 
Chicago, Ill—C. K. Woodbridge, sales manager of the 
Dictaphone Company, was in Chicago July 27 and 28, 
conducting a sales conference of the company’s central 
western managers. 
ok * * 

Chicago, Ill—The Chicago office of The National Cash 
Register Company won over the New York office in a 
contest for sales points during May and June. The Chi- 
cago sales force made 261.1 per cent of quota; New York 
showed 220.5 per cent. 

Dayton, Ohio.—The factory of The National Cash 
Register Company was shut down two weeks beginning 
July 17, for the annual vacation. 

Detroit, Mich.—R. F. Cuyler, of the Detroit office of 
the Todd Protectograph Company, was married in June. 
He will reside in Lansing, Mich. 

New York, N. Y¥Y.—The National Binding Machine 
Company, manufacturers of moistening machines and 
gummed tape, has joined the Merchants’ Association of 
New York. Edward Earl, the president, is the com- 
pany’s representative in the Association. 

Philadelphia, Penna.—Francis H. Lehman, formerly 
manager of the Dictagraph Products Company, has re- 
turned to that position, with offices at 1515 Common- 
wealth building. 

San Francisco, Calif—C. H. Jenkins, of San Francisco, 
and Mr. Flaven, of Oakland, have secured the agency 
for the F. & E. checkwriter for the entire Pacific Coast, 
with the exception of Southern California. Mr. Flaven 
was formerly in partnership with Mr. Hirschberg. The 
latter’s interest in the F. & E. agency has been taken 
over by Mr. Jenkins and headquarters for the business 
have'been changed from Oakland to San Francisco. An 
active campaign is now being inaugurated to extend over 
the entire area of the enlarged territory. 





San Francisco, Cal—Manager Church, of the San 
Francisco offices of the Dictaphone, is enthusiastic re- 
garding the splendid arrangement and equipment in some 
of the large San Francisco offices, especially the local 
offices of the Southern Pacific and two other firms. ° In 
the offices of a large wholesale hardware company the 
transcribing is handled by a centralized department next 
docr to which fifty dictators have all their cylinder out- 
put handled by twelve operators. The installation of a 
table for the shaving machines of a height enabling the 
operator to stand comfortably erect and oversee the oper- 
ation with ease, is another feature which causes Mr. 
Church to think that this city is well in the van of dicta- 
tion machine progress. The largest canning concern in 
the world is a San Francisco firm which has a well-nigh 
perfect arrangement of its large equipment of these ma- 
chines. 


New York Industrial Exposition. 


A permanent exhibit at the Grand Central Palace, New 
York, N. Y., is devoted to merchandise designed for the 
idvancement of comfort and enlightenment of mankind. 
Included is a display of Kohlhaas in-sight systems, which 
includes alphabetical files, perpetual daily reminders, letter 
sorters, check sorters, currency holders, pass book hold- 
era, tc, 


Better Letters Association Meets in October. 


The third annual conference of the Better Letters Asso- 
ciation will be held October 20 and 21, 1920, at Springfield, 
Ohio. The list of speakers includes many men of promi- 
nence in business circles. 


During 1919 the United States exported 18,400 cash reg- 
isters valued at $4.080,588. England was the best customer, 
taking over a million dollars’ worth; Sweden, Denmark 
and France followed in the order given. Exports of cash 
register parts were valued at $294,938. 
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Affixing Stamps Mechanically 


is recognized in the modern office as the QUICKEST, 
CLEANEST and CHEAPEST method. 





This work can be 
it is light, simple 


stamps or become gummed or clogged. 





The machine that is Radically Different in Design, 
Operation and Results. 


A descriptive booklet sent on request. 


The Service 
Dept. O, 
Boston, 


done EASIER and BETTER as 
to operate, will NOT destroy 


“It rolls 
’em on’’ 


Machines Company 
79 Sudbury Street, 
14, Massachusetts 














The Pearl Cutter 
Made of iron with steel knives. Very durable— 


easy to operate. 


42 inches. 


These cutters in large 
use by printers, multi- 
bankers 
and offices of all kinds. 


graph users, 


We make also a line of 
Power Cutters, Small Table 
Printing 
Presses, Tableting Presses 


Card Cutters, 


and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 


Franklin, Mass. 


Cutters 


Sizes 
are varied, 13 in. up to 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Golding Cutter 
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FOR DEALERS 








This Self-Feeding Ironclad Duplicator is 
the speediest gelatine roll Duplicator made. 


Every office can use one in half a dozen 
different ways. 


Our dealer contiact is a big opportunity for 
real live wires. 


Circulars and agency terms upon request 


THE BECK DUPLICATOR CO. 


Department 1A 


476 Broadway New York 




















EVERAL HUNDRED thoroughly re- 

built first-class DALTON ADDING 
AND LISTING MACHINES available at 
half American list price. Cable or write 
for particulars. 





Cc. H. KORB 


REBUILT TYPEWRITERS and ADDING MACHINES 
31 Walker St., New York City, U.S.A. 








PENS AND PENCILS 





Brooklyn, N. Y.—The capital stock of Eberhard Faber 
has been increased from $1,500,000 to $3,000,000. 
Chicago, Ill—A. L. Williams sales manager of Eber- 
hard Faber, New York, N. Y., spent some time during 
July at the Chicago office. 
* * + 
Chicago, Ill—F. S. Waterman, of New York, visited 
the Chicago branch of the L. E. Waterman Fountain Pen 
Company the last week of July. 
x ok x 
Chicago, Ill—H. B. Sternberg, who travels Mississippi 
and Alabama from the New York Office of the L. E 
Waterman Company, visited Chicago friends in July. 
Denver, Colo.—Alvin Steinmetz, well-known in the sta- 
tionery trade at San Francisco and Oakland, Calif., has 
moved to Denver. He will travel this territory with the 


Swan fountain pen. 
* * 


Denver, Colo.—A service station has been opened in 


the Temple Court Building by the W. A. Sheaffer Pen 
Company, Fort Madison, Iowa. 

London, England—Mabie, Todd & Compan 
tablished new headquarters at Swan House, 1 
ford street, London, W. 

Los Angeles, Calif—The Dollarpoint Pencil Corpora 
tion has incorporated to manufacture pencils; capital 
stock, $200,000. 

New York, N. Y.—A farewell bachelor dinner was ten 
dered H. Weldon Bowman, of the city sales department 
of the American Lead Pencil Company by M. T. Leonard 
sales manager, prior to his marriage July 3 to Miss 
Marion Baterman, Passaic, N. J. 

San Francisco, Calif—The Autopoint Sales Company, 
Chicago, Ill., has opened an office on the fifth floor, Cun- 
ard building, 503 Market street. It is in charge of Mr. 
Edleston, one of the organizers of the company 

San Francisco, Calif—Charles C. White, of the whol 
sale department of the H. S. Crocker Company, has been 
covering the San Joaquin valley territory in the interests 
of his mechanical lead pencil line. 
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* * 


San Francisco, Calif—Edgar P. Sparks. manager of 
the L. E. Waterman Company’s western business, has 
been east for the past month. He attended the Interna 
tional Rotary Club convention at Atlantic City the lat 
ter part of June, and then visited the New York head 
quarters and factories of the company. 

Toledo, Ohio.—The Conklin Pen Company has it 
creased its capital stock from $900,000 to $1,500,000. The 
new issue will be preferred stock, and is to provide for 
the growth of the industry in the years to come 





Display Fixture for Fountain Pens. 


The Pen Prophet tells how a dealer made display fix 
tures for fountain pens. A _ strip of molding with a 
deep cove was cut into suitable lengths. A long, thin fin 
ishing nail was driven through fhe molding, and into a 
wooden disc, which served as a base. This elevated the 
fountain pen above the floor of the window, and gave it 
prominence. There was space on the side of the molding 
for a price mark or sign indicating the type of pen shown 
A coat of stain finished the display stand. 





It Was Laid to the Typewriter Repair Men. 


A police record was made of a stag sponsored by par- 
ties said to be members of the Typewriter Repairmen’s 
Union in Chicago some time ago. A hall in the Masonic 
Temple was rented and sold way beyond its capacity. The 
advertising promised some very interesting ring bouts and 
oriental dancing and the affair might have proceeded as 
planned except that those who were crowded out for lack 
of space protested to the police. The police came and 
broke up the party. Some of the people who managed to 
get inside the hall were so imbued with the idea of get- 
ting fresh air that they walked down the stairs to the 
street, a descent of sixteen flights of stairs. 
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|Orpin Desk Company 


¥ 121 MEDFORD STREET, CHARLESTOWN, MASS. 














Office § 


| Desks Tables | 
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Manufacturers Catalogue Upon Request 
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Graywood—Fleet as a Grayhound 
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All Purpose Envelope Sealer 


The dependance of the mailing room in the rush to catch 
trains; the reliance in a heavy mailing. Always ready. 
The Graywood All Purpose Envelope Sealer is 
positive in action. There are no belts or springs 
to stretch, slip or break. Simple; 
nothing to get out of order.’ Noth- 
ing to gum up. Cleanly in opera- 
tion. The water supply is always in_ 
sight ; no excuse for letting the ma- 
chine “run dry.” 


You can promise speed and relia- 
bility—The Graywood All Purpose 
Envelope Sealer will back you up. 


Write for particulars regarding agency arrangements. 
Some very desirable territory is open. 


Price $35.00 Each 


No office complete with- 
out the Graywood All 


tee Co Graywood Manufacturing Company 
rene Meee 5: Lynn, Mass. U. S. A. 


for particulars. 
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Paper Fasteners and Punches 


The AJAX EYELET FASTENER is recognized The Samson No. 3 Bench Punch 


now by leading concerns as remarkably efficient 

in binding correspondence, contracts, legal docu- yy, Stationer, Printer or Bookbinder :— 
ments, reports, etc., etc. 

The AJAX works with one stroke of the lever— You need this for your own 
does the whole job perfectly the first time. The se and to demonstrate to 
hole is punched, and the eyelet inserted and Customers. 

clinched in ONE QUICK OPERATION. Handles interchangeable 
There are three sizes of eyelet (rustproof) which punches and dies of follow- 
may be used in the AJAX—long, medium, and ing sizes: \%", 3/16", %", 
short. This is a real fastening advantage, as 5/16", %”. 

op tei vag be used without adjustment Special sizes up to 4" 


MR. DEALER: 

“The Ajax Eyelet 
Fastener” assures 
you of Repeat Or- ¥ 
ders for Ajax Eye- 
lets. 










on request. 






Will Punch 
Thru a Solid 
1-2 inch of 






Lens Medium Short Panes 
a2 i B35 £1. Cardboard 
“1 “9 sd 3 or Leather. 


WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 


THE MACHINE APPLIANCE CORP., 351-353 Jay Street, BROOKLYN, N.Y. 


Canadian Agents: Jeffay Bros. Co., 71 St. James St., Montreal 














ABOVE AND 


OVERALL 


ECONOMY, EFFICIENCY 
AND UTILITY IN THE 
OFFICE: 


“FULTON FAULTLESS” 


Sign and Price Markers © Stamp Pads 

Rubber Type Rubber Stamp Inks 
School Chart Markers Daters and Numberers 
Linen Marking Outfits Business Printing Outfits 


FULTON SPECIALTY CO. 
ELIZABETH, N. J. 
E. R. UNDERWOOD, President 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Amsterdam, Holland.—N. V. J. Bloch & Company, 44 
Demrak, wish to hear from manufacturers of modern 
office machines, supplies and specialties. The company 
has branches at Rotterdam, The Hague and Breda. 

Bradford, Yorkshire, England.—John Topper, 8-10 Heap 
Lane, desires particulars regarding typewriters, carbon 
paper, stationery or printing materials such as paper, en- 
velopes, etc. He is a stationer and commercial printer, 
and handles practically everything in the line of office 
equipment, including furniture, machines and staple lines. 
Adverse exchange must be considered in naming prices. 

Cape Town, South Africa.—The Argus Stationery Stores, 
128 St. George’s street, wishes literature and prices of 
small index card boxes for desk use from manufacturers. 

Davos-Platz, Switzerland.—Eug. Moeller,.a typewriter 
dealer, wishes to hear from manufacturers of typewriter 
ribbons, with sample prices. 

Fairfield, Ill—The Sexton Manufacturing Company, 
now using standing desks and stools in its accounting de- 
partment. plans a change in its desk equipment to facil- 
itate the use of bookkeeping machines. Information is 
desired of instances in which standing desks have been 
lisplaced by flat-top desks. Address Carroll Bright, of 
the accounting department. 

Faribault, Minn.— The Sanford Press, 404 Central ave- 
nue, ‘desires to hear from manufacturers of flat top and 
typewriter desks in oak and mahogany who are located in 
the middle West. Prompt shipment is a requisite 

Jackson, Mich—The L. H. Field Company, wishes to 
hear from manufacturers of flat top steel desks, desiring 
to make purchases. 

Kingsville, Texas.—The Harrell Drug Company Book 
Store handles stationery and oftice supplies; the direct 
agency for a portable typewriter is desired. The com- 
pany has two stores here; one at Corpus Christi and one 
at McAllen. 

King Williams Town, South Africa.—S. L. Low, Box 
196, wishes to hear from office equipment manufacturers 
who desire representation in South Africa. Ile is agent 
for the Underwood typewriter and handles office equip- 
ment and machines of all kinds. 

Kobe, Japan.—S. Takahashi, 56-Chome, Tashibana-dori, 
requests correspondence, catalogues and samples (where 
practicable) of stationery specialties, tiling devices, sleeve 
protectors, paper clips, automatic pencils, fountain pens, 
etc., for disposal in his territory. 

Leith, Scotland.—The Edinburgh Roperie & Sailcloth 
Company, Ltd., wishes to hear from manufacturers of 
time-saving office devices. Address J. H. S. Gunn. The 
company has offices throughout the United Kingdom. 

Liege, Belgium.—Ste. An. Belge Americaine, 20 rue 
des Dominicains, wish agencies for a copying machine, 
duplicator, addressing machine, check protector and en- 
velope sealer. The organization has nine stores with dis- 
play windows in the more important cities of Belgium: 
a trained sales organization; are agents for the Royal 
typewriter and the Monroe calculating machine. 

Mid-West.—A concern now representing a number of 
first class manufacturers in middle western states is in a 
position to take on one or two additional agencies. The 
states for which agencies are particularly desired are Ohio, 
Indiana and Michigan. Correspondence may be_ ad- 
dressed: QO 30, care Office Appliances, 417 South Dear- 
born street, Chicago, III. 

New Castle, Penna.—C. F. Adams, P. O. Box 208, is 
establishing a typewriter service, and wishes to get in 
touch with manufacturers of carbon paper and typewriter 
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BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 
and thru other effective channels. 


Flat. smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Bach 
hvok holds two. 


A LIVELY SELLER! 


Whoever carries keys 
needs a Key Kase 
and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 

store. 





















RETAIL PRICES 


Real Pig Skin 

OS Fee 
Hooks ...ccccsesscaseee 
Hooks...........+.-$1,19 
Goat Moreece Lined 

4 Tleehe - ccccdsccceen cee 
6 Weeks. ..6sisctenne ee 
S WegRe  ccicscacvsee ee 


Genuine Seal 
(Gold Plated Hooks) 
@ TEOORS . vice ccces sce 
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Quality and Complete Satisfaction in Service is the 
basis of our policy in making of each brand of 
“Bucki” Carbon Papers and Typewriter Ribbons, 
and our experience of 25 years has taught us what 
is best adapted to every known purpose. Our cus- 
tomers get the benefit of this knowledge. State 
your requirements and ask us for samples. 


THE BUCKEYE RIBBON & CARBON COMPANY 
Factery and Executive Offices : 


1466 East 55th St. CLEVELAND, OHIO 
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Read 
About it 
in the 


Digest 
American 
Independent 


McClure’s 


and other 
National 
Magazines 

















Live Notes 
Only 


ROBINSON REMINDER 
Tear Out When Attended to 


EACH. memo separate; when attended to it is torn out, 
leaving everything ready for instant reference; hence 
no excuse for forgetting. Handy pocket in cover. 


Every man and woman who has things to remember is a 
Reminder prospect. A million sold and business gets 
better every day. Retail prices below. 


With each ony ts an extra filler 


Size B 3 x Sin. Size A 34 x 7in. 
Handsome Black Leather $1.25 - - 2°00 
Writ In Cross Grain (Asst.Colors) 1.75 - - 2.75 
rite In India Calf 2.50 - - 3.50 
In Cowhide 2.75 - «+ 3.75 
fora In Genuine Morocco 3. 00 - + 4.00 
In Imitation Leather - - 1.00 
50 


° In Cloth without extra Filler). 3 
Profitable Vndies' Shopping Reminder. Size L 24 x 33 in.. with 
land extra a ailer, 1 ; in patent leather, $1.75; 


Dealer in Gettuine Morocco, $2.2 
Te Fillers 
Offer Per dozen: Size B. 75¢, Size A, $1 90, Sie L, 70¢ 


gold leaf on cover—-25¢ 
These ty subject to change without ‘notes. 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 

















Esterbrook 
No. O48 


This is the best known writ- 
the most 





ing instrument, 
popular pen in the world. 
It is especially designed 
to suit the needs of the 
greatest number of pen 
users. Be sure that you 
have an ample stock. 
You should sell them 
by the box. 
THE ESTERBROOK 
PEN MFG. CO. 
80-100 DELAWARE AVE. 


CAMDEN, N. J. 
CANADIAN AGENTS. BROWN BROS., LTD.. TORONTO, CANADA 


WHOS od a OOF <4 





PeCHS ‘Easiest to sett 
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ribbons. He wishes samples of a low-priced ribbon for 
which he has a special use. He is also interested in re- 
built typewriters. 

New York, N. Y.—T. R. Rancones, 80 South street, New 
York, N, Y., desires a line of metal filing cabinets and 
typewriter stands for the foreign trade. 

Paris, France.—H. Passaquay, 56 rue Rochechouart 
(1Xe), desires to deal in office supplies on an import and 
commission basis. He wishes to hear from manufacturers 
of pencils, fountain pens, drawing materials, blotting pa 
per, writing paper in boxes and stationery in general. He 
has been covering France, Algeria and Tunis for fifteen 
years. 

Prague, Czecho-Slovakia.—Gustav W. Steiner, of Stein- 
er Bros., Jundrisska, 4, is visiting in the United States. His 
firm handles American lines of ribbons and carbons, typ¢ 
writers and other office equipment. Some of the con 
tracts have expired, and Mr. Steiner wishes to make new 
connections. Address, care of A. Littau, 700 East 163d 
street,, New York, N. 

Rotterdam, Holland.—Postma & Company 
agencies for typewriters and cther office requirements for 
Holland, the Dutch colonies and Belguim. 

St. Paul, Minn —P. W: Jackson & Company wishes to 
hear from manufacturers of red hektograph copying 
per. 

San Francisco, Calif—Herbert Green Company, 216 
Pine street, desires manufacturers’ accounts for the state 
of California. At present the firm represents the Ever- 
ready Manufacturing Company, Boston, Mass., and the 
Pelouze Manufacturing Company, Chicago, III. 

Santiago, Chile—Balcells & Company, Huerfanos 981 
Casilla 3214, desire to hear from manufacturers of office 
equipment of all kinds desiring agency representation in 
Chile. The company has been engaged twenty-five years 
in importing and agency representation, and has a special 


desire sole 


department devoted to stationery, office equipment and 
supplies. 
Shanghai, China—The Chinese-American Publishing 


wishes to get in touch 


Company, No. 25 Nanking Road, 
] 
| 


with manufacturers of office equipment who wish to 
velop the market in China. The company is also inter- 
ested in obtaining devices which can be used in making 
up animated window displays. The company is owned 
and controlled by the Lawyers’ Co-Operative Publishing 
Company, Rochester, N. Y.—See Dun or Bradstreet for 
rating. 

The Shanghai concern deals in law, medical and scien 
tific books, carbon paper, typewriter ribbons and station 


e 


erv. Address A. A. Merry, stationery department, at the 
Shanghai address. 

Simla, India—Robert J. Watson, Inspector of Office 
Procedure under the Government of India, 84 Groton 
Castle, requests manufacturers to send him all possible 


information concerning office equipment of all kinds, as 
well as prices. Mr. Watson is organizing a library of 
information regarding modern office equipment and pro- 
cedure, and wishes to hear from as many manufacturers 
as possible. The nearest port from which delivery can 
be made is desired. The information gathered by Mr 
Watson will be available to commercial concerns in India, 
in addition to guiding the government in its plans. 

Southern States.—A dealer in the South wishes to add 
to his lines of office specialties. He desires to hear from 
manufacturers of envelopes, adding machine rolls, printed 
gummed labels. carbon paper, pencils; furniture polish, 
etc. Address BY-16, care Office Appliances, 417 South 
Dearborn street, Chicago, III. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National meek building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 


307 Customhouse; Seattle, 848 Henry building. 
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Fbersios | Reach Up for 
Bigger 'Profits 


Mr. Dealer, are you carrying the line of 
envelopes and filing devices which have 
proved the most durable, and whose con- 
sistent quality will increase your sales 
and produce greater profits for you? 


FiberstoK 


AL 4,7“ Flat and Expanding 
V Envelopes, Folders, 
—— File Pockets, Files 
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Tinea “RN “| and Other Specialties 


plan for your territory 


quest. "We are prepared NATIONAL FIBERSTOK ENVELOPE CO. 


to make prompt ship- 





























ments on all standard 429-447 Moyer St., Philadelphia, Pa. EXPANDING. ENVELOPES. 
styles. 
21 Park Row, NEW YORK, N. Y. Merchants Laclede Bldg., ST. LOUIS, MO. 
—————=—- 
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Visualize Desks in Acsenliiaal 


; 





When talking desks to a prospective buyer, 
imagine selling him complete equipment for an 





office. It will help you to make the sale— 
maybe enable you to make a bigger sale than 
was in prospect in the beginning. 


IMPERIAL DESKS 


are effective in groups or singly. They afford 





the means of effective work, and look well 





under all conditions. 


ee ee eg a errr 
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Let us send you the book of Imperial Desks Q 

. Imperial Desk Company i 

=H Main Office and Factory: Export Department: 
Florida and Devon Sts. 25 Whitehall Street * 
Evansville, Ind. New York , 7 


; £ 
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YoU 
Mr. Stationer 


Are YOU aware of the profits being 
made by dealers who are selling 


| INTERNATIONAL 
— TYPEWRITER 
“Cot Your Customers te Try Therm CUSHION KEYS? 


and They Will Buy Them’”’ 


etm rofit for 


‘The Most Popular Typewriter Specialty’’ 
Interesting Proposition to Dealers—Write Today 


and Prompt service assured, Atrisherde MUNSON SUPPLY COMPANY 


only necessary to convince you. 
The oldest, largest and only 


exclusive manufacturers of 
rubber keys in the world. 
Also . 
aati Rican General Offices 
a tayo 23 City Hall Place 
ack New York C ty, U.S.A. 



































August, 1920. OFFICE 


Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 
Chamber of Commerce; Baltimore, Export and Import 
Board of Trade 

Adding Machines. 

33,230.—An importing firm in Danzig desires to pur- 
chau and secure an agency for all saleable lines of Amer- 
ican merchandise, particularly motor cars, machinery, type, 
office appliances, calculating machines, leather, shoes, soap, 
fruits and textiles. Quotation should be given c. i. f. 
Danzig. Payment to be in United States currency or 
marks, on the best terms available. References. 

33,291A.—(San Salvador). A dealer wishes office appli- 
ances, typewriters, adding machines and kindred lines. 
The inquiry is not accompanied by a reference. 

33,423.—A commercial agent in Cuba desires to repre- 
sent manufacturers on a commission basis for the sale of 
paints, varnishes, lubricating oils, greases, imitation leath- 
er, hosiery, shoes, automobiles and trucks, tires, adding 
and calculating machines, and disinfectants. 

See also No. 33,198, under Other Machines. 

See also No. 33,366, under Typewriters. 

See also No. 33,390, under ‘Typewriters. 

Furniture. 

33,349.—A furniture dealer in Uruguay desires to secure 
agencies for the sale of seats, chairs, desks, etc., of wood; 
fine furniture; antique furniture; carpets, rugs and curtains. 
Quotations should be given c. i. f. Uruguayan port. Cor- 
respondence should be in Spanish. References. 

General. 

33,282.—The Ministry of Public Works of a republic in 
Central America desires to receive catalogues in Spanish 
of goods of all kinds for the information of merchants, 
manufacturers, agriculturists, etc. 

Other Machines. 

33,198.—A manufacturer’s agent in Australia desires to 
secure an agency for the sale of all kinds of supplies and 
wire for electric household and office appliances, also mica 
and general electrical supply lines. Reference. 

33,303.—A merchant in Java who is about to visit the 
U nited States desires to purchase office machinery and 
eqlipment, printers’ supplies, foodstuffs, hardware and 
piece goods, and to secure agencies for the sale of type- 
writers, lithographing materials, photoengraving supplies, 
ruling machines, roller composition, addressing machines, 
adding, etc., machines, dictaphone, and hardware, espe- 
cially for builders. References. 

See also No. 33,230, under Adding Machines. 

See also No. 33,291A, under Stationery. 

Paper. 

33,254—A commercial agent in Bulgaria desires to se- 
cure an agency for the sale of shoes of good quality, 
improved automatic knitting machines, sewing machines, 
tobacco-cutting and cigarette-making machines, India 
rubber, fine quality rain coats, bicycle and motor cycle 
parts, 2 and 5-passenger automobiles, electric installations, 
lamps, electric wire, traveling articles, raw cotton for 
sewing thread, various kinds of paper, cloth, chemicals, 
perfumery. fine soaps, wax, condensed milk, crackers, car- 
amels, coffee, cocoa, rice, oils, etc. Quotations should be 
given c. i. f. port of Varna. Correspondence should be in 
French. References. 

33,291A.—(Greece). An important firm desires paper, 
ironmongery. and steel goods such as plain black and 
ealvanized sheets, corrugated sheets, tin plates, machin- 
ery, nails, soles and upper leathers, dry goods, cotton 
piece goods, hosiery, haberdashery and colonial produce. 
The -~ b 4 is not accompanied by a reference. 

33.345.—A printing establishment in Mexico desires to 
purchase vi arious quantities and qualities of print paper, 
ioh printing paper, etc. 
Consiions should be given c. , f. Mexican port. Pay- 
ment to be by draft against documents. Correspondence 
may be in English. References. 

Ribbons and Carbons. 

33,291A —(India). A typewriter agency wishes office 
stationery, new and rebuilt typewriters, ribbons, carbon 
papers, etc. The inquiry is not accompanied by refer- 
ences. 


le gaemn Thindare’ SsuD nlie 


Stationery. 
33,203.—An agency is desired bv a merchant in Switzer- 
land for the sale of office supplies, telephone equipment, 
electrical specialties, photographic cameras, sewing ma- 
chines, pianos, agricultural and industrial machinery, au- 


APPLIANCES 187 





The Biggest Best Buy Today 


Maximum Service 
The “APSCO” Line of Pencil Sharpeners 


Comprising eleven models, durably constructed. 


INCOMPARABLE 
The “DEXTER” 


The Finest Handfeed Pencil Sharpener Made 


Maximum Value 










Sharpens all 
sizes of pencils 
and crayons, 
produces any 
point, Blunt, 
Medium cr 
Fine. 


HEAVILY 


OTHER MODELS: Chicago, Giant, Junior, Wizard, 
Dandy, Ideal, Climax No. 2, All Quality Machines. 


PRICED SO AS TO SUIT EVERYBODY’S PURSE 


Our descriptive catalog containing other meritorious 
Stationery Specialties sent on request. 


Automatic Pencil Sharpener Co. 
Dept. A, 58 East Washington Street, CHICAGO, ILL. 























It may be easy 
to get trade but 
there’s only one 
way to keep it. 














Get It 
Hold It And you don’t want 
the kind that doesn’t 
Keep It repeat. 


Go after the worth- 
while trade and keep it 
by selling supplies you 
can recommend. 


The Miller Line 
Typewriter Ribbons--Carbons 


The successful performances of the Miller Line Type- 
writer Ribbons and Carbons during their many years on 
the market have proved them trade-getters and trade- 
holders. 
































Find out for yourself. Write us for samples; try 
them out in your own way—let your customers try 
them—then make your decision based on the 
merits of the line. That’s fair enough. What do 
you say? 












The Miller-Bryant- 
Pierce Company 


General Offices and Factory 
231-241 River Street 
Aurora, Ill, U. S. A. 


Cable Address: ‘‘Milpie’’ 


Branches: Chicago, New York, 
Boston, St. Louis, Detroit, Mil- 
waukee, Cleveland, San Fran- 
cicso, Indianapolis, Peoria, 
enver 
European Headquar- 
ters: 46 Ave. de Villas. 
Brussellis, Belgium 
(1236) 
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Perforated Memo 
Slips tear off easily 
when matter has 
been disposed of. 
Only one hand 


required. 





MTT 









Solid 
* Rubber = 
Black Enameled Base. Pea 2 
Nicke iBack scratch | = 
and Trimmings. or slip 





Size 7 44x 34 in. 


Pat. Appl'd for 











Wu 


The HANDIPAD fills a lorg-felt want of the man at the 
desk. Every business man has need fcr one. Large firms buy 
them by the dozen. An excellent gift item for the holidays 


Write for Particulars and Liberal Trade Discounts. 


WEINMAN BROTHERS, Mfrs. 
749 E. 42nd Street CHICAGO, U.S.A. 
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You Have Frequent Calls 


for stationers’ glassware from customers who appreciate 
pleasing designs and clear glass. Show them 


NEW MARTINSVILLE 


Ink Wells Sponge Cups Pen Trays 
Ash Receivers Novelties 


You are sure of favorable consideration when our prod- 
uct is displayed for inspection. 


New Martinsville designs are produced in cut glassand in 
pressed designs. They cover the whole price range. 


Write for the New Martinsville Book of Designs. 


The New Martinsville Glass Mfg. Co. 
New Martinsville, W. Va. 


prior tox ex tex lotvex Sox lox tox fox tex lox fok lok lok (ox fox fox 1 

















August, 1920. 


tomohbiles, bicycles and supplies, alimentary products, etc 
Correspondence should be in French. References. 

33,233.—A merchant firm in the Dominican Republic 
desires to secure an agency for the sale of foodstuffs, 
textiles, hardware, building material, stationery, paints 
and oils, boots and shoes, etc. Quotations should be 
given c. i. f. Dominican ports, or f. o. b. American ports 
Correspondence may be in English. References 

33,285.—A firm in Brazil desires to secure an 
for the sale of stationery, blank books, typewriters, men’s 
furnishings, such as shirts, ties, collars, hats, umbrellas, 
suit cases, and leather novelties. Quotations should be 
given f. o. b. New York. Correspondence may be in 
English. References. 

33,291A.—(India). A mercantile firm desires 
ing novelties, amusement devices, games, toys, brushes, 
cutlery, stationery, office appliances, hosiery and every 
article that can be sold by a mail order house. The in 
Gguiry is not accompanied by references. 

33,325.—A firm of merchants in India desires to pur 
chase and secure an agency for the sale of piece goods 
in fair quantities, yarn, stationery, cutlery, perfumery, and 


agency 


advertis- 


sundries. Quotations should be given c. i. f. Indian port 
Reference. 
33,407.—An importing firm in India desires to secure 


an agency for the sale of cOtton piece goods, caustic soda, 
stationery, sundries, soaps, perfumery, hardware, metals, 
tools, etc. Quotations shouid be given c. i. f. Indian 
port. Payment to be made against documents through 
bank. Reference. 

33,425.—A mercantile company in India desires to secure 
an agency for the sale of piece goods of white mull, white 
shirtings, prints, fancies (muslins, voiles, poplins), woolen 


] 


shawl cloth, laces and embroidery, stationery, dyes, and 


hosiery. Quotaticns should be given c. i. f. Karachi o1 
Bombay. Payment to be cash against documents. Ref 
erences. 


$3,432.—A mercantile firm in Australia desires to secure 
an agency for the sale of paper and stationery lines, office 
requisites, and ink. Payment to be cash against docu- 
ments, or letter of credit. Reference. 

See also No. 33,189 under Typewriters. 

See also No. 33,291 under Ribbons and Carbons 

See also No. 33,390 under Typewriters. 

Typewriters. 

33,189.—A merchant firm in India desires to be 
in touch with manufacturers and secure samples and sole 
agency terms for the sale of foodstuffs, patent medicines, 
paints, oils, varnishes, cements, cotton and woolen goods, 
general hardware and ironmongery, bath tubs, galvanized 
and barbed wire, cook stoves, sewing machines; mill 
cotton gin, and railway stores; electrical paper, 
typewriters and typewriter supplies, stationery and office 
supplies, leather goods, toys, etc. References. 

33,255—A commercial representative from Columbia 
who has been in the United States for some time is about 
to return, and wishes to purchase and secure an agency 
for the sale in that country of men’s wearing apparel, 
automobiles, textiles, dry goods, reed furniture, jewelry, 
enameiware, typewriters, paper and allied lines, notions, 
novelties, toilet articles, hardware, paints, office equip 
ment, rubber goods and general merchandising. Refer 
ences. 

33,272.—A firm which has opened offices in two impor 
tant cities of Spain desires to represent firms which can 
supply coal, tin plate, dry goods, carpets, typewriters, 
and supplies, silks, silk hosiery, cotton hosiery, chemi 
cals, and any other line of goods which will find a market 
in northern Spain. Correspondence may be in English 

33,366.—A merchant firm in New Zealand desires to 
purchase and secure an agency for the sale of book type 


placed 


goods, 


writers (tabulating and adding typewriters) and any 
other machine of similar character. Quotations should 


be given f. o. b. American ports. Payment to be made 
against documents at American ports. Reference. 

33,390.—A merchant in Belgium desires to secure an 
agency for the sale of stationery, typewriters, and calcu- 
lating machines. Quotations should be given c. i. f. Ant- 
werp. Payment to be cash against documents. Corre- 
spondence should be in French. Reference. 

33.411.—A commercial agent in Poland desires to secure 
an agency for the sale of leather, camel’s hair, cotton, 


balata belting, technical leather goods, rubber goods and 
packings, cylinder oil, wool and cotton cardings, tools, 
machinery, agricultural 
plows, typewriters, and chemicals. 
he in English. References. 


implements, automobiles, motor 
Correspondence may 
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FOR carbon copies which are afterwards to 
pass through many hands, and eventually to 
be filed for reference there is nothing to equal 
Star Manifold Linen. Its great strength will 
resist any number of rehandlings. 


The surface of Star Manifold takes a carbon 
impression with a clearness that insures legi- 
bility. It has “body” enough to stand up in 
the file. Used extensively for foreign corre- 
spondence. Made in seven colors and white. 


Send for prices and samples. 


C. H. DEXTER & SONS, INC. 


Windsor Locks, Conn. 
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Ghe R USH —| ‘RASER a 
De Luxe 
is the best ink and typewriter eraser. It is a delight 
to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time needed 
for correcting errors. 
Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny paper shavings curl off for this flex- 
ible diamond brush has over 10,000 diamond points. 
Sells at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 50c, money order or stam 


Rush Eraser Company 


820% Rush Building yracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
Blikman & Sartorius, Amsterdam, and Sourabaia, Java 
Australian and New Zealand Representatives: F. R. Barlow &Sons, 
328 Flinders Street, Melbourne 














- just) pins! 
















Perfect pins — that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 
make possible. 


Crescent Brass & Pin Company- 


DETROIT, MICHIGAN 


Western Representatives: Southern peqrecentastocs: 
Bert M. MorRis CoMPANY Put F. WEBSTER 
444 Market St., San Francisco Box 873, San Antonio. Texas 
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Typewriter Men! 
Ribbon Dealers! 





A post card will bring you 
the greatest proposition ever 


made in typewriter :ibbons. 


Write us now before turn- 


ing this page. 


Phillips 
Ribbon & Carbon Co. 
Rochester, N. Y. 
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ECLIPSE PNEUMATIC INKWELLS 


Keep your ink fresh. 
Keep your fingers clean. 
Improve your pen-writing. 
Are made wholly of glass. 

Are handsome and durable. 
Prevent wasteful evaporation. 
Have no rubber parts to corrode. 
Have no plunger to stick and splatter. 
Give just the right amount of ink each time. 
Come in several varieties and sizes. 





Catalog free on request. 


General Eclipse Co. 
Dept. A 

DANIELSON 

CONN. 






































ROBINSON 
WASTE PAPER BAG 


Holds 4 Times Ordinary Waste Basket 


OST needed thing invented for the 

office in years. No floor space needed. EVERY 
Easily installed. Instantly detachable CITY HAS 
for emptying. Can’t tip over and very ac- THOUSANDS 
cessible. Made to fit flat or roll top desk OF DESKS 
(single or double). , Of heavy army duck WAITING 
(collapsible) with special ‘‘Robinson con- TO BE 
struction.”” Nationally advertised as EQUIPPED 
usual. Dealers and representatives write 
for an attractive proposition. 


Robinson Mfg. Co., 128 Elm St., Westfield, Mass. 

















Cuspidors 





Ireland & Matthews 
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Englewood Desk Company 
5816-20 Lowe Avenue 
Chicago, III. 
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See also No. 33,285 under Stationery. 
See also No. 33.291A under Ribbons and Carbons. 
See also No. 33,291A under Adding Machines. 


American Consuls at Home. 


American consuls and consular officers on leave of 
absence in the United States are prepared to confer with 
business men and commercial organizations regarding 
conditions in their respective jurisdictions, Consuls and 
consular officers who are available for conference in the 
immediate future are listed below. A number of consular 
officers are visititig in the United States from time to 
time, but their period of leave cannot always be an- 
nounced sufficiently in advance to make their publication 
here timely. An inquiry addressed to the Consular Bu- 
reau, Department of State, Washington, D. C., indicating 
the country regarding which information is desired will 
bring a reply regarding the possibility of conference with 


a representative from that vicinity. e 
Ciudad Juarez, Mexico.—Edward A. Dow, consular of- ine ] hat | ays 


ficer. At 425 North 38th avenue, Omaha, Neb., until 








August 18. - ; Form your own judgment of the profit making and 
Georgetown, British Guiana—J. N. McCunn, consular business building force of these features relating to 
officer. At 477 83d street, Bay Ridge, Brooklyn, N. Y., Barshal “Security” Safe Deposit Boxes. 
iti yiict 8 . 
ul til August 18. ; ; ag Lowest Cost Per Box. Shipment in 45 Days Guaran- 
Guadalajara, Mexico.—A. J. McConnico, consular off- teed. Standard Stock units to fit the requirements of 
cer. At 1576 American avenue, Long Beach, Calif., until every bank, Repeat Sales. As boxes are rented banks 
“al t 15 ‘ add more units. Rapid Turnover. Present Demand 
Augus ). and quality of “Security’” Boxes make them quick 
Smyrna, Asia Minor.—George Horton, consular offi- sellers. 
cer. Care Consular Bureau, Department of State, Wash- ” hott , ‘1 li lik s ity” 
cae : - pays both ways to handle a line e “Security 
ington, D. C., until August 30, Boxes. Some territory that includes prosperous bank- 


ing districts still open. Write for catalog and com- 
plete details 


Catalogues Desired Abroad. 
The Barshal Line includes Built-to-Order 


The Chamber of Commerce, Erivan, Armenia, plans to - 

ta hiic ‘ - m . ; : I t Metal Furniture, Steel Filing Equipment, 
establish a file of catalogues representing American man- Ornamental Iren end Bree Was. 
ufacturers. The body has recently been organized, and is 
desirous of encouraging close relations between the United 


States and Armenia. Catologues may be addressed to Mr. THE, 
G. Zakharian, care of the Chamber. 


I t fC Poland STEEL EQUIPMENT 

— ers . Tacow, oland. CLEVELAND O 

A list of importers of manufactured paper articles in 

Cracow, Poland, is on file at the Bureau of Foreign and 

Domestic Commerce, Washington, D. C. It will be sup- 
plied on request for File No. RD-65,053. 




















Instant Reference Files é 


verseas Appraisal of Correspondence. 2 : ‘ 
Ove PP P Card Records and other classified information, for 


A report by Trade Commissioner H. C. MacLean, Rome, papers are as accessible as though spread out on a 
Italy, refers to a point overlooked by some exporters in desk or table—and yet they are condensed within the 
this country. Those who are familiar with commercial compass of a compact file. © 


practices abroad understand that all correspondence ad- 
dressed to foreign business houses should be signed by 
some one in authority—a member of the firm in the case 
of a partnership, or an officer of the company, or at least 
the export manager in the case of a corporation. It ap- 
pears, however, that there are many American firms who 
use a rubber stamp, or the signing is done by some clerk 
occupying no position of authority. In a number of cases 
this has been unfavorably commented upon by Italian busi- 
ness men, who, quite naturally, wish to deal directly with 
the principals, and to be assured that the firms with which 
they are dealing are prepared to stand by the statements 
made in their letters. 


Express Receipts in Duplicate. 

The American Express Company now requires that re- 
veipt forms presented by shippers with their parcels be 
made on in duplicate for better records. The duplicate is 
retained by the express company for the purposes of 





record and reference, and will be held at the shipping We make Kohlhaas Instant Reference Files for Letters 
office. Shippers who have been accustomed to prepare Invoices, Requisitions, Back Orders, Follow-Ups Bills 
their own receipts or who have their own forms have been of Lading, Stock Sheets, Ledger Sheets for Posting, or 
requested to make provisions for supplying duplicates of any other matter to be classified—alphabetica ‘ or 
such receipts to the express driver or receiving clerk who numerical. Portable and Sectional. Handles all Current 
signs them. As a matter of convenience to shippers, the Papers so that they may be located Instantly. Made 
regular receipt forms of the express carrier will be revised in all sizes, and indexed as required. 


to permit their use in duplicate form. 

In cases where prepaid receipts are now being issued in Th K h Co 
duplicate, the extra copy being used as a record of charges e€ 0 lhaas mpany 
paid, a third copy will be required under the new system, Manufacturers 
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and in such instances prepaid receipts will be issued in 4 
triplicate. One of the objects of the new system is to re em sess abe id 
bring about better protection for and methods of recording $i ot i 
the movement of express packages in transit. (4 
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THEY ARE STANDBYS 


Fidelity Onion Skin 


Basis 7}, 8 and 9 lb., White Only 


Emco Onion Skin 
Basis 17 x 22-10: White and Colors 


Superior Manifold 
Basis 17 x 22-8: White and Colors 


These and other Esleeck Papers 
are sold by leading paper jobbers. 


Ask Dept. O for Samples. 


ESLEECK MFG. COMPANY 


TURNERS FALLS, MASS. 














THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 








Pat. May 13, 1913 


is adjustable to any distances between rfunch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 


The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 
1228 Intervale Avenue NEW YORK, N. Y. 
(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) 
PU 
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APPLIANCES 


August, 1920. 





The June Corona Bulletin reproduced a greeting from 


Ancon, Canal Zone, Coronatyped on a banana leaf. 
x * * 


Results for July was largely devoted to the uses of 
Manroe calculating machines’ in modern dairying and 
allied industries. 

x * 

The cover design of the July issue of Graphite was an 
illustration of Independence Hall, Philadelphia, Penna., 
drawn in lead pencil, and reproduced in high light half 
tone. 

* * 

The July issue of the Wales Visible had for a cover 
design a cartoon representing “The Human Elements of 
the Wales.” Mechanical parts were cunningly contrived 
to make a very human figure. 

* K x 
Royal Standard devoted two 
Pincombe, 


The June issue of The 
columns with portraits to the visit of Sidney 


the Australian governing-director of the Royal Type- 
writer Company, Inc., interests. 
* * * 

“The Summer is the Time,” was the lead article in 


The Webster Way for May. In it Charles P. Garvin, sales 
manager, showed the sales force how to use the Summer 
months intensively in building business. 
* * x 
A graphic demonstration of thrift was featured in a 
double-page spread of the Protectograph Bulletin. \ 
number of homes of Protectograph salesmen were de- 
picted, each erected with the salesmen’s savings. 
* x 
The Security Salesman for June printed an instructive 
article, “Figuring Selling Price,” by James B. Eaton, 
auditor, Dameron-Pierson Company, New Orleans, La. 
He showed a simple way of figuring retail prices. 
x * x 


The Guide Post, of the J. C. Hub Manufacturing 
Company, Cleveland, Ohio, celebrated its first birthday 
in June. A tempting birthday cake, with a single candle 
on it, gave the proper birthday tone to the booklet. 

x ok 


Howard W. Boise, 216 Park avenue, Plainfield, N. J, 
publishes a house organ for distribution to retail con- 
sumers, called “A Message from Boise.” It features a 
complete line of office equipment, including Security steel. 

x * Ok 


The June issue of The Sundstrand Keyboard printed 
some sidelights of the salesmen’s convention held in Rock 
ford. A number of clever puzzle pictures characterizing 
various individuals at the convention made an interesting 
study. 

* *» » 

The value to a retailer of an annual inventory was em- 
phasized in the July issue of The National. “Inventory 
Too Much Trouble,” was Milton J. Wanamaker’s con 
tribution to the house organ of the National Blank Book 
Company. 

x * x 

“Keep Moving,” is the theme of the July issue of Ward’s 
Service. The familiar instance of the policeman urging 
that crowds circulate is elaborated into the thought that 


money should be kept moving. The article extols the 
prompt-payer. 
ee 
“Office Appliances” in the July Hoskinsman admon- 


ished the reader to keep up with the advancement in of- 
fice appliances, and listed a number of items carried in 
the stock of what the editor terms “the business man’s 
department store. 

aK * * 

H. L. Smith, supervisor of branches, contributed an illu- 
minating article to the July issue of the “Y and E” Idea 
In “Floor Salesmen’s Courtesy to Customers and Pros- 
pects” he delineated the fine points of expressing the best 
spirit of the store to callers. 

x *« * 

“How I Sold a Roneo Product” is a competition con- 
ducted in The Roneo Salesman, printed by Roneo, Ltd., 
London, England. The plan of the contest was to in- 
spire contributions which would be helpful to others of 
the Roneo organization to make more sales. 








August, 


1920. OFFICE 


APPLIANCES 193 








McM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 22 inches 
Centre to Centre, to fit Arch File Punching. 








Each 
Note, $1.15 


Letter, 1.25 


Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 








An Absolutely Permanent 
Economy Record Ink 








HE ink you have wished for time 
and time again. An ink of re- 
markable clearness—firmness—and 
of EVERLASTING DURABILITY! 
No more blurred pages, no more 
ruined documents, no more untidy 
books. Writing is absolutely 


—Acid Proof 
—Water Proof 
—Erasure Proof 





B be: Economy Inks for your own 
satisfaction. Users are loud in 
praise of them—would not use any 
other after giving Economy Inks a 
trial. Put up in convenient size 
containers, in any variety or color; 
in powdered, fluid or tablet form; 
will not corrode on the pen or deposit 
sediment in the ink well. 


Liberal Sample on Request. 


The Economy Ink Co. 


Manufacturers of 
“An Ink for Every Purpose” 


Cincinnati . ° 

















Ohio 























BUSINESS. 


fe et re ee 


A N08 FEBRUARY, 1919. 





A Great Campaign to Push American Office Appliances in India 


“INDIAN BUSINESS" Is a magazine that is read throughout every office 
inIndia. A great someeee is about to be started to Pularize American 
Labor Saving Devices by publishing a special Office Appliance number about 
September or October next. This will be in conjunction with the opening 
ofaa Exhibition of Labor Saving Machines. American manufacturers can 

etf ull particulars of the scheme from The British and Colonial Press, 140 

orth Dearborn Street, Chicago, or from the Editor of “Office Appliances.” 
We want photographs from every manufacturer for illustrating a special 
article dealing with thissubject. Photographsshould be forwarded to The 
British and Colonial Press. The future for this business in India, Burma 
and Ceylon is tremendous and “BUSINESS” is out to secure the business 
for you. ‘““BUSINESS” COSTS FIVE DOLLARS A YEAR. This com- 
pany have been appointed Sole Representatives in India, Burma and Cey- 
jen for “Thomas’ Register." 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 

















Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciaie their quality. Dealers 
who do not know these brands are 
now face to face with Oppor-unity. 
Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 
PHILADELPHIA, PA. 


Front and Laurel Streets 
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/MULTIPRINT 








MULTICOLOR PRESS 


Form letters—ietterhead, letter and signature at one 
impression, each in different color if desired. 


Business printing—folders, envelopes, letterheads, 
bags, labels, etc. 

Uses standard printers’ type, flat cuts, half-tones and 
all regular equipment. 

Automatic or hand feed—speeds 1,500 to 5,000 per_hour 


SAVES 40% TO 60% ON YOUR PRINTING BILLS 
LISENBY MANUFACTURING CO. 
General Sales Offices, Plymouth Building 
CHICAGO, ILL. 
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Sales Are Good 


For the Nemco waste basket. It is the basket 
with a solid steel bottom—/e basket that won’t 
rust or bend. 

Comes in three attractive colors—olive green, 
maroon and white. The Nemco is the most 
attractive, serviceable, lowest priced, all steel 
waste basket on the market. If a better one 
could be made, we would make it. 


Write for circular and sales distribution plan 
today. 


North Western Expanded Metal Co. 


983 Old Colony Building, Chicago 


H, E. Hooker, Manufacturers’ Ernest Wallace, 
186 No. La Salle Street Represen‘atives 444 Market Street 
Chicago, Ill. San Francisco, Cal. 
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|| [his Label is Your 
Positive Protection 


hen your stationer sends you a case 

of adding machine rolls, bearing 
the above label, you know that he is 
furnishing the best possible quality. 
He will promptly and cheerfully replace 
any defective material. 
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Qualified Adding Machine paper is made in 
white and buff colors, to fit standard machines 


ae oe ee a=) 


Manufactured by 
GEORGE BANTA PAPER COMPANY 


Menasha, Wisconsin 
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tHe Standard Stamp Affixer 


The STANDARD STAMP 
AFFIXER is the lightest, speed- 
iest and most efficient device 
of its kind. Like all “STAND- 
ARD” products it is “simplicity 
itself,” having only two moving 
parts. The use of the STAND- 
ARD makes a pleasure of work 
which is otherwise laborious, 
disagreeable and unsanitary. 

It is constructed to hold a 
coil of 500 U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in Ic to 5c denominations. 

It was built for service, gives 
thousands of others good serv- 
ice, and will give you good 
service. The STANDARD is 
used and endorsed by thousands of prominent con- 
cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as> 


Standard Oil Co. Western Electric Co. 
General Electric Co. Bell Telephone System 
Stone & Webster United Shoe Machinery Coe. 
N. K. Fairbank Co. American Snuff Co. 
Singer Sewing Machine Co. American Lady Corset Co. 
Waltham Watch Co. Neostyle Company 
Simmons Hardware Co. Pacific Coast Borax Co. 
Worthington Pump Co. Anglo-South American Bank 
Ete, Htc, Bte 

We have a very interesting proposition to make to Sta- 
tioners and experienced office specialties salesmen in a few 
territories where not aiready represented. 

Write for details, stating territory covered and other lines 
you are handling. 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 


MODEL E 
Without Register $20 
With Register $25 
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“The Business Getting Slogan” is a helpful article for 
retailers in the June issue of Art Metal Service. It 
showed the importance of slogans for the local dealer, 
as well as the national advertiser. 

* * x 

“The World’s Biggest Banking Job,” in the July Clear- 
ing House described the routine followed in the United 
States Treasury Department in mailing interest checks 
to holders of 6,000,000 registered United States bonds. 

* * x 

The June issue of the “Y and E” Idea printed an inter- 
esting story about a robbery of the Stewart & Kidd Com- 
pany, in which the robbers were traced and identified 
through paper book matches advertising “Y and E” files 
found on their persons. 

* * 

\ presentation of one of the elements of success in 
salesmanship was contained in “Cleverness or Character 
—Which?” printed in The Webster Way for June. In it 
Phil Burbank sketched the importance of character, and 
its high value as contrasted with mere cleverness. 

x * * 

The June issue of the Monroe Calculating Machine 
Company’s Results was largely devoted to paper mill 
users of the Monroe Calculating machine. The cover 
was a colored representation of a group of mills of the 
American Writing Paper Company, Holyoke,. Mass. 


a 
The Pen Prophet of June 15 featured the new Chicago 
building of the L. E. Waterman Company. The cover 


design included a handsome process reproduction of the 
new building. Several pages of text were devoted to the 
ceremonies attending the opening of the new store and 
service department. 

i 

“Co-Operation in the Repair Department,” in the June- 
July issue of Demonstration, was a narration by H. O. 
Harvey, of the San Francisco office of the L. C. Smith 
& Bros. Typewriter Company. It told how the San Fran- 
cisco Smiths organized to make the repair department an 
asset to the business. 

A ae 

In the July issue of The Royal Standard was illustrated 
an exhibit by the Royal typewriter agents during the 
Peace celebration at Calcutta, India. Greaves, Cotton & 
Company, representatives of the Royal Typewriter Com- 
pany, Inc., had a pretentious display in an attractive 
booth, located in Eden Gardens. 

x * * 

W. H. MeNiff, sales manager of the Shaw-Walker Com- 
pany, addressed the dealer-audience of The Skyscraper 
on “Faith, Hope and Charity.” He held forth encourage- 
ment that the hopes of the trade for deliveries would be 
realized through the increased production afforded by 
additional manufacturing facilities. 

* * * 

The Dennison Manufacturing Company, Framingham, 
Mass., publishes an attractive house organ, “The Inside 
of the Case.” It is designed primarily for the retail 
jewelry trade, but contains many helpful plans and ideas 
which could be used to advantage by stationers. The 
cover is printed in gold and black, on a leather-finish 
stock. 

x * * 

A cordial invitation to stationers on their vacations to 
visit the plant of the Eaton, Crane & Pike Company at 
Pittsfield. Mass., was featured in the June issue of Pull- 
Together. Stationers who would not reach the vicinity 
of Pittsfield were offered the hospitality of the offices at 
New York, Boston, Philadelphia, Chicago and San Fran- 
cisco. 

x * * 

The best dealer’s house organ is the quest of the editor 
of The Booster, published by the Toledo Metal Furniture 
Company. The contest is limited to dealers in the office 
furniture field. Editor Fisher promises a competent jury 
and expects to be able to help house organ editors in 
the dealer field through the assembly of such publica- 
tions. 

x * x 

“Cashing In on GF Allsteel National Advertising” was 
an absorbing article in the June issue of Selling Facts. 
It was written by Charlie Claus, advertising manager 
of the Hutchinson Office Supplv & Printing Company, 
Hutchinson, Kans. Mr. Claus told how he used both the 
national advertising of The General Fireproofing Com- 
pany, and the dealers’ sales helps furnished in bringing 
business into the store. 





do not exist for the printer who uses 
K. B.” BLANKS, in the preparation of bonds and 
stock certificates, because “K B.” BLANKS the 
orders. They are steel-engraved like a note, 
They look like real money. That is why dealers 
investors in securities prefer them to all others. 

are irresistible. They have an order-compellin he 
er all their own. They are money-makers. Get Beey. 


Get samples. Get ousiness! 


KIBN BROTHERS BANK Nore ENGRAVERS AND PRINTERS 
205-209 West Nineteenth St., New York City, U. 8. A. 





PHOTOGRAPHS fie’srory 


Photographs for advertising purposes and 

for salesmen’s albums. Office installations 

and equipment photographed. Specialists 
in office appliance photography. 


PEYSER & PATZIG exorocrapners 


37 E. 28th Street, New York Mad. Sq. 8354 
Official Photographers National Business Shoe 
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The Eureka Telephone 
Bracket 
Cannot Sag 


















Three viet Features Are Shown 
in the Ilustration: 
(1) Swivel ‘aetna allows ‘phone to be 
prt Ae any position on the desk 
(2) Hinge joint allows ‘phone to be 
or lowered at will of operator 
(3) Le py joint Le al "phone to be 
turned in any direction 






T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid 
support afforded by two me.al sirips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for parties about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
6217-21 Wentworth Avenue - CHICAGO, U.S.A. 
































Af 
SK NOESTING 
IDEAL 


™ PAPER 
CLAMPS 


Essential toevery 
. desk. Stocks 

ready for imme- 
diate shipment. Made by the world’s 
largest manufacturers of Paper Clips (Gem, 
Simplex Ring and Ideal) Pin Tickets and 
Thumb Tacks. 


No. |—Packed 12 to a box; 


12 boxes to a container. 


No. 2—Packed 50 to a box; 


10 boxes to a container. 











Noesting 


Pin Ticket Co., Inc. 
Mount Vernon, N.Y., U.S. A. 
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In the June number of the Roneo Salesman was nar 
rated an instance in which it became necessary to make 
a copy of a letter written almost six years ago. The 
letter was from a customer using a Roneo copier, and 
written through a suitable ribbon. The letter was run 
through the copier, and a good impression secured. The 
expedient saved the time required to recopy a page of 
single-spaced matter on the typewriter. 

* * * 


Among the many helpful articles in the July issue of 
The Users’ News is one telling how a large manufactur- 
ing concern uses an Addressograph system to keep an 
inventory of its machinery equipment. Each machine 
is represented by an addressograph plate. The plates are 
classified by buildings. An instance is cited of a fire, 
which destroyed one of the company’s buildings. Th¢ 
insurance adjuster suggested that an estimate of the loss 
could be prepared within a week. It was ready in ten 
minutes, it being necessary only to run the inventory 
plates through the Addressograph. 


House Organ Exhibit at San Francisco. 


An exhibit of house organs, both internal and for cir 
culation in the trade, was held at San Francisco, Calif., 
beginning August 12. It was under the direction of the 
Extension Division of the University of California, and 
in charge of Louis Franklin Overstreet, instructor in ad- 
vertising. A special effort was made to secure a repre 
sentative collection from house organ publishers through- 
out the United States. 


(Furniture—Continued from page 167) 

Moline, I1l1.—A. G. Carlson, of Carlson Brothers, man 
ufacturers of office equipment and supplies, spent a large 
part of July automobiling through the East. During the 
tour he visited manufacturers and stationers to get a line 
on business conditions, as well as ideas to use in plan 
ning a new four-story building which is in prospect at 
Moline. 

New Bern, N. C.—Owen C. Dunn, Art Metal repre 
sentative here, has sold his newspaper interests, and will 
devote all his efforts to his lines of office equipment, sup- 
plies, blank books and printing. 

Philadelphia, Penna.—Plans have been made for al 
terations and additions to the Library Bureau store and 
offices, 912 Chestnut street. 

Richmond, Va.—The Bell Book & Stationery Com 
pany has added a furniture department. 

San Francisco, Calif—The Edward Barry Company 
has opened a display and sales room for office and bank 
equipment at 566-568 California street, pending the com- 
pletion of their new building in Sacramento street. L. 
T. Larsen is in charge. 

x * 

San Francisco, Calif—Chas. H. Hunt, of Berkeley, 
Calif., has accepted a position with the Edward Barry 
Company as representative of their office and bank 
equipment department in Alameda County, with the ex 
ception of Oakland. He was for several years manager 
of the Boy Scouts organization in Berkeley and is well 
known among business people in the East-bay district 

Tacoma, Wash.—R. F. Raber has returned from an 
extensive trip through the Eastern states in the inter- 
ests of the Pioneer Bindery & Printing Company. On 
his tour he attended a convention at Youngstown, Ohio. 

* * * 

Tacoma, Wash.—Hilton & Hotchkiss Company main- 
tain a large display bulletin on the Pacific Highway, 
leading into Tacoma from the South. The company 
hooks its store to the national advertising of skyscraper 
files and Carter’s typewriter ribbons by featuring these 
lines on the bulletin. 

Youngstown, Ohio.—G. O. Sebree, advertising man 
ager of The General Fireproofing Company, is a member 
of the dealers’ service committee and the direct adver- 
tising committee of the Association of National Adver 
tisers, Inc. 

Washington, D. C.—Mrs. N. R. Street has moved from 
office rooms in the Continental Trust building to a store 
at 602 F street. The business was established five years 
ago, and has outgrown the old office. Mrs. Street has 
secured a desirable location for her business, just out- 
side the high rent district, and proposes to allow her cus- 
tomers to participate in the benefits accruing from a 
moderate overhead expense. 
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Stop That Waste! 
an ‘NS 
PS \ 
("GET IN{ ((Ggi) | d¢CIRCLE’ 
Mica 
of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 


You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-ful copies—maximum of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a substantial 
saving. Samples and prices ney request. Multi- 
graph a Match Ribbons that satisfy the most 
critical. 


Immediate delivery—any quantity. 


Carrib Mfg. Corporation 
46 Stone St., ROCHESTER, N. Y. 
**Carrib means quality’’ 
Philadelphia Branch: 


1212-1214 Filbert St., 
Philadelphia, Penna. 




















Pittsburgh Branch: 
Ferguson Building, 
Pittsburgh, Pa. 


Northwestern Branch: 
49 Flint Street, 
Portland, Oregon. 




















Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 









PAPER BOXES. 
paser" CASE $s 


STOCK "boxe 





2719 Franklin Ave., St. Louis, U.S. A. 


In replying kindly mention this ad. 


The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 






BEE 


A@ perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 
foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 


Sample Impression of ECONOMO 








is 





= Manufacturers 
=3 362-364 West Chicago Ave 
9. 4 CHICAGO, ILL. 





We carry in stock com- 
plete line of ——— 
Machines and 
Stamps. 


4 
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Are you acquainted 


with our lines? 


Index Cards in three grades and 
all rulings and colors 


Filing Folders in all weights 
Index Guides all sizes and styles 


TALOGVE AND DISCOVNTS ON REQVEST 
Gesinare Piven o ComPANY, Inc. 
[31 West 24 STREET NEWYORKNY, 


EERE EETASETEL PEELE TERRE ees 





DEURLDRDEDELEQUBDEDTEELE 


ASAURDEDPECERRGCUTRUUUADEERUADERDRGGAELORUORALONLG LG 
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ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 


nate name of “CROWN”, as applied to Typewriter highest possible product in their 

bons an on Papers, stands for the best an i 

Sti cais of weeds made, field. If you want to practically 
The material used in their manufacture is the finest eliminate complaints in this line 

obtainable; the colors strong and brilliant; both ribbons " ; , 

and carbon paper are non-drying and non-fading, and Ultimate brands will do it. 


capable of s , clean work from beginning to end. 

°C ons and carbon papers are made in a completely 
equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfect and ro quality. 
Neat and and cepantive boxes and packing assist in the ready sale of 
Coppa ge ty Se dealer. 

a line of Typewriter Ribbons and Carbon P; 
ene is COMPL ‘TE and of irreproachable quality are invited te 
wee ~ samples, prices and terms. Correspondence and catalogues 

lish, Seanish. French and Portuguese. 


“CROWN RIBBON & CARBON MFG. CO. 
782-799 ST. PAUL STREET ROCHESTER, N. Y., U.S. A, 





RIBBON E CARBON 
PRODUCTS? CO. 
NEW YORK 
re ae | 


Ribbon & Carbon Products Co. 


Manufacturers of 


ULTIMATE and AEROPLANE Brands 
35 Warren Street NEW YORK 





a ip. 
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@ ZEEE REL ER ARR ARE ERA ALE @ 
The Ink Everlasting 
Keller’s Superior Writing Fluid 
REREERR LER AARE, 













Leon Isaacs & Co. 
GLUCINUM PENS 


Also the Famous 


RUSSIA MOHETA PENS 


Your dealer CAN supply 
these popular goods. 









Developed to meet the exac- 
tions of discriminating users. 















Quality—the Highest Stand- 


ard. 





The one blue-black writing 
fluid that continues to merit 
the approval of the most 
critical. 





We have a mail-order 
department maintained 
solely to supply victims 
of dealers’ excuses. 


If your dealer WILL NOT supply 
these goods, send your order direct 
to the factory. 


MAKE USE OF US 


Samples on request 


THE TURNER. AND HARRISON 
PEN MANUFACTURING CO, INC. 


Falcon Pen Works. Philadelphia. 


26 SUN IO E 


THE SLICKEST PENS EVER MADE 





Supplied by leading stationers 
everywhere. 





Keiler’s Superior Writing Fluid 
is the product of the labora- 
tories of 


SESBSBSSSSSaTAaTS. 
The Robert Keller Ink Company 


Chemists 
Detroit Michigan 
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Atlanta, Ga—Montag Brothers plan occupying their 
new five-story building at Marietta and Magnolia streets 
in August. The company manufactures envelopes and 
papeteries. 

Boston, Mass.—Frank J. Merrill, of Francis Doane & 
Company, spent his vacation in Maine, his native state. 

Buffalo, N. Y.—Millington Lockewood was a_ July 
guest of Ralph S. Bauer, president of the National Asso- 
ciation of Stationers and Manufacturers at his home at 
Lake Attitash. 

Camden, N. J.—The Russell Products Company will 
manufacture imitation leather and treat papers in a fac- 
tory recently purchased here. Philadelphia business men 
are interested in the company, including Horace R. Hill- 
egal, president (vice president of the Franklin Paper 
Company); Harry A. Jacobs, vice president (president of 
the Franklin Company). 

Chicago, Ill—Sidney-Morris & Company, 162-64 West 
Monroe street, have increased the capital stock from $50,- 
000 to $200,000. 


‘aoe 


Chicago, Ill—Just & Ranstead, commercial stationers, 
58 West Washington street, have joined the Chicago As- 
sociation of Commerce. 

x * * 

Chicago, IllL—The Pyramid Ink Company is the new 
name of Meuser & Meuser, 2432 Prairie avenue. The com- 
pany manufactures a complete line of writing inks, stencil 
inks, paste and mucilage. 

* * * 

Chicago, Ill—Harry Coon, commandant of Stationers’ 
Post No. 390, American Legion, has recovered from his 
recent illness, and is regularly at his desk in the store 
of S. D. Childs & Company. 

: x * * 

Chicago, Ill—Arthur Lovig, of Shea Smith & Company, 
will spend the month of August in the East. He will 
take a vacation, and also visit important manufacturers, 
including the Dennison Manufacturing Company, Fram- 
ingham, Mass. 

ok ok * 

Chicago, Ill—Ogden McClurg, of A. C. McClurg & 
Company, accompanied by his family and several guests, 
left in July for a cruise of the Great Lakes and along the 
Atlantic coast through the St. Lawrence river. Commo- 
dore McClurg’s motor yacht Indian is one of the largest 
on Lake Michigan. The cruise will extend into Septem- 
ber. 

* * 

Chicago, Ill—F. P. Seymour, of the Horder Stationery 
Stores, returned in July from an _ Eastern trip. He 
brought with him the trophy won in the golf tournament 
held at Mount Tom, Holyoke, Mass., in June, and sug- 
gests that Western golfers in the stationery trade emu- 
late their Eastern brethern, and organize an association 
in Chicago. 

Cincinnati, Ohio.—The Champion Bag & Suit Case 
Manufacturing Company has been incorporated to man- 
ufacture leather fiber and imitation leather cases and 
bags: capital, $25,000. The incorporators are J. W. Euler. 
I. Lieberman, Louis Perry, I. B. Davidson, R. de V. 
Carroll. 

Cleveland, Ohio.—Leroy L. Hooker has joined the or- 
ganization of the J. C. Hub Manufacturing Company. He 
was formerly with the Brooks Company. 

Columbus, Ohio.—The Columbus Blank Book Com- 
pany reports an increase in capital stock of from $35,000 
to $105,000. 

Council Bluffs, Iowa.—The entrance of a son into the 
business has caused the store of L. C. Brackett to assume 
anew name. It is now known as L. C. Brackett & Son. 

Dallas, Texas.—The first vice president of the Kiwanis 
Club for the current year is W. N. Stewart, of the Stew- 
art Office Supply Company. 

Detroit, Mich—The Commercial Stationery Company, 
Inc., has been incorporated to do a stationery, printing 
and office supply business; capital stock, $40,000. 

















No. 1—Buoy Ink 3” Round 
No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No. 3—Buoy Ink 3” Square Cut White and Opal Glass 








DESK MEMORANDUM TABLET 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 


























“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 

in. binder. 

rvice — Efh- 


ciency —Econ- 





omy. Can you vi" N° ‘Then there’s 


pegged the Hand 


Model “BUMP” 


that dealers call “Old 
Reliable.” 


4 fastener 
that'll never cause 
you a moment's worry. A steady aga for 
the trade. Display these models. ey will do 
the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern ecsontative 
350 Broadway, New York 
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ferric base. 
blue and quickly turns 
to an intense black, 
which is permanent. 








Every Day Satisfaction 
is a necessity when you sell inks. 
Every dip in a satisfactory ink is as- 
surance of re-orders. 


factory ink leads users to vow to buy 
elsewhere the next time. 


An unsatis- 


“Penart” 


writes smoothly, eas- 
ily and flows uniform- 


It has a -gallo- 
Writes 


Write for the catalog 
of “Penart” Inks and 
Adhesives. 


The Commercial Paste Company 


Colambas, Ohio, U. S. A. 




















You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider col mns and more 
writing spe-e, 

My Finance. ‘s already an 
established, s.eady selling 
stock item in most good sta- 


tionery stores; it is advertised; and profitable to sell. 


Quality Quality 
JF KF 
50 5.75 


Size 6%x3%—No. 308........+- $3.50 $4.50 
Size 8%x5%—No. 311 4. 

Both JF and KF are made with Trussell one-piece Covers; 

levant grain outside and fine grain 

These covers are handsome and long lasting. 


samples on roval. 
diseount. iw 
ecards and mal! enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street 


Poughkeepsie, N. Y. 
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Dubuque, Iowa.—The stationery store of the C. E. Fitz- 
patrick Company was damaged $10,000 by a fire July 15, 
caused by spontaneous combustion. 

Holyoke, Mass.—The White & Wykoff Manufacturing 
Company has increased its capital stock from $350,000 
to $2,500,000. The increase is to provide for business 
expansion. 

Houston, Texas.—The Chemical Printing & Stationery 
Company has been succeeded by Taylor, Vann, Means 
Company; the capital stock has been increased from $10,- 
900 to $24,000. 

Janesville, Wis.—Coburn & Downing have opened a 
new stationery store here. Orrie Colburn came from 
Whitewater; J. W. Downing was formerly in business 
at Beloit, and later at Rockiord. III. 

_ Kennebec, Maine.—L. E. Jones has purchased the sta- 
tionery store of E. A. Bodge. 

Lynn, Mass.—Two effective displays have been _in- 
stalled at the store of R. S. Bauer & Company. An illu- 

Krumsville, Penna.—The store of the late A. S. Christ 
has been purchased by William M. Leiby. Included in 
the sale is the real property, and stocks of stationery, 
books, sporting goods, wall paper, etc. 

Newark, N. J.—Tompkins & Christian have located in 
new quarters at 16-18 Beaver street. 

New York, N. Y.—Goldberg Brothers, 620 Eighth ave- 
nue, have added commercial stationery to their lines. 

a * * 


New York, N. Y.—Bemis Bro. Bag Company, Henry 
H. Allen, manager, 61 Broadway, has joined the Mer- 
chants’ Association of New York. 

*x* * * 


New York, N. Y.—The Polhemus Printing Company, 
stationers and printers, has moved from 121 Fulton 
street—occupied for over thirty years—to 48 Vesey 
street. 

x ok x 

New York, N. Y.—The Monarch Manifold Book Com- 
pany, Edwin L. Wolf, secretary, 34 Hubert street, has 
affiliated with the Merchants’ Association of New York 

* 


New York, N. Y.—The Chamberlin Supply Company, 
manufacturers of filing supplies, has moved to more 
commodious quarters at 112 Worth street. The old plant 
was at 54 Lafayette street. 


New York, N. Y.—Charles A. Lent, of Brown, Pett & 
Lent, has returned from an extensive tour. Accompanied 
by Mrs. Lent, he journeyed to the Klondike, traversing 
600 miles of the Dawson river. 

* * 


New York, N. Y.—The Atlas Stationery Company held 
an outing July 24 at Whitestone, L. I. A seashore din- 
ner was a ieature; dancing, bowling, boating, swimming, 
running races and other sports provided diversion. 

ok ad * 

New York, N. Y.—Thomas Francis Cohoesy was mar- 
ried at East Orange, N. J., June 30 to Miss Marie Agnes 
Burke. The groom is a salesman connected with the 
Atlas Stationery Company, 52 Duane street. He served 


in the world war. 
* 


New York, N. Y.—The fifth anniversary of the Defi- 
ance Manutacturing Company was celebrated by “all 
hands” at a picnic held June 26 at Seaview Hotel, At- 
lantic Highlands. The day was devoted to outdoor 
sports, followed by a luncheon. 

x «x * 

New York, N. Y.—The Stationers’ and Publishers’ 
Board of Trade was one of forty-three trade organiza- 
tions in New York City which endorsed the work of the 
Citizen’s Transportation Committee. The Committee 
helped clean up a freight tie-up in New York City by 
organizing a motor trucking service. 

* x * 

New York, N. ¥Y.—Charles D. Grooper, traveling sales 
man of the Columbia Manufacturing Company, was in- 
jured in a railroad wreck on the Boston & Albany rail- 
road late in June. He was taken to the city hospital at 
Worcester, Mass., and faces a long recuperation from 
a double fracture of his leg. 

New York, N. Y.—M. and P. Lehman have taken charge 
of the stationery store of L. D. Udell, who had been in 
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‘‘Nothing but the genuine satisfies 
the American Public’’ 


“EVERCLEAN' 


CELLULOID 
SLEEVE PROTECTORS 


Comfortable »— A Saver of Sleeves — Convenient 





*“*Everclean’’ Adjustable 
No. 102 for Women 


“Everclean’’ Adjustable 
No. 104 for Men 


Are known for their first-class quality and durability 


Retail for 5Oc the pair 
LARGE SIZE--both Men and Women 


All Jobbers carry “Everclean’’ Cuffs. Send your crder to 
your nearest jobber or write direct for particulars. 


THE EVERCLEAN CUFF COMPANY 


Originators of Celluloid Sleeve Protectors 


Pennsylvania Ave. and Fulton St. BROOKLYN, N. Y. 

















SEALOGRAPH 


THE MACHINE THAT SECURES 
AND ASSURES RESULTS 








3 Models: 


Hand Power—Electric 
—and Automatic Feed Electric. 


Simple, durable, and speedy. Always 
ready for business; noiseless in operation. 


Brass cut gears; 2 sets of sealing rolls; 
no chains, pads or wicks to get out of order, 
Guarantees secure sealing. 


WRITE FOR “FREE TRIAL,” AND 
AGENCY PROPOSITION. 


Sealograph Company 


1700 Brooklyn Ave. Kansas City, Mo. 


























Transfer Time 








Transfer time is here and a demand for large numbers of 
transfer cases has developed. You can make an attractive profit 
for yourself and completely satisfy your ‘trade by selling the 


Bentson Steel Transfer Case 


which is roomy, compact and rigid, and sells at just a moderate 
price. The units can be stacked to any desired height. 


Bentson Card Cabinets 


meet with a_ ready 
sale. A strong point 
is their durability and, 
like the transfer case, 
the price is moderate. 


The Bentson Mfg. Co. 
AURORA, ILL. 


Chicago Representative and 
isplay Rooms 





Associated Stat.oners Supply Co. 
E. E. Blankemeyer, Gen’l Mgr. 
201-15 North Franklin Street 


BH GA PCHEUT 
PON ROG CANARD Uliok Ulli 
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Napoleon Never Forgot 


—but Napoleons are not overly plentiful in mod- 
ern business. Men need to be reminded—that’s 
the why of tickler files—and 


Stanley Metal Name Plates 


They identify you with the furniture and other 
office equipment you sell. Make re-orders cer- 
tain, assure supply business, and attest to your 
pride in the merchandise and systems you sell. 
You imprint your printing jobs—why not the 
bigger things, that mean larger profits! 


We make embossed metal name plates, which 
may be gummed or screwed to the devices you 
wish to identify with your name, called “The 
Most Beautiful Name Plate Made.” 


We will make up a name plate sug- 
Free Sketches gestion for you, to show the general 


effect. No obligation on your part to buy—merely a hint 
of some effective advertising. 


The Stanley Manufacturing Company 
Dept. O. D. Dayton, Ohio 
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These Three Graces Anock out Three 
Disgraces~Pins, Dirty Erasers and 
Paper Knives ee oor. 





These wonderful time-saving Office Necessities are well-known Stan- 
dards of the best type in of.ice eq ipment, not because we say so but 
because they are recognized as such by constant users, as well as deal- 
ers, in all parts of the world. 

Write for Illustrated and Descriptive Literature with Prices. 


MADE BY 
THE 0. K. MANUFACTURING CO. 
OSWEGO, N.Y., U.S.A. 








CraneLadies’ Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4% ream of Note paper 
each, and in separate boxes 4 thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing 4 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in . 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave. New York. whose 
boxes bear the word 
“CRANES” containing our 








oods. 
All this stationery can be re- Thies trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE wiss! 




















We have in stock our regular 
line of 


MULBERRY BRAND 
INDEX CARDS 


Pure White Full Weight 
Extra Strong 


HORIZONTAL RULED AND PLAIN—BOXED 
3x5 4x6 5x8 


1.0 perM 1.60perM 2.9 per M 


Cost much more to produce today. 
Orders filled as received while we 
have goods. 


We also have in stock—Mulberry Brand 
Columnai Pads, White and Yellow; Manilla 
Sheets, 83xll; Inventory and Order 
Blanks, etc. Write us your needs. 


Hano-Weinkrantz Co., Inc. 


Stationers’ Specialties 


133 Mulberry Street NEW YORK CITY 





“MASTERGAUSE © 


The 
Dominant Carbon Paper 


Dealers who sell the PEERLESS 
BRANDS of Carbon Papers and 
Typewriter Ribbons are not sub- 
ject to cares or worries. 


“Thoroughly satisfied’’ is the Con- 
sumer’s verdict. 


MASTERGAUSE is the Domi- 
nant Carbon Paper, absolutely so. 


Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
113 West Broadway, New York, N. Y. 


EUROPE TORONTO, CANADA 
39-40 Shoe Lane, London, England 176 Richmond St., West 
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business at 82-84 Bleeker street for thirty-two years. Mr. 
Udell has retired from active business, and will manage 
his farm at Belle Meade, N. J., among other interests 
that will take his attention. The store and printing plant 
will be remodeled. 


> ae 
Philadelphia, Penna.—Alvah Bushnell, Jr., treasurer of 
the lvah Bushnell Company, “vacationed” at Ocean 
City in July. 
* * 


Philadelphia, Penna.—The Rains Company, stationers 
and printers, 821 Cherry street, has installed an addition- 
al press. 

* * * 

Philadelphia, Penna.—Workers of the Wm. H. Hos- 
kins Company held their second outing of the season at 
Shellpot Park June 27. 

x * * 

Philadelphia, Penna.—Charles R. Harrison, formerly 
with A. Pomerantz Company, has opened a condensed 
stationery store at 1309 Sansom street. 

x * * 

Philadelphia, Penna.—The McCausland Stationery 
Company, an existing concern, has been incorporated. 
The store is at 4426 Frankford avenue. 

e 2-2 

Philadelphia, Penna.—George W. Nofer, outside sales- 
man for William F. Murphy’s Sons Company, was mar- 
ried June 26 to Miss Florence Elizabeth Beckett, of 
Germantown. 

* ok * 

Philadelphia, Penna.—Artists’ materials and _ technical 
supplies have been added to the commercial stationery 
lines of the Stuart Brothers Company. 

* + a 

Philadelphia, Penna.—William J. Brooks, Jr., who re- 
cently graduated from Princeton, is a son of the vice 
president of William F. Murphy’s Sons Company. He 
will take a place in the Murphy organization. 

* ok * 

Philadelphia, Penna.—F. Joseph Brooks, who was seri- 
ously injured in May when run down by a coal truck, has 
been discharged from the hospital. He is head of the 
Brooks Stationery Company, Crozer building. 

° a * * 

Philadelphia, Penna.—Charles R. Hoskins, assistant 
treasurer and secretary of the William H. Hoskins Com- 
pany, took a vacation in July. Charles H. Marshall, the 
president of the company, will spend August at the sea 
shore 

Port Ewen, N. Y.—Hunt, Edmunds & Thomas, sta- 
tioners, booksellers, advertisers, publishers, etc., have 
incorporated with capital of $50,000; incorporator, L. H. 
Wilson, 78 Irving Place, New York, N. Y. 

Portland, Ore.—Stanley Charette, who has been ad- 
vertising manager for nine years for the J. K. Gill Com- 
pany, will join the Southern Stamp & Stationery Com- 
pany, Richmond, Va., September 1. He will be assist- 
ant to Samuel S. Rosendorf, proprietor of the company. 
On the journey East Mr. Charette and family will stop 
off to visit relatives in Montana, Michigan, Ohio, New 
York City, Boston, Mass., and Washington, D. C. 

Richmond, Va.—The new building of the Baughman 
Stationery Company will cost approximately $500,000. The 
building will be two stories and basement, of reinforced 
concrete construction. It will house the largest commer- 
cial printing plant in the South. 

Rochester, N. Y¥.—The Wilson Memindex Company, 
284 Court street, has purchased the Pilot building, 13 St. 
Paul street. It is estimated that the alterations planned 
will cost about $15,000. 

St. Louis, Mo.—The Advance Paper Box Company has 
secured twice its former floor space in moving to the 
factory at 2719 Franklin street. 

San Francisco, Calif—John T. Gilmartin, of Reid & 
Gilmartin, is back on duty after a vacation at Bartlett 
Springs. 

oa * * 

San Francisco, Calif—C. F. Brancheid, of Hilo, T. H., 
has come to the mainland in search of health. He was 
formerly manager of the Hilo Stationery Company. 

ok ok 

San Francisco, Calif—A recent saleswoman calling on 
the local trade was Miss E. N. Davis, representing the 
Bentson Manufacturing Company, Bump Paper Fastener 
Company and the Telefo-Desk Company. 








To Remove Packing 
Marks on 
Fine 

Furniture 





Use Campbells Amber Glaze. 


It’s a superfine Varnish Amalgamative. It spreads the 
old finish, builds up a durable finished surface, the equal 
in permanence and brilliancy of any which it is poss'ble to 
a 0 Shows no laps; applied with cloth pad; dries as 
applied. 


One quart bottle concentrated Amber Glaze makes | 
gallon with the addition of denatured or wood alcohol; 
Price: 1 quart ready to Use $1 95 
1 quart Concentrated 4.75 


Weber Show Case and Fixture Co., Los Angeles, Cal. 
says. “Your Amber Glaze is about the finest thing for its 
purpose we ever heard of.” 


Send trial order. If Amber Glaze isn’t the best thing 


you ever used, you may return it. 


The M. L. Campbell Company 


707 E. 19th Street Kansas City, Mo. 
(5) 














Sell Without Competition 


Keen minds in the selling profes- 
sion maneuver to eliminate competi- 
tion. It assures a legitimate profit 
and certain sales. 


Stow-Davis Matched Suites 


are in an exclusive class. Eliminate 
ordinary office furniture from the pros- 
pect’s mind. Then offer Stow-Davis pro- 
ducts. Price considerations fall away 
before superior quality. 


Keep a Stow-Davis catalogue on file, and 
be ready for good business. Write for 
the Stow-Davis catalogue. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 
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As strong and 
as a heavy —_ 
yet fully and easily 


floor, 


FOWLER - MANSON 


1445-1455 _W. 





IDEAL TUBULAR 





in a wide variety of styles, for sup- 


Made 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


and permits the rigid legs to take 


the load. Mount a typewriter, a duplicating machine, @ 
roller copier, an envelope sealer, an adding machine or & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


-SHERMAN CYCLE MFG. CO. 


AUSTIN AVE., CHICAGO 
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No. 7 
Hall Tree 


PPEXTITINYTITITIMILITIMITII 








CEOETULITILITT TITITITITITITICIIIIIII MITT vettveaere ie 


| THE DETROIT Line 


OF METAL 
FURNITURE 


Consisting of 
Costumers 
Hall Trees 
Wall Racks 
Umbrella Stands 


Mirrors 


Made in the following 
finishes 


Oxidized Copper 
Statuary Bronze 
Gun Metal 
Brass and 
Nickel Plate 


Send for Catalog A 


DETROIT RACK CO. 
407 Elmwood Avenue 
DETROIT, MICHIGAN 
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_San Francisco, Calif—Dudley Fish, of Dixon, Fish & 
Company, brought a store of fishing lore on his return 
irom a vacation spent among the fish in the Santa Cruz 
district. George Fish, his brother, sought his sport at 
Lake Tahoe. 


* * * 


San Francisco, Calif—O’Connell & Davis are now well 
settled in their location in California street, two doors 
north of their old store. In the new place they have 
more space and better facilities for handling their in 
creasing business. 

* * * 

San Francisco, Calif—Canaris & Deyl have opened a 
stationery store at 92 Second street, near Mission, where 
they handle a complete stock of commercial stationery 
and allied lines. They are also prepared to do printing. 
Business is reported starting off encouragingly. 


_ Santa Barbara, Calif—E. O. Farnum, a pioneer sta- 
tioner, has sold his business to L. S. Copeland, formerly 
of Salt Lake City, Utah. Mr. Farnum will take a long 
rest. 


Springfield, Mass.——The Copymakers’ Corporation has 
been incorporated with capital of $25,000, to manufacture 
chemically-coated papers. The president is M. M. Kiley, 
Northampton, who was chemical engineer of the Ameri- 
can Writing Paper Company for seven years. 


Tacoma, Wash.—M. R. Martin Company succeeds the 
Cole-Martin Company. The capitalization of the com- 
pany has been increased. The official staff now com- 
prises M. R. Martin, president; J. H. Gonyea, vice presi 
dent; G. H. Armstrong, secretary; Harry A. Kirkpatrick, 
treasurer. 


Tampa, Fla.—Joe Grable, Jr., has succeeded J. M 
Touart as manager of the Tampa Book & Stationery 
Company. He will be assisted by J. A. Hanson. Mr. 
Touart has gone to St. Petersburg to engage in busi- 
ness for himself. 


Toronto, Ont.—Sinclair, Allen & Company, Ltd., has 
opened a stationery store at 366-78 Adelaide street, West. 


White Sulphur Springs, W. Va.—-Bowling & Marrs 
Company, wholesale and retail stationery, has incorpor- 
ated with capital stock of $5,000; incorporators, W. R. 
Bowling, Eria Ann Marrs, Vici Marrs, J. H. Bowling, 


George R. White. 


Wichita, Kans.—The Goldsmith Book & Stationery 
Company has moved from 122 East Douglas avenue to 
116 South Topeka avenue. In the new location the com- 
pany doubles its floor space. The Douglas avenue store 
had been the home of the Goldsmith Book &. Stationery 
Company for twenty-seven years. 

Worcester, Mass.—The Worcester Office Supplies 
Company, has incorporated with capital stock of $25,000; 
incorporators, Arthur D., Milton C., and Russell C 
Knight. 


Association Asks Retailers’ Catalogues. 

The office of the National Association of Stationers and 
Manufacturers, 405 Conway building, Chicago, requests 
dealer members to send copies of catalogues and price 
lists for the association catalogue files. Issues within the 
last two years are desired. 


Stationer Legionaires Plan Picnic 


Stationers’ Post, No. 390, American Legion, is making 
ambitious plans for a picni¢ to be held August 29. It is 
understood that -goldfish sandwiches and bully beef are 
barred from the commissary. 

Steps have been taken looking to the consolidation of 
the Stationers’ and Printers’ posts of the American Legion 
in Chicago. The stationers have mustered 100 members; 
the printers have forty. The consolidation will result in a 
strong post, and should result in a harmonious body, as 
the interests of the two groups are quite similar. 


Carter’s Ink Mariners. 


Two branch managers for The Carter’s Ink Company 
contested for honors in a motor boat race held July 4 at 
Lake Almoosook, Maine. Alvah G. Auchu, manager of 
the New York house and owner of the “Mary Louise,” 
defeated Robert B. Randall, manager of the Chicago house, 
who piloted his “Windiface” in an exciting race. 
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Where 
Else Can 
You Find 
Such 
Utility? 
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Note that the adjust- 

able shelves are lead- 
ed with miscellaneeus 
articles. 

Here is a steel cabinet of unmatched storage facilities. 

And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articies of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 





OU will want our new Catalog. 
It is interesting and instructive—show- 
ing the real worth-while improvements in 
Typewriter Chairs. More than this—it 
will remind you, in many ways, that the same 
Spirit of Progressioeness that has characterized 
the development and production of “Cook Quality” 
Chairs throughout the past years is still working 
or you. A postal card will bring it. 


C. A. Conk Company 
16-28 Osborne St. Cambridge 39, Mass. 

















—index cards, 
and guide cards, 
and vertical file folders, 


and real genuine pressboard 
guides, 


and the classiest metal tip 
guides you ever saw. 


—that’s the OVkors line. 


—all put up in boxes that 
save you spoilage loss. 


—send for samples and price 
list. 


Philadelphia Office 541-547 Pearl St. 
939 Drexel Bldg. New York, N.Y. 














Wright Desks are carefuliy 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 
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COPY HOLDER 
$2.50 


Your stenographer needs efficient 
working equipment. Burns Copy 
Book Holder will relieve eyestrain, 
prevent errors, speed up work and 
add to efficiency. It is business 
economy to invest in these at once. 
Altractive prices to the trade. 


Made by Makers of Hictf) 
Telephone Bracket 


Smerican Glecltic 


COMPANY 


State_and 64th Sts. CHICAGO, U.S. A. 

















RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 


DU-RA-BUL CARBON & RIBBON CO. 


Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 











Distinctive Memo Pads 
—Really Useful 

















A private secretary and office tickler—made from 
e e oO cold rolled steel, enameled black. Note these im- 
portant features. 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
betically arranged, with cel- calls. 
pm hy A ae by an 5. Pen or pencil holder, for 
2. Card calendar, in two colors, . quick service. 
for two years. 6. Rubber feet. 
3. Daily memo, calendar pad. 7. Message and memo pad. 
4 in. wide. Packed in individual 
postpaid on receipt of price, any- 
nickel plate, $5.00; brass 


Weighs 1 Ib.; 10 in. long and 
mailing cartons Sample sent 
where in U. 8S. A. Prices—enamel, $2.50; 
plate, $5.00. 


The Perfect Peerless #=°"\ 253 


tible—one piece of rolled steel; pads renewed quicker than with 
others; small, neat, compact, and economically mailed; cannot get 
out of order; leaves finger easily—turned at a touch; less expensive 
than cheap cast iron stand or frame, which is breakable; our 
calendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.00; nickel finish, 
$1.25; brass finish, $1.25. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago 


The Perfect Peerless 

















The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE -C. L. 
STEEL BACK LEDGER 


Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 

Use our large capacity binder in connection with aledger rack and 
obtain an ideal combination for machine-posting. 

Turn eoneneutn into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 

Write for the book. 


The TENACITY MFG. CO., Inc. 


Reading CINCINNATI, OHIO 
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Boston, Mass.—Harry Copeland, representing Boorum 
& Pease Company in this vicinity, spent his vacation at 
East Pond Camps, Oakland, Maine. 

Chicago, Ill—Daniel Wykoff, of the Commercial Sta- 
tioners & Loose Leaf Company spent his vacation at 
home in Elmhurst, a Chicago suburb. At Elmhurst he 
has room for a small chicken, fruit and vegetable farm. 

Kansas City, Mo.—During the inventory period, July 
31 and Angust 2 and 3, the plant of the Irving-Pitt Man- 
ufacturing Company was shut down. Inventories were 
taken at the branch houses at the same time. 

New York, N. Y.—The Clarke Loose Leaf Manufactur- 
ing Company has established itself in new quarters at 
65 Duane street. 

‘ *« 

New York, N. Y.—Guy Hamlin called on the New 
York trade in July, in the interests of the McMillan Book 
Company, Syracuse, N. Y. 

aa * * 

New York, N. Y.—The Stationers’ Loose Leaf Com- 
pany has been obliged to add another floor to its space 
at 174 Wooster street, owing to the need for increased 
facilities. 

Philadelphia, Penna.—J. E. Ure, sales manager for 
Lefax, Inc., spent his vacation along Hudson Bay, fish- 
ing and camping. 

* * * 

Philadelphia, Penna.—Satisfactory progress from his 
automobile accident injuries is being made by James B. 
Kelly, of William G. sechtel & Company. 

* * 


Philadelphia, Penna. _The Robert S. Otter Company, 
manufacturers of loose leaf devices and office systems, 
has moved from 1231 St. James street to 147 North 

* * * 

Philadelphia, Penna.—The Robert S. Otter Company 
manufacturers of loose leaf devices and other office sys- 
tems, has moved to 147 North Seventh street. The old 
location was at 1231 St. James street. 

San Francisco, Calif—Neal, Stratford & Kerr have 
fitted up a special department for loose leaf goods, em- 
ploying a new display fixture in the showing of binders 
which is proving a great convenience. It was designed 
by Mr. Daggett, of the sales force, and provides for a 
neat and compact display with the binders standing on 
edge and fixed so any one of them may be removed 
without disturbing the others. 

* + * 


San Francisco, Calif.—Geo. H. Woleott, genial western 
representative of the Irving-Pitt Manufacturing Com- 
pany, is back from a most enjoyable vacation and suc- 
cessful business trip to the Hawaiian Islands. He had 
his auto over there and did lots of riding around. Upon 
his return to San Francisco, he left for the Yosemite to 
enjoy himself until time to start on his fall trip about 
August 15. 


Paul Unger with Irving-Pitt. 


Paul O. Unger, formerly with the Stationers’ Loose 
Leaf Company of Milwaukee and general superintendent 
of Wilson-Jones Loose-Leaf Company of Chicago, and 
for the past fifteen months experimental engineer of the 
Irving-Pitt Manufacturing Company, Kansas City, Mo., 
has been appointed engineer assistant to the vice presi- 
dent and general manager, William Pitt. 

Mr. Unger is well known as an auth rity on labor sav- 
ing devices, tool designing and efficiency work, not only 
in the loose leaf field but also in the manufacture of fire- 
arms, cameras, typewriters, cash registers and other me- 
chienicad devices requiring mass production of interchang- 
able parts. 


Stationers’ Group at Credit Convention. 
Stationery and office equipment interests were repre- 
sented in a special luncheon held at the Detroit conven- 
tion of the Retail Credit Men’s National Association, 
August 10-13. W. H. Peck. Field Stationery Company, 
Tulsa, Okla., was chairman of this group. 
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peed up 
Desk 


Work 


by cutting out wasted time 
due to hunting for papers, 
memos, letters, bills, 99 
etc. Once classified in the 










e? 


They are instantly found 
when wanted. A system- 
atic worker can always work 
out his desk routine when he 
relies on the “Expedite,” 


The “Expedite” has sight indexing device 

with a compensating device which expands 
to a maximum without “fanning out” all 
over the desk. This feature gives you a 
rea Jadvantage in selling. 


Two styles: Imitation Leather for desk top, 
PAT. NOV. S-1012 paper for desk drawer. 


OTHER PAT PEND We are also menenire of Phonograph 
Record Albums. ‘“‘The record you want in record tim 


Write for Prices and Dealers’ pene liet 
Expedite Organization, Inc., Chicago, [ll 
Office & Factory: 6126 Wentworth Av. 


“FACTORY 
REBUILT” 


Adding 


and 
Calculating 


MACHINES 


that are actually Rebuilt 





Several hundred machines 
always in stock 


Write for catalog and 
dealcrs discounts 


Adding Machine 


Corporation 
323 S. La Salle St., Cilcaga Ill. 











The Portable Plus 





Weight, Height, 
54 Lbs. 4 Inches 


“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running type bar machine 
ever built. ‘‘Compact as a watch.” 


Retail Price, $40.00 
Exclusive Agencies Now Being Allotted 


Garbell Typewriter Co., Inc. 
1812-14 Ellen Street Chicago, U. S. A. 


All inquiries for European and British Colonial Agencies, 
address to our Sales Agency, GARBELL TYPEWRITER SALES 
CO., 26 Pall Mall, Manchester, England. 











The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
stands by thedozen. 


One secret of the growing pop- 
ularity of the “Satellite” is its 















preference by typewriter oper- 8 Ext. 
ators. It saves them fatigue and Sliding 
Se- 


increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 


vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 
top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts. 
Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N. Y- 
Eastern Representatives 


This is Model 2X 
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_ Barcelona, Spain—Ramon Termens Badal has estab- 
lished himself in a new location at Ronda San Antonio, 
84. He is an importer of typewriters, ribbons, carbon 
paper and all accessories. 

Buffalo, N. Y.—The Buffalo Typewriter Exchange has 
concluded to handle the Hammond typewriter. 

Chicago, Ill—Mrs. J. Evans, secretary to the manager 
of the Royal Typewriter Company, Inc., is spending Au- 
gust in Colorado 

* * * 

Chicago, Ill.—E. J. Goldblaat, of the Chicago office of 
the Royal Typewriter Comapny, Inc., spent his vacation 
at Yellowstone Park. 

* * * 

Chicago, Ill.—J. Schillinger, chief of the service dep art- 
ment of the Royal Typewriter eeenweny. Inc., was a vis- 
itor at the Chicago office July 2 

* K x 


Chicago, Ill.—Russell Pike, of the Chicago office of the 
Royal Typewriter Company, Inc., has returned from a 
two-weeks’ vacation at Champaign, Ill. 

* * ok 

Chicago, Ill—Among the July callers at the general 
sales offices of the Woodstock Typewriter Company was 

“Doc” Hanson, the eminent Cleveland healer of type- 


writers. 
es 2 


_Chicago, Ill—W. A. Jarrett, president of the Smith 
Typewriter Sales Company, is nursing a broken left wrist- 
He was defending first base in a game of ball at High- 
land Park, when he met with his accident. 

* * * 


Chicago, Ill.—Gil Buxadera, who represents the Smith 
Typewriter Sales Company in Buenos Aires, Argentina, 
was delayed in his visit to Chicago. He was scheduled 
to arrive about July 20, but did not reach Chicago until 
early August. 





* * * 


Chicago, Ill—F. H. Morse, manager of the Chicago 
office of the Royal Typewriter Company, Inc., motored 
to Detroit the first of August, to spend two-weeks’ vaca 
tion. He was formerly a resident of Detroit, and is a 
native of Michigan. 

* ok * 

Chicago, Ill—George B. McClellan, manager of the 
Chicago branch of the Underwood Typewriter Company, 
is spending his vacation on the Great Lakes. He took the 
cruise from Chicago to Buffalo, and then proceeded to 
Montreal and Quebec. New York City was a tentative 
destination. 

* * * 

Chicago, Ill—John_J. McCormick, manager of the Chi- 
cago office of the Corona Typewriter Company, Inc., 
spent his vacation at home. He lives on the “North 
Shere”, which is a delightful suburban district of Chi- 
cago along Lake Michigan. “J. J.” says he doesn’t have 
to hunt rest and recreation—it is within Chicago’s en- 
virons. Charles A. Sturtz, of the Corona office, teased 
the fish of Channel Lake on his vacation. 

Corpus Christi, Texas—W. E. Morrison, who has a 
wide acquaintanceship in typewriter circles, has added 
the Hammond typewriter to his lines. He finds business 
conditions good. 

Detroit, Mich.—William Mills and his good wife are 
off for their vacation through the U nited States, partic 
ularly to the Pacific coast. Mr. Mills is the well known 
manager of the Hammond typewriter at Detroit. 

Fort Smith, Ark.—Tim Sweeney, Rem-Wahl accountant 
expert, spent last week in the city. 

Grand Island, Nebr.—The Thos. V. MacGowan Com 
pany, Inc., has been appointed representative of the 
Woodstock Typewriter Company in Western Nebraska. 
The company has several traveling men in the territory. 

Jackson, Mich—The Office Supply House, 113 Cort 
land street, has disposed of its printing plant, and is con- 
centrating on typewriters, office supplies and commer 
cial stationery. 
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100% 
PRESTIGE 


You have it only in the [3 
100% quality brand that > 
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fi bears your own name. [ 
fei Typewriter Ribbons and fy 
3 Carbon Paper ought to Be 
4 give the dealer every pos- fe 
4 sible advantage—not only Pe 
M in profit but in reputa- fF 
| tion. That is why our 


selling proposition is 
uniquely superior to all 


others; it adds SUM TO- 


yee) 
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=| TAL VALUE to youren- 
=| tire line—at an ascending 2 
oi profit scale. y 
Bt The right line yields a [Ee 
He} profit that you can’t keep ji 
oe down, or merely station- ea 
Se ary. It grows — because z 
Fs the buyer himself adver- ie 


un tises it, and its own qual- 
a ity supplies the clincher. 
5 You require the “U. S. 
LINES” under your own 
firm imprint to make your 
business what it should 
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ee We share our profits with you, 
ex and in addition we give you 
sate all the publicity advantage of 
oe the name on the brand. We 
Ne are placing this proposition 
oe] before the trade because our 
ey only interest in business is 
‘wei to serve the dealer. Only so 
ae can’ we serve ourselves. Your 
Pag interest is to hold your cus- 
eet tomers—and increase them— 
By with the same kind of service. 
| Write today for samples. 
‘| 
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Typewriter 
US. 
e@ Mfg. Co 


Sansom and 8th Sts., 


Philadelphia, Pa. 


Cable Address 
MUSTR. 
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Through many 
years of leadership in 
the Typewriter Parts 


and Supply field, 
Thorp & Martin, the House 
of “Quality, Courtesy, and 
Service,” has enjoyed the 
confidence of both Domestic 
and Foreign Typewriter Deal- 
ers and Repair Houses. 


Our SERVICE to any part 
of the world in supplying 
PARTS 

PLATENS 
TYPE 
TOOLS 
and 
SUPPLIES 


is unexcelled, even in these un- 
usual and difficult times. 


WE KNOW THE BUSINESS THOROUGHLY 
PLACE YOUR ORDERS with the PIONEERS 





79 Queen St., 
LONDON, E.C, 


BOSTON 
Mass., U.S.A. 


MARSH 


Hygienic Rubber 


FINGER PADS 

















if You Handle Money, 
Loose Sheets, Cards, Etc. 


Marsh Finger Pads will help you do speedy, 
accurate, clean work. These pads grip only 
one bill or sheet at a time—prevent mis- 
takes and thumb marks. Does away with 
dirty sponge cup and wetting of fingers. 
Great time savers for cashiers, bookkeepers, 
filing clerks, printers, ticket sellers, etc 
Sent direct on receipt of price, if your dealer 
can’t supply you. 


DAVOL RUBBER COMPANY, Providence, R. I- 
Established 1874 
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‘*The Trade Mark of Satisfaction” 


PROGRESS 


ROGRESS—A positive 

business attribute, be- 

cause it measures ac- 
complishment. Some firms, 
however, establish a product, 
then progress on reputation, 
while others create a first 
quality product—then pro- 
gress by giving constant at- 
tention to that product in a 
sincere effort to improve it 
wherever improvement is 
possible. 








As manufacturers of first quali- 
ty carbon papers and type- 
writer ribbons—we are ever 
watchful of their progress—and 
have applied the words “more” 
to carbon paper impressions— 
and “better” to typewriter rib- 
bon results; expressed.as fol- 
lows: 





—More impressions to the sheet 
of carbon paper; better: results 
from the inked ribbons———— 





EALERS, both foreign 
ID and domestic, are. cordi- 
ally requested to write 
to us for samples, catalogs, cur- 
rent quotations. You incur no 
obligation whatsoever, yet, you 
give us the opportunity of prov- 
ing to you that our quality is 
actually a quality of progress. 
little descriptive booklet, “Mak- 
Ask us also to send you our 
ing a Good Impression.” It will 
take you through our entire 
plant, and we feel confident that 
it will make a good impression 
on you. 


Columbia 
Ribbon and Carbon 
Manufacturing 
Company 
Executive Office and Fuctory 
69-71 Wooster Street 
New York, N.Y. 


Branches: Philadelphia Chicago Detroit 
Minneapolis Kansas City,Mo. London E. C. 
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DAISIES 


@ The Daisy Basket is the hand- 
somest wire basket on the 
market and one of the most 
useful. It is made of coppered 
wire and has a solid bottom 
which prevents particles from 
falling through to the floor. 


@ The Daisy is a quick seller. It 
makes an unusually attractive 
window or store display. Let 
us tell you more about it. 


The Massillon Wire Basket Co. 
MASSILLON, OHIO 
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THE ONLY WAY TO PLEASE 
EVERY USER OF FOUNTAIN PEN INK 
IS TO SELL 


SANFORD'S 




















Vertical 
Rules 


for the 
Multigraph 


In these days of frequent price changes—when the tendency 
is toward the issuance of stock lists, price lists and similar 
tabular matter at frequent intervals—you could double the 
effectiveness of your Multigraph by using it for this purpoge. 














‘| 

< The O. K. 
©] 
g 





E 





Now you do not have to pay five dollars or more for a 
curved electroplate, which can probably be used only once. 
Any average firm would spend in a year sixty dollars for 
such electros—yet half that sum would buy enough O. K. 
Vertical Rules to eliminate that expense for years to come. 

Consider these advantages of the O. K. Vertical Rules: 

First—They are easily adaptable to all forms. 


Second—They overcome the broken effect of rules made up 


of seven or eight hundred small units only a line deep. 

Third—tThey give you all these advantages over the electro- 
types of tabular matter, yet cut your composition cost to 
one-fifth. 


O. K. MULTIGRAPHING CO. 


11th Floor Linco!n Bldg. PHILADELPHIA, PA. 




















TOOT EET 





TITITL ITT MMMLITEPELEE ETT ETT TATIEUTTTOEITETEET 


1 
i 
} 
} 


HH ‘i [ 
1 > 


jeaaneveteaeenes 











7 


AMADA II 





Your Stockroom Is Here 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 
Counter Bocks 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 
Brass or Steel 
Papers— 
Bonds 
Blotting 
Manifold 
Mimeograph 
Penmanship—Ruled 
and Unruled 
Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 
—Boxed 
—Wrapped 
Writings 
Perforated Memo Pads 
Railroad Special Books 
and Papers 
Records 
Ruled Papers and Bowks 
Scratch Pads 
Stamp Pads 
Stenographers’ Note 
ks 
Stenotype Rolls 
Tally Books 
Train Orders 
Typewriter Oil 
Typewriter Ribben 
Vertical File Holders 
Waybill Books 








Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in _ office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 


700 Munn Building 
Chicago, Ill. 
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Lancaster, Penna.—Washington Musser Nixdorf, repre- 
sentative of the Corona Typewriter Company, Inc., was 
married in New York, N. Y. 

Lawton, Okla.—E. Terry, who has served in a selling 
capacity for a number of prominent typewriter manufac- 
turers, has returned to this line. He is connected with 
the local office of the Woodstock Typewriter Company. 

Little Rock, Ark.—C. C. Holland has been transferred 
here from Dallas, Texas, as manager for the Royal Type- 
writer Company, Inc. i 

Louisville, Ky—E. J. Elliott, for many years the rep- 
resentative of the Hammond typewriter, reports good 
business in the Louisville section. 

Muskakin, Okla—The Amos Typewriter Company is 
meeting with success in the sale of Hammond typewrit- 
ers. 

New York, N. Y.—H. J. Closson, sales manager, and 
George L. Maurer, of the Royal Typewriter Company, 
Inc., have returned from a tour of the country visiting 
Western offices, which took them to the Pacific Coast. 

Nova Scotia, Canada.—Rev. J. A. MacGlachen has 
taken up the sale of the Hammond typewriter in Nova 
Scotia. 

Oakland, Calif—Fred M. Guy and A. L. Young have 
organized a second-hand typewriter business, operating 
as “That Typewriter Guy,” at 1623 San Pablo avenue. 
The individuals in the concern are Fred M. Guy, for many 
years connected with the Royal Typewriter Company, 
Inc.; A. L. Young, well-known in Remington circles. 
“That Typewriter Guy” will represent the Woodstock 
typewriter. 

Palestine, Texas.—The Palestine Printing Company 
has taken on the representation of the Woodstock type- 
writer in this vicinity. This addition to the company’s 
established lines of office supply business gives the trav- 
eling salesmen additional opportunities to be of service 
to customers. 

Past City, Texas—The Carter Grocery Company is 
extending its efforts into office appliances and has added 
the Multiplex Hammond. 

Philadelphia, Penna.—P. B. Sibson is now on the sales 
force of the printing department of the Philadelphia 
Typewriter Exchange, which operates as the I. W. Kloop 
Company. He was formerly with the Keystone Pub- 
lishing Company. 

x * * 

Philadelphia, Penna.—Lefax, Inc., publishers of enegi- 
neering data and binding devices, has taken a special 
interest in the variable spacing Hammond _ typewriter. 
The condensing spacing and special type sets have a 
special adaptability in the preparation of individual data 
sheets. 

Pittsburgh, Penna.—E. H. Knebush, manager of the 
Hammond typewriter is temporarily “back to the farm.” 
Mr. Knebush’s health has not been good, and in the 
early Summer he went back to the “old home” and is 
helping his father do the farming. Vice President Cool- 
idge has nothing on Brother Knebush, when is comes to 
“donning overalls”. 

Rochester, N. Y.—The Corona Sales Company has 
taken on the Hammond Typewriter. 

Sacramento, Calif—The Noiseless Distributing Type- 
writer Company has opened a branch here. It is in 
charge of E. L. Hooper, formerly in the Denver office. 

San Antonio, Texas.—F. A. Young, manager of the Un- 
derwood branch at Austin, spent a week end here in July. 

x * * 


San Antonio, Texas.—C. M. Rhea, a former Underwood 
adjuster; but for the past several months working in the 
Government repair shops, contemplates entering business 
for himself. 

ok ok * 

San Antonio, Tex.—L. F. Stauffer took over the man- 
agement of the local Underwood office July 1, succeeding 
R. L. Barnwell. The incumbent is not new to the job, as 
he was formerly employed in like capacity here and in 
other Underwood branches. Previous to his present as- 
signment he acted as special representative for the Under 
wood Rookkeeping Machine. 

San Francisco, Calif—James H. Sait, San Francisco 
manager for the Hammond typewriter, has been called 
to Les Angeles on business connected with his firm. 

* * * 

San Francisco. Calif.—Local typists who use the Cor 
ona, are expressing satisfaction at the change in the lat- 
est keyboard which gives a period on the lower case. 
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PEET’S 


PATENT 


IMPROVED TRIANGLE cup 





SECURELY 


22.1917. 


E 
HOLDS PAPERS 


PAT. MAY 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 





If your stationer does not carry them, 
write us direct. 


PEET BROTHERS) 
618-20 Cherry St., Philadelphia, Pa. 








++++ 








No, 15 Century 
“Efficiency” 
Portfolio 


Century Portfolios 


enhance the impression of good merchandise, They enable 
the salesman to make a good presentation, for he can find 
papers, lists, catalog, etc., as, he talks to the prospect— 
without losing the buyer’s attention. 


The Century Line Portfolios, Brief Cases, Secretary Cases 
Samples Cases, etc. is well worth your investi~ation. 
Send for Century Catalog “‘D,’’ Prices and discounts. 
Century Leather Crafts Co. 
350 Broadway New York, N. Y. 


$4444444444444444444 
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Double Barrelled Service 


The man who can do well the work of two is a valuable 
asset. The desk which does the work of two ordinary 
desks is an article of real value. 


The “2 in 1” Clemco 


combines the utility of a typewriter desk with the ad- 
vantages of a first-class clerical desk without sacrificing 


anything that should 
sapere Ay It repre- Liew 
IDTS SIS 


sents the maximum of 
THE CLEMETSEN CO 
HICA 





efficiency in desk con- 
struction. The ad- 
vantage to the dealer 
is big. 












Detailed information upon request. 


The Clemetsen Company, *%,f"7; ** 


























for Action 


They give 
you a place 
for all kinds 
of papers 
that pass 
over your 
desk —all 
under SUBJECT LABELS. 
They solve that littered desk prob- 
lem. 

Your assistants, too, and all your 
salesmen can add hours of produc- 
tive time. to their working days by 
organizing their desks with Work- 4, itiustration shows 


Organizers. how YWort-Organisers 
: ws look. e lower one 
They stop that “‘sorting and re-sort caoue how Gay ore 


ing’’ waste, and give a man a grip used. Fifteen styles, 
on his work. 90c to $15. Illustration 
50,000 offices use Work-Organ- tags lai egy! es 
izers—every desk man (and woman) Seal Grain Fabrikoid, 
needs three to six. They have been anc tng Stage ees 
on the market six years and have size, genuine leather 
made good in a re-order way. cover, Ete. Paper 
900 stationers sell them, in nearly a, 

400 cities and have re-ordered an 

average of ten times each. 


Sold Only Thru Dealers 


A copy of the Work-Organizer Bulletin, “How to Organize 
Desk Work,” free with each Work-Organizer. 


WORK-ORGANIZER CO. 
87 Jefferson Ave. DETROIT 
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San Francisco, Calif—L. R. Tucker, assistant manager 
of the Oliver Typewriter Company, San Francisco, has 
just returned from Monte Rio where he and his family 
spent a very pleasant vacation. Mr. Tucker reports Mrs. 
Tucker and the babies “brown as berries’ and much ben- 
efited by their vacation. 

San Francisco, Calif.—Fifty-two Noiseless typewriters 
have just been installed by the Western Union in the 
telephone department of its San Francisco offices. S. L. 
Hopper, head of the whole western distribution depart- 
ment, is now in the Northwest, visiting Seattle, Tacoma 
and other points. He is expected back shortly at his 
San Francisco headquarters. 

* * * 

San Francisco, Calif—A new employment department 
has been installed by the Western Office Equipment 
Company, of the Sheldon building, distributors of the 
Woodstock typewriter, for Northern and Central Cali- 
fornia. This department is in charge of Mrs. Florence 
E. McIntyre, who will also handle the advertising and 
publicity. She has had considerable experience, in New 
York in bringing employer and employee together, as 
well as in conducting publicity campaigns. The Western 
Office Equipment Company, of which W. W. Lamberton 
is the president, believes that she is especially well fitted 
for handling the campaign that is being inaugurated on 
behalf of the Woodstock typewriter. The employment 
department, although only recently inaugurated, is al- 
ready meeting with success. 

* * x 

San Francisco, Calif—Miss Elaine Pfarrer, cashier of 
the Oliver Typewriter Company, spent an enjoyable va- 
cation at Feather River Inn, which is nestled among the 
pines of the high Sierras. Snowballing was the chief 
sport. Miss Berrardine Farrell, secretary to the Oliver 
manager here, spent her vacation period in the Yosemtie 
at the Lodge. Miss Marie Gatton of the Oliver credit 
department is spending her vacation in the Santa Cruz 
mountains. Considerable anxiety was felt at the Oliver 
headquarters, 365 Market street, here for the safety of 
the Los Angeles agency during the recent earthquakes. 
Apparently, however, there was no need for alarm, as 
Mrs. F. H. Hoffman in charge of the Southern offices 
in a letter to J. E. Geissinger, director of Pacific Coast 
sales, stated all were smiling and happy and that the 
shake-up had not interfered with them in any way. 

Seattle, Wash—J. D. Welch, representative of the 
Woodstock Typewriter Company, made a vacation trip 
with his wife, traveling to San Francisco in his famous 
motor car. 

Shanghai, China.—A. R. Hagar, proprietor of the Tech- 
nical Supply Company, 1]Jc Nanking Road, arranged to 
represent the Woodstock typewriter company while on 
a visit to the general sales office at Chicago. His terri- 
tory is the Northern half of China. 

South Bend, Ind.—Manacer Albert Bennett, of the 
Royal Typewriter Company, Inc., has moved to larger 
offices at 206 Citizen’s Bank Building. Mr. Bennett 
started two vears ago, in charge of a sub-office; business 
has developed in sufficient volume so that now South 
Bend is a branch office. 

* * * 

South Bend, Ind.—Albert Bennett, manager here for 
the Royal Typewriter Company, Inc., received serious in- 
juries in late July while driving from South Bend to Val- 
paraiso, Ind. He was crowded into the ditch by another 
car, and suffered a dislocated shoulder and cuts and 
bruises. He is on the way to recovery, but it will be 
some time before he is himself again. 

Syracuse, N. Y.—Carlos C. Ludowieg, Jr., of C. Ludo- 
wieg & Company, Lima, Peru, dealers in that country for 
L. C. Smith & Bros. Typewriter Company, made a brief 
visit at the factory while in the United States recently. 

Waco, Texas.—The Standard Printing Company has 
secured the representation here of the Woodstock type- 
writer. 

Watertown, N. Y.—Howe & Allen, Inc., have added 
typewriters to their line of office supplies. They have 
been awarded the local distribution of Woodstock type- 
writers. 

Wichita, Kans.—The Woodstock Typewriter Exchange 
Company, W. E. Gaar, division superintendent, is now 
located at 212 East Ist street. 

Winnipeg, Manitoba, Canada.—The Lion Office Supply 
Company, Ltd., has secured the agency for the Wood- 
stock typewriter. The company also has the Miller- 
Bryant-Pierce line of typewriter ribbons and carbon pa- 
per, made at Aurora, III. 
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WELDONROBERTS 


Rubber Erasers 


The dealer who does not supply our incomparable **399 Tri- 
Ply’’ Eraser is not rendering fullest service to his patrons. 


No other Eraser is equal to it in performance. 


Weldon Roberts Rubber Co. Newark, N.Jj. U.S.A. 


BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 








ALDRICH MFG. CO., Inc. 
BUFFALO, N. Y. 



































PELOUZE “STANDARD” POSTAL SCALE | 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 
A FINE wire on the sliding poise indicates the cost 





in cents on the different classes of mail matter. 


The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 
from any position, 





In case the postal laws should change at any 
time, a new enameled dial can be inserted. This 
insures a perpetual scale. Beautifully enameled 


in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 


No.2 “eked” Copeckey 2 pounds 232-242 East Ohio Street CHICAGO 


No 4 “Standard.” Capacity 4 pounds SEND FOR POSTAL SCALE CATALOG 

















Reevecme Se SS: ——s Sa < 1.4. 44 
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The Finest Fountain Pen in the World. Fully Guaranteed. 


” 
Self-filling, Self- Starting. Self-Cleaning, Non-leakable, Non-sweating. Fitted with our Patented, Self-Regulating “Automatic” 
Feed. Ink cannot drop or blot. Indestructible Reservoir Sac. 100% Ink Capacity. 
- Last!A Fountain Pen that Always Works. Fs , . a Pace Rdlees ee 
by tl United States G ve ernment. inest hand-turne 
Pall’stoe iene, Gera wl not * “short” or “medium”; tipped with the hardest iridium. Our Gold Pens are hand hammered and 


hine hammered. 
tempered, not Cie AnD NOT SELF-FILLING and WILLARD SAFETY DISAPPEARING FOUNTAIN PENS 


“Ov os o tes”, “Camel” and “Bluebird” Fountain Pens, good pens at low prices. 
Ales “Ove, “as Send for Illustrated Catalog and Net Price List. 


WILLARD PEN COMPANY, 318-326 W. 39th St., New York, N. Y., U.S.A. 
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GENUINE 


rance it gives the pen. 


filling 


UP-TO-DATE HIGH QUALITY 





THE RIVAL LEVER SELF FILLING FOUNTAIN PEN 


Notice the small size of the lever and the neat, businesslike degree and we are especially equipped for large imprint 
hap pede ton ae gerne eof mene ng orders. We also give 
action made the se er the standard fountain 

. We make a complete, modern line including non- SPECIAL ATTENTION TO THE EXPORT TRADE 
eakable and standard models. 

Thirty-six years’ experience in the manufacture of foun- Our export experience is a guarantee of satisfaction to dealers 
tain pens for the trade has developed our facilities toa high abroad. 


in which we have been successfully engaged for many years. 


OFFICE AND FACTORY 


D. W. BEAUMEL & CO., Inc., = Established 1884 +=17-27 Vandewater St., New York, N. Y 








Build Your Own Business Under Your Own Name 








Take your choice of three 


Pat money making propositions 
FIRST: An agency for our wonder- where to buy all ingredients, supplies 
ful clay composition “MODERN” parts, etc. In fact, tell you all we 
DUPLICATORS and supplies. know about the business and you can 
SECOND: A dealership whereby we become Duplicator Manufacturers 
sell you duplicator composition and — - . . . 
supplies in bulk, and you can have We are now in cur 18th successful 
trays or containers, etc., made in Ae —_ the duplicator business ewe 
your own country and assemble the . — Duplicator reproduces ans 
complete duplicating machines under number up to thirty, forty, fifty or 
your own name. more, of duplicate copies from each 
one you write with pen, pencil 
THIRD: We will sell you (for cash typewriter, drawings, maps, et in 
and small royalty) country rights one or more colors at same time 
(one only in each country) to manu- 
facture the “Modern” Duplicators; Write at once for devcriptive liter 
furnish formulas for making the com- ature and our plans for foreign 
position, inks, etc., and tell you countries—tomorrow may be too late 

















——S 0. A. DURKIN, REEVES & CO., pittsburgh, Pa. 





Cheaper to Buy Byrons 
Than to Move 


When an office needs more 
room, advocate Byron Type- 
writer Cabinets. They condense 
stenographic and clerical de- 
partments—make every foot of 
valuable floor space contribute 
to effective production. 


CCC 
Woodland Ave., Louisville, Ky., U.S. A. 





There are 30 reasons 
why Byron Typewriter 
Cabinets sell. You will 
find them in the new 
Byron folder—sent free on 
request. Your name and 
address, please. 






Comfortable and Convenient 
Byron Typewriter Cabinet Company 














MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf boeks; and al! loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders). Heavy manila, or other matertal, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discourt to the trade. Samples free. Cuts for 
catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 
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Cupid’s Headquarters in Chicago. 


The Chicago office of the Royal Typewriter Company, 


Inc., seems to have developed into a matrimonial bureau. 
Within a year the office has celebrated thirteen marriages 
of its employes. F. H. Morse, the manager, says that’s 
his lucky number. He is an optimist, however, for when 
the young women of his branch are married he has to 
rebuild his organization. 

Within recent weeks there have been three weddings. 
Miss A. D. Pinkerton, newly-appointed employment man- 
ager, and Miss Joyce, her assistant, have left commercial 


life to become home-builders. Al.- Tomek, foreman of 
the service department, also vowed to “cherish and obey” 


in July. 


The Sporting Editor’s “Machine.” 


Larry St. John writes a feature in the Chicago Tribune 
“‘Woods and Waters,” for anglers and hunters. A reader 
sent him some information about fishing in Michigan 
waters, referring to trout waters which can be 1eached 
by automobile. He went on “....if you have a machine 

.bring it along....” Larry inserted parenthetically, 
“ye ed has two: An Underwood and a Corona.” Well 
newspaper sport writers cannot afford the conventional 
machine of the motorist, but they can whack out whop- 
ping good fish stories on the machines they use. 


“Lubricating” Typewriters With Ice Cream. 


“Vox Pop,” in a Chicago paper recently commiserated. 


with down-town stenographers during a hot spell. She 
works for the Farmers’ National Life Insurance Com- 
pany of America, which uses a Michigan avenue residence 
for an office. Plenty of light and air out there. Every 
afternoon during the hot weather the stenographers re- 
ceive a big dish of ice cream. John M. Stahl, the presi- 
dent, avers that the typewriters go forty per cent faster 
after the stenographers eat their ice cream. 


Aeroplane Mail from Direct Advertising View. 


The July issue of The Mailbag contained an article, “Is 
the Aeroplane Mail a Costly Luxury for the Direct Mail 
Adwertiser?” The account points out the fact that since 
air mail service has been given at the ordinary domestic 
postage rate, a large part of the United States is called 
on to support a service which is available to a small frac- 
tion of the population. When the service was inaug- 
urated, a special fee was charged. This served to provide 
support for the new departure by the comparatively few 
cities on the air mail routes. The author holds out a 
slight ray of hope: “In short, the contributor to Uncle 
Sam’s postal upkeep who does not happen to be located 
on any of the select air mail routes must, in order to feel 
any satisfaction in this part of his investment, proceed on 
the assumption that anything that speeds up the mails 
between the leading cities is reflected in an acceleration 
of business in general, in which stimulus he shares along 
with all other business men.” 


Bond Printing Blamed for “Rag” Currency. 


The responsibility for the shortage of new bank notes 
is laid to the great rush in the Bureau of Printing and 
Engraving in providing permanent Liberty bonds of the 
various issues. Since last January it has been necessary 
to make the notes in circulation do duty for longer periods 
than has been the custom. If some genius could perfect 
a process whereby the bacterial life on our mussy bank 
notes could be rendered available for nutritive purposes, 
our dollars would be worth more. Or—maybe there’s a 
drink with a kick on every bill. Watson, pass the likker- 
meter! 


Side Arms. 


Master—What! Forgotten your pencil again? What 
would yeu think of a soldier who went to war without 
a gun? 

Tommy—I’d think he was an officer, sir—The Na- 
tional Blank Book Company’s National. 


There are three kinds of people in the world—the 
“Wills,” the “Won’ts” and the “Can’ts.” The first accom- 
plish everything, the second oppose everything, the third 
fail ir everything.—The Philadelphia N. C. R. Live Wire 














The Unyversal Unyt Subdivider 


~ filing drawers. Machine ledger posting trays. 
of ey | the expensive index tabs and guide cards. 
eeps the top edges of the sheets and contents straight and unburred. 
It: 8 as portable—instantly—an a small ledger in but one 
. speae ey and finding. It protects the folders. 
t 'acilitates leuger posting machine work in every 
Throw away the o solete “follower” blocks. pve ae. OP inefficient. 
It keeps the contents of letter filing drawers and ledger posting trays in a 
smooth, plane 30 degree, visible reading postion. 
$3.00 each for the 12-in. letter filing drawer size. 
$2.50 each for the 15-in. ledger posting tray size. 
Just open the package and set within receptable. Ready instantly. 
A plain steel or wood filing drawer 12” or 15”, costing about $9.00 pers 
re Sub-Dividers therein pet a — = ry $35, 0 or $500 $50.00, 
ca ger posting tray for machine postings n does any or 
specially built machine ledger posting tray without them. A much better 
device for less money. 


Unyversal Utylyty Unyts Co. 


6111 WINTHROP AVENUE - - CHICAGO 

















“CLIMAX” 


Square-Top 
PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat. Dec.12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 





Prices below will satisfy you 
that besides being the Best, 
they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


19,000 ...:coneset l5c per 1,000 
56,000.. o..08% cae 10c per 1,000 
306,006... ..s's0d8' 8c per 1,000 
606000 «i: cc0i ced 7e per 1,000 
%,000;000. 5.620040 6%c per 1,000 
Packed 1,000 to the Box 
10,066, «<2 cou 17e per 1,000 
60,000. 6c ieeee 12c per 1,000 
160,000 «0.2 ccsvee 10c per 1,000 
500,000... cee 9c per 1,000 
1,000,000......... 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N, Y. 
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TYPEWRITERS 


rough or rebuilt, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 





Dealers abroad should send for 
our Exp-rt price list 932. 


i? ~ hy = 
—_ 
! 


REGISTERED 


National Typewriter Exchange Co. 


Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U.S.A. 





“BUCKEYE 
STATE” 
FILE 


Made in Lr ‘ter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long sid: panels. Roller- 
bearing hardwocd slides assure quiet, easy 
operation and great durability. The fol- 
lower blacks are positive. Characterized 
by a dull varnish finish. 


Write for Descriptive Matter and Prices. 


THE MANUAL ARTS 
FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 














LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs | 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 

RE YN OLDS 
during the 
pist nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 


Simple 
Sure to 
Seal 













Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 





% CARBON ~& 
¢ PAPER < 


¢ 
>) oY 


Standard Carbon & Ribbon Co. 
& "NEW YORK. NY. %, 
¢ TYPEWRITER 
Ss RIBBONS ty, 














INDEXES COMPLETE 


in Celluloid, Leather, Canvas, Cloth, Etc. 


In all sizes and styles, Tabs attached 
to either White or Buffed Color, 
(Hinged) Empire Ledger Stock—Tabs 
best grade of Leather. Gold Embossed, 
Binding Side and Tabs Muslin rein- 
forced, making the Index very strong. 
Will punch Indexes to any standard 
form. Each set wrapped separate. 
Carry all standard sizes in A-Z Geo- 
graphical, Months, Numerical, and Sub- 
divisions in stock, therefore, can make 
prompt shipment. Write for prices 
and discount. DO IT NOW. 


G. J. Aigner & Co. 


Sele Manufacturers of Patent Cut Index Tabs 
Dept. B, 521 W. Monroe St. CHICAGO, ILL. 


Pat’d Aug 8,1916-Mar. 27,1917. Re-iesurd Nov 10,1918 





Drawing !nks, Blacks and Colors 
Eternal Writing ink 


Engrossing Ink 

Taurine Mucilage 

Photo Mounter Paste 
pg Board and Library 


ffice Paste Mucilage 
Liquid Paste 
Vegetable Glue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
a adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 






We protect the trade by referring 
all orders and inquiries thereto. 


CHAS. M. HIGGINS & CO., fofnea' tne? and "Ades vcs 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londen 




















Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. Kalamazoo, Mich. 

































= ' Why Is the 
»PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $425 
its kind on the market to day. 

We make also a large moistener suit- 


Patented Nov. 22, 1 able for large offices and shipping 
Patented June 16, i904 rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Used for moistening stamps, envelopes, labelsand fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Il. 


—__ PEERtE- 
MoisTENE 
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development in this type of pen. 
Every 


allowing a liberal margin of profit. 


L. J. FARRELL 


Western Union Code “‘Paramount”’ 





If your dealer does not handle the above style, send $1.50 for sample. 


FARRELL & HOSINGER CO. 





A NEW STYLO OF REAL MERIT 


Pat. April 8, 1919. No. 1,299,576 
The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a valuable 


PARAMOUNT GRAVITY STYLO PENS are made in three styles:—Slip Cap, Safety and the Lever type. 
pen guaranteed. 


We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly made and 


PROMPT DELIVERIES ASSURED 


G. N. HOSINGER 
63-65 Irving St., Jersey City, N. J., U.S.A, 





SIGN PRINTING OUTFITS 


Pl eleedeeslenitelcaleeeasiyesietaension 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE éiiccas* itinsis 




















se 


OU AT LAST have an opportunity to have 

a good platen for that fussy customer of 

yours without delay if you let us cover it 
for you. There is nothing better in the market 
than our recovered platen. A new process of 
grinding insures accurate measurement the en- 
tire length. Goods returned the same day 
received. Send for price list. 


THE PLATEN SHOP 
34 Glenwood Road Somerville 45, Mass. 
We do nothing but grind platens 














NEVER LOSE 


TypewriterEraser 


An Improved Rubber Disc 
Eraser. Fits the Frame of 
any machine. 





Sample and dealers’ Si gL 
prices on application SF 
© s/ 
Smith & Stearns Co. = y, 
202 S. State St., Chicago, IIl. 











Every Typewriter Dealer 


ts earnestly urged to learn just what our service means to 
his business. Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 


We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new. 
: : You can depend upon UTECO typewriters for 


satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 


Boston, Mass. 





Srgn of Quattty 137 High St., 








Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 


Write for Our Circular describing va- 


rious Models of Desk and Portable Dis- 
tributers. MODEL 8 








BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 


DEALERS 

A personal note to the many 
with whom I have had mutually —- 
able dealings:— 

During tbe war period personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result was 
a curtailment of the services which 
be given our dealers. 

We have moved to larger pw pyre | 
greatly increased production, 
again in a position to give you oun a. 
ice. Try us out. 


STANLEY R. BRISTOW 


PRICE $6.00 8=— 71 Washington St, Newark, Bd. 
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SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Fil Card 








Systems and Ch iles, Are 
Indestructible 


None genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 8. Michigan Ave. CAGO 
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Y PEWRITERS 


EXPORT DOMESTIC 


REBUILT—Our supply and equip- 
ment enables us to handle a large 
volume of business. The grade we 
put out at the price is the best 
money can buy. 


FAVOR US WITH YOUR INQUIRIES 


GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U.S.A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 














sPOORUGUOOOHOUGEOEOLUROCOOCEOROOGEUEOEOEOLCEOESOGCREGROCELOOOOCOROROREOOUOUOEOAS 


PAPER CLIPS 


“Superior” “Cyclone” 
> Y 


Nos. 1, 2 and 3 
Write us for samples and quotations 


Midiand Steel Products Company 


3132-36 South Canal Street, Chicago, Ii. 
Western Representatives: Reid & Gilmartin, 444 Market St., San Francisco 


GOUODOCEORGGERERRGRCCREROeRERReaeaeeceneesegeses; 











Write for Catalogue 


DESK PADS 


(Over 60 styles and sizes) 


and 
Cloth Covered Cabinets 
(Boxes, Binders, Etc.) 


Manufactured by 


L. HOFFMAN 


45 Lafayette Street NEW YORE 


































E LUXE EYE SHADES 





Restful to the eyes, comfortable— jounced the “‘grandest eye shade in 
the world.”” Amply ventilated. he head band adjusts through a buckle. 
Nothing to scratch or pull the hair. The De Luxe Eye Shade is bound with 
rubber and cannot cut the user. 

Dealers——The De Luxe Eye Shade will bring you better profits Send today 
for sample and price list. 


American Goggle Company, 9912 Ewing Ave., Chicago 


lL“ 5 Ee = 


q ; “Liberty” 
; 


























“Holyoke'B 


“Proneer™ in colors 


“Holyoke” hi 


L. D. VAN VALKENBURG 


MANUFACTURER 


Holyoke, Massachusetts, U. S. A. 


[— ee 

















INKO 


ACTUAL INK SOLIDS 


Manufacture ink under your own label and make more 
money. 
We can supply you solids which are contained in the 
standard high priced writing fluids. 
It is only after years of careful analysis and experimen- 
tation that we are now able to furnish youzwith this 
product. 

SEND FOR SAMPLE AND PRICE LIST 


HOWARD CHEMICAL & MFG. COMPANY 
54 S. Third St., Minneapolis, Minn. 











. 
SANE Special Glass Desk Pad 
{= ——sww )\ Semi-flexible base, with glass fitting flush—no 
= pm or to catch dust. Both sides of base are 
re covered with green felt. The corners are 


metal, highly nickeled. A th notch in the base makes it easy to lift 
the glass when inserting or changing memos. 





Three sizes: 18x24, 20x34, 24x36; glass is yy inch thick, with polished 
edges. Write for circular. 


L. Sainberg, 65-67 W. Houston St., New York 
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TRADE MARK 


PERFECTION 


REG. U. 8S. PATENT OFFICE 


The largest and most complete assortment 
of DESK MEMO. RECORD CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat- 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


HALE SPECIALTY CO.., Inc. 


Sole Manufacturers 
128 N. JEFFERSON ST., 
CHICAGO, ILL. 





This form illustrates No. 30 


3 Forms of bases 
3 Sizes 
Many finishes 


Diamond Salesmen 


carry their lines in an inside pocket. 
All other salesmen can pack the es- 
sentials into ss 


The Handy Portfolio 


and keep them within easy reach 
when selling or demonstating. Made 
of solid leather, fashioned to wear. 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U. S.A. 











The “SCATTERGOOD” 
Mucilage Pot 


T 7 Can be used with any liquid adhesive. 
—~ It is made with a purpose; to insure 
fs \{ 


non-evaporation, cleanliness, conven- 
Write for particulars, prices and dealers discounts 


H. W: SCATTERGOOD CO. 


facture moisteners and ink wells made 
1722-28 W. Venango St. Philadelphia, Pa. 

















on the same principles, 











TWO NEW PAPER FASTENERS 
ASK YOUR JOBBER OR WRITE US “sure vo¢’rriction SNAP 
THE NEATEST OF ALL 


Paper Fasteners ~~: 


“Flatseal” Ne. 3 “Friction Snap” Ne, 4 
The Climax in Paper Clips 


SNAP LIKE A GLOVE FASTENER 


Hold your papers absolutely—lay flat—open easy with fingers. Can be used 
many times over and not tear papers. 

Most economical clips patented. Unequalled for filing purposes. 

When ordering state whether boxes of 100 or 1000. Boxes of 1000, 5c less per M- 
Our excellent automatic equipment makes low prices and large discounts. 
Deliveries on large orders can be made in installments and shipped direct to 
your customers for your account. 

Orders booked now ior future delivery are guaranteed aga-nst advance. 

It is our aim to do full justice to all orders, all are Giled in rotation as booked 
The demand is large. 


‘‘Sureloc’’ Paper Clip Co., Providence, R. I. 








The Spartan 
SEALER 


Designed for Store 
and Office Use. 








Price $3.50 
Attractive Dealers’ Proposition. 


The Gummed Products Co. 
4204-6 W. Lake Street 
Chicago, Ill. 

Troy, Ohio 


New York Minneapolis 






MARKING YOUR SHIPMENTS 


One stencit cut in 30 seconds— 
ten cases marked in less than a 


home to the customer. That is 
ideal Stencil Machine Se 

Write for sample stencils and 
booklet on how to mark goods 


shipment. 


IDEAL STENCIL MACHINE COMPANY 
151 Idea! Block, = BELLEVNLE ILLS A, 




















ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














Classifies the incoming 
mail so that papers 
can be located at 













Work 
Distributor urgent from 
pone eg and 
insures the orderly 
dispatch of the day's 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 

The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 


once. Separates . 


—has plenty of expansion — pockets are reinforced at | 
the hinges. Label bolders are of metal, covered with) 


transparent celluloid. 


L. SAINBERG, 65-67 W. Houston Street, NEW-YORK 
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“ONE ON EVERY DESK” 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old‘ style stapling 
machines. | Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 





MODEL D 


<p 


PAPER FASTENER 


EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY. 


SHIRLEY PENS 


are sold direct to consumers, dnly where not 
carried by Dealers. Order from your Jobber or 


NATIONAL SUPPLY CO. 


Distributors 
Samples on request INDIANAPOLIS 


August, 1920 








Hoge Mfg.Co.,Inc., New York,N.Y. 


Propelling Pencils Strip Racks 

Steel & Brass Tacks Pen Racks 

Telephone Tablets Eyelets 
Clothes Line Reels 








For October and November 


DELIVERIES 


Place your orders before 


SEPTEMBER Ist 


With all our increased efficiency in production, we 
are scarcely able, under present conditions, to keep 
pace with the demand. We therefore suggest that 
you look up stock now. 
[ Moore Push-Pins 
LOO K UP. | Moore Push-Less Hangers 
Moore Push Maptacks 
Moore Push Thumbtacks 
ADVISE YOUR JOBBER OR 


Moore Pusu-Pin Co., Philadelphia, Pa. 


No} 1 








| 
| 
| 
| 
J 


Spot Cash Paid 


We buy job lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity toolarge. Quick cash 
for bargains. Send samples or full particulars. 


A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 








Typewriter Ribbons and Carbon Paper 
For the T: iter, Addi -g Machines, 
Time Clocks. Put up for the trade. 
Oficial and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SO Manufacturers, Bush Temina! 


BROOKLYN, N. Y. 
Exclusive Territory Rights Not Entertained 











EXTRA DOLLARS 


are added to the profits of 5 Ay 


pone HBEYER’S ~ 4a + 
or use ograph pans and gela- 
makes. 


filling h 
tine duplicators of all 
The Heyer Seite: © Company manufactures 


eators, and Supplies. ey furnish the 


| em oa with Hektograph carbon paper and Hek- 
ograph typewriter rib- 
bons at inant “Sriece. 


Write for literature. Domestic ané 
foreign inquiries given prompt at- 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 




















soneseecens nnneenenny 


OLSEN DESKS 


Roll Tops Flat Tops Standing Desks 
Office Tables Typewriter Cabinets 
Oo. Cc. S. OLSEN COMPANY 


2527 Moffat Street, CHICAGO 








SPEED Writer 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 
enc 








DertaAnce CHECK WRITER CorP. Rochester, N.Y. 








KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 
Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 

















FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 
STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 








Paper for all purposes 





LEDGERS . WRITING 
TECHNICAL . . . COVER 
BOOK SPECIALTIES 





O@_EXCELLER: 
AMERICAN WRITING PAPER company | 
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WATCH FOR OUR ANNOUNCEMENT ‘co &é 
(important to dealers) in the September TaAaTTCA 
issue of Office Appliances ee sone 
McDonald-Jensen Company, Inc. INDEX 
Manufacturers of the Ideal Bookholder 
300 Douglass Street, Brooklyn, N. Y. WASHABLE 
Gold Peas for Fountaia Pens Wy, fumble foc pages in vor Bee Siael Gee ae 
for you. Pay for themselves over and over in minutes saved, 
patience preserved, and information instantly indicated. 
Plain or printed. Several styles. At your dealer’s. Details 


Repairs on Gold Pens and Fountain 
<> Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Geld Pens Established 1884 


on request, 


GEORGE B. GRAFF CO. 


Mfrs. Graffeo Signals and Graffco Clips. 
18 Beacon St., Somerville, Boston 42, Mass. 








FOR RUBBER STAMPS 


SAVE MONEY by requesting our prices 


Quality Stamp Co., Manufacturers 
East Liverpool, Ohio 
ATTRACTIVE PROPOSITION TO DEALERS 



















“ 4 
Retails TH) Chanall Sy ferrtaTer 
Each ‘ AB ely 
The only brush that will clean all parts of machines. Smal! end cleans type. 
large end cleans in between keys, under carriage, the type rods, and all hard-to- 


get-at place... Total length 14inches. All bristles. 


Adopted by Busines» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


CLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 


Card Index 


in the Home 


You may be overlooking a profitable 
field if you are not selling 


Knickerbocker 
Recipe Card Outfits 


June brides are now trying out recipes in the home laboratory, 
and need a place to keep their treasures. Sell Knickerbockers. They are f 
indexed and made up to appea! to the woman who wants a suitable file for her 
valued recipes. 

This is but one item in our line of stationers’ specialties that can make money for 
you. Want facts—write for them, 


Knickerbocker Inkstand Company 
230-234 Fifth St. Lyndhurst, N. J. 











MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD— EXCHANGED 
Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CoO. 
3 PARK ROW, NEW YORK, N. Y. 











ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. ‘ ; : 

Write for prices, giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 








HOURS SAVED mean DOLLARS SAVED 


Check up your workers’ time, and the 
receipt of all orders, shipments, letters, 
Send for telegrams, etc., with 

sample 


=" f]. THE AUTOMATIC 
= Received TIME STAMP 


Answere 

Appreved It will save you many a dollar 
Paid by eliminating time waste, get- 
Started ting more done for the same or 
Finished lower costs, and keeping you 
Shi informed more thoroughly as 





to the exact progress of every 
job going through. Promotes good will 
by preventing disputes due to misunder- 
standing. Used by big and small houses 
many years. Handsome, sturdy, abso- 
lutely accurate. You need one or more. 


The Automatic Time Stamp Co 


159 Congress St. Boston, Maas, 
“Originators of the Art of Printing Time Automaticelly.” 











Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 
New Orleans, 


New York, Los Angeles 











YPEWRITER RIBBONS 
CARBON PAPER——— 


made in our own well-equipped plant."}We 
produce a line of ribbons and carbons on Apter Bros, Mfg. Co. 


which dealers can make handsome profits. 552 W. Harrison St 
Let us lay our proposition before you. CHICAGO, ILL 








TYPEWRITERS BOUGHT 


We buy all makes of used typewriters 
Highest Prices 
Any Quantity 
Send for our weekly allowance sheet. 


Smith Typewriter Sales Co. 


(Formerly Harry A. Smith) 


218 N. Wells St. CHICAGO, ILL. 
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LIBERTY 


POSTAL SCALES 


CONVERTED 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U.S. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, Ill. 











That First 
Impression 





So Much 
Depends On It 


Hand yoor prospect a Wig- 
gins card, and you produce 
‘a first impression that com- 
mands respectful attention. 


WIGGINS 


Peerless Patent 
Book-Form Cards 


are engraved with such skill 
and care that each card carries 
with it the distinction of su- 
preme quality. 

Ask for tab of specimens, de- 
tach the cards one by one and 
observe their clean-cut edges, 
and the protection afforded by 
their being encased in conve- 
nient book-form style. Samples 
free on request. 


The John B. Wiggins Co. 
Established 1857 

Engravers : Plate Printers : Die Embossers 

1S estes Bids, CHICAGO 
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MORTON’S ODORLESS 
TYPEWRITER OIL 


"s best lubricant for 

ypewriters, Adding Machines 

and all delicate machinery. Chemi- 
cally pure, gumiess and colorless. 


sample and prices. 


U. s. 





FEATHER WEIGHT EYESHADE 


The shade that takes your oye 
end keeps it in — healt 
Light Weight, Adjustable, Durable, Mygieate, 
Healthful. No metal or elastic band to 
bind the head. Opaque for artificia light. 
Transparent for natu- 
rallight. Lies flat when 





Opaque for those wear- 
ing glasses. 








The Featherweighs 
Eyeshade Co. 


Merchantville, M. J. 











WRITE US FOR PRICES 


On adding, listing and calculating ma- 
chines, typewriters, multigraphs, dicta- 
phones, checkwriters, duplicating ma- 
chines, mail- -om-eters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture, and all office devices. 


We are the largest dealers of the kind 
east of the Rocky Mountains and will 
save you half on your office needs. 


Everything first-class; nothing cheap 
but the price. 


Write Today and Savo Money. 


Chicago Safe & Merchandise Co. 


73 and 75 West Lake Street, Chicago, Ml. 


MULTIGRAPHS 


REBUILT 


AT ONE-THIRD COST 


Thoroughly rebuilt, new type, bear- 
ings, platen, etc. Guaranteed two 
years. Absolute satisfaction guaran- 
teed or money refunded in full. 


RUSSELL EARNEST BAUM 
33 South Broad Street, Philadelphia, Pa. 














“He who follows 
must run behind” 


More than 170 new devices were described in 
OFFICE APPLIANCES last year. The 
information was first hand, giving readers 
knowledge of the devices of interest to them 
long before others knew of their existence. 
The man who introduces a new specialty has 
manifold advantages over one who sells it 
later. OFFICE A PLIANCES, thru its “New 
Machines and Devices” section, will help you 
to lead, and this feature is just one of many 
that are serving our readers to their profit daily. 


TEETH: 
THE OFFICE APPLIANCE CO. 
417 S. Dearborn St., Chicago 
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coubter re- 
cords output 
ard checks 
postage ac- 
cc unt. 


$98.00 







Four 
Models 


$38.50 
$66.00 
$82.50 
$98.00 


Envelope Sealers 
for Every Purpose 


Suitable for the small office or the 
large mailing room. Each medel 
serves its field fully, as does every 


Acorn-Thexton Sealer 


Every modern office needs an Acorn- 
Thexton Sealer. You can sell them. 
Investigate now, and be prepared 
when opportunity comes. 








Acorn Brass Mfg. Company 
475 S. Clinton St. CHICAGO, ILL, 




















CORPORATE SEALS POCKET NOTARY 





RUBBER STAMPS STEEL STAMPS 


I 








sealieaen 


SEALS, 
STENCILS, 
BADGES, KEY CHECKS 


Rubber » Steel 


“@ STAMPS, 
METAL CHECKS es 
POCKET COINS fii 

BRASS SIGNS 





















BADGES STENCILS 


ry 


FOR SALE 
(MEYER & WENTHE 
%. DEARBORE ST. 


| “eascumees aAmnoire 2020 











MEYER & WENTHE 


hele wa Sucre, CHIGAGO 
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Nothing will 
hold your cus- 
tomers like good 
merchandise. 


Carry ‘“‘Staco” 
Desk Pads— 
each one is 
guaranteed. 
Write tcday fcr p-ice list. 


STATIONERS SPECIALTY CORPORATION 
25 BEEKMAN STREET 
NEW YORK 








Fifty numbers in 3 sizes. 

















Ste. An. BELGE AMERICAINE 


20 rue des Dominicains, Liege, Belgium 
The greatest and most complete organization. 
Agency for Belgium for The “ROYAL” Typewriter 
and the “MONROE” Calculating Machine. 
Always considering new agencies for office ma- 
chines and equipment. 
















THE NEW celluloid-faced Griplock 
Metal Index Tags are just what customers 
have been asking for. Inscription remains 
clean. The surface is sanitary. And users may 
incribe their indexes on the typewriter, there- 
by enlarging Griplock Tag advantages. 

Ask for a sample of these business getters, to- 
gether with complete information on how you 
can make all the way up to 116% profit. 


RICHARDS TAG CO. - Sac City, lowa 
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SELL THE UNIVERSAL CASH BOOK 











RETAILS AT $8,50 It is not only the most 
Liberal Dsco criginal, simple and 
to Dealeris mcdern Cash Bock 


yet devised—but 
the finest money 
can buy. 


It is an easy seller 
and a good re- 
peater. Every 
business man 
jobber, whole- 
saler, retailer— 
_ . will realize the value of 
Sample the UNIVERSAL CASH BOOK 
Tolay the minute he sees it 


UNIVERSAL SYSTEM, Inc. °°; 
DEALERS & SALESMEN 


Nielson’s typewriter cushion foot 
is the finest on market. 

shock absorber really cuts out 
noise and increases of 
operator. We make “Stayon” 
rubber platen twirlers. t 

felt pads end pneuma type- 
writer speed keys. 

NIELSON SUPPLY CO. 


810 First Nat. Bank Bidg., Chicago 




















UHL STEEL 


The Line with a Future 


The Toledo Metal Furniture Co. 
TOLEDO, OHIO 











RIVET-O 


OFFICE PUNCHES 
Double Hole Binder Punch No. 32 
Eyelet Punch No. 3 
Cutter or Knife Punch No. 12 

Price $2.50 
Unusual Dealer’s Profit 


RIVET-O MFG. CO. 
Dept. P ORANGE, MASS. 








The Standard Line 


Watermanis(idealFountain Pen . 


Self-Filling, Safety and Regu'ar Types. 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 





HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts io the Trade 


CHECK WRITER MFRS., Inc. 


Suite 46 111 Nassau Street, New York, N. Y. 


The “‘Anco” Pen and Pencil Clip 





High quality—low price. Made in one piece of spring steel, ball heavily 
nickeled and highly polished. Weiss tor selene 


The Ansonta Novelty Co. Ansonia, Goan 











The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 


GOLD PENS—s" Shapes and Styles 


Imprint 

Work a 

Specialty 

All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe-tly 
repaired and returned day received. Satisfaction 


GAYDOUL GOLD PEN CO., Inc, 64-68 Fulton St, New York 




















ZELLERS-STEVENS 


126 Liberty Street INCORPORATED New York, U.S. A. 
Cable Address: Zellsteven, New York Depository: Atlantic National Bank 


Foreign Trade Representatives for Manu- 
factures of Office Equipment and Supplies 


Importers, Exporters and Specialists in Office Equipment 
Also act.as Purchasing Agents for Dealers Abroad. 
Quotations cheerfully furnished on any goods obtainable. Correspondence Invited 
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Embossing Co., Buffalo, Wi. Y. 
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Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS _Suite.38.N. U. Building 


Washington, D.C. 
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DON’T LICK Postage Stamps 


OR ENVELOPE FLAPS. MOISTEN THEM THE NEW WAY WITH | 






The 20th century little wonder. Sanitary, 
quick and clean. Doesn’t smear up your 

fingers or soil stationery. Smaller, handler 
than anything on the market and 
OCHBAPER—Price only ..ccesseeseses $2.35 





Argus clasps are neat. Made of spring bras8 
with lasting nickel finish. Model C for pen- 
ells. .Model D for fountain pens. Retail at ——$——— 

leading stationers, 6c; Sent prepaid for Sc. % of actual size, 


ARGUS MANUFACTURING CO. Dept. 12 
402-406 N. Paulina Street, U. S. A. 
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THE ONLY CARD CASE THAT HOLDS 
CARDS PERFECTLY 









HOLDS ONE A sure seller when once 
CARD AS it is shown a customer 
WELL AS caoe that wal Said onr 


kind or number of cards 
—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
cards clean. 

The prices are right and 
the profits are right. 
Send for full particulars. 


STAUDER ENGRAVING CO. 
233 N. Wells Street 
CHICAGO, ILL, 
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BARRETT GUMMED SEALS 


Barrett Gummed Seals are 
made of non-curling fish 
pummed stock of fast colors, 
especially prepared for this 
purpose. Carried in stock in 


BLUE--RED--GREEN--GOLD 


Shipped immediately in any 
quantity and shape desired. Packed in bulk only. 


Write today for our price list. 


THE BARRETT BINDERY C° 


STATIONERY AND LOOSELEAF MANUFACTURERS 
725 FEDERAL ST., CHICAGO 


FREE—ASK FOR COLOR AND SHAPE CHART 


THIS IS THE 
POPULAR 


N° 261 


ACTUAL SIZE 
AND SHAPE 
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fe AN DEX 


| PHONING: 
7 more convenient 
SOLD BY 


STATIONERS 
EVERY WHERE 








Gomiolo 
eh rem MANUFACTURED BY 
CROWN STATIONERY COQ 

12 West 17© Street 


New York 














“STEEL-STRONG” 
COIN WRAPPERS 


AUTOMATIC— One wrapper for all coins—Red 
Windows improve visibility and appearance. 
OLD STYLE—The new design and standard 
colors reduce chance of error. 
TUBULAR — For coin machines 
colors and quick opening notch 
SOLD BY LEADING STATIONERS 


Write us for Samples 


THE C. L. DOWNEY CO., CINCINNATI, OHIO 


— permanent 


| HUNT'S No. 24 Ledger Pen 

Famous for its Round Point, its Large Ink-holding 
I * Capacity, its Durability, its Grace and Beauty, its 
_ Fime Pot and Easy Action. 
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No. 34 Desk Drawer Stations Rack 


We can make immediate shipment on this 
rack in any quantity. 
Send along your order today. 
OUTSIDE DIMENSIONS 
21 inches deep, 94 inches wide, 3% inches high. 
Packed 24 to acrate. Weight 140 lbs. 
Have You Our Latest Price List No. 23? 


IMPERIAL METHODS CO. - - Chicago 


int ON UF S 
TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 
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WE OPERATE 
NO RETAIL 


WHOLESALE ONLY 




















MANY users prefer a fountain pen Your Fountain Pen Case Needs 
to carry in the vest or shirt 

pocket on a watch chain. Can you ‘Vf; : 

meet this demand from your The Aor end 
prsent stock? If not, add 

Victor Vest Pocket Fountain A 

Penes. They sell readily as 

gifts, in add tion to appealing 

to manywhobuyforthemselves. 


Made in Sterling Silver, Solid 


or Ro ledGold Wealso \ 4 > J Pee ee 
makehighclass fountain > SSS ) oad 4 tn alot. 
a © aS Ring in cap for attach- 





pens in all styles. fl | = — 
Ask for our general catalog ~ = 


U. S. Victor i — 
Fountain Pen Company a << — — - 
115 Worth Street, New York City 5 oe = ze a 
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“GEM” INKSTANDS 


PAT. NOV. 5, 1912 


Heavy Flanged Cover Turns to a Stop at Either Side 


Pressed Glass 
Best Quality 


Dip is at 
Just the 
Proper Angle 





No. 50 Thoroughly Inspected——Carefully Boxed and Packed No. 100 


CUSHMAN & DENISON MFG. CO., 120-126 Eleventh Ave., New York 
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IP offering our Arrow Brand Box- 
wood Ruler to the customer 
who wants the best, you may be 
sure that you are selling him the 
finest article of its kind made 
either in this country or any 
other which, added to the fact 
that you are making the profit 
which every stationer should, 


Westcott Rule Company ’ Inc. makes it a pretty satisfactory 
Seneca Falls New York, U.S. A. tansaction all around. 






































=m The STANDARD ENVELOPE SEALER 


MODEL H 
$50 





Because of their simplicity and efficiency STAND- 
ARD ENVELOPE SEALERS have been selected 
as standard equipment by the U. S., British and 
other Governments, Bank of England, Standard 
Oil Com pee. Bell Telephone System, Grand Trunk 
Railroad, National Biscuit Co., General Electric 
Co., and many other equally prominent users, 
whose only consideration is efficiency. 





STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of handling the most efficient 
and widely distributed line of mailing machines, 
we have a very interesting proposition to make you, 
if we are not already represented in your District. 
Write for details stating territory covered and 
other lines you are handling. 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 
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“Falcon” arm rests are a help to bookkeepers 


[ROORKEE need ‘falecon” arm rest for convenience as well as accuracy. They -ssure 
steady legible writing at bottom of ledger pages. Every stationer should carry them; 


they find a ready market. 


Made of quartered oak or light and dark strips of 
wood—similar to our files and clip boards. Smooth 
varnish finish. 


Write for new catalog. Order from 
your jobber or direct from us if he 
cannot supply you. 


American Manufacturing Concern 


Falconer (near Jamestown), N. Y., U.S. A. 
Established 1807 Ruler Makers Since 1888 Two sizes—8"x 12” and 10” x 16" 




















A LEDGER THAT HOLDS 2400 PAGEsS!! 


Yet, it is neither heavy, clumsy or hard 
to handle. Perfectly flat opening and ca- 
pable of great strain. 

A ledger with these qualifications nat- 
rually suggests itself to your customers 
because it 

Saves Desk Space, 
Economizes on Equipment, 





Eliminates the Necessity of iy ae 
Handling Several Ledgers (MABE ‘ON HONOR) 


CATALOG ON REQUEST 


The Plew & Motter Department of The Workman Manufacturing Company 
Capital and Surplus, $300,000.00 CHICAGO Racine Avenue and Monroe Street 








Why Operate on Your Mail With a Knife? 


The letter knife or slitter is a relic of the quill pen, the sand box Get your mail opened and distributed quickly and both clerks and 
blotter and the signet seal days. Business is years away from executives will soon have correspondence and orders out of the 
such things—and yet, while others are long since gone, some way. The 


ill operate on their mail with the knife. 2 . 
conages Conan - | Lightning Letter Opener 
It’s because opening the mail seems such a trivial operation that ; eat 
many business men never give it a thought. If they really inves- has replaced old, slow hand methods of opening mail in hundreds of 
tigated the matter they'd find that to this operation alone much _ Progressive concerns. With it 500 letters a minute can be opened, 
of the delay in getting the business day started could be traced without in any way mutilating the contents. 

The illustration shows the hand driven model. Speed about 200 
letters per minute. There is also a motor driven model for heavy 
mails. Both are sold on the sales condition that “The Lightning 
Letter Opener must pay for itself in six months.” 


The Bircher Company, Inc., Rochester, N.Y. 


We receive on the average in the morning... letters which 
arrive at___ o'clock. Weemploy__...stenographers and 
Sod correspondents who arrive at___.o'clock. How can we save? 
se 
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Quality Filing Equipment 
and Card Index Supplies 


{The success of the dealer depends on his own business 
ability and on his merchandise. Both are essential. 


REWARD But haven’t you seen dealers whose business building was 
slow and uncertain, and all from the initial mistake of 
choosing uncertain merchandise? 


It is one thing to get deal- 
ers and quite another to 
keep them. 


The loyalty of B-M 
Dealers¥ and their cus- 
tomers, to something that 
is belter is even a greater 
reward than our own 
sense of accomplishment. 


{ You have also seen less capable men have a safe and sub- 
stantial growth because of their repeat orders. 


The growth of the Browne-Morse Company has been largely 
due to the growth of Browne-Morse Dealers. The growth 
of Browne-Morse Dealers has been largely due to repeat 
business, recommendations and indorsements from their 
customers. 

{| This fiscal year ending July Ist showed an increase of 91% 
over last year. Of this increase 98% was repeat business. 


{| You can see how B-M Dealers have profited. 


 Besides—there is a great deal of satisfaction in knowing 
that your customers—and not your product—keep coming 
back. 


A complete catalog displaying filing equipment and supplies 
will be mailed on request. 





Browne-Morse Company 
Builders of Quality Filing Equipment 


{ 16 McKinney Avenue Muskegon, Michigan 
Rene 








BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St. Baltimore 193 E. Jefferson Ave., Detroit 
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The “‘Sengbusch” Appliances 
head the list of office neces- 
sities. 

Thousands of large Business 
Houses, Banks, State Capitols, 


meer i 


them as standard af- 
ter thorough tests. 


The dealer who 
gets the trade of these 
people is the one with 


etc., have adopted 
=X 
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Predominant Amone\licess2=6| Office Necessities 
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 Sengbusch Self - Closing Inkstand 
All “‘Sengbusch” Inkstands are 
made of high grade clear white . 
glass and hard rubber. 
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The “‘Sengbusch” makes for — 


economy and better work. Keeps — 
ink always clean and 
fresh, thus saving pens, 


for your customers. ., 


nui 


mucilage. 


feed, easily refillable. As- © 


temper, time,and money —- 


Sengbusch Self-Closing — 
Mucilage Applier. The _ . 
handy, safewaytohandle 
Pneumatic - 


NGBUSC 
a complete stock of | een H sures clean, ‘Seeuh aaa 





‘‘Sengbusch” appli- 
ances. . There’s a 
generous profit in them—made 
all the better because they’re a 
sales stimulant. . Everyone you 
sell sells more, because they are 
so satisfactory. 


Get Your Share. 


They’re coming to you. 
Just ask for them. Cir- 
culars and catalog with 
your imprint—free. 
Also attractive 
store and win- 
dow display 
















yepep ile 


lagealways. Genuinehard — 


rubber, polished nickel ~~ 


cap. Simple, neat, and effective. 


The Ideai Sanitary Moistener for — 


moistening stamps, labels, envelope 
flaps, etc. Strictly sanitary and highly 
efficient. Made of glazed white porce- 
lain, with metal partsof polished nickel. 


The Sengbusch Self- 
Closing Inkstand Co. 
1146 Stroh Building 


MILWAUKEE, 
WISCONSIN 
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UR Light Weight Filing Safes are made right 

and are right, and we have all the Standard 
Horizontal, Wide and Half Section Units to build 
up the interior for them. The Canton Line is 
indeed complete and we are closing Exclusive 
Agency Contracts very rapidly. How about repre- 
senting us in your territory? We will be glad to 
tell you about it. 


5! THE CANTON ART METAL CO. 
CANTON, OHIO. 














CONTROLLED KEY 











ADDING AND CALCULATING MACHINE 


Makes a high speed job 
of all your figure work— 


ADDING — MULTIPLYING 
DIVIDING--SUBT RACTING 


Operation of the Comptometer is ex- 
tremely simple. Nothing to do but 
press the keys—the machine does the 


rest. 

Automatic Safeguards 
The Controlled-key pre- The new “Clear” register 
vents the possibility of signals, contained in the 


error from incomplete Medel i 


Comptometer, 
keystroke—even in the % 
. ‘ ; notify the operator when 
hands of the beginner it 
. ° ‘ ¢ > reote ste _ a 
will not permit an in- the register stands clear 
complete keystroke to and ready to begin a 


register an error. new operation. 





If not made by 

Felt & Tarrant, 
it’s nota 

Com ptometer 


You can depend upon the Comptometer 
for quick and accurate handling of all 
the figure work of your accounting. 
Without obligation on your part, let us 
demonstrate the Comptometer on your 
own work. 


FELT & TARRANT MEG. Co. 
1713-1735 N. Paulina St. 


Chicago, Ill. 
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A Remarkable Record 


“4 All Woodstock models have been a Success from 
4 the Start. Woodstock “Group Assembling” makes 
4 the Woodstock structurally unique, and astounds 
+ old-timers. Distributers handling Woodstocks 
state they find repair calls rare. 
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A Remarkable Typewriter 


Standard in every particular. 
Keyboard—42 keys—84 characters—single 
shift. From 20 to 50 per cent less parts than 
other standard machines. Operating advan- 
tages and improvements. Appearance and 
Finish unexcelled. 


Universal 


A Remarkable Opportunity 


The Woodstock has made good with the individual 
who uses a typewriter occasionally, with the big 
business house using hundreds of machines and 
with the dealer who knows typewriters thoroughly. 


If there is no Woodstock dealer in your vicinity write for our 
special proposition for the “PREFERRED” Typewriter. 


WOODSTOCK TYPEWRITER COMPANY, CHICAGO, U.S.A. 
General Sales Offices, 35 N. Dearborn St. 



































judge values in 
a typewriter? Price? 
Workmanship? Dur- 
ability? Speed? Popu- 
larity? The Oliver 


Sted do you 


meets the most exact- 
ing requirements—a 
finer typewriter at a 
fair price. 


The Oliver Typewriter Company, Chicago 


1528 Oliver Typewriter Building 























